Thor Farms Out 
Its Distribution, 
Plans Expansion 


Appliance Veteran ‘Can’t 
Afford’ Ads; Budget Cut 
from $1,000,000 to Zero 


By Emmett Curme 


Cuicaco, July 6—Thor Corp., 
nationally known as an appliance 
manufacturing organization since 
1926, appears to be in the process 
of conversion, under a new man- 
agement, into a diversified holding 
corporation, active in other fields. 

Despite the rebuilding program, 
however, Thor will disappear 
from the ranks of advertisers. Hen- 
ry C. Buckingham, company presi- 
dent, told AA today that the com- 
pany will spend no more money 
on advertising. The company’s ad- 
vertising budget has averaged 
about $1,000,000 annually for the 
past two years. 

His disclosure came in the wake 
of an announcement by Thor that 
it had cancelled 80 distributorships 
throughout the U.S. and that sales 
of the company’s washing ma- 
chines, dryers, and automatic iron- 
ers would be handled by E. C. 
Bonia Inc., New York. 

“All advertising of our new 
washing machines, which will be 
introduced this fall, will be done 
locally by stores that are handling 
our products,” Mr. Buckingham 
said. Under the new sales setup, 
the Bonia company will sell 
through a single major retailer in 
most communities and the stores 
will handle the Thor washers on 
an exclusive basis. 


= “If the washers do not sell in 
any of the stores, Thor will find 
other outlets,” Mr. Buckingham 
said. About 75 stores already have 
agreed to handle the machines in 
many of the major markets, and 
more will be retained before the 
washers are marketed, he said. 
Among those stores assigned are 
Vim Appliance Co., New York; 


(Continued on Page 66) 


Idaho Seeks to 
Enjoin Safeway 


from Cutting Prices 


Boise, July 7—The Idaho battle 
over trading stamps warmed up 
last week. 

Safeway Stores a month ago 
asked Ada County District Court 
to permit Safeway to charge less 
than the minimum 6% markup re- 
quired by state law, asserting that 
the giving of trading stamps by 
other stores constituted a cut in 
price (AA, June 27). 

Last week the state of Idaho, 
through Assistant Attorney Gen- 
eral J. N. Leggat, went into the 
same court with a cross-complaint 
charging that Safeway is selling 
at less than cost. The state asked 
for an injunction to halt the prac- 
tice. 


® Specifically, Mr. Leggat charged 
that Safeway “for some time past, 


(Continued on Page 8) 


CBS Buys Hartford 
TV Station for 
About $650,000 


NEw York, July 8—The Colum- 
bia Broadcasting System has ac- 
quired its second u.h.f. television 
station and General Teleradio 
(principal stock holder of the Mu- 
tual Broadcasting System) has 
bought its fifth v.h.f. station. 

CBS purchased WGTH-TV, 
Hartford, Conn., from General- 
Times Television Corp. for approx- 
mately $650,000. This transaction is 
subject to the usual FCC approval. 
Coincidentally, General Teleradio 
has acquired full ownership of 
General-Times Television Corp., 
which previously was owned by 
General Teleradio (55%) and the 
Hartford Times (45%). General 
Teleradio will continue to operate 
Radio Station WGTH. 


® Moving into the General Tele- 
radio station ownership group are 
WEAT-TV and WEAT, West Palm 
Beach, Fla. General Teleradio re- 
portedly has negotiated to buy out 
the principal stockholder of these 
stations, James R. Meachem, for 
$100,000 and to advance a loan of 
$93,000 to the other stockholders. 
This also must be okayed by the 
FCC. WEAT-TYV operates on Chan- 
nel 2. The radio station is ex- 
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Entered as second-class matter Jan. 6, 1932, at the post office Chicago, lll., under the act of March 3, 1879. Copyright, 1955, by Advertising Publications, Inc. 
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TRANSLUCENT LIPS—Toni Co., Chi- 
cago, used this two-color page in 
newspapers in major markets last 
week to introduce its new Soft 
Touch lipstick with a campaign 
“even bigger” than the $5,000,000 
push it gave Viv last year. The 
cosmetic is said to have a new 
formula providing increased trans- 
lucence. Leo Burnett Co. is the 
agency. 


pected to continue its affiliation 
with NBC, since Mutual’s affiliate 
in the West Palm Beach market 
is WIRK. 


‘Ads Might Endanger Its Integrity’... 


‘Confidential’ Applies for ABC 
Membership to Hush Scoffers 


By Lawrence Bernard 

New YorkK, July 7—‘“I suppose 
it’s a matter of vanity as well as 
business,” says Robert Harrison, 
the polished publisher of Confi- 
dential, referring to his application 
for membership in the Audit Bur- 
eau of Circulations. “By applying 
for it, we’ll be able to prove our 
circulation figures.” 

All too often, advertising people 
react with amazement when Mr. 
Harrison quotes the latest circula- 
tion figure for the hottest seller on 
the newsstands today. “The reac- 
tion is that I’m full of bull,” he 
says. 

Actually, the bi-monthly sex- 
stuffed expose magazine that “tells 
the facts and names the names’”’ is 
such a hot property that this week, 
newsdealers were placing the 
brand new September issue right 
up front between the stacks of 
daily papers. Despite the heat 
wave, reports had it “selling like 
hot cakes.” 

Mr. Harrison estimates that an 
ABC audit for the first six months 
of 1955 will show an average net 
paid of around 2,000,000 copies. 
He reports a 5% return on the 
magazine’s last issue, which had a 
print order of 4,000,000. The Sep- 
tember issue has a print order of 
4,040,000. 


= “It don’t matter to me one way 
or the other,” he says blandly, 
whether or not he gets ABC mem- 
bership. But he reiterates his de- 
sire for personal satisfaction, “so 
that when I say we’ve got 4,000,000 
circulation, I can prove it.” 
Publisher Harrison disputes the 
thought that he wants ABC recog- 
nition in order to pitch for blue- 


chip national accounts in addition 
to the mail order, correspondence 
school, health and beauty aids 
type advertising currently carried. 
The magazine has no advertising 
department and all such activity 
is handled by Leonard Greene As- 
(Continued on Page 4) 
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‘Old Order Changeth’- 


Ad Business’ ‘55 Motto? 


‘U. S. News’ Cheers 
American News Co. 
by Staying Put 


New York, July 8—American 
News Co., depleted by the loss of 
Look and four Time Inc. magazines 
recently (AA, June 20, July 4), 
this week was cheered by the con- 
tract renewal of U. S. News & 
World Report. ANC will continue 
handling newsstand distribution 
and sales for U. S. News in both 
this country and Canada. 

A check of some of the larger 
publishing houses affiliated with 
American News indicates there 
may be no more defections. A 
spokesman for Dell Publishing, 
ANC’s biggest client, told AA to- 
day: “It looks like we’re staying 
put. If things go the way they have 
been going, we just stay where we 
are.” 


® There was no indication from 
Crowell-Collier, Ziff-Davis, News- 
week or other clients that they 
would desert American News. 
Some circulation men with ANC- 
distributed books indicated they 
think that new president Henry 
Garfinkle will do “an aggressive, 
solid job.” 

Circulation people also expressed 
the view that American News 
might revise some of its operations 
to become more attractive to pub- 
lishers who might now be consider- 
ing the formation of their own cir- 
culation combinations, on the order 
of S-M News Co. 

One ANC revision Mr. Garfinkle 
might be considering, they said, 
was one that would end the prac- 
tice of holding off on payments to 
publishers for six months. 


Last Minute News Flashes 
Automatic Washer to Sheriff, Sets $2,000,000 Push 


NEwTON, Ia., July 8—Automatic Washer Co., maker of “Laundry 
Queen,” has named Walker B. Sheriff Inc., Chicago, to handle adver- 
tising for a new washer-dryer the company will begin producing next 
month. A $2,000,000 advertising budget has been set up for the intro- 
ductory campaign. Until national distribution is effected most advertis- 
ing will be at the local level, with unusually high allowances. Distribu- 
tion in metropolitan markets will be on a direct dealer basis; in rural 
markets through distributors. (For additional information on the com- 
pany’s distribution, see Thor story on Page 66.) 


New Ad Anti-Trust Filing Deadline: Sept. 6 


New York, July 8—Southern district federal court here has granted 
defendants in the advertising-publishing anti-trust suit a second ex- 
tension, this one to Sept. 6, to file individual answers to the complaint. 
The original deadline was June 6. This subsequently was moved back 
to Aug. 5. The defendants are the American Newspaper Publishers 
Assn., American Assn. of Advertising Agencies, Associated Business 
Publications, Periodical Publishers Assn., Agricultural Publishers Assn. 
and Publishers Assn. of New York City. ANPA has made its 10% 
assessment of dues, effective July 1. Richard W. Slocum, ANPA 
president, had told members that refusal of the Justice Department to 
discuss the case made the imposition imperative. 


Dr. Spock Reports He Will Sign with NBC-TV 


PITTSBURGH, July 8—Dr. Benjamin Spock, pediatrician and author, 
will sign with NBC-TV for a Sunday afternoon half-hour show, begin- 
ning in October. “I’m still negotiating with NBC,” he said, “but we 
have come to a very good tentative agreement.” The show will be sim- 
ilar to his parent discussion program on WQED, educational channel 
here. Dr. Spock resigned from the department of psychiatry, University 
of Pittsburgh, but isn’t leaving the academic world. NBC told AA no 


sponsors have been signed yet. 


(Additional News Flashes on Page 93) 


Despite Venerable Age, 
Accounts Bounce Like 
Kids on Pogo Sticks 


New York, July 7—The first half 
of 1955 saw some of the most “im- 
pregnable” accounts topple, and 
longtime agency-client relation- 
ships fractured. 

For instance, in the first half of 
1955, Studebaker announced its in- 
tention to move out of Roche, Wil- 
liams & Cleary, after 29 years, 
bound for Benton & Bowles. 

Congoleum-Nairn, after some 40 
years in McCann-Erickson, got set 
to move over to Dancer-Fitzgerald- 
Sample. 

Westinghouse Electric Corp. 
(consumer division) after 35 years 
with Fuller & Smith & Ross, 
switched to McCann-Erickson. 
This meant McCann would lose 
Maytag, a client of 17 years stand- 
ing. 

Chanel Inc., for 25 years with 
Foote, Cone & Belding or its prede- 
cessor Lord & Thomas, wafted 
gently over to William Weintraub 
Co. 

P. Ballantine & Sons ended a 20- 
year relationship with J. Walter 
Thompson Co. when it moved to 
William Esty & Co. 

American Airlines, a Ruthrauff 
& Ryan client for 18 years, took off 

(Continued on Page 89) 


‘Breakfast Club’ 
Lacked Sell, Say 
Swift and Quaker 


Cuicaco, July 6—ABC’s “Break- 
fast Club,” radio’s most persistent- 
ly sold-out network show, came all 
unsold last week, in what amount- 
ed to a double blow at those who 
herald the medium as a revitalized 
selling force. 

The perpetrators were Swift & 
Co. and Quaker Oats Co., who be- 
tween them had sponsored 12 of 
the variety show’s 20 weekly quar- 
ters. Swift, whose withdrawal is 
effective July 31, had been with 
the show for 15 of its 23 years, and 
it was sponsoring no less than half 
the program when it quit. Quaker’s 
cancellation of two quarters for 
Aunt Jemima pancakes was imme- 
diate—and the company announced 
that Aunt Jemima will instead 
share time with Hotpoint Inc. on 
ABC-TV’s “Ozzie and Harriet,” 
starting next fall. 

J. Walter Thompson is the agen- 
cy for Aunt Jemima, and it shared 
in the Swift decision along with 
McCann-Erickson. 


® Several things about the “Break- 
fast Club” exodus combined to 
make it of general concern to the 
radio medium. For one thing, the 
show was thought to be impreg- 
nable—the one network operation 
which could hold its own against 
video. 

Quaker Oats gave it a vote of 
confidence only five months ago 
when it pulled out of the experi- 


(Continued on Page 92) 
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New Fox DeLuxe Group Outfoxes Rival, Buys 
Fox Head Brewing: Seeks R&R Replacement 


Cuicaco, July 6—Ruthrauff &| celled Fox DeLuxe’s contract with 
Ryan has lost the Fox DeLuxe) R&R last week. He indicated that 
Brewing Co. account in the latest|the new agency probably would 
of a series of shifts affecting two| handle the advertising for both 
foxily branded breweries, Fox De-| Foxes. He also said that distribu- 
Luxe, Chicago, and Fox Head /| tors would be asked to handle both 
Brewing Co., Waukesha, Wis. A| beers. 
new agency will be named this, Fox Head has not had an agency 
week, but the R&R relationship| since February, when Frank C. 
will not formally end until Sep- | Nahser Inc., Chicago, resigned the 


"> ge 


Competing Media 
Peril Newspapers, 
Professor Warns 


BEMIDJI, MINN., July 6—News- 
papers are allowing themselves to 
be “out-packaged,” out-researched 


tember. 

Last week, a group headed by 
Arthur J. Feicht, a Chicago insur- 
ance broker, gained controlling in- 
terest in Fox DeLuxe and also the 
Kio Oil & Development Co., a sub- 
sidiary. Mr. Feicht will be board 
chairman, and Henry Morgen, pre- 
viously head of Premium Beer 
Sales Inc., Chicago, will be presi- 
dent. 

Later the same week, Mr. Feicht 
and his group bought 80% of the 
stock of Fox Head at a reported 


price of more than $500,000. In| 
closing the deal, the Feicht group | 


nosed out the Canadian Ace Brew- 
ing Co., which reportedly had had 
designs on taking over Fox Head. 

Mr. Feicht told AA that he can- 


account. The company finished in 
the red in 1953 and 1954 but has 
_been in the black this year. All 
company employes will remain. 

| ® Fox DeLuxe beer sales last year 
/ amounted to $3,589,601 and the Kio 
Co. gas sales were $770,150. The 
two companies, however, showed 
a deficit of $21,526. 

Canadian Ace had taken over a 
mortgage on the Fox Head brewery 
which had been held since 1949 
by Aid Assn. for Lutherans, Ap- 
pleton, Wis. When the mortgage 
fell due last week, however, Fox 
DeLuxe paid it off and negotiated 
a new one. Fox DeLuxe also took 
over assignments of other Fox 
Head debts. 


Hobby Committee 
Urges Increased 
Support for FDA 


WASHINGTON, July 7—Resources 
of the Food & Drug Administra- 
tion are “woefully inadequate,” a 
citizens’ advisory committee re- 
ported today in recommending a 
three or four-fold increase in 
FDA’s funds, staff and facilities. 

The citizens advisory committee 
was appointed last February by 
Mrs. Oveta Culp Hobby, Secretary 
of Health, Education, and Welfare. 
Congress previously had appropri- 
ated funds for a study of FDA by 
a group of qualified private citi- 
zens. 

G. Cullen Thomas, v.p. of Gen- 
eral Mills, served as committee 
chairman. Others in the 14-mem- 
ber group—all serving as individ- 
uals and not as representatives of 
their organizations—included lead- 
ers from the food, pharmaceutical 
and cosmetic manufacturing in- 
dustries and professors of nutri- 
tion, medicine, and pharmacy. A 
consulting firm, Cresap, McCor- 
mick & Paget, assisted the com- 
mittee. 


= The committee recommended an 
expansion program for a five or 
ten-year period, with increased ap- 
propriations each year. A budget 
increase of 10% to 20% over that 
for 1955 was urged for the first 
year. 

As a part of its primary recom- 
mendation for an expansion of 
budget, staff, and facilities, the re- 
port urged a modern building to 
consolidate its headquarters organ- 
ization in Washington. Canada is 
now completing such a building 
in Ottawa. 

Other major recommendations 
are (1) enlargement and improve- 
ment of FDA’s educational and in- 
formation program; (2) a clean- 
up of FDA’s backlog of legal ac- 
tions without resorting to “legal 
action unnecessarily” although 
prosecuting vigorously once an ac- 
tion has been started, and (3) 
better programming, planning and 
internal management of FDA’s af- 
fairs. 


® The committee asserted that the 
Food, Drug & Cosmetic Act serves 
a purpose that is essential to the 
health and welfare of every per- 
son in the country and that the act 
must be properly enforced. 
According to the committee, 
“compliance is not completely sat- 


lisfactory.” “Satisfactory compliance 
can be obtained,” it said, “only if 
the Federal Food & Drug Admin- 
istration and its functions are pro- 
perly understood, supported, fi- 
nanced and staffed.” 

The report comprises 91 printed 
pages, plus 27 appendices. There 
are more than 100 specific recom- 
mendations. The report is friendly 
in tone. Mrs. Hobby lauded it as 
“a truly comprehensive survey” 
and promised to study it carefully. 


®" FDA has fared poorly at the 
hands of Congress in recent years, 
with its responsibilities being in- 
creased and yet its funds on the 
downgrade. Its budget peaks were 
reached in fiscal years 1952 and 
1953. Appropriations then were 
about $5,600,000, with subsequent 
cuts to the 1955 level of about $5,- 
100,000. 

Personnel has been cut 15% 
since 1951, laboratory equipment 
dates back as far as 1914 and is nct 
being replaced to keep pace with 
modern developments. Travel has 
been curtailed, a program of edu- 
cational cooperation with industry 
has not been developed and a lack 
of enough attorneys causes legal 
actions to pile up. 

It was against this background 
that the study by an outside group 
was undertaken. FDA hopes that 
the findings will lead to a more 
sympathetic attitude both in Con- 
gress and at the Budget Bureau. 


‘Gently Does It’ 
Is Theme of New 
Philip Morris Push 


New York, July 6—The first in 
a series of new ads containing the 
admonishment, “Gently does it,” 
broke this week in the July 9 issue 
of The Saturday Evening Post for 
Philip Morris cigarets. 

The new Philip Morris Co. ads 
will appear in Sunday supplements, 
in r.o.p. color in newspapers and 
in four-color pages in weekly, wo- 
men’s and store-distributed maga- 
zines, plus radio and television 
spots in major markets. In addition 
the company will launch a 90-day 
outdoor drive starting in August. 
All the advertising will be based 
on the “Gently does it” theme. 

Biow-Beirn-Toigo is the agency. 

A spokesman for the company 
told AA that its policy will be to 
shift emphasis to weak markets as 
the need requires. Distributors 
|generally, he said, have been im- 
pressed by the new campaign, 
‘which will be strongly supported at 
the local level with point of sale 
/merchandising. 


COMFORT TOO?—Englander Mattress Co. will tell its story of a “level 


spine on a Red-Line mattress for 


fall with this Horst photograph. 


Model's Back 
Shows Englander 
Mattress Is Back 


Cuicaco, July 5—The lightly 
clad sleeping characters used in 
its ads by Englander Mattress Co. 
have been joined by a genuine 
sleeping nude (back. only, above 
the lumbar region). 

She will lie across a color spread 
in the Aug. 22 issue of Life and, 
again in Life, on two separate col- 
or pages in September and October. 

From the model’s scapulae to 
her sacrococcyx will run the Eng- 
lander theme, “Think of Your 
Spine.” And she will remind the 
public that the company makes in- 
nerspring, as well as foam latex 
mattresses. 

As a matter of fact, her appear- 
ance will mark the reappearance 
of the company’s Red-Line inner- 
spring mattress advertising. Since 


and out-promoted by competing 
media, according to J. Edward 
Gerald, of the school of journalism 
of the University of Minnesota. 

He warned newspaper men at- 
tending the summer meeting of the 
Northwest Daily Press Assn. here 
that they cannot afford to operate 
on principles they learned before 
1950. 

“If you stopped learning about 
the business before that time, you 
don’t know what the ingredients 
of the new compeition are; you do 
not comprehend the new spirit of 
modern advertising and merchan- 
dising. You do not realize that 
newspapers, for all their great 
power, share shelf-space, so to 
speak, with other media in the 
mass communications supermar- 
kets. And you do not realize that 
there are several substitutes for 
newspaper advertising—packaged 
attractively, priced reasonably and 

(Continued on Page 30) 


a good night’s sleep,” in Life this 


Now it’s time, said Richard W. 
Girvin, advertising director, to let 
the public know that the company 
is still making innerspring mat- 
tresses. 


® The $200,000 budget will in- 
clude, in addition to three Life ads, 
tv and radio spots on a test basis 
in several Ohio markets and pro- 
motion materials for dealers. 

Also to boost sales, Englander is 
offering dealers one free Red-Line 
mattress or box spring with the 
purchase of 35. 

The recumbent nude is not in- 
|tended to convey sex appeal, the 
company says. She is supposed 
merely to be wholesome and eye- 
catching. 

To make sure the nude would 
not offend women prospects, Leo 
Burnett Co., Chicago, the Eng- 
lander agency, asked 100 middle- 
class housewives between 24 and 
50 what they thought about her. 

More than 90% had a “basically 
favorable reaction,” the agency re- 
ports. And only 12% focussed on 
the figure. The others apparently 


Pour Faire Le Spot, 
C’est Le Francais, 
ReaLemon Decides 


Cuicaco, July 5—“Pour tous les 
emplois de lemon juice, employez 
ReaLemon lemon juice—en bou- 
teilles—voila!” 

This Gallic deviation from stand- 
ard advertising argot is due to be 
heard across the country before 
the year is out. It is already be- 
musing tv viewers in the New York 
market. 


1949, when Englander got together, were more interested in the copy. 
to bring out the foam latex mat- Of the 12% that gave their whole 
tress, the company has spent its| attention to the figure, only one 
entire ad budget on the foam mod-| indicated a negative reaction. This 


It’s all part of a test saturation 
spot campaign being waged for 
ReaLemon-Puritan Co. on New 
York’s WABC-TV. The medium: 


el. 


50 eight-second ID spots a week, 
each of them “as quick as the 


took a lot of backbone. 


Speculative Presentation Ban Is Part 
of Conspiracy in Agency Case: Barnes 


Los ANGELES, July 6—The Jus- 
tice Department’s charge that ad- 
vertising agencies are engaged in a 
conspiracy to “refrain from com- 
peting with each other” by sub- 
mitting speculative presentations 
cannot be separated from or con- 
sidered without relation to the 
other charges in the government’s 
case, Stanley N. Barnes, assistant 
attorney general, maintains. 

Mr. Barnes made his position 
clear in a letter to Henry Mayers, 
of the Mayers Co., Los Angeles 
agency, who had written Attorney- 
General Brownell on this point as 


POSTAL AGENCIES—Gray & Rogers, 
Philadelphia, got these postmarks 


whisk of a dog’s tail.” 


® That, and not any appeal to the 
bilingual market, is exactly the 
factor behind ReaLemon’s putting 
its pitch in French, according to 
the agency, Rutledge & Lilienfeld, 
| chairman of the public relations| Chicago. “With only eight seconds, 
committee of the First Advertising | we felt we’d get lost in the shuffle,” 


Agency Group (AA, June 6). explained C. H. Lilienfeld, agency 
“This department,” Mr. Barnes| exec. v.p. 
wrote, “has taken no position in| The foreign words, he said, act 
‘the complaint with respect to the|as an attention arrester—‘“What’s 
legality or illegality, standing|he saying?”—and also keep the 
alone, of paragraph 30 (c)”—the| pitch centered on the product 
paragraph in the complaint which| name. A conventional film track 
charges conspiracy to prevent spec-| supports itself independently of the 
ulative presentations. audio, with emphasis on the Rea- 
“I trust,” he added, “that your| Lemon logo. 

group recognizes the distinction| “With a spot of this length you 
between an agreement among the|can hardly register with anything 
leading members of an industry} but a name, especially since it will 
to refrain from ‘speculative solici-| usually be surrounded by two or 
tation of new business’ and failure} three longer commercials,” Mr. Li- 
to engage in such competitive tac-|lienfeld explained. 

tics by each member of an indus- 
try in the exercise of his own dis- 
cretion... I am sure that once the 
vital distinction between group ac- | ..iq that it “seemed to sound better 
tion and individual action is called than, say, German or Norwegian.” 
to the attention of your members,| ajco he added, “we have to avoid 
some of the fears you express in|, janguage where we'd be accused 
their behalf will be dissipated.” {4 ridiculing somebody, such as 
Italian or Yiddish.” 

= In reply, Mr. Mayers, speaking} Realemon used the French 
only for himself, asserted that Mr. | touch only on its lemon juice, 
Barnes’ explanation had missed the| where the story was well-known 
point; that the point was the ethi-|and simple, said Mr. Lilienfeld. 


® On the choice of French as the 
ear-stopper, Mr. Lilienfeld merely 


cal problem involved in “encour- Similar IDs are being used for such 
aging” advertisers to seek specula-| newer products as RealPrune and 
tive presentations from agencies. | frozen lemonade—but with an 


from small towns with same name| «just what practical anti-trust 
as agencies (with the cooperation | enforcement would be achieved if 
of local postmasters) to use in @ the courts concurred that an in- 
series of ads for its client, Grit, a nocuous paragraph on speculative 
weekly newspaper going to small presentations in the Four A code 


towns. (Continued on Page 67) 


English sound track. 

Plans are being made to spread 
the French versions into other ma- 
jor markets as far west as Des 
Moines, and eventually to the West 
Coast. 
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JWT Statement Says 
Strouse to Oversee 
Detroit Office 


NEw York, July 6—A joint state- 
ment issued today by the three 
newly-elected top officers of J. 
Walter Thompson Co. stressed the 

team” aspect of the agency’s new 
management. It also confirmed that 
Stanley Resor will “continue active 
in the management of our com- 
pany” and added that while Nor- 
man H. Strouse, new president, 
will make his headquarters in New 
York, he will “continue to take 
a direct interest in our Detroit of- 
fice.” 

“The new executive team of J. 
Walter Thompson Co. is designed 
to take advantage of the growing 
and expanding opportunities of 
our company in the years ahead,” 
said Mr. Strouse, and Henry C. 
Flower Jr. and Samuel W. Meek, 
vice-chairmen, in the statement. 
“It is in line with the best manage- 
ment strategy that is developing in 
American business as a whole. 


= “We have gone through a trans- 
ition period in our national econo- 
my during and since the war,” it 
continued. “At one time, there was 
doubt as to whether we could pro- 
duce enough goods and services, 
cheaply, to meet consumer de- 
mands. Industry met this challenge 
and increased its productive capac- 
ity, and it soon became a question 
of whether or not the opportunity 
and ability of industry to produce 
and the consumer to buy was out- 
stripping our ability to sell...” 
“Industry continues to expand 
its productive capacity. And al- 
though the means of communica- 
tion are broadening, the competi- 
tion for attention is becoming more 
severe. This presents a challenge to 
the advertising agency in counsel- 
ing and serving its clients and 
means we must draw upon new 
and more effective tools of selling 
if our high productive capacity and 


(Continued on Page 6) 


Schenley to Dailies 
in Summer Color Ads 


New York, July 5—Four-color, 
full-page newspaper ads for li- 
quor, unusual any time, and espe- 
cially so in mid-summer, were 
used last week by Schenley Dis- 
tillers Co. 

An enlarged reproduction of one 
of the company’s “Golden Age of 
Elegance” magazine advertise- 
ments appeared in the Philadel- 
phia Inquirer on June 29 and in 
the Chicago Tribune on June 30. 
Schenley Reserve whiskey and 
Schenley Golden Age gin were 
featured in the ads. 

Earlier, 50,000 full-size reprints 
of the Tribune ad were mailed by 
Schenley to retailers in Illinois, 
Indiana and Wisconsin, and 20,000 
reprints of the Inquirer ad went to 
bar and tavern licensees in Penn- 
sylvania. 

Erwin D. Swann, advertising di- 
rector for Schenley name brands, 
explained that “There are no sea- 
sonal limitations on enjoyment, 
and a four-color newspaper ad in 
mid-summer is one way we're 
helping our retailers sell consum- 
ers on a year-around basis.” 

Batten, Barton, Durstine & Os- 
born is the agency. 


Four Agencies Join League 

The League of Advertising 
Agencies has added four new 
members. They are Ted Bernstein 
Associates, Allan Rock Advertising 
Agency, Curtis Advertising Co., 
and David J. Mendelsohn Adver- 
tising Agency, all of New York. 


Grey Names Axtheim V.P. 
Ralph Axtheim, an account ex- 

ecutive with Grey Advertising 

Agency, has been appointed a v.p. 


Slenderella, on 
Ad Diet, Fattens 
as Clientele Slims 


DARIEN, CONN., July 7—There 
must be a lot of women in this 
country who wear a size 20 dress 
when they would prefer to appear 
in a size 18—or even 16. 

For in five years Slenderella 
International, a company which 
specializes in making this wish 
come true, has grown from noth- 
ing to a $12,000,000 yearly opera- 
tion. 


® Slenderella now is operating 75 
slenderizing salons in 27 cities in 
the U.S. and is adding new outlets 
at the rate of three a month. So 
far there is only Paris to justify 
the inclusion of international in 
the company name. However, sa- 
lons will be opened in Brussels and 
Dusseldorf this fall. And a large- 
scale invasion of South America is 
planned for 1956, starting with 
Caracas in the spring. 
Slenderella, which uses what is 
termed a three-point “common 
(Continued on Page 70) 


Jeans Are Siill 
Fashion Leaders, 


Survey Reveals 


New York, July 5—That 
wrench that was tossed into the 
clothing industry some years back 
—the blue jean—is still going 
strong. 

The Denim Council here reports 
that a spot check among depart- 
ment, chain and specialty stores 
shows that blue jeans are selling 
better than any other competitive 
items. 

Nearly 40% of the 58 stores 
queried said that they were sell- 
ing blue jeans far ahead of other 
similar garments. 

Within the blue denim line it- 
self, frontier-type pants were re- 
ported to be best sellers by 57.7% 
of the stores; about 38% said that 
“regulation” jeans are selling best. 

The _ recently-formed council 
(AA, May 9) told its textile mill 
members that stores show a heavy 
interest in the plan to promote the 
fabric. About 65% of the retailers 
said they would handle new styles 
in blue denim. 

The spot check to get store re- 
action to the council’s plan will 
now be followed by a survey of 
hundreds of stores, the council 
said. 


¢= ° 


NYCAR’S NYFTIES—Above is the carousel, and the nine models, which 
Nycar used to highlight its promotion at the Chicago auto acces- 
sories show. The entire assembly cost less than $5,000 and provoked 
no end of comment. The young lady in the lower picture is demon- 
strating the indifferences of Nycar fabric to cigaret burns. 


Nycar Finds Seat Covers Sell Best 
When Sold by Girls—Girls—Girls 


New York, July 6—Sex sells! budget and made it one of the best 


seatcovers. 
“If you can flash a good-looking 


known names in the field.” 


Nycar auto seat cover fabric, 


But Very Different... 


BV.D., Renovated 
hy New Owners, 


Returns to Fray 


Sales Rise 70% Since 
‘51; Company Weighs 
Adding Women’s Line 


By Milton Moskowitz 


New York, July 5—The vener- 
able B.V.D. Co., a leading adver- 
tiser in bygone days but an in- 
significant one in more recent 
times, has had a face-lifting and 
may soon be back on the national 
advertising scene. 

Sol Kittay, livewire business man 
who purchased the famous brand 
name from the Erlanger family in 
1951, has presided over a reorgan- 
ization that already has produced 
some interesting results. 

Mr. Kittay already has increased 
B.V.D. sales by 70%. He has 
licensed three men’s wear pro- 
ducers to make B.V.D. garments. 
And in the near future he will 
issue licenses for a line of B.V.D. 
women’s clothes. 

Mr. Kittay also has been ex- 
panding overseas. In 1952, he 
licensed manufacturers in Cuba, 
Venezuela, Mexico, Peru and Co- 
lombia to produce B.V.D.-labeled 
garments. In July, plants in Ecua- 
dor, Chile, Bolivia, Costa Rica, 
Brazil and Argentina likewise will 
begin production of B.V.D. apparel 
under license. Similar plans are 
being worked out with European 
manufacturers. 


® When Mr. Kittay bought B.V.D. 


girl with a good-looking pair of|made by Ellenboro Mills Inc., is H ee ed aa a, 
legs and a good-looking bust and/ outselling all other high-tenacity con th — s gt " 
have Nycar across her chest eight) rayon and in about a year has be- inventor Sen, ili rv cncilitie 
hours a day, every guy there’s go-|come the largest selling quality 7. NO De sae 


ing to know Nycar.” seat cover material, 
of DuFine-Kaufman believes in|“good product, 


this dictum so strongly that, at the| and sex all rolled together.” 
recent Automobile Accessory Man- 


the agency 
Agency man Herbert Kaufman) claims. The success is due to a 


good promotion 


M os ” 
What makes sex promotion a ovie Technic 


(Continued on Page 94) 
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ufacturers Assn. exposition at Chi- 
cago’s Navy Pier, he had nine girls 
flashing legs, bust and Nycar ban- 
ners. They were also wearing the 
automobile upholstery fabric for 
costumes. 


natural for Nycar is the fact that 
the product sells to outlets pre- 
dominately run by grimy-handed 
do-it-yourself males. Most of them, 
it seems, especially at trade shows, 


Counts Traveling 


onstrations,” Mr. Kaufman ex-|by a serious-minded salesman. 
plains. Due, among other things, 
to what he calls 


would rather savor a sexily-sold Display Exposure 


sales story than be drawn into a 
w “We like to use graphic dem-| dreary dissertation on durability 


New York, July 6—National 
Assn. of Transportation Advertis- 


“From our own experience in|ing has come up with a new tech- 
“sensational | selling Nycar auto seat cover ma-|nique of audience measurement. 
showman technique, in less than| terial,” the agency observes, “we 


It’s known as the “camera count.” 


one year we have taken a product) have discovered four good reasons|A recent test in Newark, N. J., 


from a standing start with a small (Continued on Page 6) 


showed an average of 15,960 po- 
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‘Confidential’ Applies for ABC 
Membership to Hush Scoffers 


(Continued from Page 1) 
sociates, carried on the masthead 
as “advertising representative.” 

Mr. Greene, who represents sev- 
eral other pulp and comic publish- 
ers besides Harrison Publications, 
reports gross advertising revenue 
for the September Confidential at 
$98,300, before commissions. The 
November issue will have a gross 
volume of slightly more than $100,- 
000, he reports, and 1955 advertis- 
ing to date is reported at $275,830. 
Leonard Greene Associates re- 
ceives 25% of the net as commis- 
sion. 


® Getting new and national ad- 
vertisers because of ABC member- 
ship is tossed off as “an incidental 
—our business is based on news- 
stand sales. I don’t think our main 
source will ever come from adver- 


tising revenue,” Mr. Harrison says. 
Nevertheless, the publisher ex- 
presses his concern that the future 
might find Confidential with so 
much national advertising that its 
editorial integrity could be en- 
dangered. “If we accept too much 
national advertising, we might be 
in a position of being dictated to. 
If stepping on the toes of adver- 
tisers is going to affect our edi- 
torial policy, we won’t have any 
advertisers,” he states firmly. 
Despite his feelings on national 
advertising, Mr. Harrison thinks 
advertisers “would really get re- 
sults in a magazine of this sort.” 
He expressed astonishment at some 
current space-buying practices: 


= “I’m amazed at the way space 
is bought. Subscription circulation, 
in my opinion, is worth nothing.” 


He thinks most publishers “prac- 
tically give away” their magazines 
because of the subscription dis- 
counts. Further, many publishers 
send several issues after a sub- 
scription expires. 

“The advertiser is buying a hell 
of a lot of free copies. To me, the 
actual copies sold is what counts.” 

Confidential takes no great pains 
to get subscriptions, and the 30,000 
subscriptions it purports to have 
are sold at the straight 25 cents 
per copy newsstand rate. 

“It’s not right to say that Con- 


fidential doesn’t have quality read-| - 
ership,” Mr. Harrison feels. On his 


subscription roster, he points to 
Henry Ford II, Sophie Tucker, 
Gen. Curtis LeMay, President Tru- 
jillo of the Dominican Republic 
and—just renewed for three years 
—Prof. Alfred Kinsey. 

What’s more, “Based on the let- 
ters that we received, I would say 
that the people who read Confiden- 
tial are of a damn good standard.” 


® This issue, nearly 4,000,000 of 
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BIGGEST COVERAGE 


KOIN-TV alone delivers the full 30-county Portland, 
... over 340,000 TV sets . . . 1,677,900 
people with per capita sales twice the national 
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Robert Harrison 


these people will be avidly reading 
in Confidential’s 66 pages such 
supposedly juicy items as “The 
Real Reason for Marilyn Monroe’s 
Divorce,” “The Midnight Raid of 
Jose Ferrer,” “The Lowdown on 
that ‘Disorderly Conduct’ Charge 
against Tab Hunter,” “Why Ty 
Power Caught a Chill from Ek- 
berg the Iceberg,” “Why was Liz- 
beth Scott’s Name in the Call 
Girls’ Call Book?” and “Was Zsa 
Zsa Off Her Rocker?” 

Out of the Hollywood jungle, 
Confidential’s readers can read 
“exposes” like “The Criminal Rec- 
ord of the Cutter Laboratories,” 
“Demerol—Happy Highway to 
Kicks that Can Kill” and “Beware 
of the Davy Crockett Skin Game.” 
For those interested in “Society,” 
Confidential offers “Jimmy Dona- 
hue’s Private Peek at Christine.” 

“No Fiction—All Fact,” reads 
the slogan at the bottom of the) 
contents page. One particular fact 
—the fact that most of the delica- 
cies promised in this bi-monthly 
pulp dish have many potatoes and 
few chunks of meat—doesn’t seem 
to deter readers with “imagina- 
tion” from coming back in increas- 
ing numbers. 


= “We don’t print a damn story, 
not a line, unless it’s documented,” 
Mr. Harrison maintains. This is 
one of the reasons, he says, he 
can’t increase the magazine’s fre- 
quency to a monthly and cash in 
even more on the public’s appetite 
(he gets 14.5 cents from the dis- 
tributor for each copy). It takes 
too long to document stories. 
Confidential uses 17 art and edi- 
torial people as permanent staff, 
and draws upon a stable of about 
30 free-lancers for the remainder 
of its output. Publisher Harrison 
says he expects to hit 5,000,000 
circulation next winter and fore- 
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sees a bright future. 

Mr. Harrison told AA flatly that 
he is the sole owner of the publica- 
tion, and earlier denied to report- 
ers that Walter Winchell, who has 
plugged the magazine hard, had 
any interest in it. 

“I feel Confidential will contin- 
ue for a long time with the same 
basic editorial tempo. It could be 
that people will ultimately tire of 
stories about movie stars but 
they’ll never tire of the story be- 
hind the headlines. We’re con- 
cerned only with what the public 
wants. 

“Naturally, I think this thing is 
being overdone,” he answered, re- 
plying to a question on his view 
toward competitors. At least a 
baker’s dozen have sprung up since 
Confidential first appeared in De- 
cember, 1952, including Whisper, 
also published by Harrison (“Since 
everybody else is imitating Con- 
fidential, I’ll imitate it myself’), 
and a burlesque of the whole field 
called Cockeyed. 


® Mr. Harrison had a background 
of about 15 years in publishing be- 
fore he got the idea for Confiden- 
tial. The inspiration, he says, came 
from the public interest in the Ke- 
fauver crime committee tv hear- 
ings. This included grinding out a 
whole succession of girlie and 
cheesecake pulps with names like 
Wink, Titter, Flirt and Beauty Pa- 
rade. He spent about six years pre- 
viously with Quigley Publications 
as a writer and sales promotion 
man for the movie trade publisher. 
Before that, his career included 
copywriting stints with the John 
Curtis Co., Frank Presbrey Co. and 
Miller Advertising. 


® Currently there are four libel 
suits pending against Confidential, 
but Mr. Harrison shows little con- 
cern. He think he’s got the facts; 
he also has $60,000 libel insurance 
and he employs a group of law- 
yers who “read every line and cap- 
tion.” (AA’s reporter had an ap- 
pointment in Mr. Harrison’s of- 
fices. Upon arrival, he was asked 
if he would mind going down to 
the law firm’s office where Mr. 
Harrison “has been in conference 
for hours.” ) 

Genial and easy-going, the 5l- 
year old potentate of the expose 
story was asked how he felt about 
his mounting fortune and public- 
ity. Three national publications had 
stories on him this week. The re- 
ply was self-assured: 

“You get used to it, I guess.” 


Announcement 


The RALEIGH NEWS and 


the following rates will be 


Evening and Sunday 
Morning Only 
Sunday Only 
Evening Only 


Sunday, and The RALEIGH TIMES, Evening, are now 
under Raleigh News and Observer ownership, with 
joint mechanical operation. Beginning July 1, 1955 


Morning and Evening 


(Morning Only, Sunday Only and Evening Only Rates are the same as in 
the past) 


COMBINATION INSERTIONS OPTIONAL 


Full and Complete Coverage of Raleigh 
and “The Golden Belt of the South” 
The News and Observer 
Morning and Sunday 


THE RALEIGH TIMES 


Evening 


Raleigh, North Carolina 
Represented by The BRANHAM COMPANY 


OBSERVER, Morning and 


in effect: 

38¢ per line 
39¢ per line 
31¢ per line 
32¢ per line 
12¢ per line 
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LEFT TO RIGHT: PETER LOESER, BETTY WARDELL, HAY MCCLINTON, MIKE CARLOCK, PAUL SMITH, TOM CROLIUS, KEN MAHLER 


C&H sells Prudential a good policy 


IVAN DIMITRI 
~~ 


The man in the middle is Mike Carlock, partner in Calkins & Holden— 
advertising agency for The Prudential Insurance Company of America. 
With some of the C&H people who work on Prudential he is giving 

the once-over to a new series of ads slated for insertion in 

The New York Times Magazine. 


“Trying to get seven of our people to agree calls for quite an ad,” 
says Carlock. “But here’s one thing we all agree on without argument: 
The New York Times Magazine. 


“It covers the most important segment of the most important market 
in America—with an authority and concentration that’s’ impossible to 
duplicate. And it reaches the most influential people in key centers 
throughout the country. 


“No doubt about it,”’ concludes Carlock, “this is a policy that pays big 
dividends to Prudential each year.” 


. Delivered every week exclusively with 
Che New York fimes The New York Times, America’s 
a : Biggest Sunday Advertising Medium, into 
Magaz i iia ; more than 1,200,000 homes and 
stores all over the country. 
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Advertising Age, July 11, 1955 
ABC-TV Adds 3 Stations \Irving Runey Joins Retailer \Nycar Finds Seat Covers Sell Best 


Three more video stations have| Irving T. Runey has been ap- | 


affiliated with ABC. They are|pointed sales promotion manacer/ When Sold by Girls—Girls—Girls 


KSWO-TV, Lawton Okla; WHUM- |of Sheehan’s Department Store, Jes 

TV, Reading, Pa. and WHTN-TV, | Elmira, N. Y. He is a partner in | (Continued from Page 3) functioning in this way, they) eevee . 
Huntington, W. Va. In the last two Runey Advertising Service, El-|for using pretty girls at shows. distribute product literature, reg-| (i i Bae, 
cities the stations are replacement mira. Mrs. Charlotte K. Runey, his ister visitors and demonstrate the | 77 - 
affiliates, with ABC switching wife, will assume activé direction | 1. “Pretty girls act as traffic- product. | 


from one channel to another. ‘of the advertising service. | stoppers, get visitors to shows to 4. “Pretty girls are an invaluable |” 


look at your product. asset publicity-wise, since editors, | 
COMING SOON 


“ ’ ; j hat the public likes, | | 
2. “We're selling upholstery cov- knowing w 18 
ers. What better way to sell them | are partial to good pictures of | 

New Golden Zone Market Book 
A wealth of material on this rich 13-county area will be yours 


than to use the finest upholstery| Pretty girls.” 
provided by Mother Nature—that 
carried by a pretty young model? JWT Statement Says 
in the 1955 Golden Zone Market Book. Contains valuable 
information for all sales and advertising managers planning 
national or regional campaigns—latest population figures, 


York office in 1931. Mr. Richardson 
moved to the Detroit office in 1946. 

Wilfred F. Howard, since 1946 
business manager and an account 


Ft ee oN 


The fact that our seat cover ma- 


terial can be tailored into an at-| Strouse to Oversee 


tractive show costume for a young 


lovely also helps to bring home| Detroit Office 


— = 


FORT WAYNE 


¥ 


buying power, retail sales, market characteristics, etc. 


RESERVE YOUR COPY NOW 


Write P. H. Knapp, General Advertising Mgr. 
FORT WAYNE NEWSPAPERS, INC., Agent 


The News-Sentinel © THE JoURNAL-GAZETTE 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


important sales points—that Nycar 
tailors well, that it is available in 
attractive patterns and that it is 
suitable as a covering for the most 
beautiful upholstery. 

3. “Our girls just don’t stand 
around and look beautiful. They 
receive an intensive 24-hour 
coaching on our sales message and 
actually serve as additional sales- 
persons at the booth. When not 


5%, 


HE COMPLETE ADVANCE 


~ Pe 


S. INDUSTRY FOR 


One Reason Why 


11,322 


ADVERTISERS 
used product descriptive 


advertising in the 
1955 Annual Edition 


- 96% PAID CIRCULATION 


Mike 


(Continued from Page 3) 


greater buying power are to be 
utilized. 

“All of this means greater oppor- 
tunities for young people in adver- 
tising and selling than ever before 
because the years ahead will un- 
doubtedly see greatly expanded use 
of products and services to meet 
the requirements of a much higher 
standard of living.” 

Last Thursday’s New York board 
meeting meant seven more v.p.s 
for the J. Walter Chicago office, 
which now has the impressive sum 
of 23 v.p.s. 

Those newly elevated in Chicago 
include: Peter J. Cavallo, Chicago 
tv-radio chief; Margaret Weishaar 
Buchen, copy group head on the 
Kraft and Libby accounts; Anne 
Fitzhugh Cummings, copy group 
head on Quaker Oats and Swift; 
John L. DeBevec, media chief; 
Henry O. Whiteside, research head, 
and Thomas G. Mason and Thomas 
H. Wason, Kraft account repre- 
sentatives. 


JWT ADVANCES THREE 

IN DETROIT OFFICE 

Detroit, July 6—Three v.p.s in 
the Detroit office of J. Walter 
Thompson Co. this week have been 
advanced to management positions. 
John L. McQuigg, who joined 
JWT earlier this year, has been 
named manager of the Detroit of- 
fice. He succeeds Norman H. 
Strouse, now president of the agen- 
cy (AA, July 7). Mr. McQuigg was 
formerly exec. v.p. of Lennen & 
Newell, Detroit. 

George P. Richardson Jr., who 


John L. McQuigg 


representative in Detroit, has 
been appointed vice-chairman of 
the operations committee. 


Champlin Refining to FC&B 
Chicago Corp. has appointed 
Foote, Cone & Belding, Houston, 
to handle advertising for its mar- 
keting company, Champlin Refin- 
ing Co., Fort Worth and Enid, 
Okla. Edward R. Gaines, formerly 
an account executive for Ruthrauff 
& Ryan, has been named advertis- 
ing and sales promotion manager of 
Champlin Refining. 


Mattimore to K&E on Shell 

J. Clark Mattimore, formerly 
with the Independent Advisory 
Committee to the Trucking Indus- 
try, has joined Kenyon & Eckhardt, 
New York, as account executive on 
Shell Oil public relations account. 
Mr. Mattimore was advertising 
manager for Conde Nast Publica- 
tions for 15 years. 


"Washington Post’ Boosts 2 


J. R. Wiggins, v.p. and manag- 
ing editor of the Washington Post 
& Times Herald, has been pro- 
moted to v.p. and executive editor 
of the newspaper. Alfred Friendly, 
assistant managing editor, has 
moved up to managing editor, in 
charge of the news department. 


PUT YOUR COPY IN OVERALLS 
Keep it down to earth—talk the 


joined the agency in 1927, has been 
named chairman of the Detroit op- 
erations committee. He was man- 
ager of the Warsaw and Stockholm 
offices before returning to the New 


language of the man on the street 


or farm. I can write buckeye copy. 


“That Fellow Bott” °. 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 


ene cn, 


and As 


4 Knowing you are consumed with 

; curiosity, we hasten to tell you that the 

‘ above letters stand for Thomas F. McGrath, 

Z : ) Photo Engravers*. They also stand for 
, The Finest Made Photo Engravings. 
Fit & We say this modestly, of course. 


May we tell you more? 
*Color and black-and-white. 


Thomas F. McGrath 
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To Wrigley’s Stores, Inc., Everywoman’s is 
the most important magazine published! ’’ 


One out of three Wrigley’s customers reads EVERYWOMAN’S 
— a customer concentration approximately three times greater 


than any weekly or women’s service magazine. 


This concentrated circulation at the point of sale explains why 
Wrigley’s Stores use EVERYWOMAN’S editorial and advertising 
pages as an important part of their merchandising and pro- 


motion events. 


Why PRECISION MARKETING is important to you... 


Chain grocery stores represent the greatest potential for 
increased sales. 


EVERYWOMAN’S chains account for 25% of total chain 
grocery volume. 


EVERYWOMAN’S concentrated circulation among Wrigley’s 
customers — approximately three times greater than any 
weekly or women’s service magazine — is the most effec- 
tive way of reaching this chain market! 


EVERYWOMAN’S MAGAZINE 
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William Rose Joins Bissell 

William B. Rose, formerly as- 
sistant v.p. in charge of sales for 
Federal Enameling & Stamping Co., 
Pittsburgh, has joined Bissell Car- 
pet Sweeper Co., 
Mich., as assistant to Melville R. 
Bissell III, v.p. in charge of mar- 
keting. 


Grand Rapids, 


AS ¥: Soe x eds Pio ee sy I Asian. a . ‘ Pe Bea 


Idaho Seeks to 
Enjoin Safeway 


the complaint.. 


from Cutting Prices 


(Continued from Page 1) 


and particularly since the filing of 
-has advertised, 


SiMPSON-REILLY, LTD. 


offered ...and sold items of mer- 
chandise subject to the unfair sales 


act at less than cost to the plain- 
tiff.” One result, he said, was that 
some of Safeway’s competitors had 
done the same in order to meet 
|Safeway’s prices. 

| Mr. Leggat said Safeway has 30 
|stores in Idaho, and its “total assets 
and resources are greater than the 


Give us Your HARD Jobs- 
Your Folded and Your Bound! 
IMPRINTING — 


Sersen’s IMPRINTING, ING. SHesapecke 3-2050 
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total assets and resources of all its 
competitors in Idaho.” 

After charging Safeway with 
selling below cost, Mr. Leggat said 
that unless the practice is stopped, 
“great and irreparable harm will 
be done to the people and to the 
general agricultural economy of 
the state of Idaho, and an inevit- 
able train of undesirable conse- 
quences, including economic de- 
pression, will result.” 


SAFEWAY IS INDICTED 
ON ANTI-TRUST COUNTS 

Fort Wortu, July 7—Safeway 
Stores, Oakland, Cal., was indicted 
by a federal grand jury here today 
on criminal charges that it has 
violated and conspired to violate 
anti-trust laws by engaging in 
price wars and in selling groceries 
below invoice cost to drive out 
competition in Texas and New 
Mexico. 

Indicted with the company are 
Lingan A. Warren, president of 
Safeway, and Ear! Cliff, manager 


of the chain’s Dallas division. 

The indictment alleges that in- 
dependent grocers in Texas have 
been put out of business by Safe- 
way’s practices. 

In addition to charges under the 
Sherman Act, the indictment in- 
cludes a complaint under the Rob- 
inson-Patman Act, alleging that 


Safeway’s prices in the New Mex-| 


ico and Texas cities were lower 


than in its stores elsewhere and | 


that they were below cost. 


The company declined comment, | 


pending an opportunity to study 
the charges. 


Lord to Outdoor Advertising 

Ted W. Lord has resigned as v.p. 
and advertising manager of Farm 
& Ranch, Nashville, to become v.p. 
and New York sales manager of 
Outdoor Advertising Inc. Before 
his association with the Nashville 
publication, Mr. Lord was manag- 
er of the New York office of the 
Philadelphia Inquirer. Earlier he 
had been an advertising salesman 
for Farm Journal. 


Pottawattamie County, lowa 


AN DIEGO 


FARM INCOME 


McLean County, Illinois . . . 


Whitman County, Washington . 
Dane County, Wisconsin . . . 
Cameron County, Texas . . . 
Chester County, Pennsylvania . 
Suffolk County, New York . . 


SAN DIEGO County, hits ia $57,535,000 


You get more for your advertising dollar with the “saturation” cir- 
culation of these two great newspapers... complete, authenticated, 
“asked-for’’ coverage of the Billion Dollar San Diego Market. 


San Diego Avocado production totals 
$11,000,000. In 1955 — over twice 
the acreage is being devoted to the 
growing of Avocados. 


- $56,171,000 


° © © © «© « « « 52,009,000 
* © © © «© «© « +» 49,881,000 
* © © © «© « « « 48,729,000 
* © © © «© «© «+ « 47,303,000 
. 7 ° . . 7 7 «© 43, 235, 000 

. 42,968,000 


Data Copyrighted 1955 Sales Management, Survey of Buying Power; further reproduction not licensed. 


REPRESENTED NATIONALLY BY 


THE MOST 
IMPORTANT CORWER 
IN THE U.S.A. 


THE WEST-HOLLIDAY COMPANY, INC. 


Looking for an caxier way? 
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thas and Ohio Rallway 


DOCK CONVENIENCE—Chesapeake & 
Ohio Railway Co., Cleveland, is 
placing a series of ads in 12 domes- 
tic and 14 overseas publications to 
promote its facilities for export and 
import shipping via Newport News, 
Va. Robert Conahay Inc., New 
York, is the agency of record. 


Nucoa Gets in Jam 
for Buttering Up 
Its Advertising 


WASHINGTON, July 8—The Fed- 
eral Trade Commission today is- 
sued a complaint against Best 
Foods Inc., charging that adver- 
tising of Nucoa margarine suggests 
that Nucoa is a dairy product. 
The charge is based on Section 
15(A) (2) of the FTC act, apply- 
ing specifically to misrepresenta- 
tions of margarine as a dairy prod- 
uct. 

FTC alleges that Nucoa ads use 
descriptive terms “firmly associ- 
ated” by the public with dairy 
products; phrases cited include 
“rich in sweet skim milk,” and 
“richer in milk minerals than the 
most expensive spread.” 

Best Foods has 30 days in which 
to reply, and a hearing is sched- 
uled in New York Sept. 7. 


"Newsweek’ Sues 
Hagedorn; Charges 


Name Infringement 


New York, July 6—Arguing that 
it “has expended many millions of 
dollars in advertising and publiciz- 
ing” its trademarked title, “News- 
week,” Weekly Publications Inc., 
publisher of Newsweek, today filed 
suit against Hagedorn Publishing 
Co. for infringing on the name. 

Newsweek’s suit, filed in federal 
court here, complains about the 
title of Hagedorn’s weekly publica- 
tion, Real Estate Newsweekly. 

Hagedorn began publishing the 
paper here last March and has re- 
jected Newsweek’s demand that the 
name be changed. Newsweek also 
objects to a column in the paper 
entitled, “Newsweekly Chuckles.” 

The suit charges Hagedorn with 
unfair competition and asks for an 
injunction and unspecified dam- 
ages. 


Ad values 
like this are RARE! 


Seldom will $470 get you 125,098 readers. 
CASE AND COMMENT gives you that 
many and they are in the second wealthi- 
est professional group—lawyers, judges, law 
professors. They buy for themselves, direct 
business buying and counsel clients on 
purchases, investments, handling money. 
CASE AND COMMENT, the bi-monthly 
Lawyers’ Magazine guarantees 100,000 
controlled circulation; actual 6 mos. av.— 
125,098. Pius bulk bonus of 22,684 law 
students. You need only a few dollars to 
test this rich audience with this active 
book. For samples and facts, write CASE 
AND COMMENT, dept. AA 54, Aqueduct 
Bidg., Rochester 14, N. Y., or National 
Publishers Representatives, Inc., 114 E. 
47th St., N. ¥., Plaza 3-5171. 
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.YQU’RE IN THE BIG PICTURE FOR BUILDING PRODUCTS! 


America’s institutions of learning, religion, government, public health, housing, business, industry, 


and there's a 
recreation and travel have given the nation its largest and most distinctive structures valued conservatively Pas 
at 60 billion dollars. Each year, hundreds of new structures are built and hundreds of the older ones 


subjected to major modernization or extension at a cost of more than 9 billion dollars. B | 
This is The Big Picture for Building Products. ¢ P | C | UJ R E 
Planning new construction or remodeling is primarily the work of institutions executives with 
architects, engineers and decorators. All executives concerned with physical plant and fo if yo U 
operation of the institution participate in this group planning because the 
sum total of their knowledge is the best insurance that the new or remodeled 


structure will meet every requirement for winning and holding | f yo U m d n U fa ct U re 


the favorable impression of people. 


Architects, engineers and decorators specializing in institutions are selected by the executives to 
: — - — =n f @ FOOD SERVICE EQUIPMENT... @ FURNISHINGS... 
interpret their ideas for another addition to The Big Picture for Building Products; Commercial equipment for 120 64 million rooms furnished for 
Furnishings; Maintenance; Food Service Equipment and Food. If your products million meals prepared daily. America away-from-home. 


belong in The Big Picture, advertise them in Institutions Magazine to put them there, 
to keep them there . . . before the client who buys and his architect. 


CONSULT YOUR ADVERTISING AGENCY OR WRITE TO INSTITUTIONS PUBLICATIONS 


Guotitutiond SERVING THE INSTITUTIONS FIELD FOR 18 YEARS ‘ 


Guotitution 


e@FooD... @ MAINTENANCE PRODUCTS... 
M A G A Z | N E $16 billion annually retail 


} in 550,000 buildings to be cleaned, 
1801 PRAIRIE AVE., CHICAGO 16, ILL. OF MASS FEEDING—MASS HOUSING sales for mass feeding. repaired and renovated. 
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This Metro Area of 140,000 Population Ranks— 
* First in U.S. per family food sales 

* First in U.S. per family retail sales 

* Sixth in U. S. per family apparel sales 


* Second in eastern U. S. per family drug sales 
* (Source—1955 Survey of Buying Power Metropolitan County Areas) 


ATLANTIC CITY IS BIGGER THAN YOU THINK! 


The only newspaper that gets into the homes 


Atlantic City Press 


++. covers New Jersey's 
best Big-City market! 
Rolland L. Adams, Publisher 
De Lisser, Inc., National Representatives 


‘Umbrella’ Ads Will 
Promote All Five of 
Glenmore’s Whiskies 


LOUISVILLE, July 6—Glenmore 
Distilleries Co. is introducing an 
“umbrella” concept into its 1955- 
56 advertising campaign. The new 
advertising, which will get rolling 
this month with four-color ads in 
seven magazines, and in September 
in about 800 newspapers, calls for 
all of Glenmore’s five brands to 
be advertised simultaneously. 


Arthur P. Bondurant, v.p. and 
advertising director, in explaining 
the new campaign, said, “Each la- 
bel will share the prestige and 
good name of the house of Glen- 
more. But at the same time each 
will be featured individually as 
representative of the finest of its 
particular type. 

“The advantage for the retailer,” 
Mr. Bondurant said, “is that every 
Glenmore ad, no matter which of 


our products is featured, will be 


AWARD WINNER 


Jell-O* Sleigh Floor 
Stand Point-of-Pur- 
chase Printing class 
N.Y. Employing Print- 
ers Exhibition. Litho 
Super Structure by 
Einson-Freeman. 


AWARD WINNER 


Colgate-Palmolive 
Floor Stand Fibre Box 
Association. Litho 
copy panel by Kindred 
MacLean. 


> £ 


DISPLAY DIVISION 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


3 Entin Road, Clifton, New Jersey 


Nothing... 


but nothing ... 


like a 


Gibraltar 
floor stand! 


AWARD WINNER 


Colgate Howdy Doody & 
Santa Claus Floor Stand 
Point-of-Purchase Print- 
ing class N.Y. Employing 
Printers Exhibition. The 
—s litho copy panel 
by Kindred MacLean. 


NEW YORK: LACKAWANNA 4-9684 
NEW JERSEY: GREGORY 1-1450 


succeeds at the 
Point of Sale 


AWARD WINNER 


Jell-O* Salad 4- 
Quarters Floor Stand 
Fibre Box Association. 
Litho copy panel by 
Snyder and Black. 


*Jell-O is a registered trade-mark of General Foods Corporation. 


Advertising Age, July 11, 1955 


Candy Gets Dandier 

HERSHEY, Pa., July 5— 
The nickel candy bar may 
be coming back. 

Hershey Chocolate Co., 
best known non-advertiser 
in the country, has cut its 
wholesale prices from 85¢ to 
80¢ for a package of 24 bars. 

P. A. Staple, president of 
Hershey, said he hoped the 
reduction would bring the 
retail price down from 6¢ to 
5¢. 

The price cut follows a 
sharp drop in cocoa prices, 
which have skyrocketed dur- 
ing the past 10 years. Per 
capita candy consumption, 
meanwhile, has been falling 
steadily in America. 

The Nestle Co. also is ex- 
pected to reduce its whole- 
saleprices in the near fu- 
ture. 


selling the other whiskies at the 
same time.” 


= The Glenmore labels are Ken- 
tucky Tavern bonded bourbon, 
Glenmore straight bourbon, Old 
Thompson blended whisky, and 
two Scotch imports, King’s Ran- 
som and House of Lords. 

Multiple brands will be pic- 
tured in each ad, under the slo- 
gans, “For people of inherent good 
taste,” and “Where perfection of 
product is tradition.” 

Magazines being used include 
Collier’s, Life, Look, Sports Illus- 
trated, The New Yorker, Time, 
and Town & Country. 

D’Arcy Advertising Co. is the 
agency. 


Ad Manager Turns 
Tables; Sends His 


Catalogs to Rivals 


Cuicaco, July 5—Although Ed- 
ward Dussault, advertising man- 
ager of Di-Machine Corp., manu- 
facturer of stamping presses, is 
strictly a company man, he has 
taken a more enlightened attitude 
toward competitors of his compa- 
ny. 

As a matter of fact, Mr. Dussault 
is making things as easy as pos- 
sible for the competition, with res- 
ervations, of course. 

When Di-Machine Corp. pub- 
lished its first complete catalog 
last week, Mr. Dussault obligingly 
mailed copies to 10 competitors. 
With the catalogs, he sent along a 
letter asking his company’s rivals 
for suggestions on how to improve 
the catalog or any comments they 
might have on his company and 
the company products. 


® The results were gratifying, Mr. 
Dussault told AA. The three major 
competitors answered his letter, 
he said. Two of them sent their 
catalogs and the other promised to 
put his company on the mailing 
list. All appeared to be in favor 
of exchanging literature and ideas, 
he said. 

“Your competition is bound to 
get copies of your catalogs and 
other data eventually,” Mr. Dus- 
sault said, “so why not make it 
easy for them? I feel that all com- 
peting companies would benefit if 
they exchanged literature and 
ideas.” 

Mr. Dussault said he decided to 
take the unusual action after con- 
ferences with other company of- 
ficials and executives of Crutten- 
den & Eger, agency for Di-Ma- 
chine Corp. 


LNA Reelects Carl Schmidt 
Carl R. Schmidt, president of 
Schmidt Lithographing Co., San 
Francisco, has been reelected 
president of the Lithographers Na- 
tional Assn. Carl N. Reed, exec. 
v.p. of Niagara Lithograph Co., 


Buffalo, was elected v.p. 
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CBS Radio Is Third 
Network to Level 
Day, Evening Rates 


NEw York, July 6—CBS Ra-| 
dio has joined the movement| 


toward simplified rate struc- 
tures for network radio. 

The trend was started by 

ABC with the adoption of a 
single rate for day and evening 
time. Next came Mutual. When 
Columbia’s new card takes ef- 
fect Aug. 25, only NBC will be 
left with the old system of a 
different rate for day and eve- 
ning hours. 
(Editor’s note: NBC currently 
ts studying its rate structure, 
but there has been no word on 
a decision, if one has been 
made.) 

CBS’ simplified card will list 
a uniform rate for all days and 
hours, seven days a week, from 
7 a.m. to midnight. This will 
make life more pleasant for 
time buyers, but it means no 
dollars and cents difference to 
advertisers except those with 
Saturday and Sunday contracts. 
Saturday and Sunday rates 
have been adjusted—up about 
5%—to equal the Monday- 
. through-Friday rates. 

The new card was announced 
following a two-day meeting of 
the board of directors of CBS 
Radio Affiliates Assn. and top 
executives of the network. 


® Other developments resulting 
from the meeting: 

1. Stations will get more room 
for 60-second spots. The net- 
work will adjust its schedule 
to accommodate additional 70- 
second station breaks at night. 
And for the first time it will 
clear the way for 70-second 
station breaks in the daytime. 

2. CBS promised affiliates it 
will add more cooperative pro- 
grams “when and wherever it 
is found practical to do so.” 

3. Stations agreed to take a 
20% reduction in network com- 
pensation for sponsored shows, 
as a means of helping CBS 
maintain the “strongest possible 
program service.” 


CBS RADIO SETS PUSH 
FOR SUNDAY PACKAGE 


New York, July 6—CBS Ra- 
dio is going all out to whip up 
listener enthusiasm for its new 
Sunday afternoon network line- 
up. 

Theme of the campaign, 
which is now being put together 
by Sherril Taylor, co-director 
of sales promotion and adver- 
tising for the network, is, “What 
a wonderful way to spend a 
summer Sunday.” 

Newspaper ads in the six 
CBS-owned radio station mar- 
kets will suggest that the “won- 
derful way” to spend the sum- 
mer Sunday afternoon is to 
listen to such new radio attrac- 
tions as the “Woolworth Hour,” 
“Rhythm on the Road” (Amo- 
co) and the “Kathy Godfrey 
Show.” These 1,000-line ads 
will be sent to affiliates for use 
in their local papers if they 
decide to do so. 

Stations also will receive a 
promotion kit filled with tools 
for on-the-air promotion. This 
drive is directed primarily 
toward the listener, but a little 
business paper advertising will 
be used to supplement it. Mc- 
Cann-Erickson is CBS Radio's 
agency. 


Skour-Nu to Byrde, Richard 

Skour-Nu division of Campa 
Chemical Co., Brooklyn, has ap- 
pointed Byrde, 
Pound, New York, to handle a 
consumer campaign on Skour- 
Nu cleaner and Shoo-Fido, Bad- 


Fido 


Richard & 


and Shampoo-Fido pet) 
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ADVERTISING TO A NEW LEADER 


- Pioduicers of building products and their agencies dramatically 
shift their major advertising investment to HOUSE & HOME 
— a 148% boost, in just 31% years, to the number one spot ‘ 


; af ep en Raee a 


By! 
ee 


house: home 
$1,175,135 


house :home 
$474,220 


BECAUSE 


control of the residential 
market for building mate- 
rials, equipment and serv- 
ices has changed hands. 
The lion’s share of new 
house design, plan and 
construction is now in 
the hands of those building 
professionals who have 
transformed home build- 
ing from an age-old craft 
to the modern industry 
which it now is. 


These men are the busi- 
nessmen heading up to- 
day’s contract and opera- 
tive building firms... the 
manufacturers of prefab- 
ricated houses... the archi- 
tects specializing in the 
design of builders’ houses, 
plus those residential 
architects in the style-set- 
ting custom house field... 
realty management and 
salesmen...interior deco- 
rators ... FHA-VA and 
mortgage loan officials... 
leading dealers and dis- 
tributors. 


These men are the readers 
of House & HoME. All this 
is why the fastest-moving 
magazine in the booming 
homebuilding industry is 


house: home 


the greatest influence in homebuliding: 
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FOR NOW we will leave extraterrestrial matters to Junior's out-of-this- 
world imagination. To the retailer in the picture, space has a very down- 
to-earth meaning — newspaper space. It is the main source of sales and 
profits in her store. So far in 1955, the four Los Angeles metropolitan 
newspapers have published an average of five million lines of retail adver- 


tising every month —the greatest volume in years! 


One newspaper — the Los Angeles Times — carries the bulk of retail 
advertising in America’s third largest market. Media Records figures show 
that local merchants place 45% of their own metropolitan newspaper adver- 
tising in The Times. The three other papers share the balance in a 
24-16-15 percent ratio. 


The Times’ leadership in Retail Advertising (and in every other major 
classification as well) is traceable to best results. The effectiveness of 
advertising in the Los Angeles Times stems from the largest circulation in 
its history (442,878 daily; 836,477 Sunday), the largest circulation lead 


ever recorded, and the greatest home-delivered circulation in the West. 


First of all in advertising, 


news and features, circulation and public service 


Represented by 

Cresmer and Woodward, 
New York, Chicago, 
Detroit, Atlanta 


LOS ANGELES 


and San Francisco 
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Let's Remember the Climate 


We read with interest the story about the multi-million-dollar 
cooperative promotion that is supposed to be launched in the men’s 
wear field, and we wish it well. Ever since we can remember, the 
men’s wear business has been moaning because men are less in- 
terested in their clothing than women are in theirs. In the course of 
trying to cure the male animal of this lack of interest, the men’s 
wear makers have devised some of the weirdest getups since the 
Regency costume, and it is hardly astonishing that they don’t sell as 
well as they might. It is a little remarkable that, in our business at 
least, the current idea is to look like a narrow-shouldered pall- 
bearer on his way to a funeral. The result is that many an advertis- 
ing man, no matter how animated, looks as if he were convalescing 
and not quite sure he’d make it. 

One thing we’d like to suggest to the men’s wear trade: That they 
take a good look at the changes wrought by our shifting climate. 
Overcoat makers are already aware of it. But suit makers do not 
seem to be. It is now possible to be fricasseed in one’s own perspira- 
tion all winter long in most restaurants and hotels and your cold- 
blooded friends’ apartments. Suit fabrics were apparently designed 
for people who want to leave their topcoats at home for the Army- 
Navy game. They’re much too heavy for most metropolitan life. 

We won’t advise the men’s wear makers at this time about the 
advisability of changing our summer clothing altogether. We still 
think long sleeves and jackets and belts and garters and neckties are 
stupid in most of North America in the summer. (We think they’re 
stupid but we’re wearing them, because we are cowards at heart, 
and not brave enough to fly in the face of organized discomfort.) 
We doubt if the men’s wear makers will be of any assistance in this 
matter anyhow. They don’t seem to be able to overlook the fact that 
they sell jackets, ties and belts. We welcome Bermuda shorts and 
short-sleeved shirts, and we hope they become universally acceptable, 
and we are secretly hoping for the revival of the toga. 


A Pioneer Loosens the Reins 


No one in advertising would expect that Stanley Resor, having 
now relinquished the title of president of J. Walter Thompson Co., 
is planning to remove himself from the advertising scene. Our own 
guess is that he will continue to be as active as chairman of the 
board as he has ever been, even though his administrative responsi- 
bilities have been lightened by the shift. 

Nevertheless, the change marks the ending of an era, and in a 
sense, the full-blown emergence of the advertising agency business 
into an institutional stage—a stage in which agencies can be ex- 
pected to go on into the second and third and fourth generations of 
management and ownership. For Stanley Resor is the last active 
agency pioneer—the last of the titans like F. Wayland Ayer, and 
Albert D. Lasker—who largely shaped the business in its formative 
years. 

Even such figures as Bruce Barton, Raymond Rubicam, and Harry 
McCann and other living “greats” of the advertising business made 
their fame and fortune in the business after its general outlines had 
been clearly established. The others pioneered in many important re- 
spects, but it cannot be said that they pioneered the business, as did 
men like Resor, Lasker and Ayer. 

It is difficult to realize that the advertising business has taken on its 
present size and character in the working lifetime of a still active man, 
just as it is sometimes difficult to realize how close all America is, in 
point of time, to those things that seem such ancient history in the 
school textbooks. Only the other day, we had lunch with an active ad- 
vertising man who recounted his personal experiences on 4 western 
trip, when the train he was riding was stopped and attacked by a band 
of Indians. 


—Roy E. Melluish, Wallace Publishing Co., Montreal. 


“That fellow always said that ‘you can’t take it with you’ didn’t 
apply to his account.” 


What They're Saying 


A Bridge to Consumers 

One of the best pieces of advice 
the national brand manufacturer 
ever had comes from a chain store 
executive. “Cut out the wild cou- 
poning that makes prices too high,” 
he says. “Stop cooperative adver- 
tising.” National brands must 
spend their promotional dollars in 
building an adequate bridge to the 
consumer. Study the outstandingly 
successful brand operations and 
you'll find few that strive for 
temporary, local gain at the ex- 
pense of long term, franchise- 
building advertising. 

What is needed, basically, is a 
reaffirmation of faith in the power 
of advertising by national brand 
manufacturers. If manufacturing 
and distribution costs are in line, 
only a powerful advertising pro- 
gram aimed directly at the con- 
sumer can build the real, lasting 
brand demand that is the only 
answer to the problem of private 
labels. 


—A,. J. Becker, v.p. and food products 
supervisor, Foote, Cone & Belding, in 
the June issue of Food Business. 


True to an Old Love 
Well, we’re always glad to shout 
the praises of radio, here on CBS 
Radio. Radio is a wonderful me- 
dium. Lets the listener use his 
imagination a little bit. And it 
doesn’t sit him down in the chair 
and make him pay attention; it 
doesn’t make him a prisoner in his 
own living room. Radio lets you 
move around a little, and relax too. 
You know, speaking of radio, 
this month is an important month 
to broadcasting because this month 
is the month, June 30, 1930, when 
the first radio broadcast was heard 
about the world! That’s right. The 
first round-the-world broadcast 
was ’way back in 1930 and despite 
everything, radio is still here and 
going strong! And despite every- 
thing the world is still here too! 
Amazing, isn’t it? 
—Bing Crosby, on his show on CBS 
Radio. 


Responsibility 

When the class of ’55 applies for 
jobs the personnel people will pay 
special attention to the youth who 
showed evidence in his school and 


university years of having ability 
and willingness to accept responsi- 
bility. He may have held a post on 
the student council, or on the 
school paper, in direction of sports 
or in the organizing of class or 
school activities of one sort or an- 
other. In some way, not necessarily 
a big way, the most desired young 
man or young woman applying for 
a position in business will have 
shown capacity to shoulder re- 
sponsibility. .. 

What fits a man to accept 
responsibility? He has to have in- 
tellectual ability, knowledge of 
men, imagination, energy, enthusi- 
asm, the quality of prompt deci- 
sion, and a personality that wins 
people to do his will. There is a 
proverb to the effect that an army 
of sheep led by a lion would de- 
feat an army of lions led by a 
sheep. 


—Monthly letter, 
Canada, Montreal. 


The Human Side 

The human side of publishing a 
daily newspaper is the most im- 
portant and the most indispensable. 
One can assemble untold sums of 
money and start a new daily, but 
money itself will not do the job. 
Millions of dollars can be used to 
acquire presses, equipment and 
buildings, but they mean nothing 
unless something else predomi- 
nates. I do not know of any better 
way to describe that something 
than “the human side.” It cannot 
be put on a balance sheet. One fact 
is inescapable—it is men and wom- 
en, not machines, which produce 


newspapers. 


—From a speech prepared by Cranston 
Williams, general manager, American 
Newspaper Publishers Assn., for pre- 
sentation at the convention of the 
Newspaper Personnel Relations Assn. 
in Louisville. 


Royal Bank of 


About TV Ratings 

This is as if I were to ask three 
guys in the garment district what 
they had for lunch that day. If two 
of them should answer, “We had 
chopped liver and onions,” the 
survey would then prove that two 
men out of three in the U. S. eat 


chopped liver for lunch. 
—From George Jessel’s new book, 
“This Way, Miss,” published by 


Henry Holt & Co. 


Advertising Age, July 11, 1955 


| Rough Proofs | 


After enjoying many years of 
comfortable obscurity, the ancient 
and honorable American News Co. 
has recently found itself getting 
into the news. 


Once an adman, always an ad- 
man, remarks Ward Canaday, 
former president of Willys-Over- 
land, who has come back into the 
business via the U. S. Advertising 
Co. 


Even though, as Mary Davis 
Gillis says, motor car manufac- 
turers are not talking to women 
the way they’d like, the gals are 
beginning to talk back, anyway. 


Publishers all say they’re very 
hard-working fellows, pointing to 
Henry Lord, who is not only hale 
and hearty at 90, but still active in 
publishing after 70 years. 


The secret of the growing pop- 
ularity of bowling films on tv, 
amateur psychologists insist, is 
that the rank and file enjoy seeing 
an expert blow a spare. 


Critics of the extra-heavy jungle 
which passed for rough at the Na- 
tional Open in San Francisco are 
suggesting that maybe a few brick- 
bats should be tossed around the 
infield for the next world’s series. 


Carnation Co., which has just 
taken over a frozen food business, 
is changing the nursery rhyme to 
make it plain to all and sundry 
that Simple Simon is a pieman. 


Now that July is here, dad is 
able to assess the exact value of 
all those fine tributes paid to him 
by the family on the occasion of 
Father’s Day. 


According to the Eye and Ear 
Man, the “talent” is especially 
talented when it comes to inserting 
free plugs on tv programs for the 
free loaders. 


In recording its 1955 accomplish- 
ments, NBC Television refers to 
“the Gillette prize-fights.” 

But perhaps Gillette doesn’t like 
to have its scientific boxing ex- 
hibitions referred to in such un- 
couth terms. 


The magazine format is being 
applied to tv programs, and now 
Better Living is returning the com- 
pliment by opening its pages to 
“spot announcements.” 


The secret of attracting the right 
people is possessed by the newspa- 
per publisher looking for a pro- 
motion man who said, “We don’t 
expect you to set the world on fire, 
but we’d want you to try.” 


A publisher looking for a sales- 
man says, “Not interested in rep- 
resentation—need a man who can 
get orders.” 

Those who have mastered the 
over-the-transom technique need 


not apply. 


Copy Cus. 
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Action speaks in the pages of The Inquirer . . . where advertisers talk . 
effectively to a willing audience (with $8 billion to spend each year). 
No wonder these advertisers have made The Inquirer First Choice for * 
Action in Delaware Valley, U.S.A. ... tops in every important advertis- ¥ 
ing classification, and now in its 21st consecutive year of total adver- * 
tising leadership. Want action? Speak to us. . ® ew 
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DELAWARE VALLEY, U.S.A. 


Philadelphia is at the heart 
of this 14-county area of 
a Pennsylvania, New Jersey 
and Delaware. America’s 
3rd Market, it is the 
World’s Greatest Indus- 
trial Area . . . where over 
one million families have 
an effective buying income 
of over $8 billion annually. 


The Philadelphia Prguiver 


Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES . 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3440 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Day and night during the season just past 
CBS Television broadcast the majority of 

the most popular programs and extended 
its popularity by enlarging the network to 


209 stations—a 75% increase in a year. 


Over the past twelve months advertisers 
invested $165,268,000 on CBS Television— 


20% more than on the next ranking network. 


Today CBS Television delivers more homes 


for less money than any other network, and 
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compared with its closest competitor offers 


an even better buy than it did a year ago. 


By demonstrating television’s ability to 

move our steadily increasing national product 
into the American home with the greatest 
efficiency and economy, CBS Television has 
become the largest single advertising medium 


the world has ever known. 


THE CBS TELEVISION NETWORK 
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Free & Peters Names Scovern 
Jones Scovern, v.p. and eastern 
sales manager of Free & Peters, 


New York, since 1943, has been 
named business manager of the 
radio-tv station representative. 


pres 
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at NEW kind of 
PUBLICATION 
| give advertisers 


QUICK ACTION 


£rom Builders & Architects = 


Building 
Products 


First Issue » September 


at Write for Semple tssve ond Rete Cord 


HUDSON PUBLISHING CO. » HUDSON, O. 


McGraw-Hill's 
‘Digest’ Gets a 


New Title, Cover 


New York, July 5—McGraw-Hill 
International Management Digest 
has been decided upon as the new 
name for the McGraw-Hill Digest, 
effective with the September issue. 

Publisher Charles S. Mill said 
that the new name “is designed to 
define more accurately the field 
served by the magazine... A new 
writing style has been adopted to 
meet the specific needs of readers 
throughout the free world,” he 
added, “and to present information 
more completely than in the past.” 

The monthly is published in 
English in two editions, one for 
Latin America and one for other 
overseas areas. The combined cir- 
culation is 31,000 copies. Mr. Mill 
said that the change of title had 
been arrived at after several 
months of study, including both 
mail and field research. 


Ad Directors Adds Six 
Accounts; Elects Weinstock 

Consolidated Advertising Direc- 
tors, Los Angeles, has been ap- 
pointed to handle advertising for 
six new accounts. They are Ro- 
daine of California, maker of wo- 
men’s and children’s shoes; Angel- 
us Souvenir Co.; Micro Sign Prod- 
ucts Co.; Dia-Chrome Co., tool 
manufacturer; Basin Builders 
Corp., and Underwood Supply Co., 
distributor of art and sign materi- 
als. 

The agency has elected Ralph 
Weinstock, formerly an account 
executive, a v.p. and member of 
the board. 


NBC-TV Promotes Two 


John B. Lanigan, formerly east- 
ern sales manager of the network, 
has been named daytime sales 
manager of NBC-TV, New York. 
John Dodge, now eastern adminis- 
trative sales manager, will succeed 
Mr. Lanigan as eastern sales man- 
ager. 


this 


porting is close-to-home . . . 


ager READERS? 


yes, and “live” ones, too!* 


In a recent letter to the Farmer-Stockman, Mrs. V. S., of 


Yes, Farmer-Stockman readers are eager . . . 


Southwest) is edited separately for Oklahoma . 


separately for Texas. 


Oklahoma City writes: “Congratulations on your part in getting 
the Cowboy Hall of Fame located in Oklahoma. Only through 
such splendid efforts can Oklahoma grow and progress.” 


not only for 


themselves but for their community and state. They like to see 
and BE progress! This is why the Farmer-Stockman (dedicated 


to the mission of reflecting this true “heart-beat” of the rural 


. . and edited 


Basically, the Farmer-Stockman hits home because its re- 


fact! 


*“Live”because they are paid-in-advance subscribers . . 


accurate and effective. Farmer- 


Stockman advertisers boost sales by taking full advantage of 


. hone 


are carried in arrears. None sold with gadgets or premiums. 


OKLAHOMA CITY, OKLAHOMA © DALLAS, TEXAS 


Owned and Operated by The Oklahoma Publishing Company: The Daily Oklahoman, 
Oklahoma City Times, WKY, WKY-TV, WSFA, WSFA-TV, Represented by The Katz Agency 


DANGEROUS CHARACTER—Unwelcome 
guest in four out of five American 
homes is Skimpy Wiring, a char- 
acter created by Kennecott Cop- 
per Corp., New York, to personify 
the nation’s number one electrical 
menace, inadequate wiring. Skim- 
py will appear in all of Kenne- 
cott’s advertising in varying poses 
and situations, through Cunning- 
ham & Walsh. 


FCC Postpones Toll 
TV Issue ‘Til Fall 


WASHINGTON, July 5—With 
both camps concurring, the Fed- 
eral Communications Commission 
has postponed further action on 
toll tv until after its summer re- 
cess. 

The Joint Committee on Toll 
TV (an anti-toll tv group) had 
proposed the postponement in or- 
der to give interested parties more 
time to study the mass of opinion 
that had been filed with the com- 
mission. 

Later NBC, CBS, ABC and 
NARTB (all anti-toll tv) and In- 
ternational Telemeter, Zenith and 
Skiatron (pro-toll tv) indicated 
their support of the postponement. 

Under the commission’s time- 
table, a new set of briefs discus- 
sing the original comments was 
supposed to be filed by July 11. 
The new deadline of Sept. 9 was 
picked because the commission has 
previously announced that it will 
not act on anything during Aug- 
ust. 


70% OPPOSE PAY TV, 
STATE SURVEY SHOWS 


MINNEAPOLIS, July 6—Seven 
out of ten Minnesota televiewers 
are opposed to subscription tv, ac- 
cording to a survey by the Minne- 
apolis Star & Tribune. 

The statewide survey, conducted 
by the Tribune’s Minnesota Poll, 
found 22% of all adult tv house- 
holders favoring “some sort of 
subscription tv system in the U.S.” 
while 72% opposed the _ idea. 
The study also found little varia- 
tion among class groupings. 

The college-bred tended to fav- 
or pay tv more (30% in favor; 
61% opposed), while on the other 
hand there was less liking for the 
system on the part of farm people 
(17% in favor; 83% opposed). The 
toll tv idea also had a little more 
appeal to younger adults than to 
older people, the surveyors said. 


Houston Gets Heublein Foods 


The food division of G. F. Heub- 
lein & Bro., New York, has an- 
pointed Bryan Houston Inc., New 
York, to handle advertising for 
A-1 sauce and other food prod- 
ucts. Scheideler, Beck & Werner is 
the previous agency. 


King Heads PRSA Chapter 
Kerryn King, public relations 
director of Texas Co., has been 
elected president of the New York 
chapter of the Public Relations 


Society of America. 
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For Want of a Lubricant— 


Tragedy often struck when dry axles halted the progress of the pioneer’s 
prairie schooner. And, the same chaos would result today should industry 
suddenly be deprived of lubricants. 

Yet, indispensable as they are, industrial lubricants must be sold. That 
is why so many leading producers advertise in Business Week. Here they 


These Advertisers of Industrial 
Lubricants Reach Their Major 
Markets Through Business Week 


get the attention of a concentrated audience of management men — Houghton, E. F., & Co. 

executives who initiate, specify and approve purchases of products that Lion Oil Co. 

increase efficiency, lower costs. Phillips Petroleum Co, 
In Business Week your advertising dollars go farther, produce more. Pure Oil Co. 

That is why leading companies in nearly every business and industry Shell Oil Co. 

place more advertising in its pages than in any Sinclair Oil Corp. 


other general-business or news magazine. Soeany- Varian SF Ce., Me, 
Stewart-Warner Corp. 
Sun Oil Co. 


Sunray Oil Corp. 
YOU ADVERTISE IN BUSINESS WEEK WHEN 


YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 


WE t K A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 


Texas Co., The 
Union Oil Co. of California 
Warren Refining & Chemical Co., The 


Source : Publishers Information Bureau 
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IT TAKES 146 MOTOR FREIGHT LINES 


to move merchandise 
"IN" and “OUT” of Peoria... 


Bit. When it Comes to COVERAGE 
ONE does it in PEORIA 


The Peoria Journal Star effectively penetrates the rich 
13-county PEORIArea . . . Metro. Peoria daily circula- 
tion ratio-to-homes . . . 98.3%. 


EORIA JOURNAL STAR 
Daily net paid 100,000 plus Sanna 


Represented Nationally by WARD-GRIFFITH CO, Inc. 2 Pe 
*mctrr 3 


B) 
ra SS 
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FCC Approves Rule 


on TV Area Clauses | 


WASHINGTON, July 5—The Fed-. 
eral Communications Commission | 
has approved a rule which pre- 
vents tv stations from entering into 
agreements providing territorial | 
exclusivity for an entire “area.” 

Originally proposed on April 1, 


1954, the new rule knocks out con-_ 


tract clauses which enabled an af-| Hm 


filiate to keep network programs | 
off stations in nearby cities serv-| 
ing substantially the same area. 
The Commission pointed out that 
the disputed clause kept the pro- | 
grams off stations even though the | 
sponsor and network wanted the 
additional coverage. 


Ben-Mar Agency Bows 

Melvin Margulies, formerly a 
v.p. at Robert Stanleigh Inc., and 
Myron Dubro, formerly media di- 
rector of Lester Harrison Inc., 
both in New York, have formed | 
Ben-Mar Agency at 310 E. 22nd 
St., New York. 


The pony express route is quieter with carpet 


ane 


SOME MEANS MORE WITH CARPER ON Put QOKR 


Nene A ned atin eine PRR he A CF A Te Sats oe 8 


QUIET COMFORT—Carpet’s ability to 

stifle noise will be the featured 

theme in the July-August cam- 

paign of the Carpet Institute. This 

ad will run in 12 consumer maga- 

zines. Morey, Humm & Johnstone 
is the agency. 


From heavy machinery to cabbages, you can ship 
practically anything by fast, economical United Air Freight. 
And here are some of the reasons why it pays: 


Decreased unit weight—lower crating costs, or none. 
Wider marketing—through quicker delivery. 


Lower warehouse expense—because you can ship 
direct to distributors and customers. 


Faster turnover—lower inventory, less money 
tied up in goods in transit. 


Only United provides one-line air service linking 

the East, the Midwest, all the Pacific Coast and Hawaii— 
also fast connections with other carriers to speed 

your goods nation-wide, or anywhere in the world. 


“> Learn more about the advantages of United Air Lines Air Freight Service—call 
your nearest United representative or write for free booklet, “Industry's Flying 
Partner.” Cargo Sales Dept. K-7, United Air Lines, 5959 S. Cicero Avenue, Chicago. 


| 


Consumers Get TV 
Peek at DuMont's, 


Philco’s New Lines 


New York, July 6—Two major 
television set manufacturers last 
week let the public in on what is 
generally an all-family affair. 

Allen B. DuMont Laboratories 
gave Mr. and Mrs. Consumer a tv 
peek at a dealers’ meeting in New 
York and the company’s new line 
of tv sets, hi-fi phonographs and 
clock and table radios. Philco Corp. 
presented an hour telecast from 
the annual distributors’ convention 
in Miami Beach, where the new 
Philco models in everything from 
video sets to refrigerators were 
unveiled. 

DuMont’s tv special came from 
the Park Sheraton Hotel, with sev- 
eral regular WABD programs orig- 
inating from the exhibit hall. The 
merchandising telethon, planned 
by Ted Cott, general manager of 
the DuMont-owned stations, kicked 


‘off with Emcee Wendy Barrie 
interviewing top company execu- 


tives. 


® Seven other regular WABD 
shows throughout the day played 
to audiences of dealers and their 
wives and families. The merchan- 
dising event ended with a fashion 
and magic show. The magic was 
provided by Milbourne Christo- 
pher, who worked in the only 
plugs for DuMont—there were no 
commercials as such on this pro- 
gram. Fashion commentary was 
by Maggie McNellis. 

High fashion also was much in 
evidence on Philco’s hour show 
over ABC-TV. Pretty girls parad- 
ed in gowns to match the colors 
of the latest portable radios. Two 
Miss Americas—they are prac- 
tically becoming a Philco institu- 
tion since the manufacturer started 
sponsoring the telecast of the con- 
test—were on hand to lend more 
glamor to the occasion. 

John Daly was master of cere- 
monies for the program. He 
called attention to improvements 
in the new line. Leslie J. Woods, 
a Philco v.p., discussed the elec- 
tronic advancements incorporated 
in the radio and video models on 
display. 


Wittner Adds C. G. S. Account 

C. G. S. Laboratories, Stamford, 
Conn., has named Fred Wittner 
Advertising, New York, to handle 
advertising, sales promotion and 
public relations for its line of 
electronic components. 


Porter Joins Waters 


Sidney J. Porter, formerly with 
McKay-Doran Advertising, has 
joined Norman D. Waters & Asso- 
ciates, New York, as an account 
executive. 
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New Rayon Push 
Puts Institute in 
$2,000,000 Class 


New York, July 5—The Amer- 
ican Rayon Institute launched its 
first ad campaign last year, a $300,- 
000 drive promoting the use of 
rayon in women’s apparel. Last 
week ARI announced a $1,650,000 
campaign to promote rayon cord 
tires. 

Benjamin Wood, exec. director 
of ARI, outlined the new program | 
at a press luncheon. Through Mc-| 
Cann-Erickson, the institute will 
run four spreads and a page in. 
Collier’s, one spread and three 
pages in Life, and two spreads 
and three pages in The Saturday | 
Evening Post. All the ads will be. 
in four colors. 

The consumer insertions will be 
supported with a series of spreads 
and pages in 17 automotive busi- 
ness papers. 

Mr. Wood also revealed that ARI 
is preparing a rayon home furnish- 
ings promotion and that this will 
put the institute in the $2,000,000 
advertiser class. 

The tire campaign, which actu- 
ally began in the last week of May, 
can hardly be designed to expand 
the rayon producer’s market. As 
Mr. Wood pointed out, nine out of 
ten tires are now made with rayon 
cord. All 1955 cars were equipped 
with rayon tubeless. 


® Despite this lockhold on the 
market, Mr. Wood said, surveys 
conducted by McCann-Erickson 
“indicated confusion at many con- 
sumer and trade levels regarding 
tire cording material and little 
knowledge of the striking advances 
made in rayon technology.” It was 
found that just as many consumers 
thought tires were made of cot- 
ton cord as thought they were 
made of rayon cord. 

The surveys led ARI to embark 
on this large-scale campaign to 
promote awareness of rayon’s use 
in tires. Theme of the consumer 
advertising is, “Premium safety 
at no premium in price.” Each ad 
carries the slogan: “Be sure you 
ride on rayon—world’s leading 
tire cord.” Copy will use the 
phrase, “Rayon hi-test tubeless 
tires.” “Hi-test” was chosen as a 
suffix for rayon because of its 
connotation of premium quality. 
Panoramic photographs of automo- 
tive and travel scenes are fea- 
tured in the ads. 

The trade ads will use testimon- 
ials to rayon cord tires from lead- 
ing fleet owners and operators. 
Theme of the trade campaign is: 
“Rayon cord tires pay off.” 


® ARI has also developed “Wom- 
en on Wheels,” a series of live 
television program materials. This 
was given a test run on WNBK- 
TV, Cleveland, and will now be 
extended to other markets. “Wom- 
en on Wheels” consists of daily 
10-minute talks on driving from 
a woman’s point of view and in- 
cludes information on rayon cord 
tires. The materials are being dis- 
tributed to 189 women tv commen- 
tators. 


Starch Names Three V.P.s 

Daniel Starch & Staff has ap- 
pointed three v.p.s. They are Jack 
Boyle, director of the television re- 
search program; Leonard B. Ger- 
son, director of the impression, 
automotive and liquor programs, 
and Stan M. Sargent, director of 
the consumer, business and news- 
paper readership programs. 


‘Western Meat’ Names Rep 
Western Meat Industry, San 


Francisco, monthly published by 
Span Publishing Co., has appointed 
Seymour A. Robbins, New York, 
publishers’ representative in the 


eastern territory. 


‘Grit’ Increases Rates 
and Circulation Guarantee 
Grit, small town weekly pub- 
lished in Williamsport, Pa., has 
announced an increase in circula- 
tion guarantee from 600,000 to 
700,000, and a simultaneous in- 
crease from $3 to $3.30 per line, 
effective for all advertisers Oct. 1. 
Grit showed average net paid 
ABC for 1954 of 740,722, and cur- 


okt 


rently is delivering over 800,000 
copies weekly, according to Gil- 
bert E. Whiteley, advertising man- 
ager. 


Fairall Names Kiefer A. E. 


Gene H. Kiefer has been named 
an account executive with Fairall 
& Co., Des Moines agency. Mr. 
Kiefer formerly was picture editor 
of the Des Moines Register. 


‘Service Card. : 
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The NATIONAL TOY JOBBER— Quick, sure way to get toy distribution. - 
Circulation includes 6,500 toy wholesalers, 2,000 ey 
600 sales reps. The only trade paper giving Monkal see of the 
wholesale toy field, manufacturers and reps. All ads ki der 
SOUTHERN TOY JOURNAL—Over 4,700 ation in the b 
state Southern toy market athe all retail, chain, dept. ee 
wholesale outlets. ; ) toy peor 
545 Fifth Avenue 
Pine & Luckie St New York 17, N. 
Atlanta, Ga. 


he Murray Hill 7-6865 


Dallas’ 
business is 
BIGGER than - 


Model of Dallas Love Field’s 
new, ultramodern terminal building 
now under construction 


Dallas enplanes more passengers than any of 36 entire states 
... more Air Mail than 41 states .. . more cargo than 37 states! 


North Texans are eternally on the go! 
Their movements to, from and through Dallas 
make Dallas the undisputed aviation capital of 


the Southwest. 


Dallas enplanes more passen- 


gers than Houston, San Antonio and Fort 


Worth combined . . 


. more Air Mail than Hous- 


ton, New Orleans, San Antonio and Fort 


Worth 


more cargo than Houston, New 


Orleans, San Antonio, Fort Worth and Tulsa! 


From throughout the large, 72-county 
Dallas Market North Texans come to Dallas 
to buy, sell, borrow and shop, and for the 
many advantages only a metropolitan trade and 
cultural center provides. To keep up with 
their Dallas interests, they depend upon The 


Dallas News. 


You can depend upon The News’ broader 
influence and larger circulation throughout the 
Dallas Market for a greater return from your 
advertising—because ONLY THE DALLAS 
NEWS COVERS THE DALLAS MARKET! 


According to Consumer Markets’ Editor, Edwin 
Goldstein, the buying of non-residents affected 
Dallas’ 1954 sales volume as follows: 


PERCENTAGE OF DALLAS CITY 


STORE GROUP SALES* TO NON-RESIDENTS 


DALLAS CITY SALES* 


Total Retail Sales . . $980,834,000 38.1% 
Drug Sales . 29,599,000 33.4% 
Food Sales . . 159,065,000 14.3% 
General Merchandise .. 184,108,000 61.4% 
Home Furnishings .... 51,543,000 38.4% 
Automotive Sales 231,410,000 38.6% 


“Includes both direct and mail order sales 


ONLY The Dallas News covers the bigger Dallas Market that makes Dallas business bigger than wii 


Ghe Dallas Morning Sous 


DALLAS’ LARGEST NEWSPAPER: More people BUY The NEWS... more people READ The News . . . more people 
are INFLUENCED by The News than any other North Texas newspaper. 


CRESMER & WOODWARD, INC., 


Natl. Representative ¢@ 


New York 


Chicago + Detroit + Los Angeles + Atlanta + San Francisco 
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@ One furniture store: $6,000 the first day. 


@ Restonic Mattresses wrote “We feel you are doing 
a marvelous job of stimulating business ...will be 
anxious to tie in with your future promotions.” 


@ Hunt's Foods sales went from 75 
to 1,700 z cases a week 


Mansfield News -Journal 


Daily and Sunday 
MANSFIELD, OHIO 
May 27> 1955 

Mr. Wesley Bailey 
Promot ion Manager 

Good Housek eeping Magazine 

57th Street & 8th Avenue 

New York, New York 

Dear Wes: 

ulting 
ad-up of the sales facts res 
You may be anterested in 4 roun <> wee ae eaien 


nt Good Housekeeping 


4n Go 
advertised One 10081 £00 


sales he firet day e Hunt's canned goods 
about 75 oases i solde OUF largest 

Good Housekeeping 
Our second 


om our rece 


4 supplier, 
: during 


given week» age toed an increase Guring 


ported an all time 


65%- 
re 
noipal banks ani wherever I have 


one of our pri 
ants' deposits for that week, 
the town the merchants 


ome O° 


f our 126 
n down the list ° 
me, 1 could €° right © coo 
ES at participated ana the 2) new cont 
for the newspaper 


signed Sincerelys | 


MANSFIELD 


@ “Very successful week we had at O’Neil’s 
during the Good Housekeeping Promotion.” 


4 “ANSFIELD. Ono 


@ “This promotion resulted in a decided in- ee 
crease in retail business.” 2 


Batson Furniture Co. 


44Ww 


Manstieto, bio 


@ “Our sales had an all-time high from Mon- 
day, April 24, through May 2.” 


| @ “This program was eminently successful from 
the local participant’s position.” 


™* 


@ “This promotion increased our store traffic } 
...we hope any promotions in the future 


will be as successful as this proved to be.” fi 
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@ ‘We feel these promotions are good business 
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"ST at ee 
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@ “This promotion was featured by approximately thirty- 

five of our SAV-MOR Stores. Our opening inventory # 

of these Hunt items was 2,600 cases, and after this sale 2 

our inventory was less than 900 cases. Or we sold §% 
approximately 1,700 cases during this period ...an rv 
increase of over 2,200%.” i 
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e Largest department store showed 40% increase. 
e@ Second largest department store gained 65%. 


@ Bank reported all-time high in merchants’ deposits. 
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* Guaranteed by * 

\ Good Housekeeping 
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Supermarkets featured leading national food brands which 
carry the Guaranty Seal; some sales up 2200%! 


ih ! 
= ot | -. 
McCready Furniture built attractive room settings with 
guaranteed furnishings for the homes of Mansfield. 


Ten other leading newspapers* in principal trading areas are 
teaming up with Good Housekeeping for similar promotions 
this fall. From the 74 inquiries received, we expect to work 
with 20 who are qualified as salesminded publishers (as is Good 


> Guaranteed by “VE 
od Housekeeping J 
aA 


Ge 
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Hamman’s Men’s Wear, specialty shop in top nationall 
advertised clothing, promoted guaranteed men’s apparel. 


Montgomery Ward tied in with prominent window display 
filled with guaranteed housewares, apparel, white goods, etc. 


ood 


sells goods! 


eThe Mansfield News-Journal sold 7,530 column 
inches of ads in a 64-page exclusive Good House- 
keeping section; published the largest paper in their 
70-year history! 


Crowe’s Shoes ste out with an array of guaranteed 
merchandise for ee of i. 


7 : 
-———— 3, ae 


ee oe 


O’Neil’s, leading department store, showed windowful of _ . 
products guaranteed by Good Housekeeping. 


Housekeeping!) to duplicate Mansfield 20 times over. 
For further details on these multiple, city-wide promotions, 


call Good Housekeeping today. 
*Names and local market data on request, 


Proving once again that 


ousekeeping 


57th Street at 8th Avenue, New York 19, N. Y. 
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Lever's Sort-A-Coup 
Plan Eases Handling 
of Coupons by Stores 


New York, July 5—Lever 
Bros. Co. made available to re- 
tailers last week a new package 
plan for simplified coupon han- 
dling. Known as the Sort-A-Coup 
system, it is said to be based on 
the most comprehensive studies 
ever undertaken in the field. 

Tests of the system were con- 
ducted simultaneously with the 
Grocery Manufacturers’ Assn.’s 
studies of coupon handling in in- 
dividual stores and at multiple- 


unit headquarters of various 
chains. Lever’s own studies and) 
tests of the Sort-A-Coup system | 
were made available to GMA for | 
inclusion in its recently published | 
report (AA, June 6). Rights to the | 
Sort-A-Coup are owned by Lever. 
The major feature of the system 
is a plastic sorting device with a 
three-compartment plastic tray 
measuring 3x7x12”. It will be made 
available to retailers at cost, 50¢. 
The system is tailored to fit the 
requirements of both individual 
retailers and multiple store units. 
It can be handled quickly and ac- 
curately by relatively inexperi- 
enced employes, the company says. 


® Lever also is making available 
simplified booklets describing the 
operations of the Sort-A-Coup 
system. These ihclude recom- 
mended GMA billing procedures 
for independent retailers and sim- 
plified invoices and report forms 
for multi-unit stores. Also included 
is a description and specifications 
for an easily built collating table, 
recommended in the recent GMA 
report for headquarters or ware- 
house use. 

The report forms, reportedly, 
save up to 80% of the paper work 
formerly required for this opera- 
tion in stores. The recommended 
collating table for multi-unit head- 
quarters is estimated to reduce 
overhead cost by about 20%. The 
recommended invoice form for 
multi-unit stores is estimated to 
reduce billing time 50%. 

The system has been tested in 
1,000 individual and multi-unit 
stores. It eliminates the need for 
a large sorting area, Lever pdéinted 
out. 

Arrangements for the purchase 
and delivery of Sort-A-Coup and 
for explanation and assistance in 
installing the system may be made 
through all Lever district sales 
managers and salesmen or by 
writing to the company at 390 
Park Ave., New York 22. 


SPARK EVERY PROMOTION 


“The PHOTOMATIC Co. 


53-59 E. Ilinois St. * 


. 11, 
Phone WHiteholl 4-2930 


WIR Boosts Boyle, Brusse! 

WJR, Detroit, has appointed 
Francis L. Boyle Jr. local sales 
manager and Jack C. Brussel ad- 
vertising and sales promotion man- 
ager. Mr. Boyle joined the station 
in February, 1953, and Mr. Brussel 
has been with WJR since April, 
1952. 


Geerer Leaves ‘American’ 

F. Wesley Geerer has resgned as 
retail plans manager of the Chicago 
American, effective July 1. Mr. 
Geerer will announce his future 
plans after a vacation. 


Alabama Ad Tax 


Dies in Committee 


Montcomery, July 5—The 
ways and means committee of the 
Alabama House of Representatives 


acted quickly in sounding the| 
'death knell for a bill which would 


have levied a 3% tax on all types 
of advertising. 

By a vote of 13-1, the committee 
voted to postpone the bill indef- 
initely. The action was taken even 
before a large delegation of ob- 
jectors could be given the oppor- 


tunity to speak against the pro- 
posal. 

Most outspoken in opposition to 
the proposal were Reps. Joseph 
Dawkins, Montgomery, and R. J. 
Stembridge, Houston county. 

“A lot of people want to be 
heard on this bill, if we are going 
‘to give it any serious considera- 
tion,” Rep. Dawkins declared. 
“But it is the consensus of the 
committee that this bill be killed.” 

Rep. Stembridge added the bill 
was discriminatory in its effect. 

“We would have no power to 
tax out-of-state magazines and pa- 


Advertising Age, July 11, 1955 


pers; therefore they would have 
an advantage over publications 
printed in Alabama,” he asserted. 


AMA Chapter Elects Cronk 


A. D. Cronk, Patent Button Co., 
Waterbury, has been elected pres- 
ident of the Connecticut chapter, 
American Marketing Assn. Other 
officers elected include Ralph F. 
Hansen, Monsanto Chemical Co., 
Springfield, v.p. (reelected); O. H. 
Rift, Wico Electric Co., West 
Springfield, secretary, and William 
R. T. Crolius, F. W. Dodge Corp., 
West Hartford, treasurer. 
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. Otarion Names Rosman A.M. Ov sis These surveys were conducted, how they pay for their new cars, families, the number of car own- 
1 oe B. Rosman, formerly ad- er-$5,000 Families among 18,000 buyers of new cars,|and how many have two-car ga-| ers, the number of families owning 
| vertising and sales promotion man- 1,000 of each of the 18 principal| rages, are contained in the report. two cars and other information is 
_ ager - “92 industrial truck divi- Account for Three makes. The report presents full found in the survey. A separate 
\ sion of Clark Equipment Co., New facts about the market for each|m The study contains information| section on media—a study of 33 
1} York, has been named sdvectieny|Of Four New Cars 


make and, in addition, permits|on trade-in plans. This section|major magazines and an analysis 
_ manager of Otarion Inc., Dobbs| WASHINGTON, July 6—“The|comparisons for each with that of|covers questions such as the de-| of which ones do the most effective 


sb N. Y., manufacturer of|People Buying New Automobiles} the industry as a whole, and with| gree of loyalty which buyers have|and economical job of covering 
earing aids. 


Today,” the result of surveys by|each of the other 17 individual|/for the particular make they|these new-car buying families— 
Benson & Benson Inc., and the} makes. bought and other makes they may |also is included. 

market research division of U. S.| Data on the occupation of the|consider when next they turn; Copies of the report may be ob- 
News & World Report, reveals that| family head (two out of three new | their car in. The extent to which| tained from the market research 
families with incomes of $5,000 or| car buyers are managerial or pro- dealer solicitation is important in| division of U. S. News & World 
more—one-third of the nation’s|fessional men), age, education,|stimulating and closing the sale| Report. 

families—now account for three|how the family uses the car,/also is discussed. 

out of four new cars sold today. how the family head gets to work,| The income and liquid assets of 


| Hines to Doherty, Clifford 

| John Hines, formerly with Ogil- 
vy, Benson & Mather, has joined 
the radio-tv department of Doher- 
| ty, Clifford, Steers & Shenfield, 
New York, as a senior copywriter. 


Brewery Appoints Douglass 

Archibald G. Douglass Jr., for- 
-merly an account executive with 
Erwin, Wasey & Co., Los Angeles, 
has been appointed advertising 
manager of Sicks’ Seattle Brewing 
& Malting Co., Seattle producer of 
Rainier beer and ale. 


Hoag & Provandie Adds One 

Nordblum Co., Boston and 
Worcester realtor, has named Hoag 
& Provandie, Boston, to handle in- 
dustrial and residential real es- 
tate advertising. 


Pa 


— 
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Big budget or small, your prospects are bigger and better when you put your money on 
WXIX, Milwaukee’s new CBS Television station. At card rates which are only 30% to 50% 


as high as the cost of the other stations (maximum discounts applied), WXIX has proved 


in a matter of weeks to be the best buy—by far—in the compact seven-county Milwaukee Beckner Photo Service 


marketing area. In terms of station breaks, for example, WXIX (whose average ratings | 0 k B 1 
have gone up 16.1%) averages 138% more viewers per dollar than the second station (whose | a alloons 


average ratings have dropped 21.4%). ..and 352% more viewers per dollar than the third | Draw Crowds 
| 


station (whose ratings have dropped 36.5%). Specifically, WXIX station breaks deliver | ; 
del 3,800 At Bank Opening 


an average of 19 viewers per penny! Putting it another way, that’s a cost of only 52 cents 


No wonder 3,800 potential cus- 
tomers in Newport Beach, Califor- 
nia, jammed the Newport Balboa 
Savings & Loan on opening day. 
With these cute “Savettes” doling 
their advertising dollars on WXIX, and get more for your money in Milwaukee. them out, 2,500 helium filled bal- 

: loons were given away. Balloons 
sure can sell for you — whether 
. 7. ¥ > . it’ handise or service — 
WX EX Milwaukee CBS Owned Represented by CBS Television Spot Sales whither by giveaways, premiums 
or displays. 


And for quality balloons—bal- 
loons that blow up bigger, stay big 
longer —for the largest variety 
and color selection, try Oak Toy 
Balloons—sure-fire for a low cost 
promotion. 


With or without your imprint 
we have the right balloon for 
your particular promotion. Send us 
the details 


: a 


‘The OAK RUBBER CO. 


2°20 Sycamore Ravenna, Ohio 


per thousand! 


Join the more than 300 local, national spot and network sponsors who are now investing 
} 


Sources: Telepulse, March-May 1955 
Rates from SRDS, May 1955 
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Agency Personnel 
Take Accounting to 
Understand Clients 


Cuicaco, July 6—At first glance, 
the principles of accounting are 
not too important to the staff of 
an advertising agency. But Mar- 
steller, Rickard, Gebhardt & Reed 
has taken a second glance and de- 
cided it is important. 

As a result, all personnel of the 
agency’s offices here, in New York 
and Pittsburgh have been taking 
a short course in accounting. The 
course consists of five two-hour 
sessions by T. LeRoy Martin, head 
of the accounting department of 
Northwestern University and his 
brother, Charles H. Martin, of the 
accounting department of Rutgers 
University. They also are manag- 
ing partners of Marsteller, Rick- 
ard’s public accounting company, 
Martin & Martin. 


= The short course was held be- 
cause William A. Marsteller, agen- 
cy president, believes an agency 
service should reflect “a full ap- 
preciation of a client’s financial 
considerations.” 

“Only by understanding a bal- 
ance sheet and a profit and loss 
statement can an account execu- 
tive be qualified to counsel on ad- 
vertising and promotional policy,” 
Mr. Marsteller contends. 

He gave the following examples 
of how accounting knowledge 
might help: A rise in the client’s 
inventory may suggest an intensi- 
fied product ad drive, a reduction 
may be the sign to change the di- 
rection of the program, or need for 
capital for expansion or moderni- 
zation may call for a corporate ad 
program. 

Mr. Marsteller said that this in- 
formation can be gained from 
reading a client’s balance sheets. 
It also gives the account executive 
an appreciation of financial mat- 
ters which influence the client’s 
advertising decisions. 

Two lectures on the principles 
of cost accounting were added to 
the course because Marsteller, 
Rickard feels it’s to the mutual 
interest of client and agency to 
have account executives, produc- 
tion, art and media men and wom- 
en conscious of the cost of their 
output and the elements that de- 
termine cost. 

“Anything that makes it easier 


y PIONEER % 
Balloons 


rd 


for account people to relate in | 
terms of dollars the hours spent | 
on an assignment is a step in the 
right direction,” Mr. Marsteller 
said. “It helps the compromise 
that’s generally required between 
the optimum creatively and the 
practical financially.” 


ATV Film Names Lemmon 
Jack L. Lemmon, formerly with 
Transfilm Inc., has been named 
v.p. in charge of sales for ATV 
Film Productions, New York. 


‘American Salesman’ 
Debuts, Will Carry 
No Ads for 6 Months 


NEw York, July 6—A new 96- 
page digest-size monthly, Ameri- 
can Salesman, will make its ap- 
pearance in September. 

Published by Michael Gore, 
former agency executive and pro- 
moter of syndicated publications, 
the magazine will offer editorial 


material aimed at salesmen, with 
special emphasis on “how to” ar- 
ticles. Circulation, at $5 per year, 
is being sought through bulk sales 
to companies with large sales staffs 
and by direct mail solicitation to 
individual salesmen. 

The magazine, says Mr. Gore, 
will be printed offset in two colors, 
with many illustrations. It will 
carry no advertising for at least 
six months. 

Dr. Frank Kingdon, newspaper 
columnist and author, has been 
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named editor-in-chief, with Arthur 
H. Little, former editor of the New 
York Sales Executives Club News, 
as associate editor. 


Guild Films Boosts Gross 

Art Gross, formerly head of the 
tv film producer-syndicator’s cli- 
ent service department, has been 
named assistant general sales 
manager of Guild Films Co., New 
York. Curtis Kaufman, now as- 
sistant director of thé department, 
will succeed him in client service. 


Sell 


Smart Theatre Operators 
Use Balloons to... 


© Increase box office receipts 


© Offer inexpensive 
premiums for families 


with kids f 
© Publicize movies all over 0, = 

the town Fs 
Because * | 


PIONEER Qualatex Balloons 


®@ are inexpensive, easy to 
distribute 


@ have real toy value as premiums 


® carry name of your movie 
and theatre far and wide 


Get ideas. samples and 
imprint information from 
our Premium Dept. 


Y Qualatex 


BALLOONS 
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Irene Fogel Forms Agency ; 

Fnac Irene R. Fogel, Sea [Ow Mexico Maps 

advertising and sales promotion 

manager of Regal Knitwear Co., New Ad Program to 

has formed Promotion Services, an J yre More Tourists 

agency specializing in merchandis- 

ing and sales promotion, with of-| SANTA Fe, N. M., July 5—The 
state tourist bureau here is re- 


fices at 43 W. 56th St. 
vamping its advertising and pro- 


azine color ads. Under the new| Welcome signs will also be 
plan, about 30% of the $185,000) placed strategically throughout the 
budget will be spent in newspapers /|state, Mr. Bursey said. 
in special areas to back national 
advertising, said Joe Bursey, state|=" Newspaper advertising will be 
tourist director. used this summer in Oklahoma, 
The first step in the campaign! Texas, Kansas and perhaps Mis- 
will be the distribution of about) souri to stress the attractiveness of 
1,000,000 folders through filling| New Mexico’s cool mountains. 


2: 


tourist trade in this state. 

Only a little magazine advertis- 
ing will be used this summer, bu' 
next spring, ads featuring coupons 
offering free information will run 
in major consumer magazines plus 
newspapers. 

Mr. Bursey said that about 200,- 
000 special booklets will be mailed 


AFA Moves Office motion program in an attempt to| stations, cafes, hotels, ports of en-| In the fall, ads will run in|during the next year, along with 
The Advertising Federation of|attract more tourists and keep/try and other places where tourists | journals with large farm circula- | Maps. ™ es, ak 
America has moved to larger| those who do come in New Mexico.| stop. This part of the campaign is|tion to draw farmers during their Ward Hicks vertising, u- 
quarters at 250 W. 57th St.. New| Formerly the advertising budget| aimed at keeping tourists in the/fall and winter vacations. Fall|querque, took over the account 

York. was concentrated in national mag-| state longer. and winter are slack seasons for June 10. 


Hubbell Named Franco V. P. | 
Richard Y. Hubbell, television s 
consultant, who has had executive 


posts with DuMont Television, ‘ 
Crosley Broadcasting and CBS ‘ ) 
Television, has been appointed v.p. 


and general manager of Carlos 
Franco Associates, New York, new 
advertising, marketing and re- 
search consultant company. 


Available first-run 
in over 100 markets. 
Hilarious half-hour 
comedies starring 
Ray Milland, one of 


America’s most 


‘Phila. News’ Boosts Rate 

The Philadelphia Daily News 
will increase its flat advertising 
rate from 50¢ to 55¢ a line, effec- 
tive Sept. 1. 


DECATUR 


The Boom City 
of Illinois! 


SPECTACULAR INDUSTRIAL 
EXPANSION ALREADY 
SHOWING SALES IMPACT! 


@ Only Metropolitan  Iilinois 
market to show a retail sales gain 
in 1954—up 2.6% (S.M. 1955) 


@ Third in business activity 
among 32 Metropolitan areas in 
the 5 states of the 7th Federal Re- v 
serve District—up 6.8% (Federal 
Reserve Bank Survey) 


@ Consistent Sales 
ment “High Spot" city 


Reach All the Big 
DECATUR Trading 
Area Market With... 


THE 


HERALD 


AND 


REVIEW 


100% family coverage 


DECATUR METROPOLITAN AREA 
Pop.: 108,800. Retail Sales: $140,338,000 


62.1% family coverage 


DECATUR OFFICIAL RAND McNALLY 
10-COUNTY TRADING AREA 


Pop.: 284,600. Retail Sales: $308,747,000 


49.4% family coverage 


TOTAL HERALD AND REVIEW 
15-COUNTY MARKET 


Pop.: 408,300. Retail Sales: $434,980,000 


popular actors. Sponsored 


for two straight years 


by General Electric. 


ty 


_ films, 


are immediately 
available for local 


or regional 


| 
| 
| 
| 
| 
| sponsorship from 
| 
| 
| 
| 
| 
| 


“et 


N FILM 


AMERICA'S fn 
Academy Award winner 
for his starring performance 


in “Lost Weekend.” 


Write for “The Decatur Story” 
Complete details on the amazing 
Decatur market 


DECATUR 
Herald anaReview 


A Lindsay-Schaub Newspaper 
Member Illinois Color Comic Group 
Jann and Kelley, Inc. * Nat'l. Reps. 


WIRE, PHONE OR WRITE YOUR NEAREST MCA-TV OFFICE TODAY 


BEVERLY HILLS: 9370 Santa Monica Bivd., CRestview 6-2001 
ATLANTA « BOSTON + BUFFALO - CHICAGO - CINCINNATI - CLEVELAND - DALLAS + DETROIT - HOUSTON - INDIANAPOLIS - KANSAS CITY, MO. + MINNEAPOLIS 
NEW ORLEANS = NEW YORK = PHILADELPHIA - PITTSBURGH - ROANOKE - ST. LOUIS - SALT LAKE CITY - SAN FRANCISCO - SEATTLE .s/TORONTO + LONDON - PARIS 
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ae we 2 | ies ie 0 a ot Sar, —  — a Connie is es 
' | hoe 
a 2 Advertising Age, July 11, 1955 { 
. ce a | 
Chambers & Wiswell Adds 2: oa yong oa oo C. — and Hollywood, has roe ; 
i ee ‘ve joined the division. Mr. Nac|Wiswell, where he v2: <n count ce 
er, bu: sare & Wiswell. Boston, has have joined the division. Mr. Na-| Wiswell, where he was an account | 
oupon: been appointed to handle advertis- dolny formerly was sales promo-|executive for seven years prior to} — 
ill run ing for two new accounts. They are tion and public relations manager | joining FC&B. _. . ) 
es plus Brushmaster Saw Inc., Keene, of Fairbanks, Morse & Co., and oe | a J ’ se 
N. H,, and Harrington & Richard-|Mr. Clapp previously was sales | Mrs. Rich Joins Agency - z i 
t 200,- son, Worcester, maker of firearms. promotion and public relations di-| Mrs. Alice Rich, former media | » cl y sj 
mailed Robert F. Webb, an account ex-|rector of Town & Country Homes | director at Maubert St. Georges rc ee 
zs with ecutive with the agency for the|Inc. John F. Manning, for the past|Inc., has joined Graphic Point, &, ayy no f Be 
past six years, has been named/|two years radio and tv director of| New York agency, as director of , Fn atl 4 i J ; 
Albu- assistant director of the public re-| Foote, Cone & Belding, San Fran-/| media and research. J @ ia 7 
ccount ey i 
# P, * 
Vision e 
cutive 
vision, A : 
CBS 4 ; 
‘d v.p. 
Sarlos ; EAGLE APATITE SEI IT 
*, new 
i re- 
SAVINGS PLANTERS—Foster & Kleiser Co. gets a personal “thank you” 
News at San Francisco for its participation in the U. S. savings bond pro- 
tising gram. Earl O. Shreve (left), national director of the Treasury De- 
effec- partment’s savings bond division, helps F&K’s president, L. H. Odell, 
apply the finishing touches to one of the posters being used in the 
— current nationwide campaign. 
5 H first cup is poured. The item retails 
Magazine Campaign (ose. ; 
Dancer-Fitzgerald-Sample is the - 
Planned by Ekcoto Dane 
v Promote Tea-Bagger 
Cincass. Duly §-~Elbes Prod. WUSN-TV Revises Rates 
ucts Co. has introduced nationally) WUSN-TV, Charleston, S. C., 
a new product, a Teakoe “tea- | has abolished the policy of rate 
| bagger,” which the company says | differentials for local and national 
IAL will eliminate the problem of soggy | 24vertisers. As of June 15 the hour 
yy tea bags. 'Class A rate is $300 for all spon- 
Ekco will promote the new con- | 5°: Meanwhile, the station has 
rr" : " 
CT! traption with page ads in Retailing | 8!Ven notice that the rate will go 
Daily in July and November, and|"P to $350 an hour on Jan. 1, 1956, ; 
inois page ads in Housewares Review, with the usual protection for ad- : 
gain Hardware Retailer and Hardware | VeTtisers as of that date. _ 
955) & Housewares. The company also 
ivity is planning a campaign in national’ set YOUR SIGHTS ON a | 
ey magazines starting this fall but a 
| Re- the schedule has not yet been com- 
leral pleted. 
The “tea-bagger” is a pyrex 
bowl, held securely in place by a 
ige- stainless steel frame which forms 
a base, cover and handle. The IN OFFSET % 
transparent bowl permits the tea LITHOGRAPHY! 
drinker to check the tea’s strength 
by its color. When the tea is at a 
desired strength, the consumer Call ‘ 
pulls the bag up and loops the ho-print C * 
ee x string around the cleat in the steel se th line we were 
ae te, handle. The bag remains in the} y19 5. gederal St. Chi am cite / 
CIRCULATION ae bowl, out of the water, after the Sone ~ =r 2.1430 non 
I A RMN PRE EES TT 
q Pos f ‘ ‘ . is ig ies 
j | : gy 


te ek ; 
LY * FCCC US CO 
0 | 
: . | 


GEY 


speedy serwice! realistic prices = 


-and the finest color process and 
black and white photoengravings 
that money can buy 


, THE REASON FOR... 


Source: ABC Publisher's Statement 
4? for period ending Mar. 31, 1955 
Consecutive Years 


cucsmeres THE HOUSTON CHRONICLE 


j Advertising and JESSE H. JONES, Publisher 
Circulation. JOHN T. JONES, Jr., President 


hagey Photoengraving inc. Z 
(216 w. ontario chicago, ill. 2 
phone: de-7-5640 


R. W. McCARTHY, Advertising Director 
M. J. GIBBONS, National Advertising Mgr. 


THE BRANHAM COMPANY —National Representatives 
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Only 6 cities have newspapers 


with more daily city circulation 


than The Milwaukee Journal 


© PHILADELPHIA 


ASHINGTON 


and in none of these cities can the 


advertiser match The Journal’s 90% 


coverage of Milwaukee's City Zone 


Of The Milwaukee Journal’s total net paid 
circulation—350,095 daily average in April— 
253,792 copies are bought in the Milwaukee 
ABC City Zone (Milwaukee and the imme- 
diate suburbs). That’s 156,000 more than the 
city circulation of the second newspaper. Be- 
cause of this wide preference for The Journal, 
advertisers reach an exceptionally large single- 
paper audience in Milwaukee. Although rank- 
ing 16th in city zone population, only six 
cities have newspapers with more city zone 
circulation than The Milwaukee Journal. And 
in none of these cities is there a newspaper 


which comes even close to The Journal’s 90% 
city zone coverage. In addition to this eco- 
nomical one-paper coverage, Journal advertis- 
ers also get a dollar-stretching rate 20% lower 
than the average for newspapers of compa- 
rable size in other cities. Ask a Journal repre- 
sentative for the full story on the business 
building potentials of Journal circulation. 


THE MILWAUKEE JOURNAL 
America’s Leading Publication in 
Advertising Volume for 5 Years in a Row 


National Representatives—O'Mara & Ormsbee, Inc 
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to ; _ur profit problems! 
Suffering from a sales siump” Maybe an eye-catching 
motion display with plenty of punch: can get results. 
Or is it a new !abel that’s ~ ded first? 
3 Don’t gus. -. all on Schmidt! Their merchandising 
* team will go to work with vou in the field and produce 
/ the facts you need. Tien select,a sales-winning 
1 combination from Sshmidt’s complete line of 
advertising and merchandising materials. 
You benefit from nearly a century of experience when 
you work with sschmidt. That’s why it pays to call the 
nearest representative whenever you want merchandise 
to move faster and profits to move higher. 
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-- SAN FRANCISCO © LOS ANGELES © CAF AND © FRESNO © SACRAMENTO © HONOLULY 
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Senate approved a bill which would 


Senate Revises 


Law to Stop 4th — 
Class Rate Hike 


WASHINGTON, July 5—Users of) 
catalogs and parce! post breathed 
a sigh of relief last week as the 


make it possible to avoid another 
increase in the rates on these 
classes of mail in the near future. 


Under existing law, the Post- 


master General is required to ask 


the interstate commerce committee 


for higher fourth class mail rates 


whenever he has reason to believe 


that the cost of handling catalogs 
and parcels will exceed the reve- 
nue. As a result, rates for this 
class have more than doubled since 
World War II, while other rates, 
which are determined by Congress, 
have increased more moderately. 
Catalog and parcel post users 
pushed for relief when it seemed 
likely that Postmaster General 
Arthur Summerfield might have to 
propose a further increase in 
fourth class mail in order to cover 


San Diego has more TV homes than 
Denver, San Antonio or Portland, Ore.*! 


We dominate this vast audience 
day and night, month after month (after month)! 


Take Pulse-1955: Out of 458 quarter-hour periods, 
KFMB-TYV scores 321 wins! Tops 71% of all the time! 


* Television Magazine, Feb. 1955 
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Advertising Age, July 11, 1955 


the postal pay incieases recently 
approved by Congress. 


® At the urging of the National 
Council of Business Mail Inc., the 
Senate post office committee pro- 
posed to change the law to specify 
that the Postmaster General need 
not adjust fourth class rates unless 
cost will exceed revenue by 15%. 

Before passing the bill (S. 1292), 
the Senate adopted a _ revised 
amendment reducing the 15% fig- 
ure to 10%. 

In his explanation of the bill, 
Sen. Olin Johnson (D., S.C.) point- 
ed out that the bill gives the Post- 
master General an opportunity to 
determine the actual cost of the 
recent postal pay increases before 
resorting to further rate increases. 
On the basis of current revenues, 
he would be free to leave catalog 
and parcel post rates at present 
levels unless the loss from these 
services exceeded approximately 
$5,000,000. 

The bill was fought by Railway 
Express Agency, which opposes 
any “subsidy” for parcel post. It 
still faces a hostile reception in 
the House post office committee. 


Insurance Admen 
Want Ad Clearing 
Center for Agents 


ATLANTIC City, July 5—A 
monthly news letter devoted to 
advertising advice and suggestions 
will be issued, starting in Sep- 
tember, by the Insurance Adver- 
tising Conference, an organization 
of insurance companies’ advertis- 
ing managers. 

This action was voted here at 
the IAC’s 32nd annual convention 
which closed last week. Jarvis W. 
Mason, v.p. and research director 
of Wilson, Haight, Welch & Grov- 
er, Hartford, will edit and produce 
the news letter for the group. 

Other highlights of the meeting 
included: 


1. Recommendation by John C. 
Scott, insurance agent of Norwich, 
N. Y., and public relations chair- 
man of the National Assn. of In- 
surance Agents, with a member- 
ship of 33,000, that a producers 
advisory council be set up, with 
the financial assistance of major 
insurance companies, to assist 
agents with advice and assistance 
in handling local advertising. 
While no official action was taken 
on the proposal by IAC, it was the 
consensus of the meeting that Mr. 
Scott and a committee of NAIA 
should make concrete proposals to 
insurance companies for help in 
setting up the council. 


2. Harry V. Carlier, assistant 
secretary, Northern Assurance Co., 
New York, retiring president of 
IAC, recommended organization of 
a national clearing house to supply 
advertising and news help to in- 
surance agents in towns that do 
not have advertising agencies. He 
also urged the adoption of an em- 
blem to be displayed by all insur- 
ance agents of capital stock com- 
panies. Both proposals were re- 
ferred to the executive committee. 


3. Paul Swarm, head of Swarm 
Insurance Agency, Decatur, IIL., 
received the bronze Oscar in IAC’s 
third annual advertising awards 
competition for the outstanding 
agency insurance advertising for 
1954. Other award winners were 
Donald E. Bowles, Shelton & 
Bowles, Dallas, and John W. Kelly, 
Manchester, N. H. 


4. Newly-elected officers are 
William Doty, supervisor of pub- 


licity, Aetna Insurance Group, 
Hartford, president; Edmund 
Schenke, advertising manager, 


Royal-Liverpool Insurance Group, 
New York, v.p.; and Alvin E. Bu- 
lau, assistant secretary, Home In- 
| surance Co., New York, secretary- 
treasurer. 
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Lifetime Living Joins MPA time Living, has been elected to 
Lifetime Living Inc., New York, |active membership in the Magazine 
publisher of the Journal of Life-| Publishers Assn., New York. 
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Elks are a big, active market 

or automobiles and accessories. 
94% own at least one car. 
22% own two or more Cars. 
They drive an average of 18,333 miles a year. 

They trade for a new car every 312 years. 

Elks are a buying market because they are leaders 


in business and in their community. You can reach 
this rich market in The Elks Magazine. 


ee Poem 


Get the whole picture about 1,065,630 
Elks (ABC). See the new Ross 
Federal Report packed with facts 
about Elks and their magazine. 
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JOHN U. REBER 

New York, July 5—John U. 
Reber, 62, a v.p. and director of J. 
Walter Thompson Co., and a pio- 
neer in the development of radio 
and television advertising, died of 
a heart attack July 3 at his country 
home near State Hill, Pa. 

Born at Reading, Pa., Mr. Reber 
was graduated from Amherst Col-! 
lege in 1916. The following year 
he joined the Thompson agency 
for a short period before serving 
in the Navy during World War I. 
Following the war, he rejoined 
Thompson in its London office, and 
shortly afterward was made man- 
ager. 


® When he returned to the home 
office in New York, radio was de- 
veloping as a new advertising 
medium, and Mr. Reber became a 
specialist in that phase of adver- 
tising. He adapted the star system 
of the movies to radio and was in- 
strumental in developing such pop- 
ular programs as Major Bowes, 
Eddie Cantor, and the Burns & 
Allen shows. Edgar Bergen, Joe 
Penner and Bob Burns were also 
stars whom Mr. Reber helped to 
develop. In recent years, he had 
been active in promoting a number 
of tv shows, notably the Kraft 
Theater. 

Mr. Reber was elected a v.p. of 
Thompson in 1929, and became a 
member of the board in 1933. 


Economics Lab, Moran Merge 


Moran Co., Dallas, manufacturer 
of liquids and powder soaps for 
commercial use, has merged with 
Economics Laboratory of Texas, it 
has been announced by Economics 
Laboratory, St. Paul, which oper- 
ates manufacturing plants in Chi- 
cago, Santa Clara, Cal., Lyndhurst, 
N. J., and now in Dallas. The Eco- 
nomics Laboratory in Dallas is a 
manufacturer of commercial dish- 
washing detergents. 


grams in 1954! 


ONLY 
CHICAGO 
STATION 


Best Job of Audience 


Film Programs during 


PROOF AGAIN THAT THE 
TOP STATION IN CHICAGO 
FOR YOUR ADVERTISING 
IS WGN-TV! 


441 N. Michigan Avenue 
Chicago 11 
Ilinois 


TOPS IN CHICAGO!! 


WGN-TV was the only Chicago station to place in Billboard 
Magazine’s 17th Annual Promotion Competition! 


Best Job of Sales Promotion for TV Film Pro- 


(Markets 500,000 and over—second in the nation) 


Programs during 1954! 


(Markets 500,000 and over—S5th in the nation) 


Best Job of Merchandising Promotion for TV 
(Markets of 500,000 and over—8th in the nation) 


Based on their knowledge of station activities, top agency 
executives, leading advertisers, film distributors and film pro- 
ducers placed WGN-TV above all Chicago stations! 


Promotion for TV Film 


1954! 


For your best radio buy in Chicago, it’s WGN—reaching 
more homes than any other Chicago advertising medium. 


) > S SeP acs inte? SL ae 3 
zs — aie ae Ita Sia 


Advertising Age, July 11, 1955 


Getting Personal 


William Savitt, president of WCCC and Savitt Jewelers, after 
being named “Boss of the Year” by the Hartford Junior Chamber 
of Commerce, was elected chairman of the Hartford Chamber of 
Commerce’s retail trade board... 

Harold McNulty and John Lynch have established, in the 
reception room of BBDO’s art department, an exhibit of employe 
art, professional and amateur but non-commercial. McNulty is 
general art director, Lynch an art director. The various shows, 
scheduled to run two months each, will represent the New York 
agency’s different employe groups. First one: BBDO illustra- 
tors... 

Ed Robinson, a J. Walter Thompson v.p. in New York, has been 
elected a board member of United Medical Service (Blue 
Shield)... 

Fred Schwemmer, Ruthrauff & Ryan v.p., was one of the guests 
of honor at Ohio Northern U.’s 84th commencement exercises... 


DEPARTURE—Tom Raki (left), art director of Advertising Publications 

Inc., Chicago, for the past 13 years, holds a plaque signed by mem- 

bers of the organization as he leaves for California. At right is his 
successor at API—Edward Wagner. 


Mary Katherine is the name picked for the baby girl born on 
June 2 to Emmett Langan and his wife. Papa is ad director of 
Implement & Tractor, Kansas City, Mo... 

David Henes, promotion manager of the Phoenix Republic and 
Gazette, and his wife, Kathy, are parents of a boy—Stephen David 
—born on June 7. The newcomer has a sister, Susan... 

Edgar Kobak, president of the Advertising Research Founda- 
tion, and Mrs. Kobak have flown south via Pan American Airways 
for three weeks in Rio and Sao Paulo, Brazil... 

The honorary degree, doctor of humane letters, was conferred 
on veteran Detroit News columnist William K. Kelsey at Wayne 
University’s mid-June commencement exercises . . . Charles E. 
Glendenning, of N. W. Ayer & Son, Philadelphia, was given an 
award for distinguished service to Colgate University... 

Arthur E. Richardes, local sales manager of WSBT and WSBT- 
TV, South Bend, celebrated his 25th anniversary as a staff member, 
in May... 

Jim Stevenson, general manager of Television Program Pro- 
ductions, has been admitted to the bar of New York State. He was 
producer-commentator of “Greatest Fights of the Century.” About 
a quarter century ago he was a lawyer in Detroit... 

Mary Ford, ad manager of Julius Kayser & Co., New York, 
is chairman of the hosiery and gloves division in the Sister Kenny 
Foundation fund appeal for $200,000 from commerce and industry in 
greater New York, to be held in August... 

Leo Williams, Retailing Daily ad director, became a grand- 
father June 12, daughter Arlene having a girl, Roberta Tess, in 
Lying-In Hospital, New York. Williams’ son-in-law is Harry J. 
Stern, production department, New York Times... 

Jay Smolin of NBC-TV film sales, spent three weeks in 
Europe. His wife, known professionally as Marion Winters, was 
in “Salute to France,” appearing with Judith Anderson... 

George Johansen, president of New York Advertising Dis- 
tributors of America, was named “Man of the Year” June 26 by 
the Sweden Day committee and the United Swedish Charities at 
the Swedish Midsummer Festival in Franklin Square, L. I. He’s 
a director of the Swedish Hospital and the Swedish Home for the 
Aged, and co-publisher of Nordstjernan (North Star), the first 
Swedish language newspaper published in this country, founded 
by his paternal grandfather... 

Bill Carr, supervisor of sales promotion materials, Dan River 
Mills, New York, had a 34-print exhibit at the New York Public 
Library in June. The photos were of 18 countries bordering the 
Mediterranean which he covered via auto, Ikoflex and Argus in 
1953... 

Walter Lawrence, new Kenyon & Eckhardt v.p., was introduced 
to 200 Chicago media reps at a luncheon June 30. He’s the new 
head of the ad agency’s Chicago office... 

Conrad Schafran, ad manager of Edwin Freed Displays Corp., 
New York, received the Australian Cup from the Assn. of Ad Men 
& Women for his efforts as editor of the group’s monthly news- 
letter, “Advents”; entertainment co-chairman, and Inside Ad- 
vertising Week banquet program chairman. It isn’t a_ tennis 
trophy, but a teakwood affair donated in 1932 by a Melbourne ad 
agency owner who knew an association member. The award goes 
annually to a non-officer... 
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(ADVERTISEMENT ) 


“Big” Home Builders Move To 


Other Fields, But Boom Continues 


Those speculative 


builders—tively “big” way—supplying popu- 


“operative”, “project”, “tract” or lar demand. In the recent past, 


“merchant”—who have been por- 
trayed to building products manu- 
facturers as “the 20% to sell to 
reach 80%” of the home building | 
market are rapidly turning to more | 
lucrative fields (for them), Prac- | 
tical Builder field reports indicate. 
This trend could erase a lot of the 
mythical market some manufac- 
turers seek to sell and play havoc 
with the result record of a lot of 
misdirected selling and advertising 
effort. 

Big names on the “Big Builder” 
scene—like W. P. “Bill” Atkinson, 
Frank Sharp, Franklin Burns and 
many others—have moved entirely 
out of the home building field, or 
practically so. These three (who 
have been among the top ten home 
builders in the country) are typical 
of many former home building 


when the nation cried out for more 
houses, and lots of them, it was 
good business for these operators 
to build as many houses as they 
could, as fast as they could. Today 
the need is for better houses; big- 
ger houses; different houses—and 
the big operator can’t make that 
kind of business pay enough. 
Quite logically, many such build- 
ers have turned to the urgent need 
of 1955 and 1956—the construction 
of commercial establishments to 
serve the hundreds of new suburbs 
and “fringe” housing areas that 
mushroomed during the late 40’s 
and early 50’s. Typical of these 
former big home builders who 


have turned their attention to com- 


a per g oT a See a rie ee 


(ADVERTISEMENT) 


. “big” builder type school construc- 


mercial construction are Stackler| tion systems have been developed 


& Frank, Long Island; American 
Community Builders, Chicago; 
Doelger & Stoneson, San Francisco; 
Julius Gaines, Miami; Al La Pierre, 
Seattle; Leslie Hill, Dallas; and 
many others. 


The Great School Problem 


Still other “big” builders who 
have turned from home building 
only, to other fields have done so 
because construction of municipal 
facilities (schools particularly), 
have not kept pace with home 
building. Statistics show that our 
mushrooming school age popula- 
tion demands the construction of a 
new schoolroom every five minutes 
during the next five years if we 
are to catch up and keep pace with 
the pressing need! This is a situa- 
tion ideally suited to the operating 
methods of former “big” home 
builders. 

As a result several outstanding 


in recent months and detailed for 
‘builders everywhere by Practical 
| Builder for June. The systems in- 
volve pre-assembly, both at a 
“factory” and on the construction 
site, and have resulted in cost sav- 
ings that have reduced school 
building costs as much as 50%. 
Outstanding among these plans are 
the Hill System (Arlington Heights, 
Ill.), the Manilow System (Chica- 
go), the Barker-Allen System (San 
Bernadino, Cal.) and the system 
developed by the Structural Clay 
Products Institute in Washington. 


Who's Doing The 
Home Building? 

But, if the “big’”” home builders 
are moving to other fields as the 
evidence indicates, and these are 
the builders who do the bulk of the 
home building as some claim, how 
does it happen the housing starts 


reports continue to break all rec- 


ords? Home building for the first 4 
months of the year is 22% greater 
than the 1954 record, nearly 10% 
above the totals for the first 4 
months of 1950—the greatest home 
building year (from the starts 
standpoint) in our history. 

You'll find the answer, Practical 
Builder points out, only by admit- 
ting that no matter how much 
figures are juggled, no one can alter 
the rather obvious fact that build- 
ing is done where people live by 
local builders+-large, small, old 
and new. There are thousands of 
these builders, and they control 
the buying power that consumes 
the bulk of all building products 
sold in each local area. 

The mythical market of “big” 
home builders erecting 80% or 90% 
of the new homes in America never 
existed, and as the big names used 
to identify this market depart 
from the home building scene, their 
absence isn’t even discernible in 
the totals. 


giants who have turned much of 
their attention to Land Develop- 
ment for sales to other builders. 
Commercial building ventures 
(shopping centers, etc.) are prov- 
ing more profitable to other dozens 
of former “big” home builders, 
while still others are turning to the 
institutional building bonanza 
(schools, etc.) for “faster bucks 
with fewer headaches” than home 
projects now provide. 

These are facts of far reaching 
effect, Practical Builder research- 
ers point out, because these “big” 
home builders who are moving out 
of the market are the very ones 
many manufacturers of products 
used in home construction exclu- 
sively, hope to sell. 


Skyrocketing Land Prices 


During the late 1940’s and early 
1950’s land was easy to come by for 
the 100-house-a-year builder. By 
employing various pre-assembly 
construction methods and using 
“mass production” techniques on 
the site, these builders were able 
to absorb land costs into their pric- 
ing structure and still make better 
profits than the smaller builders 
operating in a more traditional 
manner. Pre-assembly and the 
other cost cutting methods are now 
practiced by nearly all builders, 
large or small. In addition, FHA 
and VA have set up restrictive ar- 
rangements to prevent big scale 
loans for project building wherever 
there is a suggestion of possible 
over-supply in any area. No such 
restrictions apply to smaller build- 
ers. Finally, all the developed land, 
and all the worth-building-on un- 
developed land, has been used up 
wherever “big” builders have op- 
erated. In brief, the benefits of 
bigness are no longer what they 
used to be. 

That’s why the “big” builders 
are turning their resources to land 
development projects. Here their 
talents for organization and selling 
can return profits comparable to 
those in the “cracker box” days of 
home building. In many areas, land 
prices have skyrocketed almost 
beyond belief. Nationally, average 
costs run 98% over the 1946 level, 
and are still climbing fast. In 
numerous places, land bills have 
reached 35% of the total house and 
lot cost—a startling fact. “Average” 
home builders have learned that 
the only way to beat land costs 
down to practical levels is to buy 
huge tracts of undeveloped land. 
In some places, these smaller build- 
ers have formed land buying build- 
er-cooperatives to make such pur- 
chases possible. Where they haven't, 
the former “merchant” builder 
steps in as a developed land mer- 
chant. 


Have Home, 
Want Shopping Spot 
The “big” builder, as his name 


implies, does things in a compara- 


Says an Ohio advertiser (name on request): “The 
response to our advertising in Practical Builder has 

been quite gratifying... especially considering the limited 
number of insertions we have had.” 


Most people remember it. But it’s a pregnant point that bears repeating: 
Practical Builder is the ONE builder-book edited for the entire builder-market. 


It is edited by practical builders for practical builders... the men who erect 


7 out of every 10 dwelling units; who do 60% of all new light construction; 


who do most of the industry’s remodeling and repair. So when you’re talking 


about one book reaching the whole builder-market you’re automatically 


talking abowtpractical 


huilder Remember, too, that PB delivers 


not only the greatest bwilder-readershp and the greatest builder-buyership but 
the greatest builder-loyalty. It is their book, their business bible. And this 


loyalty, this confidence, is 


reason why dollar-smart a 


transferred to its advertising pages. Another 
dvertisers say: PB is your Plus Buy... by far! 


construction industry 
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TV Guide 
Announces 


3,000,000 
Rate Base 


Never in publishing history has a magazine circulation grown 
like TV GUIDE’s. Rate Card #1, effective April, 1953, carried 
a figure of 1,000,000. Basic page cost was $3,000. In October, 
1953, the base moved to 1,500,000. One year later, to 2,000,000. 


Now, with another year of unprecedented circulation success on 
the record, TV GUIDE moves once again... with the largest 
increase in basic circulation ever offered by a national magazine. 
Effective October 1, TV GUIDE’s rate base will be set at 3,000,000 
at a basic page cost of $6,000. 


And TV GUIDE is looking forward to another big year. To its 
present 32 local editions will be added, this fall, four new editions 
serving Georgia, Louisiana, Oklahoma and Oregon. 


TV GUIDE’s new rates will be effective October 1, for all advertisers 
signing contracts after that date. For contracts in effect prior to 


eA ee 
October 1, the present rates will be granted for all insertions in America S Tel evision 


1955 issues. ‘ 
Magazine 
BIGGEST NEWSSTAND SALE OF ANY MAGAZINE! 
NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO DETROIT LOS ANGELES 


488 Madison Ave. 6 N. Michigan Ave. 302N. 13th St. 821] Market St. 76 W. Adams Ave. 1540 N. Vermont Ave. 
PLaza 9-7770 RAndolph 6-9470 LOmbard 3.5588 YUkon 2-0166 WOodward 2-5115 NOrmandy 2-3101 
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THE LONDON FREE PRESS 


is the only medium 


completely covering 


CANADA'S 7th MARKET 


with 9 editions daily, morning and 


STILL CANADA'S NO. 1 TEST CITY 
Press 
lestern Ontarivs Poriemest Meurpaper 


Ontario's Largest Daily Newspaper Circulation Outside Toronto—94,963 
ABC Statement — 6 month period ending March 31st, 1955 


Che London Fier 


evening 


Competing Media 
Peril Newspapers, 
Professor Warns 


(Continued from Page 2) 


distributed widely,” he said. 

One of these substitutes, he said, 
is tv, which has “a lot of scared 
money invested in it. And the in- 
vestors are fighting as only scared 
investors can, to find a secure 
place for themselves in the adver- 
tising industry. Just say, ‘I favor 
toll television’ to one of them and 
learn how fast a scared man can 
run.” 

Another substitute is radio, de- 
throned as leader in the field of 
mass entertainment and “now 
fighting for a place on the local 
economic scene side by side with 
local newspapers,” he said. 

A third substitute is magazines. 
“Half of the advertising in today’s 


THE 
OREGONIAN... 


~< 


-- with 
circulation 
leadership 


Oregonian 
Daily Lead 


«. with 
advertising 
leadership 


Oregonian 
Leadership 


Year: 1954 


Over 2nd Paper 


Over 2nd Paper 


13,756 City Carrier Lead 

10,356 ABC City Zone Lead 
7,026 _ Retail Trading Zone Lead 

50,931 =Total Circulation Lead 


2,613,570 lines 
1,219,097 lines 
3,316,115 lines 
7,148,782 lines 


Retail Advertising Lead 
General Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


*Sources: ABC Publishers’ statements for 
6 months ending March 31, 1955; Media 
Records total advertising, less AW, TW 
and Comics, 1954. 


Represented Nationally by 
MOLONEY, REGAN & SCHMITT, INC. 


THE Oregonian 


PORTLAND, 


Largest Circulation in the Pacific Northwest 
233,188 Daily * 297,263 Sunday 


OREGON 


Advertising Age, July 11, 1955 


alert magazines is in color, much 
of it in full color, and some studies 
show that full-color advertising is 
averaging some 50% readership!” 
he said. 

“Moreover, magazines possess a 
natural advantage for the advertis- 
er who wants the prestige of ap- 
parent national distribution and 
advertising at a moderate price. 
The competition in this particular 
area lies between magazines, met- 
ropolitan newspapers and_ spot 
television and other media with 
highly-selective market character- 
istics.” 


= He said newspapers have lost 
their competitive position since the 
growth of the television industry 
because they have failed to keep 
up the coordinated promotional ef- 
fort which earlier, in their fight 
with radio, had led to establishing 
organizations such as the Bureau 
of Advertising and Northwest Daily 
Press Assn. 

Also, he said, newspapers have 
failed to pay attention to the prod- 
uct they have to offer the people— 
editorial content, the kind which 
“makes a difference in people’s 
lives.” 

“There is hardly a daily paper 
outside the big cities which cannot 
look forward to twice as much cir- 
culation within the next 10 to 15 
years, provided this circulation is 
built by making a difference in 
people’s lives. 

“The editorial content and the 
way the paper is merchandised in 
the community, will decide how 
much your circulation grows,” Mr. 
Gerald said. 


® He expressed uneasiness that 
rival media are going to do most 
of the promotion and set the pace 
in research for the future. 

“They are all gunning for news- 
papers, and they are doing it open- 
ly. The mind of the whole adver- 
tising world is in ferment and it is 
no mere witticism that all you 
learned about advertising before 
1950 is now of questionable value,” 
he said. 

“Newspapers must realize that 
if the sales talk in the market 
predominantly is that of competi- 
tors these claims will soon be taken 
for fact. 

“If, in the world of banking and 
finance, bad money soon drives 
out the good, in the world of ad- 
vertising bad statistics and worse 
interpretation will soon become 
the law, according to J. Walter 
Thompson, unless challenged 
promptly. 

“In fact, the statistic with a 
smirk on its face rules the adver- 
tising world today, and no medium 
or merchant can build for the fu- 
ture on a sound basis until honest, 
unblinking research replaces the 
dipsy doodle. 

“You won't find this job of cor- 
recting your competitors’ misstate- 
ments a pleasant one. In fact, some 
of the agencies which have swal- 
lowed the dipsy doodle as fact 
won’t like it if you start question- 
ing their judgment. But the stake 
you play for in this bitter game is 
the reputation of your own medium 
as well as honesty in advertising 
itself,” he said. 


Carolina Ad Execs’ 
Meeting Will Be a 


Cruise to Bermuda 


Sauissury, N. C., July 5—The 
summer meeting of the Newspaper 
Advertising Executives Assn. of 
the Carolinas will be something 
different this year. It will be a 
cruise to Bermuda on the trans- 
atlantic liner, M. S. Stockholm. 

The cruise will leave from Wil- 
mington, N. C., on Nov. 4. 

Newspaper advertising execu- 
tives from Virginia and Georgia 
will be invited on the cruise. Fur- 
ther details will be announced 
later. 
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POST readers know value in a newspaper. 

That’s why they will pay $510,120* more this year 
for the privilege of enjoying Texas’ Great Newspaper. 
The Post’s amazing growth in circulation has come about 
without gimmicks, or artificial circulation stimulants. 

Smart advertisers, seeing this new trend in Houston, 
are buying wisely —they pick the Post. You will, too, 
if you get the NEW facts from your Post representative, 
or the man from Moloney, Regan & Schmitt. 


*Based on the POST’S subscription cost of 25 cents per month 
more than the cost of any other Houston newspaper. 


TEXAS’ FASTEST GROWING NEWSPAPER ~ 


Written and Edited to Merit Your Confidence 


Represented Nationally by Moloney, Regan & Schmitt 
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-. ig S . ; 7 7 ‘ — . 
= parade parade parade parade parade parade parade Network Gross Time Charges 
os 
2) Source: Publishers Information Bureau 
sy NETWORK RADIO 
Jan.-May Jan.-May 
|) May,1955 May, 1954 1955 1954 
|=" | American Broadcasting Co.* ....$ 2,080,272 $ 2,307,029 $ 11,497,432 $ 12,764,603 
el| Columbia Broadcasting Sys. .. 3,923,796 5,116,152 20,286,915 25,533,132 
| Mutual Broadcasting System .... 1,450,889 1,908,198 6,927,552 9,515,534 
=~ ™| National Broadcasting Co. .... 2,652,560 2,780,725 13,559,541 15,951,564 
oO ea ES $10,107,517 $12,112,104 $ 52,271,440 $ 63,764,833 
Sal NETWORK TELEVISION 
— American Broadcasting Co. ....$ 3,606,427 $ 2,411,656 $ 18,226,301 $ 12,889,785 
Columbia Broadcasting Sys. .... 16,028,800 11,488,168 78,054,922 54,468,249 
2) ate. 
DuMont Television Network .. 273,640 988,350 2,685,835 5,816,015 
wai National Broadcasting Co. .... 13,591,687 11,033,987 66,572,049 52.303.297 
RRS RE ce OR $33,500,554 $25,922,161 $165,539,107 $125,477,346 
re one “ iM? fs re <3 NETWORK RADIO TOTALS BY MONTHS 
— ABC CBS MBS NBC Total 
o> ED ae $ 2,487,140 $ 4,181,787 $1,372,532 $2,744,204 $ 10,785,663 
PG) February ......... 2,387,900 3,950,767 1,291,938 2,584,620 10,215,225 
P| March .nceseen 2,445,765 4,393,441 1,446,535** 2,953,486 —*'11,239,227** 
ees Be BD ho cstinansts 2,096,355 3,837,124 1,365,658** 2.624.671 9,923,808** 
re 2,080,272 3,923,796 1,450,889 2,652,560 _—+10,107,517 
oD | Total ..ccccssves $11,497,432 $20,286,915 $6,927,552 $13,559,541 $ 52,271,440 
> NETWORK TELEVISION TOTALS BY MONTHS 
=. ABC cBS DuMont NBC Total 
PS Wh) January ............ $ 3,718,195 $15,831,141 $ 723,960 $13,172,695 $ 33,445,991 
| February. .......... 3,567,696 14,694,726 597,275 12,419,641 31,279,338 
a 3,806,425 16,036,896 628,625 14,102,093 34,574,039 
a> (eee 3,527,558 15,463,359 462,335 13,285,933** 32,739,185** 
chee nasnshaiat 3,606,427 16,028,800 273,640 13,591,687 33,500,554 
SIRO sansasssens $18,226,301 $78,054,922 $2,685,835 $66,572,049 $165,539,107 
—-™ *in order to maintain continuity and comparability with previously published data, an 


_ adjustment factor of 1.817 has been used by PIB in calculating gross network radio 
time charges for those nighttime network radio programs where ABC Rate Card No. 6 
| was in effect. 

**Revised as of June 30, 1955. 


The Automotive Service Indus-| Product Services, New York 
tries Committee, 111 W. Washing-| agency, has promoted N. R. Lor- 


.— | ton St., Chicago, has released the | man from director of merchandis- 
Li tit 1 3 8% — \third visual supplement taken'ing and sales promotion to v.p. 
Cees eee eeeeseeesereseses * Ptg|from the $60,000 University of and plans board member. Ruth 


| Michigan survey, “The Marketing | Davis, formerly with Norton & 
of Automotive Parts.” The 16-page | Condon, public relations, has been 


, aad |supplement, “Formulation of Price named publicity director. 
co LLI ER © 1 1 6% - 8 Structures in the Automotive Serv- 
eee eeeeeece = '-©8| ice Industries,” and two previously Jim Roe Joins Brown Agency 


we| released supplements—“The Mar-| Jim Roe, former managing editor 
am _ keting Structure of the Automotive|of Successful Farming, has joined 
She Service Industries” and “The|the agricultural department of E. 


e OSs ‘ 8S 1% bd Principal Characteristics of Auto-|H. Brown Advertising Agency, 
eereeereeeeeeeeeeeeeeeeeeee & i = | | motive Parts Wholesalers’’—are Chicago. 


Q> lavailable at $6 per set from the 


oo 
al Auto Parts Supplement Out N. R. Lorman Promoted 
a=] 


Automotive Service Industries . 
f-t8| Committee. The 920-page survey| different 
4 Loo K 5 9% f=! may be obtained from the com-| pose La ” 
“RE SPORE CS AECL eR eae cd ‘s*8| mittee for $25 per copy. ndidh diltine 
tq Secrest Joins Marshall-NY needs of a big 


specialized field .. 
- & send for market 
SS GB story, sample copy 
HAYWOOD PUBLISHING CO 


: 22 E. HURON ST. 
CHICAGO 11, tL. 


James Secrest, formerly a v.p.| 


| of Morrell & McDermott, New) 

Pp A a ADE 72 6% 5) York, advertising typography, has 
coececcoveseseesce ad ‘a-B\ been named v.p. and director of 

Marshall-NY Inc., New wring \s 


typographer, designer and printer. 


es 


This is the picture of Parade coverage* with the 


BATON ROUGE 


MORNING ADVOCATE 


(Represented Nationally by The John Budd Company) 


Jarade parade parade parade parade parade parade parade parade parade parade parade pare 


It is much the same in all Parade cities of origin. 


parade 
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HIGHLY TRAINED CRAFTSMEN 


are the key to engraving excellence, that is precision itself—and produce it 
and we honestly believe that DOT on-time to meet your schedules. 


larade parat 
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i men are the finest in the country. Whether it’s a simple line cut, or a 

. ‘ . ‘ er liar with licated color job... if it’s a DOT 

: The Sunday Picture Magazine with a minimum of Pht ds ie m8 —_ ecu 5 tp Eee ta 

; ie inti thods that h kill and pride of kmanshi 

20 percent coverage in more than 2400 Markets nee | ee ar cary™ ae cae Je pry 

= not just a “plate,” but an engraving | ENGRAVERS for complete satisfaction. 

bi *Metropolitan County Area — East Baton Rouge 
cs 
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SAIL WITH THE FLAGSHIP __ ride with the class of the fleet, the recognized leaders... Ladies Home Journal, 
winner with women... Life, mass-mogul... Time, top newsweekly...and TRUE, America’s largest selling man’s mag- 
azine! The publication most readers prefer is the most profitable for you. If you have a product for men, it belongs in 


TRUE. Guarantee, 1,750,000 ABC ... A Fawcett Publication, New York, Detroit, Chicago, San Francisco, Los Angeles. 
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Rosser Reeves 
Thaws Red Group 
With Warm Talk 


Moscow, July 5—If Rosser 
Reeves, vice-chairman of Ted 
Bates & Co., makes any more 
pitches like the one he made here 
last week, he probably would sell 
the Russians on a warm hospitality 
treatment for Americans instead 
of cold wars. 

Speaking at a meeting of the 
chess section of the All-union 
Committee for Physical Culture 
and Sports, Mr. Reeves opened his 
talk by telling the audience that 
people who had never met were 
likely to misunderstand each other. 
Mr. Reeves is manager of the U. S. 
chess team which is in Moscow for 
eight days of competition against 
the Russian team. 

“Never in my life have I seen 
such hospitality; never such great 
kindness; such a friendly welcome, 
a more beautiful city and more 
beautiful subway,” said Mr. 
Reeves in describing his personal 
reactions to meeting the Russian 
people for the first time. “In fact, 
your subway is a series of under- 
ground palaces—a thing of beauty 
and a work of art,” he continued. 


a By this point, sales resistance 
had begun to thaw. Mr. Reeves 
reminded the audience of the Rus- 
sians’ four successive chess cham- 
pionships since the end of World 
War II. He continued by recalling 
that 98 years ago, Paul Morphy 
of New Orleans won the first 
world’s chess championship and 
said that the U. S. would like to 
win the title again. 

“Unfortunately,” Mr. Reeves la- 
mented, “there is one great ob- 
stacle—and his name is Mikhail 
Botvinnik.” (Mr. Botvinnik is 
world’s champion.) In concluding 
his presentation, Mr. Reeves said, 
“I'd like to utter a prayer that 
Russians and Americans for the 
next 10,000 years meet in combat 
no greater than chess.” The aud- 
ience reacted with stormy ap- 
plause. A caustic observer re- 
marked that Ted Bates would 
have had a new account if there 
was one to be had. 


SRDS Launches Classified 
‘Consumer Rates & Data’ 


Standard Rate & Data Service, 
Chicago publisher of media and 
market information, is grouping 
consumer magazines, farm and ex- 
port publications listed in its Con- 
sumer Magazine Rates & Data 
under editorial interest classifica- 


tions, starting with the June 27 is- | 


sue. The new format has been de- 
signed to speed reference to infor- 
mation important to media buyers, 
according to the publisher. 

The new edition lists more than 
650 consumer magazines within 
50 classifications, ranging from 
“almanacs” to “youth” and 13 
classifications of export and farm 
publications. Extra copies of the 
June 27 issue are available to 
SRDS subscribers for $1. 


PRESS CLIPPINGS 


News items, editorials, advertisements 
Promptly 

from daily and weekly newspapers, from 

magazines and trade papers as specified. 


USTASUSHED O88 
PRESS CLIPPING BUREAU 
BArcley 7-537! 
165 Church Street New York 7, N.Y. 


will provide you with a record of your 
results from promotions and releases. 


For Future Reference 


Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


your MOVE—Rosser Reeves, vice-chairman of Ted Bates & Co., points 
out his move on portable chessboard held by Alexander Bisno, 
president of American Chess Foundation. Looking on are members 
of the U. S. chess team, who flew to Moscow last week for eight 
days of competition with Russian chess experts. Mr. Reeves, who 
is v.p. of the Chess Foundation and team manager, delighted a 
Russian audience with a friendly speech he made shortly after the 
team landed. 


Lever Ofters Double Deal 

to Launch New Spry Label 

| To stimulate sales of Spry short- 
ening and draw attention to a new 
‘Spry label, Lever Bros. Co., New 
York, will break a “double offer” 
‘promotion in August. Consumers 
‘will be offered a copy of a new 
“20th anniversary” Spry cookbook 
'and a coupon good for 25¢ on the 
next purchase of a_ three-pound 
can of Spry in return for any Spry 
label, new or old. 

| Extensive advertising will sup- 
|port the promotion, including tele- 
vision, newspapers, and four-color 
ads in women’s magazines and 
fares publications. Foote, Cone & 
Belding, New York, handles Spry. 


WBAI, FM Station Banning 
Classical Music, Bows 

WBAI, a new fm station broad- 
casting from high fidelity records 
and tapes, has begun broadcasting 
in New York. The station calls 
itself “unique in the fm field in 
that no classical music will be 


Sey Dale SS LMI RS 
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broadcast.” Programs will consist 
almost entirely of popular music 

Commercial time will be limited 
to four 30-second station breaks 
per hour and sponsorship of six 
five-minute newscasts per day. 
The 30-second announcements will 
cost $10 a shot. A news show can 
be bought for $25. Initially, WBAI 
will be on the air from 8 a.m. to 
1 p.m. and from 5 p.m. to 9 p.m., 
but it plans to expand its broadcast 
day from 8 a.m. to 2 a.m. within 
a month. Owner and operator of 
the station is Broadcast Associates 
Inc., headed by Theodore L. Deg- 
lin, who also has his own public 
relations company, Ted Deglin & 
Associates. 


Cluett Promotes Steers 

George A. Steers has been named 
director of sales and advertising 
|of the Sanforized division of Cluett, 
\Peabody & Co., New York, and 
Franklin P. Whitbeck has been 
promoted from sales promotion 
| manager to advertising manager. 
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Advertising Age, July 11, 1955 


Insurance Ads Are 
Boosting Its Share 
of Market: Reeves 


New York, July 5—Insurance 
selling is in competition for the 
consumer’s dollar with products 
that are advertised extensively. 
Therefore it must follow the same 
practice to be successful. 

So Clifford B. Reeves, v.p. for 
public relations, Mutual Life In- 
surance Co. of New York, told a 
group of the company’s field rep- 
resentatives at a series of confer- 
ences just held here. “MONY’s 
greatest competition,” he said, 
“comes not from other life insur- 
ance companies but from the mak- 
ers of other products, like cars 
and fur coats. 

“In competition for the public’s 
dollar, these other industries have 
made their products seem highly 
attractive and desirable through 
extensive advertising and other 


ROYALIST 


the cigar for mildness! 


CIGAR OUTDOORS—Bayuk Cigars, Philadelphia, is planning a heavy 

24-sheet outdoor poster campaign for its Royalist cigar brand next 

fall to blanket Eastern Pennsylvania, Ohio and New Jersey. The 

outdoor series will use artwork showing different characters, each 

smoking a Royalist. The copy line will be the same. Feigenbaum & 

Wermen, Philadelphia, handles Bayuk’s Royalist and Amerada 
brands. 


or and consumer appeal to their 
products and have substantially 
increased their advertising appro- 
priations to publicize the merits 


mass merchandising methods. 
“To meet this competition,” he 

continued, “life companies in the 

past few years have added glam- 


a 
a 


and advantages of insurance.”  , 

As a result, said Mr. Reeves, 
there has been a new high in pub- 
lic interest in personal insurance.| 
He noted that there has been no 
indication that any one company 
has lost what another has gained. 
Rather, he said, the entire field 
has been selling about 25% more 
than previously. 

“Advertising alone can never 
sell insurance,” Mr. Reeves con- 
cluded. “But neither can personal 
selling alone reach the vast mar- 
ket that exists today. However, ad- 
vertising and selling, working to- 
gether in our business, can reach, 
precondition and sell this great 
new market and give us a mo- 
mentum we have never known be- 
fore.” 


Feldman Adds Account 


Mark “A” Products, New York, 
has named George Feldman Inc., 
New York, to handle mail order 
promotion for Alumicone, a cleans- 
er. 


25,000 fan letters 
hailed its TV sneak preview... 


now The Great Gildersleeve Comedy Series 


is ready to sell for YOU! 


“The Great Gildersleeve,” top-rated comedy favorite on radio for 


13 years, is ready to open broad new sales opportunities for television 
advertisers. He’s the same lovable, laughable Gildy —chortle and all— 


but with the tremendous added impact of television’s visual values, 


“The Great Gildersleeve” just can’t miss as a syndicated TV film 
series. It’s pre-tested! 


With no advance warning, “The Great Gildersleeve” was sneak- 
previewed in a half-hour period on the NBC Television Network. 
Viewers were asked to send in their reactions. No incentives were 
offered. From this single exposure more than 25,000 enthusiastic 
letters, many signed by every member of the family, clamored for 
Gildy as a regular TV attraction. They looked forward to weekly 


visits with Gildy, nephew Leroy, niece Marjorie, housekeeper Birdie, 


druggist Peavey, barber Floyd, Mayor Terwilliger, and all the 
other popular favorites of “The Great Gildersleeve.” 


“The Great Gildersleeve” is a TV comedy series with extra-special 
values for advertisers: 


e a big-time, established, well-loved personality 


@ a wholesome approach that appeals to the whole family and will 
serve to cement community relations for the sponsor 


e powerful backing by NBC Film Division’s all-out 
merchandising 


e a pre-tested capacity for attracting and holding audience 


Act fast to make sure Gildersleeve cuts his comic capers in 
your behalf...first! Write, wire or phone now! 


NBC FILM DIVISION 


serving all sponsors 
serving all stations 


30 Rockefeller Plaza, New York 20, N. Y, 
Merchandise Mart, Chicago, Ill. 

Sunset & Vine, Hollywood, Calif. 

In Canada: RCA Victor, 225 Mutual St., 
Toronto; 1551 Bishop St., Montreal. 
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We've got 400 of them 
at your call every day! 
Pontiac can give you the 
assistance, advice and help 
you need because only 
Pontiac has Artists, Color 
Process, Photographers, 
Typographers, Electrotypers 
and Photoengravers all 
under one roof plus 40 years 
of experience in service to 
the advertising profession! 
Call or write and let 
us tell you more... 


«SC UNIFIED 
mone SERVICES 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, Illinois 
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Advertising Age, July 11, 1955 


Counterfeit Brands they were having trouble with; The author cites, in addition to Bailey Heads ABP Group New York Group, Advertising Ty- 
counterfeiters. “Palming off spuri-| auto parts and drugs, such prod- Clifford S. Bailey, publisher of pographers Assn. of America. Jack 
a Major Racket, ous trademarks,” he says, “is a|ucts as watches, perfumes, sewing Motor, hes been cin ainene Miller, general manager, Kurt H. 


racket of such recent origin—since 
World War II—that the vast ma- 


machines, radio and tv tubes, Cam~| 4+ Associated Business Publica- 


Volk Inc., was elected list vice- 
chairman. 


’ ’ — / 
SEP Article Says atte i entailidee tila Ketel wd ea ae Spee pont tly tions’ promotion and_ research 
- ame products ; i 1955- 
PHILADELPHIA, July 5—The Ford|aware that unscrupulous local! being counterfeited.” egg for the fiscal year 1999-| pin Leaves WRCA 
Motor Co. estimates that about . 


$500,000,000 worth of counterfeit 
automobile parts are sold annually 
in the United States. George B. 
Burrus, president of the People’s 
Drug Stores, Washington, says that 
substitutions of inferior and diluted 
drugs in prescriptions cost the 
public another $50,000,000 yearly. 
* “/nese are just two of the ways 
in which at least two billion dol- 
lars worth of bogus brand name 
goods will be sold in the U. S. 
this year, according to an article 
by Stanley Frank appearing in the 
July 9 Saturday Evening Post. 


es Quoting the results of a poll 
taken recently among the 220) 
member companies of the U. S.| 
Trade Mark Assn., Mr. Frank says | 
that virtually all of them admitted | 


MIDWEST _ 


MIOWEST UNIT 
FARM PAPERS 


we A Mus. pruc 


i" B (ilv7% DEALERS’ 


F Choice 
MAG. C i) 1A% Preferences based on 


7) efile 
DEALERS’ — 


MIDWEST UNIT 
FARM PAPERS 


we A M9 Grocery 


me B feo. DEALERS’ 
we C fleas ia. am -” ef Buying... Selling... 
2 waa 


FIRST CHOICE 


MIDWEST UNIT 
FARM PAPERS 


ae 
ue A M87 p~appuance 


and household appliances . . . 
iB [73% DEALERS’ j " 
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MAG. C * 13% Preferences based on 
Mace | 0.6% 476 dealer reports to Young Homemakers are in the 
wigteoton. “Stage of Acquisition.” They buy becouse 
they must buy. Older homemakers 
av IN MEDIA cies must be sold... 
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dealers may be victimizing them. 
Packages and outward distinguish- 
ing features of articles are dupli- 
cated so meticulously that even 
experts often cannot spot fakes 
without laboratory tests.” 


There are, as yet, no foolproof) 
hints that the public can use to) 
guard against these practices, says 
Mr. Frank. “The best piece of ad- 
vice is,” he concludes, “let the 
buyer beware.” 


Perrusi Heads ATA Group 
Anthony Perrusi, a partner in 

Advertising Agencies Service Co., 

|has been elected chairman of the 


William Rich, formerly sales 
manager of WRCA and merchan- 
dising manager of WRCA and 
WRCA-TV, New York, has joined 
Gash, Ferolie Corp., New York 
food broker, as v.p. and partner. 


a7 Important Points 


.. LIVING 


Young Homemakers buy 73.4% of 
the nation’s homes — 70.1% of all furniture 


LIVING’S Young Homemakers 


have unusually high incomes — 


85% of LIVING’S 2,800,000 readers have 
been married less than 10 years. 92% of 
the children in LIVING’S families are 
under 10 yeors of age... 
are expanding in numbers .. . 


Today's Young Homemakers are realistic. 


AM B B34% DEALERS’ 8% ches he nettaiinaes.<>- LIVING readers are realists. They are not be- 
rat C Boss Choice 4. guiled by dream castles. But, by scores of thou- 


sands they’re in the market for a real house in 


and the families real home. 


the suburbs . . . and for all the equipment, fix- 
tures, and homefurnishings needed to make a 


They‘re the “do-it-yourself” type . . . they work 
with paint and wallpaper . . . they love garden- 


we B 952% DEALERS’ They don’t indulge in the fantasy of houses ing, and entertaining, and traveling . . . they‘re 
fom C a 6.2% Choice and furnishings way beyond their reach . . . building sound insurance programs, 


Preferences based on 
D Jiss 1,216 dealer reports 
to wholesalers. 


Reports on these and other dealer prefer- 
ence surveys available now on request. 


FARM 
MAG. 


MIDWES 


S FARMER & IOWA 
FARMER «+ PRAIRIE 
NEBRASKA FARMER : 
WISCONSIN AGRICULTURIST & FARMER 


SALES OFFICES AT: 59 East Madison Street, Chicago 3; 


they regularly respond to the realistic, 
helpful, do-able pages of LIVING .. . 


6. 


More and more, realistic advertisers 
are selling through LIVING. Because they 
know there is only one magazine 
that tailors its every editorial 
page to accommodate the needs, desires, 
aspirotions of America’s Young 
Homemokers — (the nation’s largest 
market) at realistic price levels. 


LIVING’s young families are in the intensive 
stage of acquisition, of establishing brand pref- 
erences which will persist . . . they have to buy, 
whereas older families must be sold. 


PROP ak ra 1 Se A 


RE a 


250 Park Avenue, New York 17; 110 Sutter Street, San 
Francisco 4; 672 S. Lafayette Park Place, Los Angeles 57. 
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Pasko Joins Coftee House 
John C. Pasko has joined Ep- 


‘Sponsors’ Renewed 


pens, Smith Co., New York coffee Interest in Radio 


importer and roaster, as general | 


sales manager. He formerly was Hailed by Karol 


with Reddi-Wip Corp. and Grand 
Union Food Stores. 


Reingold Agency Enlarges 


The Reingold Co., Boston, has 
moved to larger quarters at 69 
Newbury St. 


Miami Beacu, July 5—Major 
advertisers are showing such a re- 
newed interest in network radio 
that the medium may be in for 
one of its healthiest seasons. 
This prediction was voiced by 
John Karol, v.p. in charge of sales 


the annual convention of the/condition in the U. S., he added. 
Florida Assn. of Broadcasters here.| “Top daytime strip programs are 

Mr. Karol said his optimism) reaching substantially bigger in- 
was based on two major consider-| home audiences this year than 
ations—that people are buying Hast, and in nighttime radio it is 
more radio, and that the public is| now possible to buy more listeners 
listening more to radio. \for less money than in 1948,” Mr. 

Karol said. 

a The CBS executive reported “Moreover, the new national 
that this year’s am set production Nielsen measurement of auto lis- 
is up more than 40% over last tening adds as much as 47% to the 
year’s high level. There are now in-home audience. This is the first 


for America’s Young Homemakers 


A 


LIVING editors are also realists. The editorial 
pages of LIVING are solely concerned with the 


realities of present-day life. 


It is because of this editorial reality — the real- 
life presentation of actual, obtainable merchan- 


a 


a viii 
seeveeer 


| 


For the first six months of 1955, LIVING showed 
a gain of 44 pages . . . accounted for 74% of 


the gains made in the home magazine field. 


dise, of sensible budget-meeting prices, of what 


to buy, where to buy it . . . what to do, how 
to do it — that LIVING has captured and capti- 


vates its 2,800,000 readers. 


And the persuasive reality of its editorial pages 


carries over to the advertising pages, enhances 


their appeal and selling power. 


1G 


The7reality of 


“OR Y 


The box score: 


LIVING for YOUNG HOMEMAKERS +44 


BETTER HOMES & GARDENS +15 
AMERICAN HOME - 6 
HOUSE & GARDEN -11 
HOUSE BEAUTIFUL - 43 


Source: Publishers’ Own Figures 


If you believe in leading from strength, be sure 
your advertising schedule leads off with the 


strength of LIVING. 


I produces, ie 


Wl 


39 


for CBS Radio, in a speech before | 117,000,000 radio sets in working|such measurement and the figures 


exceed all earlier estimates and 
our fondest hopes,” he concluded. 


Doremus-Eshleman Adds Two 


P. H. Glatfelter Co., Spring 
Grove, Pa., manufacturer of book 
and writing paper, has appointed 
Doremus-Eshleman Co., Philadel- 
phia, to handle its advertising and 
public relations. Doremus-Eshle- 
man also has been appointed to 
handle public relations for Well- 
ington Co., distributor of the Well- 
ington Fund, a mutual fund dis- 
tributed through dealers. The 
agency will continue to handle 
Wellington’s newspaper and mag- 
azine advertising. 


Geare-Marston Boosts Nalle 
Horace D. Nalle, formerly an 
account supervisor at Geare-Mar- 
ston, Philadelphia, has been elected 
a v.p. of the agency. George A. 
Borden, recently assistant ad man- 
ager of Arthur H. Thomas Co., 
has been named coordinator of 


_Geare-Marston. 


Readers 


Dominant and almost 
complete one-paper cover- 
age of this great market 
on every Buying day. 


Results 


Positive sales results as- 
sured by 92% circulation 
concentration in all-im- 


portant Cuyahoga County. 


Research 


Continuing Cleveland 
Press market research 
gives a quick and sure 
measurement of those ad- 


vertising results. 
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You Get TODAYNESS In The Oil daily 


TODAYNESS is today’s all-industry 

news today—not next week—in 

time for management men 

to make fast decisions, take 
immediate action whether 


at home or away. 


—— S 
THE OIL DAILY 


| 


You may think this « very strong 


statement but it's the smplest way 


we can express what we fee! 
about them! Spread through the 
450 branches throughout the country 


We think so sre ste anpnne 


we hawe the “r= be Ther don't expect 


you to know all about banking. 


nicest girls “lvmccac. 


They're there to help, to explain 
in bamkkimg 2 vusces to you, ant to give you 
the nicest service they possibly can 


They've done a great deal toward 


making the Toronto- Dominion one of 


the best-liked banks in Canada. 
and we hope you'll meet them soon 


m TORONTO-DOMINION BANK 


Tee eesT 1% BANKING SGEMVICE 


PRETTY TELLER—This ad, one of a series on its staff used by the To- 
ronto-Dominion Bank, stirred up the other banks in Canada to 
contest its claim to “the nicest girls in banking.” 


| ) 
BATON ROUGE, LOUISIANA 


The only TV station completely covering the rich heartland of 
Louisiana. New payrolls —new wealth are generated in Louisiana by 
OIL, GAS, SULPHUR, SALT, LUMBER, INDUSTRY, AGRICULTURE 


i 


— 


OPELOUSAS 


LAFAYETTE 


MARKET DATA PREDICTED SERVICE 
AREA* WBRZ, Channel 2 
Population 
TTV sets in area 164,650 
$899,481,000 
$580,937,000 
$129,460,000 
...$122,571,000 


...$ 16,371,000 


Effective Buying Power 


a 
Food Sales 

Automotive Sales . 

Drug Sales 


SOURCE: Sales Management's Survey of Buying Power, 
1954 


*Class “B”’ tTelevision Magazine 


® $899,481,000.00 
® Buying Power Market 


Channel 


NEW IBERIA 


HAMMOND 


PLAQUEMINE 


DONALDSONVILLE 


MORGAN CITY 


NBC-ABC 
POWER: 


100,000 watts 


MORE TOWER: 
1001 ft. 6 inches 


Largest TV Antenna 
im the United States 
12 Bays—Channel 2 
Represented by Hollingbery 


RETAIL SALES: $580,937,000.00 


Our Tellers Are 
Lookers, Too, Says 
Toronto Bank’s Ad 


Toronto, July 5—The Toronto- 
Dominion Bank, Canada’s fourth 
largest, may have started a new 
trend in bank advertising here. 

The bank ran an ad early in 
June which called forth a barrage 
of protests from banks all over the 
country. 

As a part of a series of ads de- 
scribing its staff, the Toronto- 
Dominion ran an ad saying, “We 
think we have the nicest girls in 
banking.” The ad pictures a chic 
blonde holding a bank book. 

The other Canadian banks didn’t 
sit still for this claim and immedi- 
ately called in the press to prove 
they were in the running. A page 
in the Toronto Daily Star was de- 
voted to candidates for the unof- 
ficial “nicest banking girl” con- 
test. 


® Toronto-Dominion was amal- 
gamated in February with 450 
branches throughout Canada. Ad- 
vertising opened in June with 
three series of ads running concur- 
rently in 171 daily and weekly 
newspapers, consumer magazines, 
financial papers, outdoor posters 
and subway posters. 

The first series is aimed at the 
young business man, the second 
describes the staff and the third 
explains banking services to the 
public. 

James Lovick & Co., Toronto, 
is the agency. 


Viewers Asked to Solve 
New TV Mystery 

Charles Michelson Inc., New 
York, has produced a series of 39 
“Capsule Mysteries” to be sold to 
tv stations and sponsors through- 
out the country. Special gimmick 
of this five-minute show is that 
viewers are asked to try to solve 
the crime for themselves. This is 
the program’s technique for mak- 
ing sure the audience stays tuned 
during the commercials to hear 
the solution to the mystery which 
follows the pitch. 

“Capsule Mysteries” is currently 
being televised on four midwestern 
stations. Sponsors range from a 
camera shop to a Philco dealer. 


Pan American Life Starts 
Push in ‘Newsweek,’ ‘Time’ 

Pan American Life Insurance 
Co., New Orleans, will begin an 
advertising campaign July 11 using 
column ads in Newsweek and Time. 
Six of the space units will be used 
in each magazine before the end of 
the year, and the company says it 
plans to continue and enlarge its 
ad efforts thereafter. 

“Love Costs Money” will be the 
theme of the initial campaign. Each 
ad will show how insurance fur- 
nishes the funds needed by the 
prospect’s beneficiaries. The cam- 
paign is being handled by Stone- 
Stevens, New Orleans. 
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Thanks to the far-sighted advertising leaders 
who have realized the importance of the product-conscious 
~-pewly bountiful Negro market: a 


— eae 


During the past 10 years EBONY magazine has proved, by results secured for leading 
national advertisers, that it is by every measurement the leading advertising medium in America’s 
$15 billion Negro market. In the 10 years from 1945 to 1955, these companies have advertised 
1569 products and services to the Negro market which now makes up a very significant part of the 
buying population. Advertising agencies .. . 2649 in number . . . have proved to their satisfaction 
time and time again that EBONY magazine on the list means more dollars in their clients’ cash 
registers. Of the 25 top agencies in the United States, 24 have been buying space for their clients 
regularly on EBONY ’S result producing pages. The November 1955 issue 
of EBONY magazine will be the greatest in its exciting 10 year history and 
will mark the beginning of the next decade of serving American business 
by providing a ready vehicle to America’s great Negro market. Ask your 
advertising agency today to give you complete facts on EBONY... 
America’s leading Negro family magazine. 


Let us send you this free brochure 


10" Anniversary Issue 


closes August 15 
Call any of our 3 offices 
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Pennsylvania Bait 
Ad Bill Advances 


in Legislature 


Harrispurc, Pa., July 5—Penn- 
sylvania’s house of representa- 
tives has passed and sent to the 
senate a bill outlawing bait ad- 
vertising. 

The measure also extends the 
present unfair advertising provi- 
sions of the state’s penal code to 
tv and radio. 

Fines from $500 to $1,000 and 
jail sentences from six months to 
one year are provided for viola- 
tion of the proposed bait advertis- 
ing ban. 


Spanish Consultants Bows 
Spanish Copywriting Consult- 
ants has been formed, with offices 
at 30 N. La Salle St., Chicago. 
Among the services offered by the 
new company are translations, 
voice recordings and film and ra- 
dio scripts. Lister Simons-Quiroz 
and Felipe E. Lopez are directors. 
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California Furniture in Drive | schedule includes a series of ads| Arthur Leemis Named A.M. ager of Associated Advertising 
California Wrought Iron, Pasa-|in Sunset, with the theme, “ever-| Arthur Leemis has been ap-|Agency, Minneapolis, succeeds 
dena, is planning a fall advertising| lasting elegance in furniture,” and| pointed advertising manager of| James T. Wyman, who was named 
campaign for its patio, living room|space in trade publications and|Super Valu Stores Inc., Minne-| director of retail development, a 
and dining room furniture. Media| newspapers. apolis. Mz. Leemis, formerly man-| new post. 


DAVID REYNOLDS TELLS | 
REYNOLDS METALS ESTABLIS| 
GENERAL SALES HEADQUARTERS IN 


“About three years ago Reynolds Metals integrated its marketing operation by establishing 
a general sales office for all major company divisions in Louisville. With 50 plants and 68 


TO SELL CANADA 
p WITH U.S. PAPERS! 


<= — 


Canada is a national market 
—actually nine major markets 
—reached only through 
national Canadian business 
publications. The recent 
survey* made for the 105 
member BNA _ publications 
tells you who reads Canada’s 
national business media, 
how much they read and 
action taken. Write to-day 
for this complete story 
of 105 Canadian Business 


publications. 


195 t on request 


E™ 


PERS ASSOCIATION 


*Grunean Research Bulletin 


sales offices and foreign installations, we had to select a location that afforded maximum 
accessibility for our customers, plant executives, and salesmen. Louisville’s central, midwestern 
location was ideal in this respect. But there were other considerations, too. Louisville’s 

| well-balanced economy and vigorous growth made it a favorable testing ground for many of our 
products. And I might add, as a home for Reynolds’ employees, Louisville offers all the 
advantages and amenities for a rich, full life.” 


One of the largest industrial private-wire tele- 
graph networks in the nation links Reynolds 
Metals’ General Sales Headquarters in Louisville 
with an extensive empire of plants and sales offices. 
The system’s nerve center, pictured above, trans- 
mits messages to 24 states from coast to coast 
over 17,000 miles of circuits. In addition to its 
sales headquarters, Reynolds operates six plants 
in Louisville and employs a total of 3,500 people. 


~— Le Louisvitte for all its worth / 


The nine-block area of hospitals pictured above 
is Louisville’s Medical Center, which, among 
other things, houses the world’s largest Cobalt 
Bomb used in the treatment of cancer. Generally 
recognized as a progressive city in all phases of 
medical science, Louisville is the home of many 
of the most eminent physicians in the United 
States. The University of Louisville’s Medical 
School attracts students from all over the world. 
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A Major American Market Where One Daily Newspaper Combination Reaches 99% of the People 


Che Conrier-Zournal - THE LOUISVILLE TIMES 


382,689 Daily Combination * 313,261 Sunday * Represented Nationally by the Branham Company 
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H. M. Gross Adds Two 


| Kelling’s packages are being re- 


died the products. Gaymont Labor- | 
Kelling Nut Co., Chicago, has| designed and campaigns are be-|atories, Chicago, has appointed 


appointed H. M. Gross Co., Chi-| ing prepared for several test mar-| Gross to handle advertising for its 


cago, to handle advertising for its| kets. Christiansen Advertising |Gaymont’s 
Double Kay and Nut-Shelf brands. Agency, Chicago, formerly han-| cheese. 


French 


type 


cream 


sr U, $, AVERAGE Carloa 


TRANSPORTATION VOLUME MAINTAINS HIGH LEVEL IN LOUISVILLE 
AS U.S. AVERAGE PLUMMETS 50 POINTS IN PAST TWO YEARS 


Louisville has the largest, 
most modern water-rail- 
truck terminal and ware- 


house on the inland water- FT ereieet ws, Mis mt ; 
ways. Its new dock on the ies rn a a 
Ohio River is a subsidiary A AS eS ir 


of the American Barge 
Line Co., and handles 
merchandise and com- 
modities from the Great 
Lakes to the Gulf, nota- 
bly: petroleum products, 
iron, steel, sugar, paper 
and chemicals. Last year 
over 5% million tons of 
water-borne freight moved 
into Louisville. 
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When we introduced our new Chiffon 
Corduroy in an advertisement in this 
paper last week, we announced, “it’s the 
finest and lightest”. 


We described it as“Woven of all combed 
yarns, 21-22 wales to the inch—the 
finest and lightest corduroy produced 
in this country. Distinguished by shim- 
mering lustre—takes beautifully to 
draping, shirring, pleating, even pin- 
tucking — furnishes a new spark for 
originality in evening fashions, fireside 
formals and all kinds of after-five 
separates,” 

It has been called to our attention by 
Brookside Mills that they have a lighter 
corduroy than ours and we have no rea- 
son to doubt the word of so fine a con- 
temporary. We are, therefore, pleased 
to run this ad to put the record straight. 


“nage 
GREENWOOD MILLS, INC. 
64 Worth St., New York 13, N, ¥., Digby 9-4400 


STILL THE FINEST—Shortly after Greenwood Mills, New York, ran an 

ad announcing its new chiffon corduroy fabric as the “finest and 

lightest,” Brookside Mills called to say that it had a lighter fabric, 

and would Greenwood be good enough to acknowledge this fact with 

equal prominence. Result was the unusual spread above, which 

ran in Women’s Wear Daily, June 28. Anderson & Cairns, New York, 
is the Greenwood agency. 


Standard Brands 
Are Too Standard, 
Designer Asserts 


CAMBRIDGE, Mass., July 5—An 
industrial designer, displaying ads 
for six well-known toasters, asked 
his audience if anyone could iden- 
tify the toasters. No one could. 
Brand identification had been re- 
moved. 

“Nowadays we spend millions 
advertising brands undistinguish- 
ably lined up together at the point 
of sale,” he said. “Much of the 
expense of advertising the superior 
quality of your product against 
others in competition is lost.” 

J. Gordon Lippincott, partner, 
Lippincott & Margulies, New York, 
conceded that the demand for style 
change in consumer products 
makes the problem of consistent 
product styling complicated. 

He spoke at Massachusetts Insti- 
tute of Technology to the 3lst an- 
nual Creative Engineering in Prod- 


‘uct Design conference June 30. 


® He challenged manufacturers to 
produce products with as much 


sales appeal as the Cadillac, the 
original Brownie box camera, the 
old Packard motor car, or the 
first Victor talking machine. 
About Cadillac he said, “Even 
though a new model comes out 
every year, each has continuity, 
each is unmistakably a Cadillac. 
The design itself says Cadillac.” 
The Brownie, Packard and Vic- 
trola were individual, distinctive 
products which anyone can recog- 
nize although they’ve been off the 


market for years. They “sold 
themselves.” 
“Instead of spending millions 


advertising brands we should be 
building product recognition into 
the design of the product itself,” 
he said. 


Stan Osborn Named A.M. 

Stan Osborn, a member of the 
advertising department of Imple- 
ment & Tractor, Kansas City, Mo., 
has been promoted to advertising 
manager of the publication and 
the publisher’s annual publications, 
Implement & Tractor Product File 
and Red Tractor Book. Mr. Osborn 
was with Nebraska Farmer before 
joining Implement & Tractor Pub- 
lications Inc. 


ducking engraving problems 


When you turn your photoengraving jobs over to Laurence you can sit 
back and relax. You know master craftsmen will use their best skills, 
according to the tradition of quality which has prevailed at Laurence 
for 20 years. Thus you duck worries that can take years from your life. 


Are you receiving your free copies 
of “Laurence’s Guide for Photoengraving 
Buyers’? If not, write or phone today. 


aa ure rem C6 inc: cuicaco 
FINE PHOTOENGRAVINGS FOR 20 YEARS 
547 South Clark Street * WAbash 2-6284 
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= | big season (and small fortune) elsewhere, 
. CBS Radio Network, where they'll be making 
2 0¢ a thousand...and they'll have ten 


zs customers what to ask for when they're 
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| Hazel Bishop will now be selling on the 
commercial minute unpressions for less than 


| different occasions every week to tell the 


Beginning this summer, Hazel Bishop will sell cosmetics on Wendy Warren and the News, and the new midafternoon 


Fred Robbins Show on CBS Radio. Other major purchases recently made on CBS Radio: McKesson & Robbins, now sponsoring 


The Godfrey Digest Friday evenings; F.W. Woolworth > Company, sponsoring the hour-long Sunday afternoon musical 


program, The Woolworth Hour; Amoco, also on Sunday 
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Berle, Set for Fall 


Color, Is 


Sweetly Amenable to Sponsors 


New York, July 5—The National | 
Broadcasting Co. last week threw) 
in a not-so-secret weapon in its 
battle to get color tv rolling. 

This super-charged big gun 
comes in the form of a comedian 
who will be easily recognizable in 
any color as Milton Berle, a Berle 
prepared to help his sponsors all 
he can. 


Mr. Berle, who plunged into tv 
in 1948 when most headline per- 
formers wanted no part of it, will 
be the first top television star to 
go 100% into color. All his shows 
for the 1955-56 season will be in 
hue, with the productions origi- 
nating live from NBC’s Color City 
in Burbank, Cal. 

In announcing the company’s 
plans for trailblazer Berle, Thomas 
A. McAvity, v.p. in charge of the 
television network, voiced the hope 
that the comedian will have the 
same impact on color tv as he had 
on black and white. 


® Should Mr. McAvity’s wish be 
fulfilled, the color sets will start 
pouring out of the stores and into 
the homes this fall—assuming, of 
course, that manufacturers do their 
share and get a sizable supply of 
sets into the stores. For Mr. Berle, 
in the days when he yocked it up 
for Texaco in everything from 
baggy pants to space suits, was 
responsible for causing more peo- 
ple to decide they couldn’t get 
along without television in the 
living room than anybody else you 
care to name. 


If Mr. Berle again proves to be a 
miracle salesman, he will not only 
make NBC happy. He also will be 
off to a fast start with his new 
sponsor, Radio Corp. of America, 
easily the number one color boost- 
er since the compatible system was 
approved. RCA, like several other 
manufacturers, expects to have a 
fair supply of 21” tint receivers on 
the market by fall. 


The Berle story illustrates dra- 
matically what has been happening 
to this medium in terms of costs, 
performer problems and sponsor 
relations: 


® When the fast-talking, night club 
favorite made his first appearance 
before the cameras for the Texas 
Co. on June 8, 1948, the hour vari- 
ety show was carried on a handful 
of stations at a total cost of $12,000. 
When the Buick-Berle series ended 
a few weeks ago, the cost of Mr. 
Berle’s hour—time and talent— 
was running around $182,000 a 
show for a network of nearly 150 
stations. The budget for the color 
series is not set, but it will prob- 
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ably fall within the $200,000 to 
$225,000 range. 

Biggest tv dilemma for a per- 
former is how to retain his hold on 
the fickle public. Uncle Miltie has 
managed to stay in the bigtime 
television ranks for seven years 
while many pioneer tv artists have 
faded from sight or moved down to 
the minor leagues. His strategy 
seems to be a combination of 
change when necessary and don’t 
wear out your welcome. Three sea- 
sons ago his rating began to sag 
after years of monopolizing the 
number one position. 

Mr. Berle and his advisers de- 
cided to make a drastic change. 
The Berle character was revamped. 
Out went the familiar loud-mouth 
buttinsky guy. In his stead there 


emerged a thwarted, mellower' 


CONSULTANT?—With 26 years to run on his 30-year contract with 
National Broadcasting Co., Milton Berle may add to his color tv 
performing activities by serving as consultant to the network. 


character, surrounded by a more |ing players, in a new situation 
or less permanent cast of support- comedy format. The treatment 
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worked; the rating curve started 
up again. 


® That year the comedian also put 
the second part of his credo into 
practice. He cut back the number 
of his appearances to three weeks 
out of four. When the Texas Co. 
left because of a $31,000 raise in 
production costs two years ago, 
Mr. Berle went to work for Buick 
on an every-other-week schedule. 
Having been deserted by Buick in 
favor of Jackie Gleason, he will 
appear next fall only once every 
three weeks for RCA, Whirlpool 
Corp. and Sunbeam Corp. And 
next fall out goes the permanent 
stock company, situation comedy 
format—which was already being 
revised toward the end of the 
1954-55 season—and in comes the 
new, new Berle show. 

The comedian reports that his 
color series will not have any set 
format. The only thing constant in 
the 13 telecasts will be Mr. Berle 
and his executive producer, Irving 
Gray. One week he may try a 
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One of Chicago’s finest hotels 
for the discriminating business 
executive or career girl. Ex- 
cellent environment—good 
address. A few choice apart- 
ments available. 


SUperior 7-4701 
IRVING HARRIS, General Monoger 


REE & Peter Inc’ 


Pioneer Station Representatitgg Since [ 32 sal. 
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musical revue; three weeks later 
he may come up wtih a musical 
comedy, with a story written 
around familiar tunes. He thinks 
it’s “dangerous” to present a com- 
pletely new musical on television, 
and believes some songs the public 
already recognizes and likes must 
be included as insurance. 

Milton also wants to have a try 
at drama, fantasy, playlets based 
on good short stories and anything 
else that will give the audience a 
feeling of “opening night” excite- 
ment when they see the telecast 
in the listings. 


® When the New York-based star 
decided to move his show to Cali- 
fornia, he planned to switch to film 
partly to make the work easier for 
him. However, NBC executives 
felt the show would lose a great 
deal of its adlib spontaneity if 
filmed. Their wishes—reinforced 
by the offer to colorcast the pro- 
gram—prevailed. Convincing Mr. 
Berle, who has grown up with live 
television, was not too difficult. 


Unlike some stars and tv pro- 
gramming people, who sound as 
though the subject is something 
quite foreign to them if it comes 
up in an interview, Mr. Berle 
talks knowledgeably about spon- 
sors and his relations with them. 

He has already made his first 
commercial appearance for one of 
his new sponsors, RCA. He helped 
Vaughn Monroe present a comedy 
pitch for a tv set on “Wide, Wide 
World” last Monday night. It was a 
very effective bit that probably 
kept viewers from cashing out 
during the “commercial break” in 
this long telecast. Mr. Berle told 
ADVERTISING AGE he made his ap- 
pearance as a good will gesture to 
his new advertiser without charge. 


® He said he will be willing to 
integrate the commercials in his 
telecasts next season on those 
shows which lend themselves to 
this treatment—such as the musi- 
cal revues—if the sponsors want 
him to. Since Kenyon & Eckhardt, 
which places this show for RCA, 


HOOFER—Milton Berle thinks revues are good color tv, but he thinks 
they, like any other fare, must be varied to hold an audience. 


has a predilection for using stars ical to do so, he will undoubtedly 
in commercials whenever it is log- | be getting into the commercial act 


Today, advertisers judge good and bad advertising in terms of sales results. 


National Spot Radio can get sales —and not stop with building consumer demand 


or gaining good will. We have the Formula For Selling Americans Today that 


demonstrates “how” to use the medium. 


This presentation has proved so exciting that many top agencies and 


advertisers have arranged meetings with their management men, plans boards, 


account executives and creative staffs, as well as their media people. And a great 


many have asked for repeat performances, for further inspiration and study! 


If you know how to use it 


We want to show you 


Formula For Selling Americans Today. We're ready 
to demonstrate, individually or in group meetings 
with planning and creative people — as soon as you 


give the word. Why not call or write us today? 


ATLANTA 
Glenn Bidg. 
Main 5667 


DETROIT 
Penobscot Bidg. 
Woodward 1-4255 


“how” — with our new 


FT. WORTH 
406 W. Seventh St, 
Fortune 3349 


HOLLYWOOD 
6331 Hollywood Bivd, 
Hollywood 9-2151 


EAST, SOUTHEAST 


WBZ+WBZA 
WGR 

KYW 

KDKA 

WFBL 

WCSC 

WIST 

WIS 

WPTF 

WDBJ 


Boston+Springfield 51,000 


Buffalo 
Philadelphia 
Pittsburgh 
Syracuse 
Charleston, S. C. 
Charlotte 
Columbia, S. C. 
Raleigh—Durham 
Roanoke 


MIDWEST, SOUTHWEST 


WHO 

Wwoc 
WDSM 
WDAY 
wowo 
WIRE 
KMBC-KFRM 
KFAB 
WMBD 


KFDM 
KRIS 
WBAP 
KENS 


KBOI 

KVOD 
KGMB-KHBC 
KEX 

KIRO 


Des Moines 
Davenport 
Duluth—Superior 
Fargo 

Fort Wayne 
Indianapolis 
Kansas City 
Omaha 

Peoria 


Beaumont 

Corpus Christi 

Ft. Worth—Dallas 
San Antonio 


MOUNTAIN AND WEST 


Boise 

Denver 
Honolulu—Hilo 
Portland 

Seattle 


SAN FRANCISCO 
Russ Building 
Sutter 1-3798 


5,000 
50,000 
50,000 


a good deal in the fall. 

Far from being adverse to giving 
his sponsor an extra push in the 
sales department, Mr. Berle seems 
all for it. He recalls that he used to 
get the sponsor into his comedy 
monologue when he was working 
for Fleischmann’s Yeast on radio in 
the late 1920s. In his early years 
with Texaco he suggested that he 
stooge for pitchman Sid Stone to 
help keep the audience looking 
while the commercial was on. He 
thinks sponsor identification is 
very important and is understand- 
ably proud of the record he chalked 
up with Texaco in this respect. 

But whatever sponsor banner 
he wears, the comedian-producer- 
director, who this week was pro- 
moted by NBC drum beaters from 
“Mr. Television” to “Mr. Color 
Television,” seems set for a rosy 
future. Now in his mid-40s, he 
has 26 years to go on his 30-year 
contract with the network. There 
have been reports that he is slated 
to widen his activities by sitting in 
as a consultant on new NBC shows 
and projects this fall. On this point 
Mr. Berle broke off the interview. 

“That’s another story. Call me 
later on that one.” 


Ad Controls Inc. Develops 
Response Control System 

Advertising Controls Inc., 2330 
Victory Parkway, Cincinnati, has 
developed a new system to con- 
trol industrial advertising inquiry 
response and prospect follow-up, 
which the company says may be 
handled entirely on the clerical 
level, but conveys to the prospect 
the impression of executive hand- 
ling. The copyrighted system, 
named Exact, includes a six-part, 
one time carbon form for listing 
inquiry information and setting 
the information up for subsequent 
referral and follow-up. 

Ad Controls now is assigning 
sales territories and will be ready 
to install the system by July 10. A 
bulletin describing Exact may be 
obtained from Advertising Con- 
trols Inc. 


DuMont Forms Division 

Allen B. DuMont Laboratories, 
Clifton, N. J., has created a tech- 
nical products division “to concen- 
trate on industrial and commun- 
ications electronics, instrumenta- 
tion and tv equipment for broad- 
casting and industry.” Dr. P. S. 
Christaldi, now manager of Du- 
Mont’s instrument division, will 
head the new operation. 


it takes talent... 


When Michelangelo created his 
famed sculptures, talent was re- 
vealed in every magnificent line. 
And when Eureka creates a pre- 
mium promotion, talent is reveal- 
ed in every phase of design and 
production. 50 years of experi- 
ence enable us to turn out the 
type of campaign that is truly ‘‘at 
a premium’’...stamps, coupons, 
catalogs and collection books that 
are individual works of art! Con- 
sult us for the profitable answers 
to your premium problems! 


EUREKA SPECIALTY PRINTING CO. 
592 Electric Street, Scranton 9, Pa. 
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its mayhem 
in the a. m. 


A sale is never really made in the modern American family until everybody from 
Grandmother down to the five-year-old throws in her or his two cents’ worth. Time 
was when Father was the autocrat of the breakfast table and also autocrat of the 
dinner table and autocrat of everything else. He didn't consult with anyone. Later, 
Mama began timidly to speak up. Mama became emancipated. Today the whole 
family is emancipated—everybody gets into the act. Today a sale is seldom made 
until every blooming person in the household [including the treasure in the kitchen) 
speaks his piece. This goes for every important thing the family buys—a convertible 
with turquoise upholstery, Susan's wedding dress, a new set of dishes, a food 
freezer, and whether Sunday dinner will be a standing rib roast or sirloin tip. When 
does the family thrash out the whole thing and come to a decision? In the morning 
around the breakfast table? Are you serious? What table? And who's around it? q 
Not Father who's gulping his coffee while the taxi honks. Not Mama who's spooning a 
cereal into Baby and putting Freddie's rubbers on. The morning's out. People know g 
they can't make decisions on an empty stomach (and 90% of Americans grab 
scanty insufficient breakfasts ) 


in New York it’s better in the evening and it’'} 
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its the pow wow 
in the p. m. 


that decides what the family will buy 


Consider the evening, however. Everybody's there, relaxed, optimistic after a 
good dinner. Definite decisions can be made. It's strictly up to you. What do you 
want to sell them? Decide. Write it up and draw it up real pretty. And of course 
run your ad in the New York Journal-American. You'll never have more susceptible 
readers than when they're en famille, en masse, en le hollow of your hand, after 
dinner, with the pleasantness of the evening ahead of them. They're in the mood 
and the New York Journal-American is part of their mood. That is why, during the 
first five months of '55, the Journal-American has blossomed out with an advertis- 
ing gain of nearly 700,000 lines from New York retailers—a. greater gain by far 
than any other New York paper. 
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“I may or may not run either for Congress or for 


a 


mayor of Schenectady—who knows?” 


There’s just the bare possibility 
that people up Schenectady way 
may be talking one of these days 
about Congressman Lang or even 
Mayor Lang. 

To some people, retirement 
doesn’t come easily. Bouncy, puck- 
ish Chester H. Lang, who has just 
cleared his desk after 36 years with 
the General Electric Co., is one 
such person. “You can just bet I’ll 
be restless,” he says. 

So, having been active since 1919 
in auditing, publicity, advertising, 
sales promotion, budget control, 
broadcasting and industrial mar- 
keting for GE, Chet Lang now 
feels that “there are times in a 
man’s life when the only interest- 
ing thing is a new experience.” 

After a few months of treatment 
for the minor ailment that is caus- 
ing his retirement some three years 
before the company’s mandatory 
age, he may fling out a challenge 
to some office holder and find his 
new experience in the field of poli- 
tics. 


® His opening gun is a classic 
statement of political maneuver- 
ing: “I may or may not run either 
for Congress or for mayor of Sche- 


P,P, - 


You Ought toKuow... Chester H. Lang 


nectady—who knows?” 

A v.p. of General Electric since 
1941, Mr. Lang was placed in 
charge of the company’s over-all 
public relations 10 years later. His 
equipment included an_ innate 
sense of good taste, plus a thor- 
ough grounding in GE’s way of 
doing business and a practical un- 
derstanding of the problems in- 
volved in selling thousands of 
products in as many communities. 
These have provided him with the 
concepts with which he has been 
handling his vast responsibilities 
since 1951. 

“Personal relations are terrific,” 
is the key phrase in his philosophy. 


® The decentralization of opera- 
tions that characterizes General 
Electric’s current management pol- 
icy poses a challenge to the com- 
pany’s public relations head. He 
recognizes that in the myriad com- 
munities from coast to coast, where 
the sales add up to GE’s tremen- 
dous volume, it is the individual 
publicity man, sales engineer, ad- 
vertising manager or plant worker 
who is General Electric in the 
minds of his neighbors. 

“The man on the spot—the man 


“There are times in a man’s life when the only interesting thing is 
a new experience.” 


“But, in any case... you can bet I’ll be restless.” 


} 
| 


who is known as Joe or Jim to the 
members of his church or to his 
teammates in the local bowling 
league—is the one who can most 
easily help some plant manager or 
engineer solve his problem,” he 
says. 

Between futile attempts to keep 
his pipe going, Mr. Lang tells you 
that an organization’s national 
public relations policies must be 
geared to provide the atmosphere 
in which these men can most suc- 
cessfully be good neighbors. 

In the case of General Electric 
and Chet Lang, two factors—a firm 
belief in the efficiency of research 
and extension of a company per- 
sonality dominated by honest hu- 
mility—have added up to produce 
that atmosphere. Through research 
GE tests slogans, sales approaches, 
advertising materials. Humility 
guides the format in which the re- 
search-tested results are launched. 


® The history of GE’s slogan, 
“Progress Is Our Most Important 
Product,” is cited by Mr. Lang as 
a working example of how the 
company’s business rationale func- 
tions. 

Despite the unanimous enthusi- 
asm with which company execu- 
tives greeted this phrase when it 
was suggested to them (typically, 
Mr. Lang insists on making it clear 
that he was not its originator), it 
was first used only in limited fash- 
ion. When sample queries, tested 
a year apart, indicated that the 
slogan doubled public recognition 
of company identity, GE decided 
to use the phrase on a widespread 
basis. 

“You see,” says Chester Lang, 
“we don’t fly blind around here.” 


Mr. Lang enthusiastically sup- 
ports his contention that modesty | 
is the best policy. “Take our ‘prog- | 
ress’ slogan, for example,” he| 
says. “It doesn’t boast about big-| 
ness or superiority. But it does say | 
clearly and simply to the reader or | 
listener that we are concerned with | 
working on those things which | 
mean success for us through a bet- 
ter life for all people.” 


= Chet Lang passionately believes | 
in this kind of public relations pol- | 
icy. 

This personal concern with the| 
common welfare has expressed it-| 
self throughout his career in the 
level of activity in which he has 
consistently interested himself. 


Since coming to Schenectady in 


1919, he (1) has served on the 
board of the local YMCA, (2) 
has put in a 10-year term as presi- 
dent of Ellis Hospital, (3) is cur- 
rently a trustee of Albany Medical 
College and (4) was national exec. 
chairman of the University of 
Michigan’s War Memorial Cam- 
paign. This was the Phoenix Pro- 
ject, for research into all aspects 
of atomic energy. 

Long interested in farm prob- 
lems as well, Mr. Lang served in 
1953 as chairman of the founda- 
tion donors committee of the Fu- 
ture Farmers of America. He has 
been a recipient of the Honorary 
American Farmer degree, awarded 
by FFA. Last year, Union College 
bestowed upon him an honorary 
Doctor of Laws degree. 

Education has been of prime in- 
terest to him. He has been active in 
the GE program which grants 200 
summer fellowships to science and 
mathematics teachers to study at 
four colleges. 


® In World War I, Chester Lang 
served as a lieutenant in the 129th 
Field Artillery of the 35th Division, 
of which Battery D was com- 
manded by a Capt. Harry S. Tru- 
man. (Despite this personal con- 
tact, Mr. Lang makes it clear that 
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“Some people would call me a 
gregarious extrovert.” 


Electric’s activity for more than 10 
years. He was responsible for the 
company’s business in equipment 
for power generation, distribution 
and utilization. 


® His first job with GE was that 
of a traveling auditor. He thinks 
it was in this post that he first 


began to recognize the importance 


“Public relations in a decentralized organization is a diversified 
operation leading to a common goal.” 


if he does decide to run for public 
office, it will be as 4 Republican!) 

In 1940, he was named chairman 
of the Defense Coordinating Com- 
mittee, which became known as 
the War Projects Committee fol- 
lowing Pearl Harbor. Here he co- 
ordinated General Electric’s varied 
projects connected with the armed 
services. For several years he was 
GE’s representative on the board 
of governors of the Aircraft In- 
dustries Assn. 

Nationally known as an indus- 
trial marketing authority, Mr. Lang 
directed that branch of General 


“You see...we don’t fly blind 


around here.” 


of on-the-spot contact. 

Three years later he was named 
assistant manager in the company’s 
publicity department. After anoth- 
er four years he was shifted to 
comptroller of the General Electric 
budget, where he devised a sales 
direction plan that was unique for 
its time. 

In 1932, he became advertising 
manager, manager of the publicity 
department and manager of broad- 
casting. He was responsible, in the 
latter capacity, for the operation of 
GE’s pioneer station, WGY, as well 
as for two other radio stations then 
owned by the company—KGO, San 
Francisco, and KOA, Denver. In 
addition he was handling interna- 
tional broadcasting stations WGEO 
| and WGEA, both in Schenectady, 
jan fm station now known as 
WGFM and an early tv station 
whose call letters now are WRGB. 


® In 1940, Mr. Lang became man- 
ager of sales, apparatus depart- 
ment, and in the following year 
was named a company v.p. 

Long active in both the Assn. of 
National Advertisers and the Ad- 
vertising Federation of America, 
\he served for two years as presi- 
ident of AFA and later as chair- 
man of its board. 

Looking back on the varied ac- 
tivities of his busy career, Chester 
Lang smiles disarmingly and 
muses, “I guess some people would 
call me a gregarious extrovert.” 


eC 
es IY 


ery Bas 72 ; y aty ik 5 Lapin. Sanaa RE ce aed ADS AS SPS eA SoA Bk A | RP CR I EE AY os 8 GE Se ca DAMES oe whalers: nh : Pitts ; 
Wee AA eR PO ye ee Lely Bees ee ou Sie? SOEs Ph the oie dhe elles A Sues a a ae : a gn caper at ices : he ch op ray ee 
pg r ee - 2 ‘ F C see = i A Ee oa A ae + eo aliter a3 " eae i ; a erS SZ ey ‘ oF ie ‘ . Ame] F ‘ - 3 
Sob a x - 
fa , ~cibes 
otf 
Pi: 
PO ra 
a 
50 Ss 
ae ae 
| ip : 
: i . . << : ‘ a Se eae j 4 / g ; : ye i . 
Sergent ae ag pe Mae) or A i oo, oe!) Se Ne ae ore See es Sen ee aS mee Pp rae et | eo AR Rae Ee ee eee mi) ka) ai Ma \ ae; 
aie ye wi Sth 4 a <2 ROR Aw de e fs i‘ | aa S ae ar RUT Pode 4 oT SS eee ee bea i ee 2 “7g es Fxg er Te! Surat sg Oe poe : ee I 
oo eee bp Boge ie Se 3 ae 3 we ee oe ee eee co eee ae seoe i NS iz 
, eo eee hase pe se o Eagar na Seer, Vidi ‘ 2 SAR: ee RE he ey ie eel Soke : a . = 
i % - eid ¥ 4 te Kui it Sox a. ce < fies a ee p : Peas ae ae J ms me 
4 : Le FP PERS a k wi ers ee ag ae se 
‘ . a r ti f oasis oe a s ees ot noha 
rs Pa ~~ soc. mn " : ane ile. ee ae ew ‘ ee : ie ie ae 
e Same gia Pa ey as oy OS ce Le ; ee ns aa bar ds Sears 5 oe a , ae meee 
2 Bree Ze ze cy eek Aa ee Sa ae 4 a ae. “a Reach i i ae vag acai Dace ee te ee - <« ie peadh 5 sis 
me c Seid e Fs a ee d | . é ee - By. aa - " ae ae 2 eee fare % a. SS ed = ve : 3 “a 2 a , a awe y ‘ 
Ss = Bee, z Ee — oe a oe as te a % Sad Fis . ~ ; ‘ @ 4 4 a . 9 3 he 
sa Sm! :. — + ‘ : Ae —- o, : eae — ae ; a ; # i creel 
? ence yl : p iS ec Fer ot - * | “f oa : — at 7 a re. 5 > Toa 
aie ea ‘ se. aah? i: ee) ae j a. ae os a “ar 2 ae el 
Ne hee ae Es Rs ia ae a oe Ae a a aS : ae gael aU Sa . “> ees ail 
rage ‘ ag 4 F aie iL gee | i ~ ao st na : * Da cies 
, te ee = Ee a e ~ +. ia Noe ae 7 iad f re * a Bes " = eee te “a oe # 2 Bs i q ——. — 
F are P 7 “— = ee as te a * get oh ne E.* oS ¢ ‘es ae 
* i oc e ‘ Pe ee he is me ; we SS ae de Mee j we | Gags b 
a Weis esl q = at . ~ 2 , Bins ae & cen eS d 2 ee ne ies 
: RO ii a ee oe ee ¥ * « ey i ea , » = a ee Vee Mas aa . ‘ual fs i 
es . ted \, gee 7 ‘ee “erm ‘ ‘ sis aa Ai © we ce ane oe ae oa : f eens 
~ ~e 24 4 ae Oe itn. a — a ee 9 as a 
4 ke . ae 2g ees wea eS ‘ Dany Bee. a . =e ee 
te 2 ’ . pr 4 2 & K in al : , f — | Uilgue ey es, a ie 5 : : ts 
4 bigs a3 P i 4 ahs |, Pez % 4 5 ae abe g * ‘ = ee P = ae sai 
5 2 SS ae 7 <a ‘ Peat ee wae af ene’ eo ae me eee ee say! - K ai ie Se hag 
oa koa ny >» \ eas a Recs ee oon ‘ “age gg ae er sas = 8 Sa 2 po 
ik ese hi oe Sy “Ree . ar * fie w 26 ig eet Sees = ne is % a 
= Se as. de % — oe, te em 2 ; Pea me? 2 ee a . : 4 A j 
+ es is Ce ae a Bre. 2 Re Ce ee ? “ae Sa es eae ‘ * a 
< PSS nS om am ‘* ome Ts. ie 0 ee P — | ce ae : a mg af 
: eye < on, 7 bs 7 = F Be ee j . : ea abaae = ae * ri ashe, ; “a tall 
¥ a2 Gea 4 : - fas see eae pas an fe S Pig 4 ats. 7 get . zh ix cae +s 3 
e " . Satay. Sepa: e Seek re ; e ‘a ae a a Fie, Sa nN 4 =r oe % Fs 2 3 ae s 4 
PE yom 8S ae Z = eee Rea ao eee oe Oe ae p ae 2 i eae oe “yee f é . 
: eta ve ee ae oe a 7 a Ante pce oy es cera ek : a ee he es. ms a = ett ae 
ae A ae 4 Br a ae SRE Sos aoe a ee 3 . . eS Er ; a a: ey 
* ~ eee eee Pes 4 - & i. Be Eas, — et ee Bas” z ‘ eS Oe ee ae af - & ok - a k 
bs set i ee ve por 7 ioe ae pi * ese ‘ a # : ee | Se P, we. ag r 
le eet siete ae ot ee - a i . i = - : a a 
a: Oe eee oes ae j a oem aK Tl ee eT : % ¥ ot 4 P Paes " . Bnede ee 
os oe tober r es eee ae ; —- za : a : am 
oe bea wa et ie ie oi: Side gh 7a.) ti Z ‘a ‘ a ae 4 = + a 
Bi io Sys Mei ¥ — ys ri aaa se , ae F oe : oe fc * ae 
fea ey as : el "Ee cee ae: 2 ae oe con . F :y 
Bo epee ce oe ee ee Ay fad Frit s > Pe ae aS | oll 
a Sa se - A a bak 2%, ne Veg sra oe i e. : ‘ . ; g Xe, 4 ae hig ge ed i : tees } ae 
Bat ae @ a ee Pm, ~— 2 % By o.2 a 3 Poa Ses e a 1 5 me 
a ve a PS Coe gee a ae , es ae ‘ rn, o = a - A eo 
1 * : —Z- ac = et ee : re ar i i, a aged et | P 5 ae 
ee cree Bae fe Se : 4 eae ba q ee = ae: 
Or gees tae: - ae tae ok Ne oa ” ee a P ts 
ree ae tae = on 1 ANE, Bee ' ‘ es 2 a AMS ne ae ’ 
i Tok Ee bane ae oi oh ae = ae we oth ie . ae ae es ot 
x BE ean oe ah a : ‘ 2 ‘ i . ae og F be ath pea ‘ 
: . gaia di en 4 ee Sake: ‘sie eles Bai : ; Ngee aa \ beets 
eS) eae gullies: ee Behan AN ae rs a ; ae as ee 
‘ peer SOO. i ane eae 5 Acct geist — 2 aa i ty : itn aes ales 
pe eee a ae i lala : eee ae Lae ai a 
ke) eee pt ede re 3 ft aie, gy cate a 
28: . i Saeteg (eae rie Pee Tr r CN ms " mapecene oo Lee eee 
were , ia) ar eee oe a i ie j ate ee a eg Bs 
. Bex le 2 ee eo: ea ant ee ye : ae “atts Age : ce 
FR eal. oe Bah sega eas Aas ns Bee n= lee : fam gen as Es Ae Sey ae att 
ae ? Be Party Boke 4 he eet “aie a eN . pa, eee neon 
, ee ? ale \ .% , : Ee a ee * Bee 
aes # STNG Ae, 5 oi oe op in lla Cg en fae 
ee 4 a me oe ee BS a gla sea om “3 Be eS g SRS: AG 
fe be . : a See eee ae ii oe « si 8 ile Set coy : 
ee. oi “he eae Dg gs A AI tee : , ee ee | ike Pat | > 
iy ae oa % * al Bets ee cae Mee Se is : 4 LOA a | : ak 
ong oe 4 kee ae Sets Oe na sia - * Bibi ack. ee ee Be 
4 * ale Ps. ie Po. tie as eae % a ceerer ~ 7 aa gS 
ae ee % — EO eh Mey ea af ere Pp } a 
Cee eee pla | Ren a 
. ise: 
‘ie 
ee _ 
ee : 
| 
| ee De 
i ; 
| * . aa ; 5 { pax 
, Z i ee ae ae Z eee “s 2? ae ee seem oe ata hee ver 
i sae Taye ae ‘ , = ‘ eae - Se esa setae - 
ee oe fe : E Oge fae pe See Tae ieee i 
a =e ies = 
a rN arr ne SS cee ea amen ec ales a 
te ce er ete eR ay J Fa Berg LN, ae i 
(ONS ene rae ; ea. ae —_— i I A aaa MY aa oe es 
ee tae he ee _ we 4 x Hy . oe ee P= 
: ares ee ee RS ce crema ae ae > Pa. ae é % i ee ee, Ne Pe 
‘ er wee nee eteast eee: . ee é aa am a. <a 5 ms 
ie “ep Pe em ; i 
7 = * “™~ a4 Page { f 
| % : g g 
ae $ Se r fo a ae th 
Be ae Y ras ~ rs i — .. Dis) Se, See. S ae ore 
. ee  ~ | ae eee i. 
ee “a a’ 7. MSS - 
ei stv. Carne ates 9 Be . cet . co pe oer ; 
ie ew ee 7 : atk s Pe oath 7 72 =e ay 
# Toole et, 2, Ar eee : cc ve. 3 iS ‘ ee o eo ra — 
Ro) ae : a — - i al — 
SY cee oe a ao = aa 7 
ar . as i. 3 , ey ; < Pele 
: ao teem pe 3 ee a ap re ¥ ae 
Phe eee See i” —: <i ee aad ee 7 
eee: » —aare _— et. ee oh ee eS 
ae Ae a ie i . 4 cies ? Bi 
ayer 5 a " ee . we ee ge : Bae ree ger Ca 
Ne |,  eaMmmaemaleedaeate Lar. - sees ae 5 Se er i 
ee ge a ae etn, a et. A Ce a 
A 2c. a ar le i por Male iin ee, See : : 
SA tee S thors, 2 eee eer pea Pipe REET i a ln ae: 2a, ae" < 
Caan atk oe a mets ae 1 Oe ts ie at , 
pote I sleslalial aa oy ee ae ere a a + 0 ee = ie =o 
: Seta ee ee ae oe i ee aaa oe oa 
2 oe ae eee) > ie le i rs ores —- ‘ocean c's 
ere ee eer raha: hy = Geeaaet iain a oe ae { ‘a 
ee ee 4 a “win. Kee j ae iets eee 
: een = ee aah -: ES ae Se ig : e pin oe i} P14 
Bs i | a is ” Teg ene aN eee ‘ =a . ee =. 
=a ae Ree |: es i x Fe : : 4 ” . : 
* SE Nie - + FS *; J P stl a oa =a 
— i Sila a es ie 
oe a J es a : } 
| ae ree et! eed 
Nats Tc, be : eet Se ee en Se ae eae ie 7 
pbs iy i da SMe a ee 39 og hele. See. E ela el 
Secon Sas oe Le ee re ‘oe haa | Z 
eles ‘ (ferns 0 ee a’ atl . eee. ee a. 
eo ree” cd Reed itn ne r 1 ee ea ee othe eee re 
an on Neg ee is 3 £ rom ee . ; : 
* . 
ee, 
| 
ee 4 a 
ae 
} ; 
= 
‘3 
. 
‘ es 
| 
eae: 
eee 
peer aa 2 cam Th Skee Beet: et : 
Lh cen Ea ee chee ou ayy to ePce dg lee a: Liplealalals aaela mE ote a a es ix (a aan icon Fae ae | # 
ae ees a s eu ay oh ” eS oh See J 
eer? So Pam ee Oem Rs foe “ aes eee er: } ‘ 
eI tint anne Pk Cue, 3 ey) “tos Sr ee 
tig. io ake” ee eee ce _ ag yrs 5 ee a 
dpe SS a - a ae mn - es aie pen a 3 } . 
Be ae ‘Shegyetiens Eyres as geeaiary. meget Lf sills . is is I 1) 2 oo ey eid aa ; ol 
Py dr at at ie UO Sem ta Ce eke Sag ST "he Faas, Ree Tee at oe ’ ; 
SSP Role Ci in a ta nay Vian 2 > Sas Saale = epi Ries lek ; 
ia Moves F eRe aes oe ; q eS gy oy ee ae ME Se ig Oy 
pi NE aig kn a 8 ee air tS * 
fica Gah ea Sy AU A ites ‘ i % OO ee ee ee ass, 
Eee, perme penance ae a. ee Se 4 ees ee OA joa ie | * 
a2 oe Pps. ences & 8: a ps a ei er yy 
Saris ee Seed OS Bits agora a 7 ; — es ee aprans Es 
ones. ie ee »S se OS ee ‘ 
e et P . IM fs pe Bi ae ne ‘ 
? i 2 : r 
se A P iat i 
ad ¥y. j 4 
p a? : ® 
oo */ | 
i } - , Sega 04 Siaiid Bes F a a Ry EB 
a 3 , > , A ‘a ae an —. 
me, —— : Seles se se 
‘ ee a ‘ é wee “ a Eo : : : Z 
. Ee. a i Bor wre ‘ oe 
etl ee .. = ; be eh th = = 
iciaged 5 we be ’ ae: | 5 p eae 2 ‘ . 
4 2 a ° ; 2 : , : 4 
aes . xe Seieeeugt sir hee igi ee. ee es ‘ a : Aig 2 —_— ee yee ae y 
: Ree eed : cir ee eee eae Se a. an eae q 
ps 7 ee eee Pa > : tao ae eae ee ‘ — : et ee 
eta ae Bee tg eee fed kee ne eS RN Ba ceil ee ge ge 8: : ’ i % : ae m 
ry Bees Ei) Dh oem (cme neh ore 6 0 ee d o. ae i . 
: ae ae ae ee = iis = SR te ee eas mr rr <a Sig F ny. z : Ee - o 
. VSR nea " : Sie Sp ees OS a ag Pes 3 Ss 
i 3 ne a ‘i isc igs | : ae | ; 
at : : is 1 a j eo “ ’ aries F 
¥ ME 8 -* gs geet = = : nN ¥ 5 bis. Ls b ¢ ’. 
. ee ao Pe € 4 é % , ie cay is ee eres een a en Ree ‘ i 
; a 5 Ste hy aes. ; ee Pest: rete es : di 
, ey ee : er sad a £ aiioh Ee, gest “ ae ia i 7 E . 
i ie ee Bee me: 2, iaeeerraetaiedl ie re ‘pe < aa. : ok | 
' ARES Farle o : es . a eae acute a » a eo. aa | 
333 ‘ a ee = ee ba tle Gin fe Cee ee ah es ; Mie en Se ae ae Rade ey 
a ae : - 2 ae On ee ae = 2 E+ ag | * e.. _ : 
[ges ; . Ps CO ee é Cea — 
% q - ate : . ae Scan ; : oS toot ae ae ; , 
cote . 4 x and vi ; j j Bye tus: a Pecoe 
; cake ie } _ — . ie 5 oar i : iad yee - ue 
B be >} —" Fu oe ia ‘ se Cree ee , 
a * o> an ‘al ac: - 7 = Si (gia eee Peal 
Peer —— . . = . : a 4 i oY . = A 
° *. * y . * Ps 
as = ¢ + ta a 
* 
i 
; ‘ 
oo og ‘ : | . ~ : ‘ ek 
/ ‘ . Se et ee oe “4 q d x : 4 ¥ oll ¥ 9 ni ne P ae ae a 34 » oe 4” 
rts So eh Re oes * Ws PRG NS EM tee win pabes RE eee oe Oe ebb 5 ged GA? yee ees pees. eee ei Vee Nd See ee Pie la he a oak sie Bae. eS ee Sai bi at eee EEE, Me. ud ENE “ae ee Ralet ae _ . ss ap ud sie Pe a es! 1%, 
ape Paes, Soe ee Dea Y bar ae Fae aS at? Be et AP SER oe Seas + st : Sy eee a SP gi ee, Ae Ss oo ag oe MARTY Fa. ee gee geen i aes ee aio Ga ee H eS na Ne eR” 4 Page Xa eS Ae bs at ee ee 
Pe Pp Rat Le metre, Sil a tak sh git i Mig eS ae ST ile git AE Oe STO PEI Ie aac ese ie a ee ee Te Phe eae xt ay do * is te So Par ie ei we PL eof ree ae 2 elt Base 2 1? ae Tag Pat ey Spe col ite shar Sow” Lae 
‘aa is el, oP”, CE nae 5 G8 se Bee | i ‘FR Pe as ae af , ae LN ei acres ak le " mi ae eee Pea wo eee +s ee eT he 5 oe es oe Se en ee eo toma ae ve 4 Pegs Te ALS es ee nme ste oe Le Sa iia Se Pt to 
Wh geht See ee 6S seed pee Ss oF ae Pie ck Sse Nae, nace Ry aa ar E53) ve Bay PASE S SREY RSs hay SA ten ® gf teed ae One oes Se ois te Pokey | Aa eh EE Se OPE ie Ces Be i De eabite Wetehses apt age aoe aS os ar’ ag of eo Beit SO See iz 
: = a ig ee en ty ay yg Ret ge en aed 8 ne age FI red ey Sere a ee Leak ies acta eT ia LEMS SP eg Amt pe fe a = beta eRe tae Poe Se Pee Me ee POP eed anit seem ee ara ed ent. ere a faa ©: SE ye ey Kee ge rh Pe fhe 
die As came BRE oS RE Ae Ss SS: ate Ses Petit le ee eee hs EP Gna ueme aes Weed ME eines a sats pecs: aaahl Le Mole MA PE opt! Nye re oe EE Gio Megs Penk tele RE OE: he ake tg A GS oe Mie aS So aE 
Cs See ees Se Ne aise TA OI Lad Bd! SAW neal WR a We TP ea, dn Mat ch RR SL NS des ND fd Fong lk, Mili de ee ee ARREARS venied go Sre pede ROL, Oc o> UE TSS AS LPT ROME FE GEERT AOE BON PDE ee Ta” 4. RIEL Ee MBS a ek Ly Pol Ton >, OREN 
go > ye SO eye ae FY RD <p Ne ee ae goes Ve ETD eRe Ae PY ek PU ee ER a ht ae et ee UE ee DE gt aS emcee at atty ae eon & EPS CEERI OGLE ee Kent fs, ey en ? = ace ee > are F Rais ie RES: sia Sie SATS ay 
sa Bu, ee wa T>. ‘ esl Bue OES wee, 3 WE: ae ey eM Fey de Coda ce i et eae eh A ee a Wee pe ain Bt yes nd ne es asd ae Ae? gine ys Mad ey, Pee CO en ik ee eee, aie le a! atte dee EF x De hg ie a Aa Sd *, Ce hdl ¢ ee 5 gee ae ee Oa a Pe as >. Sar te OAR SI a oe 
ent ee ee i a ee i ae ee Be ee ee ee ye Le erie Se eee Oo eee Wh ee ee we ee aS che Ke ae Pein ads i Oe Per el eh ee oe ee ee eee eee. 7 2. ee ee Ee, A ee oaks Re oD) Se Cae a, ee ee” dee? oe. Oe he S a, ag ae Oe ee ee ee ees 2S 


RR AS EAS Bee oA 


1) 


PI 6 See an a ea 


Advertising Age, July 11, 1955 


Ad Assn. of West 
Honors Best Ads 


PORTLAND, OreE., July 5—Awards 
were given in various categories 
for advertising at the convention 
of the Advertising Assn. of the 
West here last week. Cate- 
gories covered most major media 
plus special awards by companies, 
publications and memorials. 


Here are the award winners: 

All-western advertising craft awards: 
Magazine advertising (for best magazine 
advertising produced in West, sponsored 
by Magazine Advertising Bureau): ist 
place, Catalina Inc. (Foote, Cone & Beld- 
ing); 2nd, Pabco Products, San Fran- 
cisco (Brisacher, Wheeler & Staff); 3rd, 
California Packing Corp., San Francisco 
(McCann-Erickson). 


Newspapers (for general and retail 
advertising, sponsored by Pacific Coast 
division, Bureau of Advertising): General 
winner, Ist place, Purex Corp. (FC&B); 
2nd place, Lincoln-Mercury Dealers Ad- 
vertising Assn., San Francisco (Kenyon 
& Eckhardt); 3rd place, Standard Oil Co. 
of California (Batten, Barton, Durstine 
& Osborn). Retail winners, cities over 
50,000; 1st place, Steinfeld’s, Tucson (no 
agency); 2nd place, Safeway Stores (J. 
Walter Thompson); 3rd place, Yellow 
Cab Co., San Francisco (Rhoades & 
Davis). 


@ Television (local advertisers, film com- 
mercials, one minute or less): Retail 
Merchants Bureau of Salt Lake City (Ad- 
amson, Buchman & Associates). 

Television (regional advertisers, film 
commercial, one minute or less): Hills 
Bros. coffee (N. W. Ayer & Son). 
Television (national advertisers, film 
commercial, one minute or less): Rose- 
field Packing Co. (Guild, Bascom & Bon- 
figli). 


Television (general, live or kinescope, 


any length): California Lima Bean Ad- 
visory Board (JWT). 


Farm papers: Northrup, King (BBDO). 
Transit (car cards): Safeway Stores 
(JWT). 


Transit (traveling display): Muller 
Bros. (Ashby Starr). 


Direct mail (Gold Mailbox Award): 
Cole of California (submitted by Margot 


) @Mallary, director of advertising). 


@ Radio (commercial programs, cities of 
100,000 or more): Motorola color tv (Jeff 
York Advertising). 


Radio (institutional): Pacific Tele- 
phone & Telegraph (BBDO). 

Radio (production selling): Motorola 
(Jeff York Advertising). 


The Sweepstakes Trophy, sponsored by 
Western Advertising, went to Rosefield 
Packing Co. (Guild, Bascom & Bonfigli) 
for the same tv film commercial for its 
Skippy peanut butter that won Ist award 
in the tv, national advertisers, category. 
The Max Schmidt Memorial Award for 
the best poster design, sponsored by 
Schmidt Lithograph Co., went to, Ist, 
Pacific Gas & Electric Co. (BBDO); 2nd, 
Safeway Stores (JWT); 3rd, Lucky Lager 
(McCann-Erickson). 

Advertising Council award, to the ad- 
club performing the best public service 
activities: Advertising Club of Los An- 
geles. 


@ Herbert H. Kirschner Award, to the 
adclub doing the most complete and ef- 
fective work in promoting advertising 
recognition week: Boise Advertising Club. 
Arthur E. House Sweepstakes Award, to 
the adclub having the best over-all ac- 
tivities of the year: Spokane Advertising 
Club. Advertising Achievement Award, 
for the best work by a college advertising 
group: the W.F.G. Thacher chapter, Al- 
pha Delta Sigma, University of Oregon. 

President’s Trophy, for the best over- 
all activities by a junior advertising club: 
Los Angeles Junior Advertising Club. 

Ramsey Oppenheim Award, to the club 
president considered to have contributed 
the most to organized advertising in the 
West: Fred Sykes, president of the Long 
Beach Advertising Club. 

Printers’ Ink trophy, to the club doing 
the best work in furthering advertising 
improvement and advertising education: 
San Francisco Advertising Club. 

Winner of the 1955 Ayres 3-minute 
speaking contest open to junior adclub 
members under 30, and sponsored by 
AAW, was Richard McClean, AAW Dis- 
trict Four, Abbott Kimball Co., San Fran- 
cisco. 


Monarch Wine Names Agency 

Monarch Wine Co., Atlanta, has 
appointed Bearden - Thompson- 
Frankel Advertising, Atlanta, to 
handle its advertising and adver- 
tising for nine associate compa- 
nies whose products are distrib- 
uted throughout the nation. The 
affiliates are Growers Outlet, 
Paradise Wine Co., Sweet Georgia 
Brown Wine Co., Kingman Wine 
Co., Georgia Wine Co., Roseland 
Wine Co., Georgia Fruit Growers, 
Bojangles Wine Co. and Hebrew 
National Wine Co. 


action portrait of Chicago’s best spenders 


78% of the Chicago American’s larger, 
younger families earn over $4,000 a year* 


Here’s a healthy, wealthy market with plus buying power. These larger, 
younger families need more, want more. And they spend more because 
they make more. Only 59.5% of Chicago area households earn over 
$4,000 a year... yet 78% of the American’s home-delivered families 
earn this much! In fact, 1 out of 4 are in the $7,000+ bracket. 


The Chicago American's 


It’s obvious you can sell more to those who have more... and these new Politz study of home- 


Chicago American families have those extra dollars that make for extra delivered households pro- 
: . p ae ‘ vides these and other im- 
sales. That money is yours for the asking—with advertising in the portent facts te help you 


7 > Amerirak: accurately evaluate this 
C Icag' n huge Chicago American 


market. For your copy, 
contact the Chicago 
American or Hearst Ad- 
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Bardahl Purchases 
Guild-Vitapix Deal, 
‘Contidential File’ 


New York, July 6—Guild Films 
Co. and Vitapix Corp. this week 
took their first big step in the 
direction of a film network opera- 
tion. 

Using a Class A time clearance 
guarantee on the 57 Vitapix sta- 
tions for bait, Guild sold “Confi- 
dential File’ to Bardahl Mfg. 
Corp., Seattle, for alternate week 
sponsorship, starting in September. 
A lineup of approximately 110 sta- 
tions has been ordered for the 
new 30-minute documentary series 
on social problems. This show 
originated as a live attraction on 
KTTV, Los Angeles. 

Teamed with Bardahl in this 
every-other-week buy are two as- 
sociated companies, Bardahl Oil 
Co., St. Louis, and Bardahl Lubri- 
cants, Boston. Miller, Mackay, 
Hoeck & Hartung services the 
Bardahl Mfg. Corp. account. 

Guild is pitching the alternate 
week on the Bardahl station line- 
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up to other national advertisers. 
The company will syndicate the 
series in markets outside this 
hookup. 


Rumrill Boosts Three 

Charles L. Rumrill & Co., Roch- 
ester, N. Y., has added two mem- 
bers to its board of directors: Neil 
A. Gallagher, a v.p., and Charles 
Norris Gleason, an account execu- 
tive. The agency has appointed 
George M. Prince, a v.p. and direc- 
tor, to the new post of exec. v.p. 


Gerber Breaks Sales Record 

Gerber Products Co., Fremont, 
Mich., reports all-time record sales 
of $86,712,342 for the year ended 
March 31, 1955, an increase of 
10% over fiscal 54. Net earnings 
were $5,453,585, an increase of $2- 
001,441 over the preceding year. 
The report discloses that 10,129 
shares of Gerber Products com- 
mon stock were paid for Gerber 
Plastic Co., St. Louis, acquired 
May 4, 1955, and that the company 
will market plastic toys. 


Slick Boosts Dworshak 

Slick Airways, Burbank, Cal., 
has promoted Charles F. Dworshak 
from general traffic manager to 
director of sales and traffic. Slick 
also has appointed A. C. Hunt and 
T. W. Holmgren assistant directors 
of sales. 


ABP Adds Member 

American Business, published by 
Dartnell Publications, Chicago, has 
joined Associated Business Pub- 
lications. 
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Philadelphia Assn. Elects 
Alexander W. Dannenbaum Jr., 
commercial manager of WPTZ, has 
been elected president of the Tele- 
vision & Radio Assn. of Philadel- 
phia. Other officers elected include 
Robert Dome, Headley-Reed Co., 
v.p.; Morton Simon, attorney, v.p. 
and general counsel; Mary Dunla- 
vey, Towne Advertising Agency, 
treasurer, and Howard Maschme- 
ier, WFIL, secretary. The group 
until recently was called the Tele- 
vision Assn. of Philadelphia. 
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Emerson Starts New 
One-Price Policy— 
Freight Prepaid 


New York, July 6—Emerson 
Radio & Phonograph Corp. last 
week moved to abolish geographic 
price differentials for its products 
in this country. 

To establish this new uniform 
price policy, Emerson will pay the 
freight charges involved in getting 


the merchandise to distributors 
and retailers. 

According to Benjamin Abrams, 
president of the company, the re- 
vised policy will mean that table 
model tv sets will cost about $10 
less and consoles about $20 less for 
customers who live west of Chica- 
go and south of Norfolk. 

There were two other price re- 
visions in Emerson’s 1956 line: 
Price tags will be rounded to the 
nearest dollar, and there will be 
only one price for each tv model— 


blond cabinets will no longer cost 
| more than dark finishes, for ex- 
ample. 

The new line includes a 21” 
color set priced at $894. Emerson 
has discontinued production of the. 
12%” color receivers. 


STROMBERG, GENERAL 
DYNAMICS TO MERGE 
Rocnester, N. Y., July 5— 


Merger of Stromberg-Carlson 
‘Corp. with General 


Dynamics | 


Corp., New York, was approved 
here last week by stockholders of 
the former company. 
Stockholders of General Dy- 
namics approved the move in a 
separate meeting at Dover, Del. 
John Jay Hopkins, chairman 
and president of General Dynam- 
ics, said Stromberg-Carlson will 
be operated as a division of Gen- 
eral. Robert C. Tait, president of 
Stromberg-Carlson, will head the 
division. Mr. Tait also becomes a 
senior v.p. of General Dynamics. 


Everywhere 
the men who 
keep getting 


ahead... 


Yes, men who never thought they’d be read- 


ing The Wall Street Journal now find they can’t 


do without it. And many who never thought 


they’d have reason to advertise in The Journal 


are voluntarily writing testimonial letters about 


how it brings them business. 


Published at: New York, 44 Broad St. « Chicago, 711 W. Monroe St. + Dallas, 911 Young St. + San Francisco, 415 Bush St. 
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‘Lever Adds Breeze Premium 
Lever Bros. will soon offer to 
buyers of Breeze, its “all-purpose 
detergent,” an additional sendaway 
premium—an electric food: warm- 
er, valued at $4, for $1 and the 
certificate from inside the package. 
Cannon dish towels and face cloths 
already are in the package. The 
new promotion will break in Au- 
gust issues of magazines and in 
Sunday supplements and newspa- 
pers. Point of sale displays and 
dealer tie-ins also will be used. 
Batten, Barton, Durstine & Osborn, 
New York, is the agency for 
Breeze. 


Prudential Adds to Schedule 
Prudential Insurance Co. of 
America will use 13 pages in each 
of a number of Sunday supple- 
ments, beginning next September, 
an increase from the nine pages 
used in those periodicals this year. 
The full-page ads, through Cal- 
kins & Holden, New York, will run 
in This Week, Parade, the First 
Three Markets Group, plus 31 in- 
dependent sunday supplements and 
r. o. p. for a total of 116 newspa- 
pers. 


The MAGAZINE. 
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on top of the wide 


Last week NBC Television transported 40,000,000 viewers out of their living rooms into the Wide Wide ; 
World. Forty cameras, 32,000 miles of cable and relays, a thousand technicians turned a continent into a 
playground; turned ninety-minutes of a Monday evening into a national holiday. 

Critics from east to west spoke up for delighted audiences: “Superb entertainment,” wrote J. P. Shanley 
in the New York Times. “NBC’s Wide Wide World gave us a Wide Wide Thrill,” said Irv Kupcinet in the 
Chicago Sun-Times. ‘““The most ambitious use of electronics to date,”’ said Daily Variety in Hollywood. 

That was the first Wide Wide World. The mobile units are organizing new assignments, searching out 


new places, new faces, new surprises for the next performance. 


And NBC is staying right on top of the world. Out of the problems and realities of this troubled century 
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wide world 


a series of compelling programs is being created — programs with the impact of a banner headline. “1976,” 
an exciting look at your world of tomorrow, is a telementary scheduled for October g. Later this fall you 
will see “Nightmare in Red,” an hour-long dramatic history of Russian communism, and “The Jazz Age,” 


oy 66 


a report on America’s boisterous “‘bubble”’ years, both part of NBC’s ‘Project 20.” ‘““Young India,” a study 
of what India is today, has been filmed in color by NBC and is scheduled for November showing. 

All this is a part of the NBC design for television . . . to present the real world — the world of enter- 
tainment, of enlightenment, of information, of conflict and debate. 


Television like this has given NBC its commanding leadership in audience. And wise advertisers will 


make it a point to be where the audience is. 


television 
4 sarees of RA) 


Exciting things are happening on 


See ‘“The Meeting at the Summit” on 


NBC Television, 8:00-9:00 P.M. EDST, Sunday, July 17, 


Bits. the eve of the Big Four Conference. 
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Serve-Self, Do-Self 
Building Materials 
Stores Are Coming 


Curcaco, July 5—“Supermar- 
kets” for building materials will 
be fairly common in the near fu- 
ture, according to Building Sup- 
ply News. 

Already there are thousands of 
“one-stop” lumber yards doing 
business in paint, tools, hardware, 
lawn and garden supplies, electri- 
cal fixtures and plumbing as well 
as all building supplies, according 
to Harold H. Rosenberg, editor- 
publisher, who started a campaign 
for “one-stop” retail building 
stores 30 years ago. 

Building Supply News in its July 
issue gives a floor-plan for an ideal 
building supply shopping area. 


= The “one-stop” building mate- 
rial retailer offers home planning 
and modernization services, as 
well as lumber and hardware on a 
serve-yourself basis, according to 
the magazine. The dealer acts as a 
“clearing house” between the con- 


sumer and local contractors. Many 
of these dealers, especially in 
small towns, also provide archi- 
tectural service. 

The store has a handyman’s 
pick-up area, where lumber and 
materials are sold in grocery su- 
permarket fashion, with each 
piece or sheet of material price- 
marked. Cartop carriers or trail- 
ers are provided to help home- 
owners haul their orders home in 
time for weekend projects. 

The store includes a series of 
model kitchens and bathrooms, 
where the public can inspect new 
wall finishes, flooring, ceiling ma- 
terials, windows, doors, tub en- 
closures, cabinets, etc. 

Shopping carts are suggested for 
self-service, as well as a central 
checkout system to speed shopping 
for cash customers. 


= “The location of the average 
lumber yard, usually near a rail- 
road track, at one time was con- 
sidered poor for retail stores. To- 
day, however, because it is away 
from congested downtown areas, 
such a location is ideal,” Mr. Ro- 


senberg explained. 


NATION'S LARGEST TRADE TERRITORY 


TWO Separate Newspapers ¢ 30° Line BUYS BOTH! 


JUST RELEASED 


COMPLETE 1955 
MARKET DATA 
OF EL PASO 
RETAIL TRADE AREA 


Write for your free copy 


Che #1 Paso Cimes 


AN (INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post. 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


A successful merchandising pol-| §j 


icy among these retailers is to 
stage “how-to-do-it” schools and 


product demonstrations for the, @ 


public. About 2,000 dealers spon-| 


sored demonstration clinics of this | 7 


type during the past winter, it is | 
estimated by Building Supply} 


News. The newest wrinkle is a| 


power tool school for women, 
launched in Van Nuys, Cal., by 
Neiman-Reed Lumber Co. The fe- 
male do-it-yourselfers pay $5 tui- 


tion to learn the techniques of | 


woodworking, and develop a 
knowledge of lumber and mate- 
rials that will put their husbands 
to shame. 


Time Inc. Names Jackson 
‘Life’ Newsstand Manager 

Anthony Jackson, formerly 
newsstand field manager for all 
Time Inc. publications, has been 
named Life newsstand manager. 
He will also supervise newsstand 
sales for the other Time Inc. mag- 
azines. Mr. Jackson succeeds J. 
Paul Young, who resigned. 

Mr. Jackson’s appointment fol- 
lows the Time Inc. shift from 
American News Co. to S-M News 
Co. (AA, June 29). A large num- 
ber of the Time Inc’s newsstand 
staff of about 60 persons is ex- 
pected to join S-M. In commenting 
on a report that Time plans to re- 
vert to its former issue date, Thurs- 
day each week, the company said it 
“comtemplates no changes now.” 


Kimberly Succeeds Parker as 
Kimberly-Clark Chairman 


John R. Kimberly, president of 
Kimberly-Clark Corp., Neenah, 
Wis., paper products manufacturer, 
has been named chairman of the 
board, succeeding C. G. Parker. 
Mr. Parker has retired as chair- 
man, but will remain a director. 
Mr. Kimberly, with the company 


30 years, also will continue as Ingalls-Miniter Co., Boston, is the 


president. 


ee 


% 
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ALBERT B. RICHARDSON, formerly ad- 

vertising manager of Chesebrough 

Mfg. Co., has been elected v.p. in 

charge of advertising of Chese- 

brough-Pond’s Inc., successor to 

Chesebrough and Pond’s Extract 
Co. 


Sateway Challenges N. M. 
Loss Leader Law 


Safeway Stores, Oakland, Cal., 
has filed suit in the U. S. district 
court in Albuquerque, challenging 
the constitutionality of the “loss 
leader” law passed by the 1955 
New Mexico legislature, which be- 
came effective in June. Safeway 
said the state law violates the due 
process clause of the 14th Amend- 
ment and that it imposes restric- 
|tions on trade. A declaratory judg- 
ment is sought. 

Safeway formerly made exten- 
sive use of loss leaders, items ad- 
vertised below cost but limited to 
one or two to a customer. 


‘Henry Thayer Co. Appoints 

' Henry Thayer Co., Boston maker 
of Airtona, Tempo Quick-Mix for 
‘meat loaf and other products, has 
appointed Richard P. Holland Co., 


Advertising Age, July 11, 1955 


Congress Blasts 
Hopes for Extra 


Housing Census 


WASHINGTON, July 5—Hopes for 
a mid-decade census of housing 
were blasted today as representa- 
tives of the House and Senate 
agreed to drop the $500,000 fund 
requested for this purpose by 
President Eisenhower. 

The special housing census had 
been strongly supported by the 
building industry and others in- 
terested in the housing and home 
furnishings market. 

The fund had previously been 
denied by the House, but was re- 
stored by the Senate. Earlier both 
houses had voted to trim funds for 
completing the censuses of agri- 


culture, business and manufac- 


tures (AA June 13). 

At today’s meeting conferees 
decided to give the Census Bureau 
$6,900,000 for its routine month- 
to-month studies. This compares 
with $6,200,000 granted by the 
House and $7,100,000 proposed by 
the Senate. 

As approved by both houses the 
Census Bureau is ordered to com- 
plete the censuses of business and 
manufactures with $4,000,000 in- 
stead of $4,565,000 requested by 
the President. The Senate appro- 
priations committee indicated, 
however, that additional funds 
may be considered if the $4,000,- 
000 appropriation is inadequate. 
Congress also settled on $5,500,- 
000 for completing the census of 
agriculture instead of $6,000,000 
originally requested. 


WIJRT to Harrington, Righter 
Harrington, Righter & Parsons 

has been named to represent 

WJRT, Flint, Mich. The new sta- 


Boston, to handle its advertising. 


‘previous agency. 


tion, which will be affiliated with 
CBS, is expected to start telecast- 
ling in the fall. 


HOW TO GET... 


the most out of your Sales Effort 
in the huge Original Equipment Market * 


@ Because of the very close working relationship existing 
between Design and Purchasing departments in metal- 
working plants in the recommending, specifying and 
actual buying of Components and Materials for original 


equipment, you should do this—* 
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FOR METALWORKING PLANTS ONLY 


PURCHASING NEWS is 

published exclusively 
for Purchasing Men in 
Metalworking Plants 
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tl 
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DESIGN NEWS contains 
World-Wide News 


Design Developments 


of Product 


@ These two publications constitute a ‘‘package”’ that 
affords you the opportunity to give all segments of the 
design and purchasing groups all the essential informa- 
tion needed to make your salesmen’s efforts more re- 
munerative for you and for him. 


“*— BUY THIS “PACKAGE” OF INFLUENCE AT A “PACKAGE” PRICE 


ROGERS PUBLISHING COMPANY 
New York « Cleveland - Detroit - Chicago - Los Angeles 


Executive Offices: Englewood, Colorado 
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Excerpt from an editorial in 


Editor & Publisher, June 18, 1955 


PRE-SELLING 


MEMBERS of the Advertising Federation 
of America were toid of changes that may 
be expected in advertising, marketing and 
selling techniques. One of the most important 
of these, which is of vital interest to news- 
paper admen, is the increasing need for 
pre-selling. 

Modern serve-yourself retailing methods, 
and the growing number of products which 
compete for space on retailers’ shelves, make 
it imperative for a manufacturer to pre-sell 
customers on his product before they go to 
the store to buy. 


That’s where newspapers come in. 


Retailers have found over the years, 
and especially in recent years, that it 
takes newspaper advertising to build 
store traffic. Newspapers can do_ that 


hotter’ than any other medium. "here is no more logical or 


Italics ours 


efficient technique than for a manufacturer to pre- 
sell his potential customers in the same newspaper 
which carries the traffic-building ads of his local 


retailer. ... 


Applying the editorial 
to Washington, D.C. 


Yes, there is no more efficient tech- 
nique than for a manufacturer to 
pre-sell his potential customer in the 
same newspaper which carries the 
traffic-building ads of his local retail- 
ers. And in The Nation’s Capital that 
newspaper is The Washington Star. 
During the first five months of 1955, 
Washington retailers bought more 
space in The Star than in the two other 
Washington newspapers combined. 


Retailers know it is a family habit in 
Washington to shop the ads at home 
in the evening in The Star. And they 
build their advertising schedules 
accordingly. The more attention 
manufacturers pay to this strongly es- 
tablished local custom, the better their 
products sell in Washington, D. C. — 
the richest mass market in America.* 
Ask your Washington distributor, 
broker or dealers. 


*Sales Managemeut 1955 Suroey of Ruytne Porwer 


The Washington Star 


EVENING AND SUNDAY «x WASHINGTON, D.C. 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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7. frantic, serene, exciting —Washington, D. C. is a 
city of changing mood, a smorgasbord of occupations, influ- 
ences, opinions and politics. 


The Government is of course Washington’s main industry. But 
hundreds of independent businesses and industries flourish. A 
healthy year-round tourist trade is served by very fine hotels, 
motels, restaurants, department stores. 


Famous institutions like the Smithsonian, the Library of Con- 


Mme. Koo, wife of the Chinese Ambas- 
sador to the U.S., says, “Having appeared 
in LIFE in 1954, I know the great extent 
of LIFE’s influence. We are still receiving 
many requests for copies of the picture.” 


What happens when [{iii3 


Venerable ex-Veep Sen. Barkley of 
Kentucky says, “LIFE’s dramatic pho- 
tography and accurate reporting pinpoint 
world crises almost while they are happen- 
ing, promote understanding and intelli- 
gent appraisal. We look ahead to LIFE.” 


Publisher Philip L. Graham of the Wash- 
ington Post says, “LIFE’s editors have the 
courage and the brains to realize that the 
national taste is constantly rising. Each 
new issue of LIFE Magazine proves it.” 


lap anneal sprgpee ne ore ashen he ag tot 
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gress, Washington Cathedral, the beautiful National Gallery of 
Art, and others have done much to establish Washington as a seat 
of culture, and there are 25 institutions of higher learning, includ- 
ing Georgetown University, Howard University and Trinity College. 


Other points of cultural interest include the Folger Shakespeare 
Library, the Lincoln Library in the Ford Theatre, the Franciscan 
Monastery, and the Aquarium and Botanical Gardens. 


On the lighter side, fabulous dinners, cocktail parties and lavish 


Grace MacKnight, popular social secre- 
tary, rings bid-closing bell at Washington 
Symphony benefit auction. She says, 
“Everybody saw my photograph in LIFE.” 


Elizabeth Fairall (left), V.P. in charge of 
Fashion for J. Garfinckel’s: “LIFE has great 
importance in fashion. It’s good business to 
tie in with LIFE features because so many 


people buy directly from the pages of LIFE.” 
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new hub of American society. 


Dean of Diplomats Norwegian 
Ambassador Morgenstierne:“‘LIFE’s 
editorial attitude is a bastion of un- 
derstanding within the free world,” 
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—— 


Hostess with the mostes’, internation- 
ally known Perle Mesta, former Minister 
to Luxemburg, says, “LIFE pictures are 
superb camera studies, penetrating to the 
heart of a situation as it is happening.” 


fetes, attended by dignitaries, have established Washington as the 


Here, 3 out of 4 households* read LIFE. And here, as in other 
American cities, LIFE touches upon the lives of the city’s people. 
Let these words and pictures cite a few instances for you. 


*Source: A Study of the Household Accumulative Audience of LIFE (1952), by Alfred 
Politz Research, Inc. (A LIFE-reading household is one in which any member age 
20 or over has read one or more of 13 issues.) 


L| F E 9 Rockefeller Plaza, New York 20, N. Y. 


Philip Talbott, Senior V.P., Wood- 
ward and Lothrop: “LIFE is a pow- 
erful influence in stimulating inter- 
est—a leader in our way of life.” 


f 


David Finley, Dir. Nat’! Gallery of Art: John Logan, Pres 


Eleanor Lansing Thomas, former soci 

May 25, 1953. She comments, ‘After the article | received hundreds and hundreds of letters 
from all over the world. Many foreign magazines picked up the story following the LIFE for- 
mat. It was very flattering to have foreign dignitaries recognize me immediately on sight.” 


. Nat'l Ass'n of Food Dr. Leonard Carmichael, Secretary of 


“LIFE’s color photograph of Verrocchio’s Chains, says, “LIFE’s food issue in Jan. the Smithsonian Institution, says, ““LIFE’s 
bust of Lorenzo the Magnificent brought °55 did a fine job of informing readers of ‘Nation’s Attic’ story in 1953 created more 
a great many visitors to the Gallery to see the food industry's constant efforts to pro- interest in the Smithsonian Institution 


it. Many requested photographs of it.” —_vide them with better living at lower cost.” _ than ever before in our entire history.” 
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Business Paper Success Story ... 


Van Ameringen-Haebler Ads Assert: 
Chemists’ Perfumes Outdo Flowers’ 


New York, July 5—Some of the 
most unusual and attractive copy 
ever run in business papers has 
for some years been devoted to 
promoting the sale of basic per- 
fumery materials. Addressing, in 
these ads, the various manufactur- 
ers who can use its products is van 
Ameringen-Haebler, New York. 

In its unusual line, this company 
is one of the largest producers in 
the world. And whereas in former 
times the basic materials used in 
the manufacture of perfumes came 
largely from France, the company 
now sells to France. 

The company’s advertising is 
handled by Robert R. Oliver, of 
Oliver-Beckman, New York. Mr. 
Oliver is thoroughly familiar with 
the account; he formerly was ad- 
vertising manager of the company 
and has handled its advertising 
for the past ten years. 


® The striking appearance of the 
advertising is a part of the com- 
pany’s effort to get across the idea) 
that its research facilities are con- 
tinually engaged in the production 
of new bases for perfumes—‘fra- 
grances,” as the trade calls them— 
and for use in products in the 
cosmetic field which are usually 
perfumed. 

Experience has proved _ that 
sound chemical research produces | 
virtually unlimited varieties of 
odor, as against the relatively few 


odors once available from natural 
sources. Raw materials from all 
over the world supply the chemists. | 

“Through research we have been | 
able—beginning with the basic | 
natural line—to develop many en- 
tirely new notes in perfumery,” 
Mr. Oliver told AA. “It sometimes 
happens that an ingredient is 
actually unattractive in its pure 
state. But when combined with 
other products by the manufactur- 
er it produces a completely new 
fragrance. This paradox is a basic 
phenomenon in the perfumery in- 
dustry; so it has been important 
to tell the story to the manufactur- 
ers. 


® “In addition, we have the prob- 
lem of overcoming the American 
woman’s long-time preference for 
French perfumes, which are sup- 
posed to be ‘natural,’ whereas in 
uninformed opinion American per- 
fumes have been considered ‘imita- 
tions.’ 

“The fact is that we have the fin- 
est perfumes in the world in the 
U.S. today. We have all the na- 
tural materials the French have 
always produced, plus research de- 
velopments the French can’t match. 

“The research program has be- 
come so important and so valuable 
in the production of new items as 
to lead to the comment that ‘the 
Dan Cupid of today is in the re- 
search laboratory.’ ” 

The American market for van 
Ameringen-Haebler products con- 
sists of the approximately 2,000 
manufacturers of perfumery and 
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multigraphed letters, 
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of cosmetics such as cold cream, 
soap, and lipstick. 

These manufacturers realize the 
importance of adding new odors 
to their lines and of giving new 
odors to new cosmetic items. If 
successful in pleasing the Ameri- 
can woman, a new odor can be- 
come the key to a whole line of 
goods, uniting them as recogniz- 
able members of the same product 
family. 


® Hence the copy used in the 
journals reaching these manufac- 
turers must go beyond being mere- 
ly spectacular. It must—as it has 
for some years—emphasize the im- 
portance and continuing effective- 
ness of the company’s research 
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Advertising Age, July 11, 1955 


perfume or as a cosmetic fragrance, 
it should be well planned as to 
style and price, taking into con- 
sideration the market, the name, 
the package, the promotion.” 

The copy adds that, “In this 
phase of perfume design, the staff 
of van Ameringen-Haebler Inc. 
is skilled and experienced, as well 
as in the artistic and technical 
qualifications for which they are 
recognized.” 
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® With an Arctic scene in blue 
and white, centered around an en- 
largement of a snow crystal, the 
copy ran: 

“The perfumer of yesteryear de- 
pended for his success solely upon 
striking a happily different com- 
bination of the age-old aromatic 
materials. Today many fragrance 
successes are designed and based 
on the unusual note of a newly 
discovered aromatic from the lab- 
oratory of the research chemist. 
Upon this start the perfumer, with 
his artistry and technical skill, 
will design a fragrance truly orig- 
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a - 
across the central idea. 

Thus with a spread showing a 
sweeping view of a countryside 
where contour plowing forms an 
attractive pattern, the copy, head- 
ed, “There’s Design in Fragrance 
Too,” points out that, “In planning 
any new fragrance, be it for a fine 


work. 

Series of advertisements in 
spreads, with bleed and color, have 
been run under a variety of sig- 
nificant slogans, such as “Plan 
Wisely,” “There’s Design in Frag- 
rance Too,” and “What’s in a Drop 
of Perfume?”—all designed to get 
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TIMING 


You can Time your Color LIFT 
advertisements with your 
Sales Moves in each market. 


Purchase space for any one city, some 
or all, and stagger dates as you please. 


Buy Magazine Editorial Excellence 
with Newspaper flexibility. 
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inal in its beauty. For expert help | 
Haebler Inc.” 


Perfume?” goes this way: 


“Mystery, enchantment, loveli- 
in any perfuming problem, seek/ness.... precious oils from roman- 
the advice of van Ameringen- tic lands.... priceless products of 
‘creative chemistry. But more sig- 

One of the selling points made in nificant even than these is the 
copy headed “What’s in a Drop of; genius, the imagination, the com- 
|prehensive understanding of the 


perfumer who produced that drop.” | 

Here is another: 

“There are many things more 
than precious oils and fine chemi- 
cals that go into the making of her 
perfume—and not the least of 
these is research. Our research 
teams are untiringly seeking new 
aromatic bodies through microan- 
alysis, molecular distillation, and 
all forms of higher organic chem- 
istry. This effort results in new or-| 
ganic compounds, new isolates | 
from existing materials, and im-| 
proved techniques. Of the hun- 
dreds of research developments, 
relatively few are accepted for use 
in the perfume materials. Yet 
around these new aromatics, the 
imaginative genius of the perfume 
chemist can create intriguing new 
and unusual fragrances.” 


® By such advertising as this, go- 
ing straight to the point of the 
problem of the perfumery and 
cosmetic manufacturer, the com- 


pany, over the years, has striven 
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can supply them with assistance 
in the form both of technical ad- 
vice and of products essential in 
the industry. With effective sales 
and direct-mail cooperation, van 
Ameringen-Haebler’s business has 


to convince manufacturers that it| grown and continues to grow, hav- 
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ing recorded a 62% increase in 
sales between 1945 and 1955. 

The papers used in the com- 
‘pany’s continuing ad effort are 
American Perfumer & Essential 
Oil Review, Chemical & Engineer- 
ing News, Drug & Cosmetic Indus- 
try, Drug & Allied Industries, Drug 
Trade News, Oil, Paint & Drug Re- 
porter and Soap & Chemical Spe- 
cialties. 


Bozell & Jacobs Adds 
Account; Names Mason 

Fisher Nut Co., St. Paul, has ap- 
pointed Bozell & Jacobs, Minnea- 
polis, to handle its advertising. The 
company, which produces a line of 
nuts packaged in cellophane and 
vacuum tins, plans to increase its 
newspaper advertising and launch 
a tv spot campaign in midwestern 
and eastern markets. Savage- 
Lewis, Minneapolis, is the previous 
agency. 

Herb Mason has joined Bozell 
& Jacobs as executive art director 
and production manager. Mr. 
Mason returns to Minneapolis from 
California, where he was graphic 
design consultant, Previously he 
was a partner of Mason-Steele, 
former Minneapolis agency. 


Pittsburgh Adclub Elects 
Vincent Drayne, v.p. of Ketchum, 
MacLeod & Grove, has been elected 
president of the Pittsburgh Adver- 
tising Club. Other officers elected 
are Robert E. Quaid, Smith, Taylor 
& Jenkins, v.p. of programs; L. R. 
Rawlins, KDKA, v.p. of special 
activities; Virginia Trimble, Joseph 
Horne Co., v.p. of women’s activi- 
ties; Ralph L. Thomas, Peoples 
First National Bank & Trust Co., 
treasurer, and Polly Reilly, Bell 
Telephone Co., secretary. 


Lee Schooler, President, 
Public Relations Board 
always uses his 


Minox 


camera 


to photograph news while 
it's being made and after 
it’s printed. Lee finds the 
minox the easiest way to 
record photographically 

on his nationwide travels. 
for their work . . . for their 
pleasure—executives use the 
world's tiniest precision 
camera (weighs but 2'/. oz.). 
fast £/3.5 lens. all speeds 
from 1/2 sec. to 1/1000 sec. 


you can use a minox, too! 
minox III-S with 

chain and case 13950 
for literature and your 
dealer, write Dept. M 
KLING Photo Corp. 


235 Fourth Ave. 
New York 3, N. Y. 
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S&P House Organ 
Aims to Upgrade 
Financial Copy 


New York, July 5—Standard & 
Poor’s Corp., publisher of 26 dif- 
ferent services for brokers, secur- 
ity dealers and investors, believes 
in merchandising its own advertis- 
ing. 

Its promotional campaigns—last 
year it used newspaper space in 
major cities from coast to coast 
plus 27,600,000 pieces of direct 
mail—are supplemented by a col- 
orful, chatty, offset publication, 
“Advertising in Action,” prepared 
eight times a year and distributed 
to 2,500 local brokerage houses, 
banks and investment distributors. 

Published since 1948, “Adver- 
tising in Action” combines infor- 
mation about business conditions, 
tips on how to improve local ad- 
vertising, promotion for its pub- 
lisher’s activities and a continuous 
advertising award contest. Each is- 
sue reproduces, with comment by 
the editors, from four to six ex- 
amples of outstanding promotional 
activities carried on by investment 
houses throughout the country. 


® Annually, the 40-odd recipients 
of these merit awards are evalu- 
ated by a group of judges and the 
entry adjudged best is awarded 
the investment industry’s Oscar— 
the Standard & Poor’s National 
Trophy, which is in the form of a 
statuette. 

Presentation of the award is 
made at the company’s annual na- 
tional Advertising in Action in- 
vestment advertising and sales 
promotion conference, an all-day 
meeting whose program includes 
panel discussions of techniques of 
promotion. The 1955 conference 
will be held in New York Nov. 3. 
This year’s judges are Whitey 
Maclin, director of advertising, 
Paine, Webber, Jackson & Curtis; 
Alexander Biddle, executive v.p., 
Philadelphia-Baltimore Stock Ex- 
change; Louis H. Whitehead, part- 
ner, Cosgrove, Miller & Whitehead; 
John C. Madden, president, Edwin 
Bird Wilson Advertising; and 
James H. Goddard, of J. H. God- 
dard & Co. 


® There are no formal entry re- 
quirements in this unique contin- 
uing contest. Local advertising and 
sales promotion managers will of- 
ten call Standard & Poor’s atten- 
tion to some campaign which they 
have staged, but in many cases 
the company’s own field repre- 
sentatives, observing a local pro- 
motion, will send information 
about it back to John T. McKenzie, 
who handles Standard & Poor’s 
advertising and serves as editor 
of “Advertising in Action.” 

All varieties of promotional ac- 
tivity are eligible for entry and 
consideration. The 1954 contest, 
for example, was won by Abbott, 
Proctor & Paine of Richmond, for 
publication of a booklet consisting 
of a series of lectures on “Invest- 
ing in Stocks and Bonds.” Merit 
awards are announced in each is- 
sue for such varied promotional 
activities as window displays, 
newspaper advertising campaigns, 
market letters, exhibits, and direct 
mail campaigns. 


Copeland Named S. M. 


M- 
Ps 
4 
9 


Edward Petry Adds KCRA;: 
Appoints Jack Keiner 

Edward Petry & Co. has been 
named national representative 
for KCRA and KCRA-TYV, Sacra- 
mento, Cal. KCRA-TV is sched- 
uled to go on the air in September 
as an NBC affiliate. Its sister 
radio station has been operating 
for ten years and was formerly 
represented by Robert Meeker 
Associates. 
Jack Keiner, formerly assist- 
ant director of radio and television 
of Allen & Reynolds, Omaha, has 
been named assistant manager of 
radio promotion and sales develop- 
ment for Petry in New York. 


Marvin Sherres Moves 

Marvin Sherres Inc., New York 
agency, has moved to new offices 
at 315 Fifth Ave. 
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JUNIOR SELLS INSURANCE—The opening shot in outdoor advertising by 

the St. Paul Hospital & Casualty Insurance Co., Minneapolis, is this 

3-D board featuring this blond, blue-eyed boy. Naegele Advertising 
Co., Minneapolis, is the operator. 


Kennedy to DuMont Labs has joined the public relations 
Thomas R. Kennedy Jr., former | staff of Allen B. DuMont Labora- 


reporter for the New York Times, |tories, Clifton, N. J. 
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|AAMEW Elects John Ryder 


The Assn. of Advertising Men & 
Women, New York, has elected 
John C. Ryder, Local Trademarks 
Inc., president for 1955-56. Other 
officers are John J. Patafio Jr., 
Mohr Associates, and Herbert 
Ahrend, Ahrend Associates, v.p.s; 
Marianne Heiden, Frederick At- 
kins Inc., corresponding secretary; 
Lorna Colquhon, Town Hall Inc., 
‘recording secretary; Charles R. 
Diamond, Charles Diamond Studio, 
treasurer. 


Sterling Drug Elects Hiebert 

J. Mark Hiebert, exec. v.p. and a 
director, has been elected president 
of Sterling Drug Inc., New York. 
He succeeds James Hill Jr., who 
continues as chairman of the board 
and chief executive officer of the 
company. 


A. B. Copeland, regional adver- 
tising manager of American Avia- 
tion Publications for the past three 
years, has been appointed mid- 
western sales manager of Cook 
Electric Co., Chicago. 


O’Connell Moves to D'Arcy 
John D. O'Connell, with Mc- 


Cann-Erickson for the past six) 
years, has joined the copy depart-'| 
ment of D’Arcy Advertising = 


New York. 
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MEETING NEED 


PETROLEU = 


PETROLEUM 
WEEK 


Acceptance is Immediate! 


Petroleum Week is here. The long-awaited, much-needed publica- 
tion that integrates the entire oil industry is a reality—the first 
magazine designed for specialists and management in all segments 
of the industry. 


Petroleum Week is off to a flying start, having already met the tests 
of reader and advertiser acceptance. More than half of the initial 


distribution is paid, and the list of advertisers is impressive and 
growing fast. 


Petroleum Week is written for oil men by oil and business-commu- 
nications experts. It penetrates every significant level of operation 


and management . . . covers both the technology of the job and the 
business of the job. 


FOR INDUSTRY- 


If you’re selling to the oil industry, Petroleum Week is for you. You will want to use 
PETROLEUM WEEX regularly because everything important in oil is important to 


Petroleum Week readers. Call the McGraw-Hill office nearest you for additional infor- 
mation. Make sure you examine Vol. I No. I. 
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WIDE, INDUSTRY-DEEP COVERAGE 


Petroleum Week is the communications center for all interdependent 
areas of activity — exploration and production, refining, transporta- 
tion, and marketing. Petroleum Week communicates and cross- 
communicates ... keeps each branch of the industry up to date on 


developments in all phases of oil. 


ee Petroleum Week has a change-of-pace format that spotlights salient 


points — giving the broad picture in bold, eye-catching type for 
variable-speed reading. You get the “meat” of the story fast and 
you can change pace anytime you want details. 


: Petroleum Week is unique. It is the only industry-wide, industry- 
PETROLEUM . oe +> va ‘ , 

WEEK deep publication ... it is the only cross-communications medium in 
its field .. . it is the first publication designed from the start around 


the requirements of the new art of writing for variable-speed, faster 


and more efficient reading. 
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Notional Lead Co. 
Beacon Petroleum Co. 
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Cities Service Co. . 


Sawell, inc. 
Dresser Engineering Co. 
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Evertite Coupling Co. 


First National Bank in Dalles 
First Notional Bank & Trust Co. (Tulsa) 
Foster Wheeler Corp. 


Graver Tank & Mfg’ oe 
Grove Valve & Regulator Co. 


He Jes 
Hinderliter, Inc., Don &. 


ingersoll-Rend Co. 


Linde Air Products 


Division of Union Carbide & Carbon Cotp.. 


Lundberg, Dan 
Mercoid Corp. 


Oukite Products, inc, 
Oil Eqeipment Manufacturing Co. 


Porsons Co., Ralph M. 

Petro-Chem Development Co. 
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Gischel Leaves Heli-Coil; 
Fred Dunne Named A. M. 


C. Elmer Gischel has resigned 
as sales promotion manager of 
Heli-Coil Corp., Danbury, Conn.., 
} ‘o join O. S. Tyson & Co., New 
_York industrial advertising agency. 
Me will work out of Philadelphia, 
vhere he will handle public rela- 
‘ons for SKF Industries, a Tyson 
eount. Fred J. Dunne, who has 
*n Mr. Gischel’s assistant, has 
en named advertising manager 

’ Heli-Coil. 


“abst Boosts Anthony 


Pabst Brewing Co., Chicago, has 
»pointed R. E. Anthony general 
es manager of its Tap-A Can di- 
ion. Mr. Anthony, formerly di- 
ttor of personnel and distributor 
.ations for Pabst, succeeds J. A. 
ood, who has resigned. 


Base Circulation 
Hits 3,000,000, 
‘TV Guide’ Says 


PHILADELPHIA, July 5—TV Guide 
will have nearly $2,000,000 in ad- 
vertising revenue in 1955, James 
T. Quirk, publisher, told Apver- 
TISING AGE in the course of a 
regional seminar here. 

He said national and local adver- 
tising, estimated earlier in the 
year at $1,000,000, is coming in at 
a good clip. In the first two months 
of this year, he told AA, more ad 
space was sold than in all of 1954. 

In the near future TV Guide 
will announce it is raising its cir- 


culation base from 1,500,000 to 
3,000,000 as of October. And b&w 
page rates will rise from $4,200 to 
$6,000, marking the first such in- 
crease for the magazine. 
In the fall, the publication also 
will open new editions in Atlanta, 
New Orleans, Tulsa-Oklahoma. 
City and Portland, Ore. The Flor- 
ida edition will be split to give 
TV Guide a total of 37 editions. 


® Another change now being 
made, with a target date of Oct. 1, 
will be the transfer of editions 
from letterpress entirely to roto-| 
gravure or offset printing in order) 
to simplify the job for the adver-| 
tiser. 

Advertising promotion has) 
grown to such a point that the | 
promotion department now is be-| 
ing moved to a complete floor in| 
the Inquirer Bldg. Also, as of July | 
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‘GUIDE’ LINES—Informally chatting at the TV Guide regional seminar 
in Philadelphia’s Drake Hotel are Brian P. Bradfield (left), assist- 
ant to Publisher James T. Quirk; Shozo Kaneko, eastern regional 
production director, and Michael J. O’Neill, advertising director. 


1, Michael J. O’Neill, advertising Philadelphia and will assign a 
director, has moved his office to|manager to the publication’s New 


a | 


of a PENTON publication’s 


| Effective Coverage 


Gathering the information for our Continuing 
Census is much like a survey you might make for 
your company. To determine what kind of plant 
it is, we first ask, ““What do they make?” 


They tell us, and we tag it with its proper Standard 
Industrial Classification* (S.I.C.) number or num- 
bers. Now, we know in which product categories 
this plant belongs. 


Next, if there is research or designing activity, it 
will be of special significance to several of our 
publications. 


How big is the plant? Employment figures help 
STEEL, AUTOMATION and NEW EQUIP- 
MENT DIGEST determine whether the plant is 
sufficiently large to justify coverage, or how many 
copies are required to insure adequate coverage. 


Gross sales volume provides an additional yard- 
stick for measuring the plant’s buying power. 


The presence of the designing function, and the 
number of engineers, gives MACHINE DESIGN 
a further means of evaluating the engineering 
activity. 

With the major trend to decentralization, it is im- 
portant to recheck the Company’s other plants. 
(In one case there are 115 separate plant locations.) 


Operations performed provide special interest clues 
for STEEL, FOUNDRY and AUTOMATION. 


Who’s Who? Markets are people after you know 
the plants. This gives us a start on checking 
the people. 

Add it all up and you can see how this Continuing 
Census benefits you as an advertiser. It is just one 
of the many reasons why PENTON publications 
help to make good advertising more effective. 


*All manufacturers use this system in reporting to the U. S. 
Bureau of the Census. 
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Publishing 


PENTON BUILDING * CLEVELAND 13, OHIO 


Company 


York office, at 488 Madison Ave. 

The purpose of this move, Mr. 
Quirk told AA, is to centralize the 
growing national operation of TV 
Guide. 

The magazine now has a total 
of 344 employes, including 27 
salesmen. 

Advertising is expanding so 
quickly that recently the New 
York edition went up 16 pages. In 
August, the Cleveland and San 
Francisco editions also will be 
increased by 16 pages. 


Gray & Rogers Adds One; 
Names Serdahely, Stone 

Gray & Rogers, Philadelphia, has 
been appointed to handle adver- 
tising, public relations and publi- 
city for Fischer & Porter Co., Hat- 
boro, Pa., automation equipment 
maker. 

Franz J. Serdahely and Louis F. 
Stone have joined the agency’s 
public relations and publicity de- 
partment. Mr. Serdahely formerly 
was manager of the special serv- 
ice bureau of Curtis Publishing 
Co. Mr. Stone previously was with 
the Philadelphia Daily News. 


RAB Promotes Three 

William L. Morison, office man- 
ager and assistant secretary-treas- 
‘urer of Radio Advertising Bureau, 
New York, since 1951, has been 
named director of administration 
for the promotion bureau. Lloyd 
Cole, now mail room supervisor, 
will succeed him as office manager. 
At the same time, Ann Hoffman, 
who has been in RAB’s secretarial 
staff since 1952, was named ad- 
ministrative assistant to the presi- 
dent of the bureau. 


é > 
HE CAN HELP YOU 


If you're looking for 
National Distribution 


Barney Kingston 
Merchandising Director 


If you’re a manufacturer, distributor or 
advertising agency executive seeking 
quick national distribution via the inde- 
mt direct selling field this may be 
ae important message you ever 
read. 


You'd be surprised to know how easy it 
is to put your product or service in every 


city, town and hamlet in the U. S. Also 
in many foreign countries. 


They'll ane your product, see if it 
has reocltted direed selling possibilities. 
“f product qualifies they'll present 
@ 32-year sales-tested pian for speedily 
giving 48-state distribution—a pion that 
pane | over 50 —, Seow every 
multimillion dolier business. a be 
Don't lose onother day's scies. Write 
now te Barney Kingston, Merchandising 
Director. Dept. A-188, Opportunity Mag- 
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Joseph Murphy Joins WRCA 
Joseph Murphy, formerly with 
Coca-Cola Bottling Co. of Néw 


York, has been named merchandis-| Boston Adclu! [lects 
ing coordinator of WRCA, New Harold A. Beaudoin, New Eng- 


York. 


land manager o° apparatus adver- 


ib af 


in trade shows, stores, windows—day or nig 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. : 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
23° T V. It holds 30 slides (2° x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. _ F 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. ¢ DAVIS 8-7070 ¢ EVANSTON, ILL. 


tising and sales promotion for Gen- 
eral Electric Co. has been elected 


7 ; ss 
See how ADmatic can boost sales for yOu jp sasx: om ssversne ce 


clude Charlés W. E. Morris, New 
England ad manager, the Christian 
Science Monitor, ist v.p.; Richard 
A. Berenson, president, Berenson 
Liquor Marts, 2nd v.p., and Philip 
E. Nutting, New England manager, 
Holiday, secretary. Carlton M. 
Strong, Boston representative, 
Rumford Press, was _ reelected 
treasurer. 


Hoffman & York Adds Two 

Hoffman & York, Milwaukee, 
has been appointed to handle ad- 
vertising for John Graf Co., Mil- 
waukee bottler and canner of car- 
bonated beverages sold in Wis- 
consin and adjoining states, and 
W. H. Brady Co., Milwaukee mak- 
er of self-sticking industrial prod- 
ucts. 


AMERICA’S 5th 
RICHEST MARKET 


CITY CORPORATE 


Let’s take a close look at the South Bend market. The Metropol- 
itan Area of South Bend (population 232,000) is the Nation’s 
5th richest in family income. The South Bend-Mishawaka City 
Corporate Area is Indiana’s 2nd largest in income and sales. The 
9-county primary coverage area of South Bend’s television station 
WSBT-TYV has an Effective Buying Income of $1,165,630,000.00. 


WSBT-TV DOMINATES 


THIS GREAT MARKET! 


Hooper and Pulse show that no other station 
even comes close to WSBT-T'YV in share-of- 
audience. Therefore, there’s only one effective 
way to reach the television audience of the 
great South Bend market—that’s with 
WSBT-TYV! 


* PRIMARY COVERAGE AREA: 9 Rich Counties in 
Northern Indiana and Southern Michigan. 


A CBS BASIC OPTIONAL STATION 
ASK PAUL H. RAYMER COMPANY © NATIONAL REPRESENTATIVES 


EXHIBIT—This is part of the exhibit of award-winning literature dis 
played at the American Institute of Architects convention in Minn 
apolis. 
Information, Technical Excellence Soughi 


in Architects’ Awards on Product Literature 


MINNEAPOLIS, July 5—Eight 
companies received two or more 
awards in the seventh annual 
building products literature com- 
petition sponsored by the Ameri- 
can Institute of Architects and the 
Producer’s Council. The awards 
were presented during the Ameri- 
can Institute of Architects con- 
vention here. Five certificates of 
exceptional merit, 23 certificates 
of merit and 39 honorable men- 
tions were presented. 


Ceco Steel Products Corp., Chi- 
cago, received four awards; three 
awards each were received by 
Pittsburgh Plate Glass Co.; Owens- 
Illinois Glass Co., Toledo; LCN 
Closers Inc., Princeton, Ill.; and 
Mosaic Tile Co., Zanesville, O.; 
two awards each went to Arm- 
strong Cork Co., Lancaster, Pa., 
Detroit Steel Products Co., and 
J. A. Zurn Mfg. Co., Erie, Pa. 


Awards were given for literature 
that reflected “high standards of 
technical excellence and informa- 
tive value to the architect.” 


s Awards were given in four 
classes. Winners are: 


Class 1—Literature concerned primar- 
ily with basic technical information: 
certificate of exception merit, the 
Acoustical Materials Assn.; certificate of 
merit to the Metal Lath Manufacturers 
Assn., Kimble Glass Co., subsidiary of 
Owens-Illinois, Pittsburgh Plate Glass 
Co., Hendrick Mfg. Co. (ad agency— 
G. M. Basford Co.), Structural Clay 
Products Institute; Honorable mentions 
to Structural Clay Products Institute, the 
Clay Products Assn. of the Southwest, 
the Marble Institute of America, Bethle- 
hem Steel Co., and Louis Dallavia. 

Class 2—Literature offering technical 
information confined to the particular 
products of a single manufacturer: 
certificate of exceptional merit, E. F. 
Hauserman Co.; certificates of merit, 
Detroit Steel Products Co., Pittsburgh 
Plate Glass Co. (Batten, Barton, Dur- 
stine & Osborn), Overly Mfg. Co. (Walk- 
er & Downing), Ceco, LCN Closers, (D. 
K. Morrison Advertising Agency), Amer- 
ican Radiator & Standard Sanitary Corp., 
Inland Steel Products Co., J. A. Zurn, 
Anemostat Corp. of America (Michel- 
Cather); honorable mentions, Mosaic Tile 
(Farson, Huff & Northlich), American- 
Olean Tile Co. (Arndt, Preston, Chapin, 
Lamb & Keen), Steel, Armstrong Cork 
(BBDO), Kimble Glass, F. W. Wakefield 
Brass Co. (Blaco Advertising Agency), 
Prescolite Mfg. Corp., J. A. Zurn, Fiat 
Metal Mfg. Co. (Robert Christopher 
Agency), Ceco, Sanymetal Products Co. 
‘Lee Donnelly Co.). 


@ Class 3—Literature of primarily pro- 
motional nature: certificates of excep- 
tional merit, the Architectural Woodwork 
Institute (Byrne Marcellus Co.) and 


Knoll Associates; certificates of me) 
Structural Clay Products Institute, } 
saic Tile (Farson, Huff & Northlic 
Cupples Products Corp., Owens-Illinc 
Marble Institute of America, Cold Spr 
Granite Co., Architectural Terra Cc 
Institute; honorable mentions, Armstr: 
Cork (BBDO), Celotex Corp., Mos 
Tile, Glen-Gery Shale Brick Corp., Pit 
burgh Corning Corp. (BBDO), LCN Ck 
ers (D. K. Morrison), Metal Lath Ma: 
ufacturers Assn., Roddis Plywood Cor; 
(Klau-Van Pietersom-Dunlap), U. S 
Plywood Corp., H. E. Fletcher Co., Ind’ 
ana Limestone Co., Knoll Associates. 
Class 4—Space advertising directed pr 
marily to the architect: Certificate « 
exceptional merit, LCN Closers (D. ’ 
Morrison); certificates of merit, E. 
Bruce Co. (Greenhaw & Rush), Buil 
ing Stone Institute (Moore & Co.); ho 
orable mentions, Owens-Corning Fiberg] 
Corp. (McCann-Erickson), Structural Cl 
Products Institute (Wildrick & Mille 
Flour City Ornamental Co., Ceco (Char 
O. Puffer Advertising Agency), Kenti 
Inc. (Ruthrauff & Ryan), Pittsburg 
Corning Corp. (BBDO), Pittsburgh Pla 
Glass (BBDO), Inland Steel Produc 
Co., (Hoffman & York), Bethlehem Ste 
Co., Kawneer Co. (Fuller & Smith 
Ross), Ceco (Charles O. Puffer). 


Miss Crighton Retires from 
Slocum; 3 Execs Promoted 

Coincident with the retiremen 
of B. B. Crighton July 1 as busi- 
ness manager of Slocum Publish- 
ing Co., Detroit, publisher of Auto- 
motive News, the company has 
promoted three executives: Pete 
Wembhoff, editor of Automotive 
News, will assume added duties as 
general manager of the publica- 
tion; Richard L. Webber, Michigan 
ad manager since 1949, has beer 
named business manager, an 
Robert M. Finlay, managing ed’ 
tor, will move up to editorial di 
rector. 

Mr. Wemhoff was elected direc 
tor, v.p. and treasurer of the com- 
pany and put in charge of all 
Automotive News operations in 
January when Miss Crighton, wh: 
has been with the paper since 192: 
took a leave of absence because o 
illness (AA, Feb. 7). Mr. Webbe 
has been acting business manage: 
since then. Recent appointments t« 
the publication’s Michigan-Ohio 
advertising staff include Roy J. 
Holihan, former advertising man- 
ager of Stran-Steel division of 
Great Lakes Steel Corp., and Wil- 
liam R. Maas, with the publication 
two years, 


WDAS Moves Studio 
WDAS, Philadelphia radio out- 
let, has moved to larger quarters at 


Belmont Ave. and Edgely Rd. 
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TV Dogs—Canines 
That Is—to Get 
Merchandising Aid 


NEw York, July 7—The tv mer- 
chandising business is going to the 
dogs. Television’s favorite canines, 
Lassie and Rin Tin Tin, are getting 
ready to enter this lucrative field. 

Both these doggie film telecasts 
turned out to be among the sleep- 
ers of the 1954-55 video season; 
both are now determined to capit- 
alize on their popularity by picking 
up some extra money through 
product licensing. 

Television Programs of America, 
producer of the “Lassie” series, 
has assigned Stone Associates to 
handle merchandising for this show 
as well as for “Captain Gallant of 
the Foreign Legion” and “Ramar 
of the Jungle.” This company is 
headed by Martin Stone, who was 
tremendously successful in his 
merchandising efforts for “Howdy 
Doody,” while he was a co-owner 
of the property. Now his merchan- 
dising activities are confined to 
TPA titles and “Jackie Gleason 
Enterprises” projects. 


® By fall the boys and girls will 
have these Lassie items to choose 
from: T-shirts, sweat shirts, paja- 
mas, terrycloth pullovers, cardi- 
gans, farmyard toy sets and chil- 
dren’s costume jewelry. Stone 
shelves will be lined with cloth, 
plastic and miniature dogs modeled 
after the star video collie. 

The Christmas edition of the 
Montgomery Ward catalog wiil 
have a section devoted to Lassie- 
labeled children’s clothes. At least 
seven different articles are to be 
included. Stone is signing up new 
licensees every week; the “Lassie” 
list is expected to be a much longer 
one by September. 

Television Programs of America 
executives feel that this kind of 
merchandising will serve as a big 
plus for the advertiser as well as 
for the producer. Campbell Soup 
Co. sponsors the Lassie film on 
CBS-TV. Promotion for the new 
products will help to build interest 
in the telecast, they point out. 


@ Nearly 25 licensees, ranging 
from the makers of jungle helmets 
to coloring books, have been signed 
for “Ramar of the Jungle.” About 
20 have been lined up to carry the 
“Captain Gallant” label. 

Lassie’s arch competitor, Rin Tin 
Tin, has signed nine companies to 
make Rin Tin Tin products. Henry 
S. White, director of advertising 
and promotion for Screen Gems, 
producer of the Rin Tin Tin shows, 
said the articles will be available 
throughout the country by late 
summer. 

This dog adventure is carried by 
the National Biscuit Co. on ABC- 
TV and on Mutual. Screen Gems 
syndicates the show on 50 other 
stations not included in the 70- 
station ABC-TV lineup. 


ABC Film Syndication 
Makes Personnel Shifts 

John B. Burns, formerly mid- 
western manager, has been named 
to the new position of director of 
national sales for ABC Film Syn- 
dication, New York. He will con- 
centrate on specialized program 
services for national network ad- 
vertisers. Patric Rastall, now on 
the midwestern sales staff of the) 
film company, was named acting 
manager of the midwestern divi- 
sion. 

Other promotions at ABC Film 
include Nat V. Donato, to eastern 
sales manager in addition to his | 
duties as Canadian representative, | 
and Joseph F. Greene, from traffic | 
manager to manager of the client 
service department. Coincidentally, | 
Franklin Freeman, now assistant to | 
the v.p. in charge of sales for ABC 
Film Syndication, and Robert J. 
Powers, previously with A. Stein} 
& Co., will be added to the com-| 
pany’s eastern sales staff. 


1s one of the gentlest 


te you.” 


gentler than they used to be 


of overdoung. 


Today’s 


Philip Morris 


— made gentle for 
modern taste 


A good cigarette is more than a smoke. 


It is also a release—an amemity—a socal gesture—2 part of the grace 
and charm of daily bving {ts one of life's gentle pleasures, and Phulip Morns 


Thus to offer a gentie Philip Morris is to perform an act of courtesy 
and of {nendship—a way of saying “Hello Newghbor, a gentile good mornung 


For gentle Philip Morris has kept pace with the change that has 
come over American manners and Amerxan life in our modern time 


As the machine has freed us from labor it has brought with # a new 
generation of young men and women who know lesure and how to enjoy 
They have used thew new-found hours to create and share « more cultured, 
refined and mannerly way of living for themselves, thew families and thew 
friends. They have made American lives gayer and American products 


Gone ate the felt suit, the black car, the hard derby, the high buttoa 
thoes, beavy skirts, the corset, the stiff sher| and the hard collar 


Enter the new-day automobile in two-ione pastels. play clothes, bath- 
ing suits, lighter diets, lighter foods and lighter tobsccos. Enter today's 
Philp Morris— made gentle for modern taste 

Kt is to this new, less harsh and gentler day that Philip Morris is. 
attuned. That is why we take gentle tobaccos to start with, make them more 
gentic in the process of refimng, and convert them into Philip Mortis, as gentle 
and as pleasant a cigaretic as we know how to make —a modern cigarette you 
can smoke of offer anywhere, with no sense of heaviness of beung out of place 


You too can enyoy the gentle pleasure—the fresh unhitered flavor —of 
today's Phibp Morris. Why don't you try &t—today 


PHILIP MORRIS Inc.—100 Park Avenue, New York City 


P.S. And we'd love to know what you think of our Philip Morris adver- 
(usang — reproduced here. Why not write and tell us? Thank you very much 


TASTE TEST—This ad represents one part of an experiment by Philip 
Morris Inc, The over-all 13-week, Chicago-only campaign in news- 
papers, radio and tv is a test of low-pressure cigaret advertising 
which, the company says, is “long overdue.” This montage combines 
all the ads used in the campaign and asks for a consumer reaction 
to the new advertising. The theme of the campaign, gentleness, is 
explained in this ad, as the company’s new approach to keep apace 
with the modern American style of life. Biow-Beirn-Toigo, New 
York, is the agency. 


‘Post’ Guarantee, Rates Go Up)of director of sales promotion. At 


Effective with the Jan. 7, 1956,|the same time Herman Stein and’ 
issue, The Saturday Evening Post|Samuel Gerker were elected v.p.s, 


will increase its circulation rate | David R. Weinstock, a v.p., was 


base from 4,450,000 to 4,650,000 
and will raise its rates approxi- 
mately 8%. A b&w page, one time, 
will go from $16,800 to $18,145. 


Rothmoor Boosts Cisney 
Rothmoor Corp., Chicago maker 

of women’s apparel, has appointed 

Franklyn Cisney to the new post 


| 


elected treasurer, and Jack Led- 
erer, a V.p., Was named a director. 


Rotsman Joins ‘McCall's’ 

Arnold M. Rotsman, formerly 
director of research and marketing 
for the Baltimore News-Post, has 
joined McCall’s as assistant direc- 
tor of research. 


WALLACES’ FARMER 
and IOWA HOMESTEAD 


LOWEST 


MAXIMIL-MINIMIL 


HIGHEST 
SALES 
POTENTIAL! 


Annual 
farm income 
$2.5 billion... 
twice U.S. 
average. 


RATE 


of Any ABC Local Farm Paper! 


No. 1 Medium in the No. 1 Farm Market in the Nation! 


WALLACES’ FARMER 
and IowA HOMESTEAD 


DANTE M. PIERCE, PUBLISHER * DES MOINES, IOWA 


|Leonard Spinrad Offers 

| Closed Circuit Data 

| Leonard Spinrad, 511 E. 20th St., 
New York, has published his “1955 
‘Closed Circuit Television Data 
Book” summarizing activities in 
this field in the last several months. 
‘All companies active in the pro- 
‘duction of closed circuit tv are 
listed with their personnel. 

The book also covers labor 
unions in the field, details on the 
necessary projection equipment 
and a review of the government’s 
position on the subject. More than 
200 closed circuit telecasts—with 
the names of their sponsors, pro- 
ducers and date of telecast—are 
listed. 


NFAA Elects Sidney Clayton 

Sidney Clayton & Associates, 
Chicago agency, has been elected 
to membership in the National 
Federation of Advertising Agen- 
cies, Los Angeles, as the Chicago 
‘affiliate. The 25-agency network 
limits membership to one agency 
in each market area. 
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| Roche. Eckhoft Moves 

Roche, Eckhoff & Lee, Los An- 
| geles agency, has moved to its own 
| building at 8721 Beverly Blvd. 


We can check 


your retail sales 
each week... 


Every Wednesday in 50 American cities 
we spot-check “over-the-counter” drug 
| sales. Gathered from a_ representative 
| group of erus stores, the figures are 
| eee coordinated into reports issued 
| the following Monday. In addition, we 
| also check products sold through grocery 
outlets in a number of cities. 

This amazing service, valuable in test- 
ing copy and keeping track of competi- 
tors, is available to any advertiser or 
agency. We can check as few or as many 
towns as your needs require. We can 
check competitors. We can also give you 
inventories each week. (Incidentally, our 
Research Department is separate from 
our agency). 

If you will set aside a few minutes of 
your time, we can quickly and graphically 
show you how this spot-check system 
functions. We feel sure you will find our 
| presentation interesting and —_ 
| Call Circle 6-1700, Street & Finney, Inc., 
45 West 45th Street, New York 36, N. Y. 


GRIER S 


| FOR 


(GUARANTEED 


ALMANAC 


2,100,000 CIRCULATION 


1956 


AND AUDITED) 


AGAIN! YOUR BEST ADVERTISING 
BUY IN THE SOUTH! 
NO RATE INCREASE 


THE LARGEST UNIT OF 


_ CIRCULATION IN THE SOUTH — 


Grier’s 2,100,000 circulation is concentrated 
| in the fast-growing South. 


Its coverage is 


| almost double that of any other publication 


in this territory. 
| ‘THE GREATEST 


| COVERAGE IN THE SOUTH. 


i 


Grier’s 1,000,000 R. F. D. circulation is by far larger 
than is afforded by any other publication in the states 


| shown below. Many thousands of the homes covered 
receive no other printed advertising medium. 


Every ad works a full 12 months! 


N.C, 
TENN. 
ae dae 325,000 
. 
200,000 
oa he 
TEXAS 390,000 
| 210,000 
FLA, 
. om ‘ 
Where Grier’s Almanac Goes: 190,000 


@ 1,100,000 copies distributed through retail 

drug and general stores by means of a sys- 

tem of special editions sold to approximately 
40 of the largest wholesale druggists in the 


South. 


@ Another 1,000,000 copies of Grier’s ore 


mailed to R. F. D. Boxholders in 
100% coverage of every R. F. 


the South. 
D. box is 


guoranteed in every county in which Grier’s 


is distributed. 


FOR INFORMATION AND RATES, 
CALL, WRITE OR WIRE 


GRIER’S ALMANAC PUBLISHING COMPANY 


GEO. M. KOHN, JR., General Manager 
Atlanta Office: P. O. Box 1435, Atlonta, Ga. — WAlnut 5129 


Eostern Office: DAN B. JESSE, JR, 10 £ 43rd St... New York 17-—MUrray Hill 2.4845 


Mid West Office: RAYMOND J. RYAN, 35 E. Wacker Dr., Chicago 1—ANdover 3.2240 


Western Office: 3. G. DAVENPORT ASSOC, 2412 W. 7th St., Los Angeles 5—DUnkirk 2.6254 


Dolles Office: ED F WRIGHT, 505 N. Ervay, Dollos—PRospect 0189 
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The NEWS of the ROCKIES 


First 5 months this year we carried 
41.5% of the retail linage of Denver 
7 days against 7, tabloid against 
standard size. Last year, same period, 
our share was 40.0%. 


(Media Records) 


Mountain News 
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Thor Faris Out 
Its Distribution, 
Plans Expansion 


| (Continued from Page 1) 
Hudson-Ross and Mandel Bros., 
|Chicago; Leonard’s, Fort Worth, 
and Joske’s, San Antonio. 

The Thor Corp. spent from 
$750,000 to $1,000,000 on advertis- 
ing last year and more than $1,- 
000,000 in 1953, Mr. Buckingham 
said. He said that Henri, Hurst & 
McDonald would continue to be 
Thor’s agency, although Thor has 
done little or no advertising for the 
past six months. The agency has 
had the account for nearly five 
| years. Thor has not severed rela- 
|tionships with the agency, Mr. 
Buckingham said. He added that 
|the agency has done a wonderful | 
'job in promoting the company 
products. 


Martin Zitz, president of Henri, 
Hurst & McDonald, told AA that 
although the “Thor account has 
been in hibernation for 18 months, 
his agency will not resign the ac- 
count.” Mr. Zitz said the agency 
has been adequately compensated 
by Thor during this period and 
added that the compensation would 
continue for any services that the 
agency might render. Mr. Zitz said 
that he and Mr. Buckingham have 
discussed the handling of adver- 
tising in new fields that Thor is 
thinking of going into. Thor’s pres- 
ident, he said, indicated that he 
would retain the agency in these 
new ventures. 


= Mr. Buckingham told AA that 
the Thor company is in the midst 
of expanding and that negotia- 
tions are under way for the pur- 
chase of several companies. He de- 
clined to name the companies or 
the products they manufacture. He 
hinted that they were not in the 
appliance field. 

“The Thor Corp. has a large 
amount of money on hand and is 
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WHAT'S 
GOING ON 
IN OKLAHOMA? 


OKLAHOMA 
IS GROWING 
NEW JOBS: 


Here's where opportunity keeps knocking! In Oklahoma 
City alone almost 25,000 new jobs have been added since 
1950! That's what has attracted 75,000 new citizens—and 
why 25,000 new homes have been built. 

You can see the expansion everywhere—new office 


buildings downtown and in suburban areas—new schools— 


new churches—31 new shopping centers—592 acres of new 


industrial development 


Oklahoma's diversified economy is the foundation of 


her healthy growth. Oil, farming, livestock, manufacturing, 


wholesaling, distributing, military establishments—all com- 


bine to provide a stable and continual expansion of this 


state with a future. 


Your product can share in this expansion. Its sales, too, 


will grow in Oklahoma—when you advertise in the news- 


papers that keep growing with Oklahoma. 
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in good financial shape,” Mr. 
| Buckingham said. “We plan to use 
the money to expand, and we 
hope to acquire other companies 
before the end of the year.” 

The sudden switch in washer 
distribution policy was made for 
economy reasons, Mr. Bucking- 
ham said. “Distributors expect 
manufacturers of appliances to 
spend large amounts of money to 
advertise appliances,” he said. “We 
were not able to match national 
advertising money with larger ap- 
pliance manufacturers, and it was 
too costly to continue with other 
expensive services such as coop- 
erative advertising and a strong 
sales force, so we cancelled all our 
distributorships and retained the 
Bonia Co.” 


® Thor has a contract with the 
Bendix home appliances division, 
Avco Mfg. Corp., for Avco to make 
an undisclosed number of Thor 
automatic washing machines of a 
new type (AA, March 7). A new 
principle will be used in the wash- 
er and will be contained in both 
Bendix and Thor machines, al- 
though the outer appearance of the 
machines will be different. 

Mr. Buckingham declined to say 
how many washers Bendix would 
make for Thor, but he did say 
that it was much cheaper for Thor 
to buy the washers from Bendix 
than to make them itself. Thor 
formerly made washers in subur- 
ban Cicero; it closed this plant sev- 
eral months ago. Thor, however, 
still manufactures wringer wash- 
ers in Bloomington, III. 

Under the Bonia agreements 
with stores handling the new 
washers, each store must order 
at least 90 machines, Mr. Buck- 
ingham said. He said he has no 
idea how much the washers will 
retail for but said that Thor deal- 
ers would be able to compete with 
discount houses. 


® Thor has been in a turmoil for 
the past two years with two 
changes in management. The com- 
pany was taken over in February 
by a group headed by Arnold H. 
Maremont, the new board chair- 
man. The company lost more than 
$2,500,000 last year. 

Shortly after he took control, 
Mr. Maremont predicted that the 
company would show a profit for 
1955, both from its washer opera- 
tion and from expanded activities 
of Phillips Control Corp., Joliet, 
Ill., a wholly-owned subsidiary 
which manufactures control com- 
ponents for the electronics industry. 
Mr. Buckingham told AA that the 
over-all Thor operation broke ev- 
en for the first six months this 
year. 


® AA learned that two company 
officials have resigned, apparently 
because of the switch in distribu- 
tion plans. They are Paul J. Buch- 
en, general sales manager, and 
Robert F. Kaufmann, manager of 
advertising and sales promotion. 

Mr. Buchen’s resignation be- 
comes effective Aug. 1. Mr. Kauf- 
mann has been named exec. v.p. of 
O. S. Burr Corp., Evanston, III. 

The Bonia Co. also will distrib- 
ute a combination washer-drier 
machine for the Automatic Washer 
Co., Newton, Ia. The new gas-op- 
erated machines will be marketed 
about Aug. 1. Automatic Washer 
said it believes its appliance is 
not competitive with Thor’s. 


EASY WASHER APPROVES 
MERGER WITH UNION 


Syracuse, July 7—The directors 
of Easy Washing Machine Corp. 
yesterday approved a merger with 
the Union Chemical & Materials 
Corp., Pittsburgh, and also a pro- 
posed operating agreement with 
the Murray Corp. of America, De- 
troit. 

The Easy company would go out 
of existence under the plan, but the 
other companies would continue 
its operations in Syracuse. 
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| Speculative Presentation Ban Is Part! We regret to announce the 
| | resignation of . s 
’ cf = / £ 
Ww NG : 
| of Conspiracy in Agency Case . B. ARMSTRONG, Jr. | 
(Continued from Page 2) and publishers?” | (Bruce, to most people) . = 
constitutes a ‘conspiratorial agree-| Few agency men believe the| 
ment ?” he asked Mr. Barnes. commission system is perfect, Mr.| -— Si. 
s Why do ps government’s|Mayers continued, but “is it not | BURGOYNE VICE PRESIDENT Ge 
| charges ignore ent and experi- difficult to establish that public 
| ence in the competitive selling of|interest would be served if the| and EASTERN REPRESENTATIVE to 
| agency service? Why do the charges | courts found that agency commis-| to join Pa 
i . . . | 
| present the agency business as/|sions must be rebatable? Or if they| iss 
| though there can be no competition |concurred that one of the most| CUNNINGHAM & WALSH Inc. | 
between agencies if there is no dif-| competitive of all businesses, and . ; at 
ference in price at which they bill|one of the easiest to get into, is as Account Executive cel 
publishers’ space? indeed a ‘monopoly’? ex 
“Why do you not recognize that; “In the event of such decision, ak eee : its 
publishers’ white space is vastly the ensuing chaos would do noth- im 
different from finished merchan-j|ing constructive for the little fel- : . We lis. 
dise on the shelf of a wholesaler? lows in the agency field, or their Our warmest congratulations and best wishes go  gaacter fa onve fimoex we 
rp taaes ne - FZ business clients, or for any with Bruce on his new job. In the future, we 4 tiv 
| ordinary business men do not other kind of business people the : : inci i 4 | 
| viene sana pdactiaeh, i end out | auth drut lawe eee Sees Ge will handle all business from our Cincinnati office. 
} of the Four A’s, as either conspira- protect.” ' fir 
1) torial or monopolistic, but your de-| ; of ) 
| partment believes they might be. : th 
so labeled under possible inter-. lic 
pretations of current anti-trust) : oe 
law, would not your department be ia | 
doing a greater public service if, allt 
instead of launching costly litiga-. e 
tion, you suggested to Congress a 
i legislative clarifications that would | . 
simplify compliance by ageneies| ; 
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(Continued from Page 3) 
photographed as the bus moves 
along its route. When processed, 
photographs are projected indivi- 
dually on a screen where a tabu- 
lator records the number of people 
and vehicles passing in each photo- 
graph. 

Because the combined motion of 
the bus and the audience is 
“stopped on the film,’”’ NATA says, 
“a highly accurate tabulation can 
be made.” The sex of the pedestri- 
an audience is determined by its 
dress before the tabulation is made. 

This check was incorporated as} 
a part of the recording technique 
in the belief that if sex can be 
determined in this way, then the 
pedestrian is clearly within read- 
ing distance of the traveling dis- 
play. Background crowds or groups 
of people impossible to classify by 
sex are thus eliminated from the 


greater 


Nashville 


\ wa tches 


} N 


os 


final count. — channel 
The first NATA camera count Spots are available on \ 

study of an outdoor traveling dis- 6s . ” XY 

play was made last March in New- Cartoon Carnival, ~~ 

ark, N. J., on routes of the Public . : ey we 

Service coordinated transport. The , P roducing ratings as spailunl 


Public Service Corp. operates more 
than 3,000 vehicles in New Jersey. 


, high as 16.8, with an 
' audience that’s grow- 
ing daily. Further de- 


tails from The Katz market—with Nashville’s highest towered, maximum powered 


the outlet for 62 Tennessee and Kentucky coun- ' 


ties reaching a quarter of a million tv families—a billion dollar 


® About 240 miles of representa- 
tive routes in the Newark area) 
were recorded on more than 20,000. 
photographic frames. As tabula-| 
tions were made for each route, | 
they were entered in one of the) 
five two-hour periods between 8 
a.m. and 6 p.m., according to the) 
origination time of the route. 

On the basis of the 39 trips re-| 
, corded, NATA says, the average) 
| | number of pedestrians and vehicles 
passed per mile was established. | 
These figures, when multiplied by | 
the average year-round speed of 
the bus in miles per hour, deter-| 
mined the daily average of 15,960) 
potential] advertising exposures for 
one traveling display in ten aver-| 
i age daylight hours. 
: Copies of the current study may | 

q be obtained from any NATA mem-| 
ber or from NATA headquarters, | 
30 Rockefeller Plaza, New York 20. 
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equipment. In addition to complete coverage of Nashville, 


Agency, our National 


se +: Ae | 


representatives. WLAC-TV delivers a consistently clear signal to an area that’s 


“fringe” to others, “basic fabric” to Channel 5. This exclusive 


WLAC-TV bonus area produced $247,718,000 in retail sales 


last year. 


100,000 watts @ Channel 5 
CBS Basic Affiliate 
Nashville, Tennessee 


Goldthwaite-Smith Adds Office 
Goldthwaite-Smith Advertising, 
San Francisco, has opened a South-_ 
ern California branch office at 136 
E. Figueroa St., Santa Barbara. 
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Simmons-Boardman Monthly 
Goes Back to 1832 

To the Editor: I have reference 
to Apvertisinc Ace of June 6, 
Page 26, covering the centennial 
issue of Iron Age. 

Without any desire to detract 
at all from Iron Age’s magnifi- 
cent centennial issue, I must take 
exception to the claim made by 
its publisher that it is the first 
industrial magazine to be pub- 
lished anywhere in the world. 

Our monthly, Railway Locomo- 
tives & Cars, traces 123 years of 
continuous publication back to 
the American Railroad Journal, 


_ first published in 1832. Our files 


of this magazine indicate that 
there has been no break in pub- 
lication of this book over the 123- 
year span and that it has kept its 
identity throughout that period, 
although the name has _ been 
changed a number of times. 

It is possible, of course, to quib- 
ble about Iron Age’s interpreta- 
tion of the term “industrial maga- 
zine.” But, in our opinion, a busi- 
ness paper covering both the man- 
agement and technical side of rail- 
roading is definitely an industrial 
magazine. 

Railway Age, which is a weekly 
affiliated with Railway Locomo- 
tives & Cars, will celebrate its 


YOU CAN’T PREDICT 
the day when someone 
will accuse you of 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES * CLIENTS 
all can have 
INSURANCE 


against this hazard, at very little expense. 
it's smart to have our special policy — 


AND BE PROTECTED 


WRITE FOR DETAILS AND RATES 


EMPLOYERS REINSURANCE 


CORPORATION 
SURANCE EXCHANGE _ 
ANSAS CITY, MISSOURI 


,centennial in 1956 and will get a 
‘great deal of inspiration from 
Iron Age’s spectacular job in its 
own centennial issue. However, 
(the Railway Age staff feel them- 
| selves to be mere youngsters com- 
pared with the ancestry boasted 
by the staff of Railway Locomo- 
tives & Cars. 

W. H. Scumoprt Jr., 
Vice-President, Simmons- 
Boardman Publishing Corp., 
New York. 

© . . 

Use in Preliminary Study 
Justitfies Motivation Research 

To the Editor: The current crit- 
\icism of motivational research can 
‘be understood, in part, as an in- 
evitable reaction to a new research 
approach which utilizes un- 
familiar and seemingly esoteric 
‘methods. However, it is also 
|true that some of this criticism is 
justified—and for this the social 
scientists themselves must bear 
_a share of the responsibility. Some 
of them have not defined clearly 
what they are doing or specified 
when and where motivational 
research can be of most value. 

As both a practicing clinical 
psychologist and motivational re- 


one of the many applications of 


mention in spite of its importance. 

The goal of social science is to 
obtain quantitative laws relating 
known characteristics of people to 
their behavior. In the advertising 
situation, for example, we want 
‘to know the exact number of 
| people who buy product X as a 
ifunction of their age, income, 
desire for status, feelings of in- 
isecurity, etc. To obtain such in- 
formation quickly and economi- 
cally, we must investigate only the 
important hypotheses or hunches 
and ignore the unimportant ones. 
All would agree that an attempt to 
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Your Merchandise With 


There’s simply no end to the variety 
of consumer merchandise you can 
package more effectively and eco- 
nomically with ‘SELF-STICK’’ Pres- 
sure Sensitive Bands! Beautiful Flex- 
ographic color printing . . . Instant 
sealing — no moistening, taping, 
stitching, pinning! 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welceme. 


searcher, I want to outline just) 


| 


relate eye color to automobile 
purchase would be absurd—but 
a study relating social class to 
automobile purchase might be 
valuable. The important question 
is how to determine the relevant 
hypotheses before starting an ex- 
tensive and expensive quantita- 
tive investigation. 

Motivational research can be a 
real aid in this preliminary search. 
With its depth studies of the whole 
person and with its indirect and 
subtle projective tests, it can pro- 
vide the essential hypotheses and 
clues prior to large scale numeri- 
cal studies. It can furnish direc- 
tion to the more precise statistical 
approaches and thereby eliminate 
many of the trial and error meth- 
ods present today in the field of 
consumer behavior. 

An awareness of the relevant 
hypotheses is one of the best guar- 
antees of a profitable research 
program. For the finest experi- 
menter, the most expert statis- 
tician, or even the most complex 
electronic computer can not pro- 
ceed meaningfully without fore- 
knowledge of the proper questions 
to ask and the significant areas to 
investigate. 

The greater economy, precision, 
/and assurance gained from this ap- 


his new approach—one, incidental- | proach in the preliminary research 


‘ly, which has received only brief | Stages is of real significance. Of 


|course, motivational research has 
‘many other valuable applications 
in all phases of research, but this 
function alone should justify its 
widespread acceptance. 

Lewis J. SHERMAN, PH.D. 
Associate Director, Institute 
for Motivational Research, 
Detroit. 

° © + 

Suggests a New Tie-in 
To the Editor: Hope Universal 
Beverages and their agency, Rip- 
pey, Henderson, Kostka & Co. 
(AA, June 6) don’t miss a great 
opportunity for a Moo’Gay-Smir- 
noff tie-in promotion in 1956, 
featuring a drink made of appro- 
priate proportions of orange-flav- 
ored Moo’Gay and that sly Smir- 
noff vodka. This milk-based, hang- 
over preventing health drink, of 
course, would be dubbed The 


MOO’DRIVER. 

If this has been suggested by 
hundreds of AA readers already, 
it only reconfirms my feeling that 
geniuses are a dime a dozen these 
days! 

ANNE B. BRADLEY, 

MacFarland, Aveyard & Co., 

Chicago. 

* * . 


Fargo Company Promotes 
Christmas in June 

To the Editor: I read with in- 
terest the story in the June 13 
ADVERTISING AGE about the “Christ- 
mas in July” theme which Monico 
Inc. is using to promote its new 
“Christmas in July” cologne. 

Although we perhaps can’t take 
credit for the off-season Christ- 
mas idea, you may be interested 
in the promotion we recently put 
together for our client, Fargo 
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Give Your Home « Christmas Present in june 


ot Your FARGO GLASS and PAINT DEALER 


Glass & Paint Co., utilizing a 
“Christmas in June” idea. 

The Fargo Glass & Paint Co. is 
a wholesale organization serving 
hardware, paint, appliance, linole- 
um and lumber retailers in North 
Dakota and parts of South Dakota, 
Minnesota and Montana. About 
200 such retail outlets have tied in 
with this “Christmas in June” 
promotion at the local level. 

In order to limit the length of 
this letter, I am enclosing a copy 
of the promotion kit—which out- 
lines the entire plan—together 
with a sample of one of the store 
posters, a photograph of a window 
display of a participating dealer, 
and a proof of one of the newspa- 


per ads. The only cost to the deal- 
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er for this entire promotion was 
what he was willing to spend for 
running tie-in ads in his local 
paper. 

Perhaps some of your readers 
might find this rather unusual 
promotion to be of interest. 

HAROLD E. FLInt, 

Harold E. Flint & Associates, 

Fargo, N. D. 

. +. 
Offers Tips on Submitting 
New Products to Editors 


To the Editor: A standard fea- 
ture in most household magazines 
—including Sunrise, of which I am 
editor—is a “new products” col- 
umn, The format and content of 
these is about the same in most 
magazines. It consists of an illus- 
tration and 50 words or so of text 
describing the item and usually 
telling how much it costs and 
where it can be bought. 

Despite the fact that these col- 
umns have been appearing in mag- 
azines for a good many years, and 
despite the fact that they are free 
publicity for the items mentioned, 
it is astonishing how many adver- 
tisers, and especially advertising 
agencies, send in material that is 
virtually unusable. A good many 
more items would be used, and 
editors would be spared a great 
deal of harassment, if the follow- 
ing simple procedures were fol- 
lowed: 

1. When seeking free publicity 
through one of these new products 
columns, send in all the material 
the editor will need with the first 
letter. Don’t send in a leaflet and 
tell the editor that he can obtain 
further information and photo- 
graphs if desired. You are asking 
for a favor so don’t expect the edi- 
tor to sit down and write you and 
ask for additional information. 
Editors have something else to do. 

2. Include all pertinent informa- 
tion in the text accompanying the 
photograph. That means price, 
whether the item can be purchased 
by mail (and the price should al- 
ways be postpaid), and what re- 
tailers sell the item if it is not sold 
by mail. 

3. Whenever possible use hori- 
zontal pictures. Space for these 
items is limited and many a worth 
while contribution fails to see the 
light of day because there is no 
room for a vertical photograph 
which cannot be cropped. 

4. In sending material to pub- 
lications with regional distribu- 
tion, don’t send them items ob- 


GIVES YOU COMPLETE COVERAGE IN 
AKRON’‘S BILLION DOLLAR PLUS MARKET 


Akron’s One Billion Forty Million Dollar Market is served 


by only ONE powerful newspaper — the Akron Beacon 


Journal. You get complete coverage of this fertile market 
at one low cost either Evening or Sunday. R-O-P color 


ONE LOW RATE 
Evening or Sunday 


available in all issues. 


CIRCULATION 
Evening, .155,154 
Sunday, 162,175 


POPULATION 
Metro. 
Ret. Tr. Area, 578,300 


Area, 446,100 
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viously unsuited to their area. A 
Florida magazine isn’t interested in 
publicizing the newest type of ear- 
muffs. 

Editors like new product col- 
umns because they have a high 
editorial interest and provide a 
real service to the reader. At the 
same time, editors recognize these 
for what they are—namely, free 
publicity. Therefore they get a little 
burned up when those seeking this 
publicity expect the editor to take 


rubber cement are devilish de- 
vices. I find it quite a trick to 
separate copy and photo in such 
cases without ripping the picture 
to bits. I like the masking tape 
idea suggested by Ruth Boland. 

However, in many cases it 
would be unnecessary to attach 
the photo and copy if the pictures 
carried adequate identification per- 
manently affixed to them, particu- 
larly in the case of portraits. Of 
course, separate copy should also 
be supplied for use in preparing 
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us in retail advertising and those 


in other fields. Your series on the} 


future of discount outlets was par- 
ticularly informative. 

Now I wonder if you have any 
information as to what cities are 
doing to combat the operation of 
shopping centers. Naturally down- 
town merchants are concerned and 
naturally they are going to fight 
for their share and more business. 
In our own case (Appleton is a 
city of about 40,000) a new center 


formation on that, it will also be 
appreciated, 

Possibly you might have had 
many write-ups on this in past 
years that I missed... possibly 
missed because this was not our 
problem until recently. Any “dope” 
will make us thankful. 

ARTHUR H. BENSON, 
Gloudemans & Gage Depart- 
ment Store, Appleton, Wis. 

© © a 
Praise for Citrus Story 


To the Editor: Thanks for an- 
other gem in your long-sparkling 


that: 

“1. Your Nonsensical Salesmen 
Are on the Job, 

“2 Your Nonsensical Public Re- 
lations Men Know What to Do, 

“3. The Nonsensical Product is 
Any Good, or 

“4. The Nonsensical Public! 
Knows What It Wants, Anyway.” 

Mr. Woolf, it would seem, dis-| 
approves of levity and prefers an| 
advertisement that looks like a/| 
page from the telephone directory | 


69 


and therefore had my feathers ruf-|small print please. I am in p-bl-c 


fled. No. I am not now, and never |r-l-t--ns.) 
have been, a member of the ad- 


vertising profession. (Put this in 


LAWRENCE PHELAN, 


Montclair, N. J. 


21 Ryne 5 
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contribution. but with enough so that merchants} ment. They give all the informa- for 
WARREN H. PIERCE, | downtown are beginning to fight| tion possible, but oh, brother! ‘ He 
| Editor, Sunrise, St. Petersburg, as they haven't fought before. In In short, I don’t feel I am doing : hol 
Fla. the near future a forward-looking} wr Woolf an injustice when I 5 I 
. ° . plan of promotion is to be com- say that, being a humorless man, roll 
Votes for Perforated Paper pleted and the results of other|he distrusts humor. He can say of tisi 
for Picture Identification cities will, of course, be very help-| me that, being a man with no me- ; sal 
To the Editor: My vote of ful for us. We have heard that) chanical sense, I distrust mechani- ells 
| thanks to Kenneth Butler for air-| >t@te St. in Chicago used radio to) ca) contraptions, and I won't to | 
' «. th bl ft at hi bring out the idea that “State St. mind it a bit. to | 
ri nave oa ye aa ing ety merchants have it every day for He can’t say, however, that I : I 
i > eae \ eyo ‘| you”—used radio in heavy doses ; ; 195 
While we haven’t had too much : wrote this letter because I am . 
; . over a time. Some reports have : { Th 
trouble with paper clips (they’re responsible for any of the adver- i 
i been that they were very success- tisements of which he disapproves : we 
} ere on agptirians the ful: others that this did not do pp % yes 
q picture that must be cropped any- , h f h << te 
way), cellulose tape and thick mich good. If you. Bare aay % Sle 
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q the Seeaiiiaie alent erie cs coverage of the ad field. I refer pe 
ty The best gimmick I’ve seen yet|t© James O’Gara’s story on the cl 
i is a piece of copy paper perforated |Florida Citrus Commission pres- w 
across the middle. One half is|@™tations in Lakeland. This is the m 
cemented permanently to the back | Kind of coverage I can obtain no- ais - 
of the photo, while the other half, Seeute tas Supevtnl bears simon. Robert J. Diemert and William J. Terry of i 
J pri Sig appre perp ag Kennern L. Hatt, TERRY-DIEMERT CO., Seattle Food Brokerage Firm a 
use by the picture editor Assistant Advertising Director, 
WILLiaM V. Torrey JR., Scholastic Magazines, New s \ \ ' by 
. Managing Editor, Drug Trade York. is 2 . As Newcomers We Soon rs 
News, New York. News for Mr. Woolf L d S d T | a 
. “< - To the Editor: “Good Sales Are earne eatt e an acomda 
Pen am eae = epi No Proof that Nonsensical Adver- pf = 
opping Center inroads tising Pays.” A S$ M k , 
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| didn’t take us long to find out that the Seattle te 
and Tacoma areas are two markets . . . not 
one big market. We are continually telling o 
our principals that localized advertising is as . 
necessary in the Tacoma market as in Seattle. in 
Therefore, most of our lines are advertised As 
regularly in the Tacoma News Tribune.” S 
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Slenderella, on 
Ad Diet, Fattens 
as Clientele Slims 


(Continued from Page 3) 
sense program” to make women 
look more comely, was started in 
May 1950 by Larry Mack, who 
formerly was in the loan business. 
He is president and principal stock- 
holder of the company. 

Mr. Mack got his new business 


rolling by using newspaper adver-| | 


tising to entice women into his 
salons. In 1953 he decided Slender- 
ella was sufficiently established 
to get some of radio’s top salesmen 
to talk about it. 

Between 60% and 70% of the 
1955 ad budget will go into radio. 
The lineup changes from week to 
week, but about 50 stations cur- 
rently are being used. Most of the 


Slenderella participations are on | 


early morning 


shows. In New 
York, Jack Ster- 
ling (WCBS), 


Dorothy & Dick 
(WOR), and Kla- 
van & Finch 


the more or less 
ad lib pitches for 
Slenderella. 


Larry Mack 


= As a rule, Mr. 
Mack prefers to have the male 
personalities deliver the commer- 
cials. First, the choice morning 
wakeup periods are dominated by 
men for the most part. Secondly, 
he believes it’s better psychology 
to have a masculine voice appeal- 
ing to women to do something 
about looking better. 

The spot radio is supplemented 
by a Pacific Coast network show 
on CBS. Ruth Ashton is the fea- 
tured performer in this 10-minute, 
five-a-week program. 

After radio, magazines get the 
next biggest share of the budget. 
Fashion-wise ads promise to make 
the girls slender without “disrob- 
ing, electricity, exercise or starva- 
tion diet.” The schedule includes 
Cosmopolitan, Glamour, Harper’s 
Bazaar, TV Guide and local publi- 
cations in Chicago, New York and 
Los Angeles. Other magazines are 
to be added later. 

Nor have newspapers been eased 
out of the picture. They are used 
more or less regularly in eight to 
ten major cities. They always come 
in for a big play when a new salon 
is being opened. 

Management Associates is the 
Slenderella agency. 


® Slenderella is testing television 


in & 4° Slender 


we YOU'VE FOUND IT AT LAST— 
. Fabulous Slenderelia — inter- 
national —the newest, most wonder. 
ful wey to slenderize — designed 
0! a leading unversty —to strawghten 
your posture —restore your line of 
; beouty —firm you — proportion you 
—give you thet High Fashion 
Figure—NOW 
ALL THIS AND HEAVEN TOO! 
— Well pomper you— indiwiduohze 
your coloric needs—answer your 
} every question—for your very spe- 
ciel—no other women is quite the 
some — Your Slenderetio Figure will 
| be made to order for you—Nety- 
i rally, you'll love it 
ALL THIS 1S GUARANTEED... 
| with Slenderelia international s— 
} wonderfully complete program— 
Individvelized just for you ond 
your very specie! needs. 
FREE TRIAL — Phone now oF come 
in to your Slende elle Solon — You tl 
love the core — the individval atten- 
tion—the privecy—the cherming 
decor —it's 10 reloning—it's like o 
cores $2.00 per vin! — W 
budget plen. Open 9 A.M. to 
9 PL. Phone todey... We'll keep 
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FASHION FIGURE—This ad is typical 
of copy used by Slenderella, which 
promises customers to slenderize 
them from large dress users to 
wearers of smaller sizes. 


cs 
| = 


(WNEW), among | 
others, make with | 


with one-minute and 20-second 
film spots on KNXT, Los Angeles, 
and on WNBK, Cleveland. Early 
test results are very encouraging— 
so much so that the company un- 
doubtedly will expand into tv. 

All this activity stems from the 
Slenderella formula for slenderiz- 
ing—the word reduced is never 
used by Mr. Mack and his staff. 
The keystone of this formula is a 
special table constructed, says Mr. 
Mack, by Ohio State University 
scientists. Designed to repropor- 
tion the body properly, this table 
gives the subject “passive exer- 
cise” and improves circulation. 


’ 
| 


| 
c 


' 


3 
Ee 


| 
| 


FEMALE APPEAL—This scene is from 
one of the commercials Slenderella 
is using to test television’s sales 
power. The company is shopping 
now for a daytime tv show for fall. 


Second point in this program is a 
diet especially prepared to meet 
the needs of the individual. The 
menu, of course, is usually de- 
signed to bring about loss of weight 
—whether or not it is called re- 
ducing. 

The third point in the program is 
provided by mint wafers, which 
are concocted to give the shape- 
changing woman the necessary 
amount of minerals and vitamins 
to keep her lively while the slen- 
derizing process is going on. 


= Mr. Mack has a two-fold ex- 
pansion program in mind for Slen- 
derella. The first segment calls for 
more salons here and abroad. The 
second sees the launching of a 
Slenderella licensing business, with 
manufacturers assigned to use the 
name to sell everything from low 
calorie foods to clothes. 

Expansion into the food field— 
with canned low-calorie vegetables, 
fruits and salad dressing as the 
first products—is set to begin soon. 

This expansion will be closely 
allied with Slenderella’s stepped 
up television campaign. By the end 
of 1955, tv probably will have mus- 
cled its way into the budget for a 
30% share of the company’s total 
expenditure. 


of days a week, with Slenderella 
licensed products paying the video 
bill for the other weekdays. 


000,000 and $1,500,000 for 1956. 


Schenley Sports Books Out 
Schenley Industries Inc., New 


|Sports Encyclopedia,” a five-vol- 
‘ume set in a metal stand, to in- 
terested bar owners at $15 a set. 
/Merit House, New York, the pub- 
‘lisher, is also making the ency- 
| clopedia available to individuals at 
|the same price. Schenley officials 
believe that 


the encyclopedia 


should avert what might otherwise 


be rather strenuous arguments on 
the subject of sports. 


whether you figure it by circula- 


Among the projects Mr. Mack | 
has in mind is a 30-minute daytime | 
network show starting in the fall. | 
As he envisages it, the company | 
will sponsor the show for a couple | 


His program for expansion calls | 
for an ad budget of between $1,- 


York, is offering the “Schenley | 


Whether It's ‘Time’ or ‘True,’ Single Copy 
Salesman Has to Chase Consumers: Levy 


By L. S. Botts | 

Cuicaco, July 
customer. Study his 
and social behavior, Note the state 
of his neighborhood. But above) 
all, follow him. | 

That is the key technique with) 
which Chas. Levy Circulating Co., 
new Chicago newsstand distributor 
for Look and for Time Inc.’s maga- 
zines, proposes to meet the problem 
of sliding magazine single-copy 
sales. 

As the “other” magazine circu- 
lation outfit in Chicago besides 
American News Co., Levy got the 
Time Inc. contract last week when 
Time left American News and be- 
came a partner in S-M News Co. 
(AA, June 20). 

Then last week Levy became the 
local distributor for Look when 
that magazine left American News 
in favor of Curtis Circulation Co. 
(AA, July 4). But even before 
the new contracts Levy was the 
largest of the 700-odd “indepen-| 
dent” circulators who compete| 
with American News across the| 
country. 


® In fact, Levy says it now rep-| 
resents more than 80% of the mag-| 
azine business in Chicago (70% 
before the Time Inc-rement)— 


tion or sales. Levy employs 375 
people, operates more than 100 
trucks, bills more than $5,000,000 
yearly in magazine and paper-back 
book orders and does out-of-state 
transport of Chicago daily papers 
besides. 

According to Charles Levy Jr., 
president and son of the founder, 
the company is facing the same 
problem that plagues marketing 
men everywhere these days— 
keeping up with the consumer. 

“Years ago,” he told ADVERTISING 
AcE, “we used to say ‘If people 
want magazines they’ll go get 
them.’ That isn’t true any more— 
now we follow the people.” 

Following the people has meant 
quite a chase for the 47-year-old 
circulating company, and the big 


move has been indoors. Just since 
World War II, the number of Chi-| 


NOW HOLD ITI—/! ‘even men, a horse and a dog— 
all there was t: ‘he country’s largest independent 
newsstand distr’ itor in 1908—posed for this shot 


cago newsstands has declined 50%, 


5—Follow the| and the main transfer has been 
economic | to within the stores. 


= Levy has also had to trail the 
populace out to the suburbs and 
the suburban shopping centers, 
away from the rapid transit sta- 
tions with their declining volume, 
away also from “declining” city 
neighborhoods and into those that 
are “coming up.” As a result, Levy 
Co. is a bear on population move- 
ments, buying habits and maps— 
Mr. Levy’s office looks like a 
cartographer’s, if the known uni- 
verse consisted of Chicago. 

Another important job is to im- 
prove service. “Voluntary purchase 
of single copies is very important, 
and newsstand sales are all vol- 
untary,” says Lou Levy, v.p. and a 
cousin of Charles. “To strengthen 
that, we must improve display fa- 
cilities, keeping 
magazine depart- 
ments in stores 
attractive and not 
overcrowded. 

“Improving cor- 
ner newsstands is 
often blocked by 
city ordinances, 
which is a further 
reason for the 
transfer to stores. 
In the stores, we 
try - to obtain, 
through a dealer education pro- 
gram, increased stand footage. 
Eventually we hope to work with 
store fixture manufacturers to get 
bigger stands installed in new 
stores.” 


Chas. Levy 


= Close cooperation with the pub- 
lishers, especially those of the 
key mass circulation books, is 
highly important, and the publish- 
ers seem to think so too: No less 
than 25 Chicago-area newsstand 
promoters for national magazines 
use Levy as a headquarters. 

In a typical operation a few 
weeks ago, 12 of these promoters 
joined with Levy in a coordinated 
drive on new dealerships and im- 
proved displays. As a result, Levy 
opened “several thousand feet” of 


interests”—hobbies, 
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new magazine space. 

Though it admits that “outside 
video, auto 
driving, paper-back books—have 
depressed newsstand sales, Levy 
has seen too many changes in its 
time to be discouraged. It got 
started just before the auto era, in 
1908, when Charles Levy Sr., a 15- 
year-old newsboy, bought a raffle 
ticket and won a $12 horse-and- 
wagon combination. 

The editor of the old Chicago 
Mail heard about the triumph, 
and offered the boy a job hauling 
newspapers from the Loop to Chi- 
cago’s stockyards; very soon young 
Levy was also delivering to corner 
boys and dealers on the West Side, 
and was a full-fledged (one-horse) 
“circulating company.” 


= Since then, Levy Co. has paced 
the times with many a change. 
First it added magazines, then mo- 
tor trucks (1922), then paper-back 
books (1940). The last of these 
was as significant as any, though 
it hardly got started until after 
the war. 

Levy now reports that paper- 
backs account for no less than 
25% of its total circulation dollar 
volume—it has six trucks roving 
the city handling nothing but 
books. 

Most recent change at Levy, and 
still going on, is departmentaliza- 
tion. The company now has en- 
tirely separate magazine, paper- 
back and newspaper departments 
—“so that the magazine salesmen 
can concentrate on magazines 
alone,” says the son of the found- 
er. 


® Against this background of 
change, Levy Co. has no trouble 
feeling confident that it can build 
back single-copy sales for Time 
Inc., as well as Curtis, Meredith, 
McCall, most of Crowell-Collier, 
Macfadden, Fawcett and other top 
publishers. 

“We've gone through these cy- 
cles before,’”’ commented Lou Levy. 
“The coming of sound movies was 
to be our death knell. So was ra- 
dio, and then tv. 

“Magazine sales will come 
back,” he added. “What it will re- 
quire is new thinking by both 


editors and circulators.” 


which only the horse wouldn’t stand still for. 
The scene was Chas. Levy Circulating Co.’s orig- 
inal headquarters at Polk and Wolcott. 
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George Schmidt, AA 
Ad Production Head, 
Dies Unexpectedly 


Cuicaco, July 5—George F. 
Schmidt, advertising production 
manager for ADVERTISING AGE, In- 
dustrial Marketing and Advertis- 
ing Requirements, died unexpec- 
tedly July 4, following a heart at- 
tack. Mr. Schmidt had been with 
AA since early in 1947. 

He was born 
May 19, 1920, in 
Chicago. He at- 
tended St. An- 
' drew’s Catholic 
School and De- 
Paul Academy. 

He went to 
work for Na- 
tional Miller 
Publications in 
1938 in the ad- 
vertising pro- 
duction depart- 
ment, where he remained, except 
for Army service, until he joined 
Advertising Publications. 


George Schmidt 


= Mr. Schmidt went into service 
March 14, 1942, and was dis- 
charged Dec. 1, 1945. During his 
Army service he was a member of 
the Canadian-American division, 
an all-volunteer group which 
trained in paratrooper and com- 
mando tactics. 

He took part in the invasion at 
Anzio and in the fighting along the 
Italian peninsula, in France and in 
Germany, receiving five battle 
stars for the European Theater. He 
also fought in the Aleutian Islands. 
He was awarded the Bronze Star 
Medal for bravery in action. 

He is survived by his widow, 
Betty Lou, and two children, Sus- 
an, 7, and Stevie, 4. 


CHESTER A. PATTERSON 


Cuicaco, July 5—Chester A. Pat- 
terson, 72, owner and president of 
the Patterson Publishing Co., died 
from a heart attack at his home 
here June 30. 

Mr. Patterson was born in South 
Vienna, O. He came to Chicago in 
1902 and joined the editorial staff 
of Building Management magazine. 
He entered the publishing field in 
1906 when he purchased the maga- 
zine. 

Building Management was sold 
by Mr. Patterson in 1918, and the 
following year he founded Ameri- 
can Restaurant. He started Ameri- 
can Motel in 1949. Mr. Patterson 
also published American Resort 
and School and College Cafeteria, 
which later were dissolved, and 
Club Management, which he sold 
in 1940. 

Mr. Patterson was one of the 
founders of the National Restau- 
rant Assn. He also was a Shriner 
and a member of the Chicago Ro- 
tary Club and the Chicago Athletic 
Assn. 

The publishing company will be 
run by Mr. Patterson’s twin sons, 
Stuart and Wallace, as co-publish- 
ers. 


ERNEST CHABOT 


IRVINGTON, N. Y., July 6—Ernest 
Chabot, 52, advertising manager of 
the Burnham Corp., manufacturer 
of boilers and heating specialties 
and builder of greenhouses, died 
July 2 of a heart attack. Born in 
New Jersey, Mr. Chabot had lived 
in Tarrytown, N. Y., for 21 years 
and had been connected with the 
Burnham Corp. most of his busi- 
ness life. Widely known in the 
horticultural field, particularly in 
greenhouse development of plant 
life, he wrote a number of books 


on the subject. Mr. Chabot was an. 


associate editor of Flower Grower, 
and contributing editor of The New 
York Times garden section, Popu- 
lar Gardening and Better Homes. 
& Gardens. He was a v.p. of the) 
Men’s Garden Club of New York | 


and a member of the British Royal 


Horticultural Society. 


ROBERT R. GLENN 


Cuicaco, July 5—Robert R. 
Glenn, 57, president of Glenn, 
Jordan, Stoetzel, died here July 1 
after a heart attack. Mr. Glenn 
had been president of the agency 
since 1951. He had been associated 
with the agency, formerly known 
as Evans Associates, since 1937. 
Before joining Evans, he had been 
western manager of Hardware 
World, Toy World and Implement 
Record. 


Brown-Forman Reports Sales 

Brown-Forman Distillers Corp., 
Louisville, reports sales for its fis- 
cal year ended April 30, 1955, were 
$70,780,854, second highest in the 
company’s history. The record was 
set in 54 with $73,570,139. Net in- 
come after taxes in fiscal 55 was 
$2,645,717 compared with $2,889,- 
045 in fiscal ’54. Decrease in net, 
the company’s annual report says, 
“was caused primarily by ex- 
panded selling and advertising ex- 
penses as a result of stronger com- 
petition.” 


AGAIN! POPPER PICTURE BOOKS 
DRAW THE CROWDS IN CHICAGO 


At the National Advertising Industries Exposition POPPER CREATED and PRINTED 


BOOKS in 4-color Comic Technique entranced the buyers . . . skeptics for the most part! 


No matter what you make or sell a book by Popper will make your sales chart go up! 
Ask your advertising agency—or us! 


THEY GET ANY AUDIENCE! 


Ask for samples. 

Davy Crockett, too! 

Stock and special books available 
from the company which started the 
industry A BILLION BOOKS AGO! 
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The Great A&P 


largest US food chain... in 1953 had 4,247 stores and 
$3,989,103,000 sales—12.1% of the national 
total of food chain sales.* 

AXP sales, however, reflect its merchandise, prices 
and service, rather than its size. Size is not always 
synonymous with value... 

For instance, one magazine with only 1,300,000 
circulation wraps up in an efficient and economical 
package the best of this country’s farm buying 
power—SuCCESSFUL FARMING. 

SUCCESSFUL FARMING subscribers include 42%, of 
all farms earning $10,000 or more...produce 53% 
of the US total of all grains, 57%, of the hogs, 44% 
of the dairy products, 44% of the eggs. 

For some years, their average annual cash income 
has been around $10,000—represents an $11 billion 
market, the equivalent of another national suburbia. 

Because SUCCESSFUL FARMING for fifty years 
has helped its subscribers make more money and 
live better...this magazine has more influence with 
farm families than any other medium. You need 
SF to balance national advertising schedules, to find 
new quality prospects! Inquire any SF office. 

*Source: Topics Publishing Company 


MEREDITH PUBLISHING CompPANyY, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, and Los Angeles. 
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O'Neill to Bogner & Martin ‘Holiday’ Adds Three 


Clem G. O'Neill Jr., formerly to Its Chicago Staff a 
with the national advertising de-| Three new additions to the Chi- 


partment of the Duluth Herald|cago sales office of Holiday are| 


and News Tribune and the Wash-| William C. Henning, formerly 
ington Post, has joined the Chicago with Better Farming, which Curtis | 
office of Bogner & Martin, news- | Publishing Co. has sold (AA, June 
paper representative. 120); Everett T. Allen, formerly of 
the St. Louis Globe-Democrat, and 
/Bruce Marsh, who comes to the 


DIRECT MAIL ‘magazine from Minnesota Mining 
& Mfg. Co. | 
IN CANADA Richard C. Eaton has been ad- 


Our knowledge of Canadian mar- vanced to manager of the Chicago 
kets is enabling us to serve many |/|office. Norv Waldron, who has 
U. S. Direct ny —_eene been in Chicago, has been placed | 
gg egy oor Soom ye gy in charge of Holiday’s St. Louis 
Lists — Printing — Letters ~~ Ad- || Office. 

dressing — Premium ail-away 

Service — Simplified Householder | Pabco Names Gear A. M. 
Mailings — Contest Judging — E. V. Gear has been appointed 
Mailing. general advertising manager of 


HERBERT A. WATTS LIMITED Pabco Products Inc., San Francis- 


co. Mr. Gear joined the company 


177 King St. West, Toronto as assistant ad manager of the 
Canada floor covering division in 1946, 
Telephone: EMpire 6-1108 | was named ad manager for the 
Grands «=» Mentecet |division in 1953, and division mer- 


‘chandising manager in 1954. 


Freeman Allard Pratt Applegit 


WHICH IS MORE BLESSED?—Both donors and recipients reflect pleasure 
as (left) John Freeman, president, National Industrial Advertisers 
Assn., presents citation to Adrian J. Allard Jr., v.p., Barcolo Man- 
ufacturing Co., Buffalo, for winning entry in Niagara Frontier Ad- 
vertisers Assn. contest, while, in right hand photo, K. C. Pratt, in- 
dustrial editor consultant, makes award of plaque to Elmer M. 
Applegit, coordinator of publications for Socony Mobil Oil Co., on 
behalf of House Magazine Institute, for outstanding contribution to 
industrial communications. 


What happens locally is always of —the Sunday Telegram Magazine é MATURE Pip 
greatest local interest, such as these Supplement — has a winning hold on ¥ etme 
two sons of a Shrewsbury, Massa- the entire Worcester market— second E, 
chusetts doctor getting the most out : : * 

largest in the state, 22nd Industrial : 


of their visit to a Worcester County 
sheep farm — the subject of a recent 


alike. That’s why the Feature Parade give you. 


A Perfectly Legal Hold 


County in the nation. 

Sunday Telegram Feature Parade When you want Sunday supplement 

story. coverage in the lucrative Worcester 
Showing people what happens close Market, you’ll want the local impact 

to home is the ONE way to get com- _—‘ for your sales message that only the 

plete readership from young and old locally edited Feature Parade can 
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«Locally Edited « Letterpress Printed spot color, two, three and full The Worcester Telegram-Gazette 


All articles and illustrations Nationally recognized as one color reproductions. George F. Booth, Publisher 
are tailored by local feature of the finest letterpress Sun- Ciivealatbies: 

writers, artists and photog- day supplements. | Daily, 156,818; Sunday, 104,429. 
raphers to the reading inter- Black and white rates are Ddieis R ie & Schmitt ae 
ests of central Massachusetts  *Color Availability same as ROP. Color rates are Neniotel Rabresintatives : 
people, High quality black and white, unusually low. oe 


Advertising Age, July 11, 1955 


Coming 
Conventions 


*Indicates first listing in this column. 

Aug. 6. Midwestern Advertising Agency 
Network, 3rd quarterly management and 
production workshop, Drake Hotel, Chi- 
cago. 

Aug. 6-9. Mail Advertising Service 
Assn., annual convention, Statler Hotel, 
Los Angeles. 

Aug. 15-19. Photographers’ Assn. of 
America, 75th anniversary convention. 
Conrad Hilton Hotel, Chicago. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world convention, 
Ambassador Hotel, Atlantic City. 

*Sept. 11-13. Advertising Federation of 
America, 7th District convention, Bir- 
mingham, Ala. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

*Sept. 29—Oct. 1. Advertising Feder- 
ation of America, 10th District conven- 
tion, Oklahoma City, Okla. 

Oct. 2-5. American Association of Ad- 
vertising Agencies, Pacific region annual 
meeting, Hotel Del Coronado, San Diego. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 6-8. Pennsylvania Newspaper Pub- 
lishers’ Assn., 3ist annual convention, 
Roosevelt Hotel, Pittsburgh. 

*Oct. 17-8. Advertising Federation of 
America, 3rd District convention, Sedge- 
field Inn, Greensboro, N. C. 

Oct. 7-9. National Advertising Agency 
Network, midwestern regional meeting, 
Dayton. 

Oct. 14-16. National Advertising Agency 
Network, eastern regional meeting, At- 
lantic City. 


Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 


Oct. 17-18. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Oct. 20-21. Audit Bureau of Circulations, 
4ist annual meeting, Drake Hotel, Chi- 
cago. 

Oct. 31-Nov. 2. Assn. of National Ad- 
vertisers, annual meeting, Hotel Plaza, 
New York. 

Nov. 8-10. Fourth Canadian national 
packaging exposition and conference, 
Automotive Bldg., Canadian National 
Exhibition Grounds, Toronto. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

Nov. 14-16. Public Relations Society 
of America, annual national conference, 
Ambassador Hotel, Los Angeles. 


Sonotone Plans 
Print Drive for 
New ‘100’ Model 


New York, July 5—Sonotone 
Corp. is introducing a new light- 
weight hearing aid in a campaign 
featuring how easy it is to conceal 
the instrument. 

The new model—the Sonotone 
“100”—is matchbook size, weighs 
one ounce and uses four transistors. 
Sonotone was the first to market 
a transistor hearing aid in 1953. 

Irving I. Schachtel, president of 
Sonotone, said the “100” model is 
aimed “at an estimated 4,000,000 
men and women who need hearing 
aids but have shied away for 
vanity’s sake.” 

Sonotone has produced two fash- 
ion booklets—for men and women 
—showing a variety of ways in 
which the hearing aid can be con- 
cealed. 

The first national ad will be a 
full page in the August Reader’s 
Digest, to be followed by news- 
paper insertions in the 400 cities 
where Sonotone has field offices. 
Doherty, Clifford, Steers & Shen- 
field is the agency. 


MacNaughion in Drive 

Schenley Import Co., New York, 
will use 28 daily newspapers dur- 
ing July and August in major 
markets for Canadian whisky in 
the U. S. to emphasize that Mac- 
Naughton Canadian whisky “is a 
gem of a buy for quality and for 
price.” L. H. Hartman Co., New 
York, is the agency. 


Charles Sloane to Morse 
Charles Sloane Jr., formerly re- 
gional advertising manager for 
Europe of Vick International, has 
been appointed v.p. of Morse Inter- 
national, New York, in charge of 
the Vick International account. 
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: | Advertising Age, July 11, 1955 ” 
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= re po . f “The Story of, ably will be distri ;, educational ial db 7 
a ¥ |MeatPac | 500,000 copies o y of, ably will be distributed to schools; educational material prepared by 
5 =f U C kers Will |Meat,” an ee win comic and retail stores, Mr. Schwaegerle the Institute. They will be distrib- 8 
x =f. . ‘book publish y the William C.!said. So k l ted before schools open in Sep- a 
7 se omic Bo k /book p me packers also may use) ute efore schoo pen in p 
—_ OXS Popper Co., New :. ‘ them as mailing material. The/| tember. : 
A pipe te heokint to Promote Meats ip ie ale coy bh > ; oe booklets cost about two cents each. age 
d , and then rese at pacKk-| This is the first time that the fi ce 
and a toast is offered Cuicaco, July 5—The American | Ing companies at the same price. Institute has used comic books for CAPSULE MYSTERIES 
‘ ‘Meat Institute and many meat|The Popper Co. will include one promotional purposes. A blank 5 MINUTE TV FILM SERIES : 
a2 Sagemaecatine cap ihe ony be med wand yan _packers throughout the U. S. will! Oster electric knife sharpener with | space is provided on the last page || ©@ 39 programs now available 
camel Guastenty @ tn wall whencven 2 use comic books this year to pro- each order for 25,000 booklets. The of the booklet where packers’ ® Each pregram a complete story 
eo ee mote meat products. Institute will make the same deal names may be imprinted. The im-|] © Allows for 3 commercials 
on tine Gh emantion teaiees | Verne Schwaegerle, advertising to packers. printing will done free by the In-|| © 8 ces with Glenn Langan 
cn hare pe eee 0b ec director of the Institute, told AA stitute, Mr. Schwaegerle said. The tice Michelson, ine. : 
clitaal nee that he expects to order more than|® The educational booklets prob-|booklets will tie in with other <6 West OB St.. NEW VERE SS y, 
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To out colleagues and stilled imerument 


oour 
, ' makers who have set asule thew twols es 
Inendly and respecied compernor The healthy Conthemen, a toast! 


q The FRED. GRETSCH Mig Co. 

fi) CENTLEMEN, A TOAST—F red. Gretsch 
1 Co., Brooklyn, manufacturer of 
musical instruments, ran this ad 
in four trade publications as a 
tribute to a retiring competitor. 


Drum Maker Uses Ad 
i to Pay Tribute to 
i) Retiring Competitor 


BrRooKtyn, July 5—It is com- 
moniy expected by various experts 
§ 
' 


that increased competition means 
increased advertising. But who 
could predict that a drop in com- 
petition would create an occasion 
for advertising? 

It did. When C. G. Conn Ltd., 
Elkhart, Ind., musical instrument 
maker, announced that its drum | 
division would go out of business, | 
its major competitor, here in. 
Brooklyn, ran ads in four trade | 
publications. 

Still more unusual, the ad served 
primarily as a tribute to the re- 
tiring competitor. Fred. Gretsch 
Mfg. Co. said in its ad, ““‘We regret 
that this pioneer drum maker is 
gone. The healthy rivalry will be 
missed by us and by everyone to 
whom drums are important.” 

For the ads, Gretsch called on an 
old tradition to honor Leedy & 
Ludwig, division of Conn. | 


- 


w The ad suggests: In the tradi-. 
tion established in an old chop 
house in New York, in which a. 
pipe is hung on the wall and brok-| 
en with a toast on the death of an) 
honored personality, there should | 
be a place for Leedy & Ludwig. 

“Here,” says the ad, “was an 
organization with a personality of) 
its own, welcomed by the greats of | 
music and at home in their com- 
pany. 

“To our colleagues and skilled 
instrument makers who have set 
aside their tools...Gentlemen, a 
toast!”’ 

For those who will say, “But an , 
ad is to sell,” Gretsch says in its 


ad, “With the departure of our “That man's fone absolutely wild” 


longtime friends, we are expand- 
ing our manufacturing capacity | 
50% to assure that every drummer | 


who sets his heart on a Gretsch ® Today’s high costs are enough to drive any man the manufacturing costs of Consolidated Enamels, | 
will be able to obtain one.” | out of his mind. But here’s a soothing suggestion while maintaining the finest quality. 
And for those who wonder how | , - 
it was received, Gretsch has letters | that will help calm both you and your high costs. We'd welcome a chance to prove it to you. All 
| from many musical instrument, If it’s high printing bills you’re raving about, you need to do is contact your nearest Consoli- 
i er great nego ane take a quiet look at the paper you are now using. dated Paper merchant, or write us direct. We'll 
\ pany on its advertising. The fact is one-third of the average printing bill you send a generous supply of free trial sheets for a 
MacCarthy Joins Bostwick pay is paper cost! Are you still paying premium test run... and leave the decision up to you. 
Gasmnis Me nee ng for the past prices? Sure, papers of equal quality used to cost 
15 years eastern sales manager the same. But not any more! ) bial | 
of Proctor Electric Co., has Today, Consolidated E, 1 Printing P a | | 
joined Bostwick Laboratories Inc., Ys SO namet Frinting Papers co pointing 
2 Bridgeport, Conn., manufacturer less than other enamel papers of equal quality. i 
insectici d air deodorants P —_—s pape 
| re oe a ce oe -oryy A modern papermaking method, perfected and production gloss * modern gloss « flash gloss ' 
pioneered by Consolidated, substantially reduces productolith * consolith gloss * consolith opaque 
Chipman Appoints Agency CONSOLIDATED WATER POWER & PAPER CO. Sales Offices: © 135 S. Le Salle St., Chicage 3, iM, 
Chipman Knitting Mills, Easton, 
Pa., maker of Roman Stripe ho- 
! siery, has appointed Bozell & Ja- 
cobs, New York, to handle its 
advertising account. The company 
has had no agency for about five 
years, 
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Bayless-Kerr Adds Office 
Bayless-Kerr Co., Cleveland 
agency, has established a branch 


office in Warren, O. Thomas A.) American Welding & Mfg. Co., has| Deqd End for Brass... 
Stratford, recently manager of ad-|been appointed manager of the 
vertising and public relations of! new office. 


U.S. Management 
Misuses Foreign 


Albany, N. Y.: population 247,000 Execs: Bryson 
New York, July 6—George D. 


Albany is the largest city in New York’s Bryson, v.p. in charge of interna- 
Capital District which includes Schenectady _| tional operations for General Foods 
and Troy. These three cities are the nation’s | Corp., said last week that Ameri- 
33rd market in retail sales. cans still display ignorance about 

BUT they are only a part of the market | foreign countries and that “gen- 
served by WGY which includes 1,004,750 | CT@lly speaking,” American busi- 
radio homes in 53 counties of New York and rene nhiggn er Shane wala». ~enengannliae i 


western New England, — of foreign marketing experi- 
, : American companies should use 

Represented Nationally by Henry |. Christal the foreign field as a training 
ee G Y ground for the development of top 

management people, Mr. Bryson 

A General Electric Radio Station told a luncheon meeting of the In- 


ternational Advertising Assn. 
The General Foods v.p., who 


to sell anything in Memphis and the Mid-South 


putitin CA PS Cowmenciat Appeat —Paress-Scimirar 


TEN 


MILLION 
DOLLAR 


INCREASE IN FOOD SALES 


There's lots more of us in Shelby County and Memphis—that's one 


| reason for the sharp increase in our food bill. But that's not the 
whole story. 


To score a ten million dollar increase in food consumption between 
1952 and 1955—when retail food prices decreased an approximate 
seven per cent—is a reflection of not only more families, but also 
more expendable dollars per family. 


Food manufacturers, processors and distributors could profitably 
take a searching second look at Memphis, capital city of the Mid- 
South empire, when sales and advertising plans are being discussed. 


— emma: 


Two Dailies and The South’s Greatest Sunday Newspaper 


~ 
MMERCIAL ss se MEMPHIS Bess Menime 


SCRIPPS- HOWARD NEWSPAPERS 


Advertising Age, July 11, 1955 


went to London in 1944 to open 
Young & Rubicam’s first interna- 
tional office, said that the man 
who goes abroad for his company 
usually finds that this is a dead 
end. He may be in charge of mar- 
keting in a foreign country, but 
if he decides to come home, he is 
given a position with little respon- 
sibility. 


s “Think of the waste of that kind 
of operation,” said Mr. Bryson. 
“Think of the very small risk and 
inconvenience which it would be 
to take these men out of foreign 
branches and give them compar- 
able assignments at home.” 

Mr. Bryson said “the lack of 
American experience in the for- 
eign field, the feeling that ‘for- 
eign’ experience is so very ‘dif- 
ferent,’ prevents American busi- 
ness management from taking full 
advantage of this great world- 
wide laboratory which is develop- 
ing management talents in the 
toughest school there is, the school 
of actual experience.” 

Mr. Bryson said top American 
business men have “a sort of in- 
feriority complex about foreign 
things because they simply do not 
know about them and do not un- 
derstand them.” He told how on 
his recent trip around the world, 
“I met a tourist—a highly suc- 
cessful American business man— 
who thought the Japanese illiterate 
because they don’t speak and write 
English, when actually the Japa- 
nese have a higher rate of literacy 
than we do.” 


= Speaking of the General Foods 
operation, Mr. Bryson said: 

“We have only just begun to 
develop our international business 
according to a planned and defin- 
ite program. We know that build- 
ing a foreign business commensur- 
ate with the size and standards of 
General Foods here at home is go- 
ing to depend upon finding and 
developing the men who will 
build that business. 

“But even in our limited ex- 
perience we have already made 
use of our foreign branches as lab- 
oratories for the development of 
management manpower for use 
here at home. Instead of foreign 
operation being an added drain 
on our available manpower, we 
believe we can look to the foreign 
field as a sort of laboratory and 
pilot plant in which to develop 
more quickly and less expensively 
at least some small part of that 
management manpower which we 
see ahead as a continuing need to 
provide for the growth and pros- 
perity of the company here in the 
U. S. A. And we believe that in 
so doing, we have a better chance 
of attracting a high caliber of 
management power to our foreign 
business.” 

Mr. Bryson added that “if the 
foreign operation is looked upon 
exclusively as the source of profit, 
without respect to the kind of 
business and the kind of man- 
agement power which is being de- 
veloped there, an American cor- 
poration operating abroad can 
soon find itself with a lot of wide- 
ly diversified and completely in- 
dividual businesses, very little re- 
lated to each other, or to their 
home corporation, except possibly 
in name only.” 


‘Factory’ Revises Format 


Effective with the August issue, 
Factory Management & Mainten- 
ance, McGraw-Hill publication, 
will revise its format. Typography 
will be modernized with new body 
and headline type, timeliness of 
editorial content will be empha- 
sized and regular departments will 
be renamed and relocated. 


Goodrich Promotes Morgan 
Samuel D. Morgan, who has been 
with B. F. Goodrich Chemical Co. 
since 1942, has been named man- 
ager of sales operation of Good- 
rich-Gulf Chemicals Inc. 
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DENVER HEADQUARTERS—This is the architect’s drawing of the new 

building which is being constructed for Galen E. Broyles Co., in the 

Cherry Creek shopping center, Denver. The agency will have 5,000 
sq. ft. of planned work and storage space. 


Business Use of 


Oral Communication 
Is Theme of Book 


New York, July 5—How busi- 


ness men can improve 
speech and how they can prepare 
themselves to make talks on var- 
ious phases of the business world 
are set forth in a new book, “Oral 
Communication in Business,” by 
David C. Phillips, head of the 
department of speech and drama, 
University of Connecticut. The 
book, at $3.75, is published by 
McGraw-Hill Book Co. 

In the first seven chapters, Mr. 
Phillips discusses basic topics such 
as organizing oral communication, 
how to make oral communication 
interesting, physical and vocal de- 
livery, how to prove points and 
the awareness of listeners. 

The author, in the final seven 
chapters, lists fine points on radio 


their | 


75 


,and television speeches, how to! 


presentation, interviewing, etc. ciples discussed are printed. 
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“Delighted that you have recognized the great 
need . . .” wired Nat (King) Cole, when he saw 
RECORD WHIRL, which is published for America’s 
millions of music fans. Frank Sinatra said, “The book 
is a tremendous success.” Take 
a tip from the experts . . . get 
your product in on the low 
rates still in effect! 

Write today For Facts 


for your 
! and Rate Card! 
product: ECORD 24:75 


By the publishers of DOWN BEAT 
2001 Calumet Ave., Chicago 16, Ill. 
Everything in the World about the World of Recordings 


a maher Down Beat — Up Beat — Country and Western Jamboree — Record 
my) publication 
Publishing since 1934 


GELS. tee: Chome Geers ter Page 


Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
Radio y Articulos Electricos — Elaboraciones y Envases — La Tienda — 
Radio y Articules Electricos Catalog File — Bebidas Annual Directory 


Libby to Fight Move 
by Minority Group 
to Take Control 


Cuicaco, July 5—Charles S. 
Bridges, president of Libby, Mc- 
Neill & Libby, announced last 
week that he and other company 
officials will use every legitimate 
means to resist any move on the 
part of a group of eastern stock- 
holders to take over control of the 
company. 

Mr. Bridges made public a let- 
ter he wrote to Walter W. Weis- 
mann, chairman of the Aetna In- 
dustrial Corp., New York. Mr. 
Weismann, named as the leader 
of the group seeking control, had 
said in a letter to Mr. Bridges 
that the Libby board of di- 
rectors was not providing the 
necessary drive to develop the 
company, and hinted that a proxy 
fight might be instituted. 

The Libby Co. has 3,627,985 
shares of stock. Mr. Weismann’s 
group claims to control about 400,- 
000 shares or 11% of the total 
stock, Mr. Bridges said, although 
no proof was offered as to the 
holdings. A nine-man board of di- 
rectors will be elected at the an- 
nual company meeting Aug. 7. 


= “The management of Libby will 
resist your suggested proposal to 
lead a raid upon this company,” 
Mr. Bridges wrote in his letter to 
Mr. Weismann. The next move is 
up to Mr. Weismann, Mr. Bridges 
said. A spokesman for Libby said 
the matter of advertising a proxy 
battle in newspapers had been dis- 
cussed by company officials but no 
ads have been scheduled. “It is too 
early to tell if such an advertising 
campaign will be needed,” the 
spokesman told AA. “It all de- 
pends upon what Mr. Weismann 
and his group decide to do.” 


® Mr. Bridges told AA that the 
company would continue the same 
advertising and promotional pro- 
grams for its products. Libby is 
one of the world’s largest food 
companies, with a sales volume in 
the 1953-54 fiscal year of more 
than $215,000,000. The four adver- 
tising agencies handling company 
products are J. Walter Thompson 
Co.; Foote, Cone & Belding; Bat- 
ten, Barton, Durstine & Osborn; 
and McConnell, Eastman & Co. 


Sterling Adds 1; Boosts 2 

Sterling Advertising Agency, 
New York, has been appointed 
to handle advertising and promo- 
tion for Woodland Distributing 
Co., a division of Hassenfeld Bros., 
distributor of automatic machin- 
ery and supplies for personalized 
pencils. Sterling has promoted 
Gertrude Neuren and Mrs. Edith 
Paul Marshall, both formerly as- 
sistant account executives, to ac- 
count executives. 


Combined Daily Circulation 
Over 160,000— 
81.84% UN-duplicated 


growth makes a difference 


The Spokane Market Beats... 
30 states in Buying Income per family 

27 states in Food Store Sales per family 

35 states in Automotive Store Sales per family 
35 states in Drug Store Sales per family 


42 states in Gross Income per farm 


Advertising Representatives: C 


Detroit, Los Angeles, San Francisco, Atlante. Color Representatives, SUNDAY 
SPOKESMAN-REVIEW. Comic Secti Metropolit 


THE SPOKESMAN-REVIEW _ 
Spokane Daily Chfonitle 


the Spokane Market 


different too ! 


AND IT'S ONE OF THE THREE MUST 
MARKETS IN THE PACIFIC NORTHWEST 


Growth in population One of the fastest-developing regions in 
America, the Spokane Market has a population currently esti- 
mated at 1,051,700*—40% more than in 1940. During the same 
period, U. S. population has increased approximately 23%. 


Growth in net income Effective buying income of Spokane 
Market residents last year totaled $1.7 billion.* This was 
287% higher than in 1940, compared with a U. S. gain of 
239%. Per capita average for the area was $1,604; the national 
average was $1,545. 


Growth in retail sales Spokane Market people spent $1.2 billion* 
for retail goods in 1954, topping 1940 volume by 303%, com- 
pared with a U. S. increase of 271%. Per capita and per store 
sales exceeded national averages by 7% and 13% respectively. 


Demand for your product will grow, too, when you sell this pros- 
perous market through the two daily newspapers that have 
grown with the country . . . The Spokesman-Review and 
Spokane Daily Chronicle. Delivering the greatest circulation 
in their history, they are recognized as the most effective sales- 
activating advertising medium in the Billion Dollar Spokane 
Market. If they are not already on your schedule, make it a 
point to get the Spokane story from your nearest Cresmer & 
Woodward man. 


"Seles Menegement, May 10, 1955 


resmer & Woodword, Inc., New York, Chicago, 


Group. 


| A list of readings is included, 
conduct a meeting, making a sales|and speeches illustrating the prin- 
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Nielsen Report: | 


National Brands, 
Large Packages Sell 


Best in Drug Stores 


Cuicaco, July 6—Nationally 
advertised brands take from one- 
half to two-thirds of the total 
drug store sales, A. C. Nielsen Co. 
reports. 

Nielsen’s recently-released re- 
port to the drug and proprietary 
stores estimates that U. S. drug 
store sales will probably reach the 
$5 billion mark this year. Sales 
for 1954 were within 2% of that 
figure and, for the first quarter of 
this year, were running well ahead 
of the same period last year. 

There has been a steady increase 
in dollar volume in drug store 
sales. The 1954 figure is 21% 
higher than that of 1950. Sales 
have risen from just over $4 bil- 
lion in 1950 to $4.9 billion in 1954. | 

Of the total, chain stores took 
$844,000,000 in 1950 and $948,000,- 
000 in 1954, showing a gain of 
12.3%. Independent stores moved 
from $3,196,000,000 in the same 
period, a gain of 23.5%. 


a Nielsen points out that since, 
leading nationally advertised) 
brands take such a large share of) 
the total sales, drug stores will 
benefit by “tying promotional ef-. 
forts to the push behind those 
products.” 

The report also points out that 
large package sizes are very good 
sellers. Of six leading brands 
tested, the large sizes account for 
close to 50% of the business for 
five of the six brands in drug 
stores. 

In the period 1950-1954, drug 
stores in the East Central states 
showed the largest sales increase, 
moving from $736,000,000 to $948,- 
000,000, an increase of 28.8%. The 
next largest percentage increase 
was in the Pacific states, which 
moved up 27.6%. Smallest per- 
centage gain was in the Southwest 
(10.8%), and the next smallest in 
the Middle Atlantic states (14.2%). 

Comparing 1954 with 1953, Niel- 
sen reports drug store sales for the 
country up 0.4%, with the New 
England states showing the best 
record—an increase of 6.3%. 
Losses from 1953 were shown 
in three regions—East Central, 
Southeast and Southwest. 


ws Nielsen points out that food 
stores have been gradually mov- 
ing into what was once the exclu- 
sive domain of the drug store. 
Almost 50% of all food stores, the 
report states, now stock perman- 
ent wave sets, with much higher 
percentages handling other health 
and beauty items. 

The average sale per item is 
higher in drug than in food stores, 
but there are more than three 
times as many food as drug stores 
selling wave sets. 

The drug store share of 20 se- 
lected items declined from 66.5% 
in 1952 to 59.6% in 1954, the re- 
port continues. Dollar sales, how- 
ever, have not declined. 

Food store sales, therefore, did 
not take away from the dollar vol- 
ume of drug stores, but did pre- 
vent them from increasing sales to 
match population expansion and 
increased consumer income, the 
report says. 

The 48-page booklet may be ob- 
tained free by writing A. C. Niel- 
sen Co., 2101 Howard St., Chicago. 


Catalina Appoints Peck 

The men’s wear division of Cata- 
lina Inc., Los Angeles, has ap- 
pointed Peck Advertising Agency, 
New York, to handle its advertis- 
ing. Catalina plans to expand the 
men’s line to include additional 
items. Foote, Cone & Belding, pre- 
vious agency for the division, re- 
tains the rest of the Catalina ac- 
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TPA Promotes Frieberg 
Hardie Frieberg, who has been 
with the tv film production-dis- 


television. is slowly being estab- 
lished. 


And educational tv is moving 


. | In 1953, only 27 countries had 
38 Countries Have scene There are plans under 
970 TV Stations 


/way now to introduce tv to 20 


tribution company since 1952, has 
been named v.p. in charge of the 
eastern division of Television Pro- 
grams of America, New York. 


Ted Bates Promotes Conley 
Meredith S. Conley, with Ted 
Bates & Co., New York, since 1945, 
has been named manager of the 
agency’s press department. 


additional countries, “Supplement 


New York, July 6—The num-| 1955,” the UNESCO booklet re- 


ber of television stations in the) 


world has tripled in the past two 
years. There are now 570 stations 
in 38 countries serving 42,000,000 
sets, according to a survey con- 
ducted by the United Nations Ed- 
ucational, Scientific and Cultural 
Organization. 


porting the survey, reveals. 

The booklet also notes that com- 
mercial television is making in- 
roads in countries where non- 
commercial tv has held a monop- 
oly. 

In Great Britain and on the 
borders of France, 


ahead in such countries as Costa 
Rica and Uraguay. 

Eight countries in Europe, ac- 
cording to the booklet, have or- 
ganized Eurovision, an interna- 
tional tv program exchange. Plans 
are being made for the establish- 
ment of direct relay networks in 
Eastern Europe and across con- 


commercial | tinents. 


She’s in the market 


count, 
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She has to be to get Family Circle! Here's a perfect setting for your advertising: 


Family Circle—edited exclusively for family shoppers . . . bought, read and relied on 


by 4,000,000 of these family purchasing agents! 


She’s in the mood to buy! 


The bigger the family, the bigger the need for 
just about everything. And among the top ten 


circulation magazines, Family Circle is first 


in number of children per reader-family . . . 


first in percent of reader-families with 


children! Family Circle helps busy homemakers 
. . helps send them to 


your dealers’ stores. Furnishings and food... 


set a better table . 


appliances and apparel—they buy for over 
14,000,000 family members. Put your product 


in Family Circle and lift the lid on greater sales! 


In Family Circle you're in the market to sell! 


bought by customers of 14 top-volume chains: SAFEWAY * KROGER « AMERICAN « FIRST NATIONAL « JEWEL « 
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, | Ted Long Named 


U. S. Information Agency. 


He joined USIA today as chief of 


. Overseas Tv Head 
of U.S. Information 


WASHINGTON, July 5—Freder- 
ick A. (Ted) Long, veteran radio, 
tv and advertising executive, has 

= been appointed chief of the over- 
s seas television activities of the 


the television division of the In-| 


ternational Broadcasting Service 
under the direction of J. R. Pop- 
pele. 

USIA reported that its activities 
in tv have been expanding rapidly. 
Today, 28 stations in 20 countries 
are carrying USIA programs with 
an estimated audience of 25,000,- 
000 viewers. By the end of next 
year it is estimated that the num- 
ber of viewers will double and the 
material will be carried by 66 sta- 


tions in 25 countries. | 
® Since January, Mr. Long ail 
been exec. v.p. of Continental Pic- | 
tures, New York. In 1953 and 1954) 
he was director, v.p. and general | 
manager of United Artists Tele- 
vision Corp. From 1943 to 1953 he 
was responsible for radio and tv in 
a number of advertising agencies 
including Geyer Advertising, N. W. 
Ayer & Son, and Batten, Barton, 
Durstine & Osborn. 


Hicks & Greist Appointed | ¥ 


77 


Hicks & Greist, New York, has| | : 


been appointed by Taylor-Reed| 


Corp., Glenbrook, Conn., to handle | Hi 


advertising for Q-T frosting mixes 
and Cocoa Marsh. Charles W. Hoyt 
Co., New York, is the former agen-| 


cy. A market-by-market tv spot | 
Campaign is planned for the fall. 
Hicks & Greist also handles ad-| 


vertising for Taylor-Reed’s E-Z| 


Pop popcorn. 


ee ee 


to buy! 


WINN & LOVETT * GRAND UNION 
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BOHACK « RED OWL « ALBERS 


DIXIE-HOME ¢ WEINGARTEN « H. E. BUTT « H. G. HILL 


mills are engaged 


| cisco, 


NEW BOYS—Congratulating each 
other on winning top posts in 
the New York chapter of American 
Assn. of Newspaper Representa- 
tives are William C. Johnson 
(left), of Johnson, Kent, Gavin & 
Sinding, who was elected presi- 
dent, and William W. Metz, of the 
Scripps-Howard Newspapers, who 
was named v.p. 


Paper Makers Raise 
Book Stock Prices; 
Newsprint to Follow 


New York, July 6— Four more 
mills have hiked prices on book 
paper about $5 a ton. They are 
Consolidated Water Power & Pa- 
per Co., Combined Locks Paper 
Co., Oxford Paper Co., and S. D. 
Warren Co. Three other mills— 
Mead Paper Co., Kimberly-Clark 
Corp., and St. Regis Paper Co.— 
made similar price hikes three 
weeks ago (AA, June 20). 

International Paper Co., which 
has announced no price change, 
told AA that no decision had been 
made by management. West Vir- 
ginia Pulp & Paper Co. said no 
price change is contemplated at 
present. Champion Paper & Fiber 
Co. is waiting for labor negotia- 
tions to be completed before tak- 
ing an action on prices. 

In the local newsprint market, 
apprehension of higher prices con- 
tinues. There is strong demand for 
newsprint in odd lots in the so- 
called black or gray market, and 
sales have been reported at $140 a 
ton for 100-ton lots and up. The 
contract price of newsprint from 
mills here is $126 a ton, 


# Several brokers told AA they 
expect higher mill quotations on 
newsprint by fall. They predict 
prices may rise between $4 and $8 
a ton. Reasons given are that con- 
sumption is at a record high, pub- 
lishers’ stocks are lower than they 
have been since 1950, odd-lot buy- 
ing in the open market has ma- 
terially increased, and the labor 
situation indicates a likelihood of 
higher prices. 

Forty eastern Canadian pulp and 
paper mills have just signed new 
labor contracts calling for a gen- 
eral 5% wage increase. Consoli- 
dated Paper Corp. is still having 
strike trouble, and several other 
in collective 
bargaining. 

Two important mergers broke 
in the paper industry last week. 
Crown Zellerbach Corp., San Fran- 
and Gaylord Container 
Corp., St. Louis, announced plans 
for consolidation. And St. Regis 
Paper Co. reported it is negotiat- 
ing to acquire General Container 
Corp., Cleveland. 


Alaskan Daily Sold 


The Alaska Empire, Juneau dai- 
ly, has been sold by Mrs. Helen 
Troy Monsen to William Prescott 
Allen, Montrose, Colo., who with 
his sons, William Jr. and Allen T., 
publishes the Montrose Press and 


the Times, Laredo, Tex. 
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Information for Advertisers 


A brochure of quick highlights 
on consumers reached by members 
of the California-Nevada Catholic 
Newspaper Alliance has been pre- 
pared by D’Evelyn-Guggenheim 
Advertising Agency, 405 Montgom- 
ery St., San Francisco. The six 
weekly newspapers which are 
members of the alliance are The 
Nevada Register, Reno; Superior 
California Catholic Herald, Sacra- 
mento; The Monitor, San Francis- 
co; The Central California Regis- 
ter, Fresno; The Tidings, Los 
Angeles, and The Southern Cross, 
San Diego. The brochure is avail- 
able to advertisers and their agen- 
cies from D’Evelyn-Guggenheim. 


e Some 69% of wage earners in 
the U. S. do their own carpentry, 
49% instali electrical appliances, 
83% do inside painting, and 77% 
do outside painting. These are 
some of the findings of a nation- 
wide survey by Macfadden Pub- 
lications Inc. on the do-it-yourself 
plans of wage earner families. 
Copies of the report are available 
from Macfadden, 205 E. 42nd St., 
New York 17. 


e Latest figures on imports, pro- 
duction and employe concentration 
in Canada’s metalworking field 
are contained in a booklet avail- 
able free of charge from Canadian 
Machinery & Manufacturing News, 
481 University Ave., Toronto 2. 


e Data on sales and production in 
the milk industry are contained in 
a new brochure, prepared accord- 
ing to the NIAA’s recommended 
outline, by The Milk Dealer. Copies 
are available to advertisers and 
agencies on request to Peter Olsen, 
Olsen Publishing Co., 1445 N. Fifth 
St., Milwaukee 12. 


e The growth of Dallas in recent 
years is pinpointed in an attractive 
booklet prepared by WFAA, Dallas 
Morning News radio station. 
Growth is measured in terms of 
new-building construction, in- 
creased sales and production. Cop- 
ies are available by addressing 
Stan Radominski, promotion de- 
partment, WFAA, 1122 Jackson St., 
Dallas. 


e Latest facts and figures on pop- 
ulation, income and buying power, 
retail sales, newspaper and maga- 
zine circulation, tv and radio cov- 
erage and employment are cov- 
ered in “Current Market Data... 
The South Bend Market.” Copies 
are available from Clarence W. 
Harding, director of public rela- 
tions, South Bend Tribune, South 
Bend. 


e The growth of the electronics 
industry is traced from a study of 
492 electronic manufacturing 
plants and 536 different non-elec- 
tronic manufacturing plants (to 
get a correct perspective), made 
by Electronic Equipment. Copies 
are available from Sutton Pub- 
lishing Co., 172 S. Broadway, 
White Plains, N. Y. 


e Three charts on a one-page 
market data report released by 
Western Meat Industry show 
growth trends in western slaughter 
of sheep and lambs, cattle and 
calves during the past five years. 
Copies are available from the 
magazine at 121 Second St., San 
Francisco 


' Sales, etc. Data is given for both 
dollar volume and percentage of 
| the U. S. total in all cases. Also 
included in the book are individual 
maps of the top 43 metropolitan 


markets, and a large map of the 


U. S. showing their geographical;and gives an advertising or sales 


location and ranking as an A, B, 
C or D market. Copies are avail- 
able at $5 each from the magazine 
at 444 Madison Ave., New York 22. 


@ Richard Manville Research, 230 
Park Ave., New York 17, has pre- 
pared “12 More Marketing Case 
Histories.” Like the first series of 
case histories, it offers 12 case 
histories showing typical prob- 
lems market research has solved 


executive a 60-second quiz game, 
listing his problems to see where 
research can be of help. Copies are 
available to ADVERTISING AGE 
readers by writing to Richard 
Manville. 


Day Moves to ABC-TV Sales 

Harold B. Day has shifted from 
the sales staff of WABC-TV, New 
York, to the ABC-TV sales depart- 
ment. 


Advertising Age, July 11, 1955 


WREC-TV Joins Columbia 
WREC-TV, Memphis, Tenn., will 
become a basic affiliate of Colum- 
bia Broadcasting System, effective 
Dec. 1. The station, which is not 
on the air yet, will replace WHBQ- 
TV as the CBS outlet in Memphis. 


Agency Moves to Halesite 

Einhorn-Stern Inc. has moved 
to Halesite, Long Island. The 
agency has acquired the Scudder 
House, built in 1823. 


M-GRAW HILL 


e The 1954-1955 American Home| 
“Market Book,” furnishing an) 
authoritative marketing analysis) 
of the top 162 urban and suburban 
metropolitan markets, is now 
available. The book, the latest in a 
series that started in 1937, con- 
tains complete figures for each 
market and the individual coun- 


ties, on food store sales, drug store 


That was the headline on the full-page adver- 
tisement that John Markus answered . . . and 
that got him a job with Electronics magazine 
back in January, 1943. As a Minnesota farm 
boy, John had learned to read and write in a 
one-room schoolhouse, where he had the same 
teacher for eight years. She did a good job, for 
John went on to the University of Minnesota, 
majored in electronics, was editor of the 
college engineering magazine and graduated 
cum laude with a B.S. in electrical engineering. 


Still further evidence of John’s ability to read 
and write can be found on his office bookshelf. 
It contains seven authoritative books on elec- 
tronics authored, co-authored or edited by 
him. And five more will soon be added to 
the list. 


As Associate Editor of Electronics, one of 
John Markus’ monthly assignments is to go on 
hunting trips in electronic plants. Armed with 
a notebook and a photographer, he seeks un- 
usual and simple ways of doing things that 
boost quality and speed production. Working 
under pressure improves his speed and con- 
centration ... but it’s hectic on the girl who 
types his editorial material for “Production 


FOR BUSINESS 


Techniques” as he dictates it from field notes. 


John’s hobbies provide a change of pace. For 
he spends his vacations prowling through 
Aztec and Mayan ruins hunting stone-age 
gem points and arrowheads and boning up on 
archeology. Winter evenings are spent study- 
ing fluorescent minerals and playing old rec- 
ords on a hi-fi phonograph. 


John Markus’ studious and inquisitive nature, 
experience ... and ability to “read and write” 
. . « are typical of McGraw-Hill editors. 
They’re specialists. They know their fields. 
They live with the problems of the men— 
within their fields—who look to them for 
accurate reporting of news that is vital to 
their industry. 


Their “product” has to be good. Editorial 
quality must be consistently maintained be- 
cause every McGraw-Hill publication is 
sold to its subscribers ... bowght because of 
the ability of McGraw-Hill editors to pack 
each page with information that will help 
their readers do a more efficient job. That is 
why every McGraw-Hill publication provides 
and maintains an alert, interested audience 
for the advertiser’s sales messages. 


McGRAW- HILL 


PUBLISHING COMPANY, INCORPORATED 


App 330 WEST 42nd STREET, NEW YORK 36, N.Y. @ 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL BUSINESS PUBLICATIONS 


“WANTED: A man who 
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90,000,000 Sandwiches Eaten Daily: Wheat 
Flour Institute Promotes ‘Sandwich Month’ 


Cuicaco, July 6—The Wheat 
Flour Institute here estimates that 
90,000,000 sandwiches are eaten 
daily in the U. S., and institute 
personnel are doing their best to 
see that the number of sandwiches 
consumed continues to increase. 

The institute currently is pro- 
moting National Sandwich Month 


connection, no matter how remote, )al materials which merchants may 
with sandwiches. The institute also order from the institute at cost. 
has sent more than 15,000 back-bar|The materials have been so de- 
strips and thousands of menu tip-'signed that companies may easily 
ons to restaurants and eating places|tie in their products with the| 
chosen month for sandwiches, as} throughout the U. 5. August sandwich time campaign. | 
it has been in previous years. In addition, the institute’s pub-| The promotion started last month | 

John Sherlock, director of mer-'licity staff has prepared recipes and and will continue through August. | 
chandising and promotion for the| photographs of sandwich meals| The Wheat Flour Institute is the 
institute, told AA that more than|that are being mailed tc newspa- educational division of the Millers 
10,000 copies of a 16-page brochure) pers and magazines. ‘National Federation, the trade as-| 
promoting sandwiches have been| The brochure lists a variety of sociation of the flour milling indus- 
mailed to companies having any | posters, mats and other promotion-| try. 


for the sixth year. August is the 
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MONSIEUR DUBONNET—A personifi- 
cation of the check-coated Dubon- 
net man, trademark of the aperi- 
tif, distributed by Schenley Im- 
port Corp., is embarking on a 
career as a good will ambassador 
for the brand. Here he is greeted 
by Lewis Zeller, Dubonnet’s na- 
tional sales manager. 


Ayer Finds Dog Is 
More Than a Friend; 
Often a ‘Psychiatrist’ 


PHILADELPHIA, July 5—Some 
people use dope, others collect 
ladies’ shoes, but some people, ac- 
cording to a recent survey by N. 
W. Ayer & Son, use dogs to satisfy 
their emotional needs, 

Dogs, it seems, help the crazy 
mixed up dog owners solve their 
problems. Ayer’s survey for Sar- 
gent’s dog care products and Ar- 
mour’s Dash dog food, reveals that 
many dog owners are not unlike 
puppies chasing their own tails. 

One dog owning type, for ex- 
ample, wants to show his power 
and masterfulness. Some owners 
of this type want to demonstrate 
“symbolic control over their own 
basic animal impulses.” 

Another owner has an inferiority 
complex. This owner feels like an 
underdog, and gratifies himself by 
gratifying the dog. Carried to an 
extreme, this produces an owner 
who even feels inferior to the dog 
and curries favor with the canine 
pet. 


® Dog owner No. 3 looks for a 
parent-child relationship with the 
dog. The advantage here is that 
the dog can remain a “child.” 

Dog owner No. 4 looks for re- 
laxation, but psychological relaxa- 
tion. This comes because the dog 
does not compete with the owner 
in any way, nor does the dog have 
any annoying convictions about 
politics. 

The fifth owner wants a useful 
dog that can hunt or guard the 
house. And for the sixth owner, a 
dog improves his master’s social 
status through his “good breeding.” 

A dog also provides for social 
contact with other dog owners in 
the neighborhood, Often girls find 
that dogs offer men a good excuse 
for approaching them, the survey 
disclosed. 

There is a seventh type of dog 
owner, Ayer surveyors found. He 
seems to baffle the psychologists. 
“Some people,” say the psycholo- 
gists, shrugging, “just seem to like 
dogs.” 


Scripps-Howard Names Ream 
Philadelphia Manager 

Scripps-Howard Newspapers has 
appointed Paul W. Ream, formerly 
a member of the general advertis- 
ing department, manager of its 
Philadelphia advertising office, 
‘succeeding George V. Horton. Mr. 
Horton has been appointed busi- 
ness manager of the Indianapolis 
Times, a Scripps-Howard news- 
paper, succeeding Henry W. Manz. 

Mr. Ream had been associated 
with Mr. Horton in the Philadel- 
phia office since 1950. Mr. Horton 
has been with Scripps-Howard 
since 1928. 
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Only one 

design 

publication 

is read 

wherever the 
design-engineering 


function exists. 


MACHINE DESIGH 


The man from MACHINE DESIGN has facts about how this 
publication gives you maximum readership and coverage, 
MACHINE DESIGN is clearly your basic design publication 
if you want highest readership among the most design engi- 


neers . . . wherever the design-engineering function exists, 


SUPERMARKETING TELEPHONES—The New York Tele- 
phone Co. has set up this test display in a Great 
Neck, L. I., supermarket to see if color telephones 
can be marketed through this kind of outlet. Here 
a cart pusher is being told about the new phones— 


they come in eight decorator colors. A grocery 
day ad invited Great Neckers, “Bring a swatch of 
your drapery material, wallpaper or paint ...it’s = 
easy to find the perfect color for an extension tele- 
phone in your living room, bedroom or kitchen.” 


Censorship Fight 
to Be Theme for 
Newspaper Week 


New Brunswick, N. J., July 
6—Newspapers have been vent- 
ing much editorial spleen over re- 
cent information restrictions by 
government agencies. This fall 
they will dramatize their position 
during National Newspaper Week 
with the theme, “Your News- 
paper—Fights for Your Right to 
Know.” 

The 16th annual celebration will 
be held Oct. 1-8. It is sponsored 
by the Newspaper Assn. Managers, 
organization of state, regional and 
national press association manag- 
ers. 

Lloyd P. Burns, chairman of 
National Newspaper Week and ex- 
ec. secretary of the New Jersey 
Press Assn., said this year’s slogan 
is aimed at reminding the reading 
public of the eternal battle the 


press wages against censorship of 
any public action in this country. 


® He said in this day of growing 
government agencies, of investi- 
gation and of change, it has be- 
come more important than ever 
before in the history of our coun- 
try for newspapers to fight for the 
public’s right to know. 

Mr. Burns said arrangements 
have been completed for the pro- 
duction of the 1955 Newspaper 
Week insigne. Newspapers will 
receive the insigne within the 
next two months, he said. 

Serving on the committee with 
Mr. Burns are Ed O. Meyer of the 
Virginia Press Assn., Jack Beisner 
of the Alabama Press Assn., Wil- 
liam Oertel of the Ohio Press 
Assn., William G. Conley of the 
Arkansas Press Assn., Vern San- 
ford of the Texas Press Assn., 
Howard Palmer of the New York 
Press Assn., and William F. Can- 
field of the Inland Daily Press 
Assn. 
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Jewelers Sell Fewer 
Watches, Fix More, 
‘Jewelry’ Reports 


New York, July 6—Watch sales 
in U. S. retail jewelry stores de- 
creased in relative sales importance 
in 1954, and discount houses got 
the blame, according to an annual 
survey conducted by Jewelry. 

The survey revealed that sales of _ 
the timepieces slipped to 18.5% of 
jewelers’ total sales volume, com- 4 
pared with 24% in 1953. A look at 
retail jewelers’ advertising budgets 
disclosed that an average of 15.3% 7 
was used to promote watches last 
year—a drop of 11% from 1953. 

On the other hand, the same dis- 
count houses apparently have stim- 
ulated increased attention to watch 
repairs as a traffic builder as well 
as a source of revenue, Watch re- 
pairs jumped to 21.7%, displacing 
watch sales in second place in 
jewelers’ sales. Jewelers devoted 
11.9% of their ad budgets to watch 
repairs, compared with only 2.7% 
in 1953. 

Watch attachments, reacting to 
the stimulus given by watch re- 
pairs to sales, rose to 8.1% of total 
sales volume, as against 7.6% in 
1953. 


® Jewelry is still the principal at- 
traction and top sales item in 
jewelry stores, the survey revealed. « 
Jewelry—diamond, gold and cos- 
tume—attracted 31.3% of the total 
dollar volume. Fashion trends have 
been responsible for the rise in 
sales of costume jewelry. Men’s 
jewelry has become more popular 
as the result of the expansion of 
the male wardrobe in size and 
color, 

A total of 44.4% of the jewelers 
answering questionnaires said they 
were carrying china and glass, in 
comparison with only 21.6% in 
1953. Of those who did not carry 
china and glass, 27.2% indicated 
they would do so this year. 


Burke-Stuart Appointed 


WBNY, Buffalo, has appointed 
Burke-Stuart Co. national repre- 
sentative. The independent radio 
station formerly was handled by 
Adam J. Young Jr. Inc. 


AMA Names Marketing V.P. 


S. T. Harris, Texas Instruments, 
Dallas, has been elected v.p, in 
charge of the marketing division 
of the American Management 
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Burke-Stuart Appointed 


WBNY, Buffalo, has appointed 
Burke-Stuart Co. national repre- 
sentative. The independent radio 
station formerly was handled by 
Adam J. Young Jr. Inc. 


AMA Names Marketing V.P. 
S. T. Harris, Texas Instruments, 
Dallas, has been elected v.p, in 
charge of the marketing division 
of the American Management 
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Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 


THE NATIONAL NEWSPAPER OF MARKETING 


How Consumer Magazine Advertising Pays Off 


in the Property Insurance Business 


It is seldom possible to document the direct value of advertising in cases where 
sales do not result immediately and directly from the advertising itself. That is 
why Advertising Age presents this interesting analysis of advertising’s value 
to property insurance businesses, showing how sales of “advertising” compa- 
nies have increased more than those of non-advertising companies, and how 
the advertising companies show a better profit ratio, and smaller loss and ex- 


pense ratios, as well. 


By Jarvis Woolverton Mason* 


Some industries live in glass houses 
because they are government supervised: 
public transportation and communication, 
‘ utilities, banks, insurance companies. This 
makes them fair game for legislative in- 
vestigators. But it should also make them 
more interesting to private investigators 
of business. For many of the facts about 
their operations are spread on the public 
record, available to any who will dig out 
and understand them. 

In most businesses detailed sales and 
expense figures are not freely available. 
Perhaps it is possible to learn from these 
“glass house” industries whether, and how 
well, certain management methods pay 
off. Analogies are dangerous, of course, 
but studying the pertinent operating and 
expense ratios of comparable and typical 
groups of companies in the same business 
—even though it isn’t your business—can 
be enlightening. 


ws What, for example, is the effect of con- 
sumer magazine advertising on share of 
market, on the ratio of operating expenses 
to sales volume, and on operating profit? 
We made a study of this question in the 
property insurance business, one of the 
two among the “glass house” industries 
in which a large number of comparable 
units operate nationally through inde- 
pendent local agents or dealers. 

This is a relatively stable business. The 
majority of its hundreds of companies 
operates, and keeps its records, on closely 
comparable bases, and the larger com- 
panies report their operations by identical 
categories and on identical forms to the 
superintendents and commissioners of in- 
surance of the states. Moreover, it happens 
that, of these larger units, about half of 
them use national consumer advertising 
and the other half don’t. If, over a period 
of years, the “advertising” companies per- 
form better than “non-advertising” com- 
panies, this may be enlightening to ex- 
ecutives in businesses where complete 
operating data are not on the public rec- 
ord. 

Of the hundreds of fire-casualty com- 
panies, many operate in only a few states. 


* Mr. Mason is v.p. in charge of marketing re- 


arch and media of Wilson, Haight, Welch 
& Grover Inc., Hartford and New York ad- 


vertising agency. Previously he was an in- 
surance company advertising manager, with a 
New York advertising agency, and operated 
his own insurance agency in a New York 
suburb. Much of the statistical work for this 
study was done by one of his associates, Bruce 
Mattoon. 


- The larger organizations usually function 


in groups or fleets; from two or three 
companies to as many as eight or ten. 
Operating data about the inividual com- 
panies in these groups might not be rep- 
resentative; it is necessary to use group 
statistics, not individual company statis- 
tics. 

Here was the problem: Could we divide 
comparable fire-casualty companies into 
those that do and those that don’t use 
national consumer magazine advertising, 
and compare the performances of the two 
sets of companies? We could and did, 
and here are the results: 


e 1. The advertising groups increased 
their sales (or premium) volume from 
$506 millions in 1944 to $1,522 millions 
ten years later, or 201%. The non-adver- 
tising groups increased their volume from 
$338 millions in 1944 to $1,059 millions 
ten years later, or 173%. If the advertis- 
ing groups had performed as did the non- 
advertising groups, their volume in 1953 
would have been $1,381 millions instead 
of $1,522 millions. The difference in in- 
crease is $141 millions for the eight groups 
of advertising companies involved or al- 
most $18 millions in sales each in the year 
1953. (See Chart I) 


e 2. The advertising groups had a ten- 
year loss ratio (the ratio of losses and 
loss expenses incurred to premiums 
earned) of 55.8% while the non-advertis- 
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CHART |—Sales volume of advertising companies increased 201% during the decade 


studied, while those of non-advertising companies increased 173%. 


ing groups had a loss ratio of 56.9%. The 
1.1% difference seems small, but when 
you apply this to ten billion dollars in 
premiums over the ten years for the ad- 
vertising companies, and seven and three- 
quarter billion dollars for the non-adver- 
tising companies, obviously 1.1% is a 
substantial sum of money. (See Chart II) 


e 3. The “advertising’* companies had a 
ten-year expense ratio (the ratio of ex- 
penses incurred to premiums written)— 
including advertising—of 37.9% while the 
non-advertising companies had an ex- 
pense ratio of 38.8%. A very substantial 
ten-year investment in advertising did 
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CHART li— Advertising companies had a 1.1% advantage in loss ratio during the decade— 
a small percentage figure, but important when applied to almost $18 billion in pre- 
miums. 


not, in other words, cost more—apparent- 
ly it resulted in lower operating expenses. 
(See Chart III) 


e 4. As a result, the advertising com- 
panies had an operating profit ratio of 
6.3%, while the comparable ratio for the 
non-advertising companies was 4.3%. Two 
per cent additional profit on eight or ten 
billion dollars—even over a_ ten-year 
period—is a lot of money. (See Chart IV) 

These are startling statements, and data 
about the sources and methods used in 
reaching such conclusions are certainly 
indicated. 


Sources and Method 


The data on advertising space given 
here were compiled from Leading Na- 
tional Advertisers. The data on the opera- 
ting figures of the companies for 1944 
through 1952 were from “Best’s Fire & 
Casualty Aggregates and Averages,” and 
for 1953 from the Spectator Charts. 

First, we listed the largest 40 groups 
of fire-casualty companies for the year 
1950. These were composed of 171 differ- 
ent companies. We then tabulated the na- 
tional magazine advertising of these com- 
panies, 1944 through 1953. Here it became 
necessary to define what we meant by an 
advertising company. Obviously it was 
necessary to make a clear-cut distinction 
between those to be classed as “advertis- 
ing” companies and those to be classed as 
“non-advertising.” We decided that no 
company that did $25,000 or less in maga- 
zine advertising (these are space costs 
only) for fewer than eight out of ten 
years could be considered, for our com- 
parative purposes, an “advertising” com- 
pany. And no company that did more than 
$10,000 in any two years could be con- 
sidered a “non-advertising” company. 
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CHART lli—Expense ratios of advertising companies also were smaller than those of 


non-advertisers. The advertising not only apparently paid for itself, but resulted in 
reduction in total expenses. 


These definitions eliminated three groups 
of companies. 

If the conclusions were to prove any- 
thing, it was necessary that we use only 
comparable samples. The old saw about 
apples and oranges is particularly apropos 
here. We had to eliminate certain groups 
of companies that did not conform to our 
basic definition of apples: companies 
writing fire and casualty insurance only 
through local agents and brokers at stand- 
ard rates. The omissions, from among 
the forty largest groups of companies, 
were made for these reasons: 


e 1. Mutual companies: some of their 
accounting methods, particularly with 
regard to profits, are not comparable with 
the other companies; there were eight 
mutual groups in the sample. 


e 2. It seems probable that the operation 
of a life insurance company will measur- 
ably affect property insurance volume 
and profits written by the group, so four 
groups in the sample with life insurance 
affiliates were omitted. 


e 3. Two very large writers of automobile 
insurance are controlled by automobile 
manufacturers; their sales methods and 
policies are so far from the norm that they 
were dropped from the sample. 


e 4. Most property insurance companies 
write at standard, comparable rates, but 
there were three in the original sample 
which do not; cutting rates might effect 
the accuracy of the comparison, and so 


these were left out. 


e 5. One strictly re-insurance organiza- 
tion was omitted as not comparable, plus 
another organization that is primarily a 
marine insurance general agency. 

This left 18 groups of companies, eight 
of which invested more than $25,000 a 
year in magazine advertising space for at 
least eight of the ten years, and these 
we called advertising companies. In the 
eight groups are 33 individual insurance 
companies. In 1953 these eight groups 
wrote $1,521,858,000 in premiums. Differ- 
ent from the sales figures of manufactur- 
ing companies, these are retail prices. The 
premium (or sales) figures include com- 
missions paid local agents and brokers. 
These groups are the Hartford, America 
Fore, Insurance Co. of North America, 
United States Fidelity & Guarantee Co., 
Aetna (Fire) Insurance Group, Great 
American, Employers (Boston), and the 
Maryland Casualty. 

The remaining ten groups (composed 
of 50 individual companies) we called the 
non-advertising group because they in- 
vested less than $10,000 in consumer mag- 
azine advertising space in at least eight 
of the ten years. In 1953 these ten groups 
of companies wrote $1,058,755,000 in pre- 
miums. Organizations with sales between 
$53 million and $211 million in one year 
—the range for the ten groups—are not 
small. These ten groups were: Royal- 
Liverpool, Firerian’s Fund, Loyalty 
Group, St. Paul Fire & Marine, American 
of New Jersey, Glens Falls, National of 
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CHART I1V—Operating profits for advertising companies were markedly higher than for 
von-advertising companies, largely as a result of lower loss and expense ratios. 
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Advertising Age, July 11, 1955 


The Creative Man’‘s Corner... 


truth. 


We offer these three ads in evidence. 


H 


Pepto: Bismol works 
od Dikaliners tol! 


a 


£m 


Toke Hospital Teste’ 


Pepto a a os om! 


point of The Client. 
But what has happened? 


bility. 


for him. 


Exhibitionists 


There are times when we feel sorry for not only the poor copywriter but 
the man who employs him. We say this realizing that both earn considerably 
more than a creature in our unfortunate position. 

Nevertheless, we have the wonderful freedom of being able to say exactly 
what we wish to say, exactly what we feel is right, is honest, is closest to the 


From what we see, copywriters—and the persons who employ them—are 
not always in this same enviable position. 


For today’s 
“big families” 


PET © tS 
pet Si 2 
} cm ars A 
<=" 


Waldor 


leading low “price tissue! ate thine s Che 


In each of them, the agency behind them has striven mightily to attract 
attention and to achieve individuality—both important ends, from the view- 


Attention and individuality have been achieved—but at the cost of credi- 


The gal in the Pepto-Bismol ad is so obviously sick that, unless we are in 
the same condition, we hurriedly pass her by. The father of four in the Wal- 
dorf ad is so obviously philoprogenitive that we see little connection between 
the fact that the number of American families having three or more children 
has gone up more than 47% and the claim that Waldorf bathroom tissue is 
“baby soft, luxury white.” We are also at a loss to see how a skater’s being 
, able to fill her fountain pen while doing a figure 8 should in any way result 
in a reason why we should buy a Waterman’s C/F fountain pen. 

Our feeling is that, if we were an advertising copywriter, we should be less 
interested in attracting the attention of a reader to our advertising than in in- 
teresting him in what the product we were writing about could actually do 


If we were advertising Pepto-Bismol we’d be inclined to show him how 
Pepto-Bismol made him feel. If we were advertising Waldorf, we think we’d 
be inclined to show the reader why Waldorf is gentler. And, if we were ad- 
vertising Waterman’s C/F pen, we think we’d try to show what it means 
under actual writing conditions. Confidentially, we write for a living—and 
we've never tried to compose one of these columns while wearing ice skates. 


lonntain 
pen! 
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Hartford, General Accident, Commercial 
Union and Springfield Fire and Marine. 


® The operating ratios of the property 
insurance business differ from those in 
manufacturing businesses. You might say 
that losses are the “raw material” costs. 
But you cannot offset these costs against 
written premiums because these—having 
been paid in at all times during the year 
—may have losses debited against them 
after the calendar year in which the pre- 
miums were written. So the loss (and loss 
expense) ratio is computed against those 
portions of the written premiums which 
were earned during the calendar year— 
in other words the earned premiums. 

The expenses which are used for com- 
puting the expense ratio are composed 
primarily of agents’ commissions, the cost 
of field supervision, overhead expense 
and taxes. Advertising is included here. 
This ratio is computed against the writ- 
ten premiums because most of them come 
out of the premium immediately. 

The figures used for both losses and ex- 
pense are incurred rather than paid. This 


is because there is often a lag, particularly 
on losses, between the time the company 
receives first notice that money will have 
to be paid out and the time when it actu- 
ally is paid out. 

The profit ratio is simply the loss ratio 
plus the expense ratio subtracted from 
100%. Since one of these ratios was com- 
puted against earned premiums and the 
other against written premiums, this 
seems a little wacky. Actually it has been 
found to be an accurate operating index 
and is widely used throughout the busi- 
ness. 

Why Did These Results Occur? 

It is not unexpected that the advertis- 
ing companies increased their premiums 
faster than the non-advertising companies. 
You would take that for granted. It is 
interesting to note, however, that no ques- 
tion is involved here of the quality of the 
advertising. Since good advertising can 
attract two or three times the attention 
and sales of bad advertising—even though 
both cost almost the same—think how 
much better would be the performance of 
a company which invested mo :t of its ad- 
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WRCA—Radio and TV—does a 
big-league job of turning prospects 


into customers. 


By keeping tuned to the heart of New York, 
WRCA and WRCA-TV ensure a neighborly 


reception for every sales message they carry. 


Take the recent contest to select an 

honorary bat boy for the Dodgers and Giants. 
By the time the contest closed, 12,000 boys 
had written compositions titled “Why I Want 
to Be Bat Boy for the ( Dodgers or Giants) .” 
50,000 fans saluted the winners on special 
WRCA Days at Ebbets Field and the Polo 
Grounds. And hundreds of thousands of New 
Yorkers cheered from the sidelines, as they 
watched and listened to the winners during 
their many on-the-air appearances. 


WRCA and WRCA-TV’s community 
promotions always have one sure result: they 
make New Yorkers good friends of the 
stations and good customers for the 

stations’ advertisers. 


By participating in these community REA radio 660 WWRCA-TV+4 


promotions, WRCA and WRCA-TV program- ‘ 
personalities are solidly established as the in New York 
Represented by NBC Spot Sales 


warmest, friendliest people in town. And that’s 


why we always say ... PEOPLE MAKE NEW YORK + CHICAGO - DETROIT - CLEVELAND 
WASHINGTON + SAN FRANCISCO - LOS ANGELES 
THE BEST SALESMEN! CHARLOTTE* +» ATLANTA* +» DALLAS* 


*Bomar Lowrance Associates 
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vertising funds wisely. We may assume, 
I think, that some of this money was not 
so spent. Nevertheless, the advertising 
companies had far better results. 

Any advertising man worth his salt 
would quickly tell you why the expenses 
of the advertising companies are less than 
those of the non-advertising companies. 
“Advertising is sales economy,” he would 
say. “It has to reduce sales costs or it’s 
not being done properly.” But I wonder 
how many financial, engineering and pro- 
duction executives believe this? Actually 
most chief executives would be well satis- 
fied if they could be sure that their ad- 
vertising investment would increase their 
share-of-market if it did not increase 
their sales expense. In this case apparent- 
ly it does both—and perhaps it does so in 
most other businesses, too. My own feel- 
ing—having worked in insurance market- 
ing for more than 25 years—is that on the 
average the non-advertising company has 
to have a higher sales-supervision ex- 
pense load or pay slightly more commis- 
sions to agents, and sometimes both. 


= But why, of all things, should national 
consumer advertising have an effect on 
the loss ratio? This, too, I believe is logical 
if you think it through. Most good fire- 
casualty agencies represent four or more 
companies and today most of the larger 
companies are writing most types of 
property insurance. The advertising com- 
panies are highly valued by the tens of 
thousands of local agents who represent 
them. If a company has too many losses 
in an agency it pulls out; why continue to 
write business through an agency that 
loses money for you? The agents know 
this and are a little more careful about the 
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quality of the business they write for 
their favorite companies—the ones they 
feel they can spare the least. Possibly the 
selection of risks in favor of the more 
valued companies is not entirely conscious 
on the agents’ part. But an unconscious 
reaction in your favor is just as valuable 
aS a conscious one. 

How much do these companies put into 
advertising? Remarkably little. The total 
advertising investment in 1952, including 
all printed material, sales helps, adver- 
tisement production and trade advertising, 
as well as all forms of consumer adver- 
tising, was, for the average of the eight 
groups, $453,593. Of this the average ad- 
vertising group invested $235,672 in mag- 
azine space, which was 52% of its total 
appropriation. The total advertising in- 
vestment for the eight groups was 0.27% 
of premium volume—which is the amount 
of sales at retail prices. The range was 
from 0.34% to 0.16%. 


= The non-advertising companies in- 
vested only one-tenth of one per cent in 
advertising in 1952, or an average of 
$101,750. The range of the advertising 
ratios was greater here: from 0.21% to 
0.05%. The advertising companies, it is 
worth noting, do not put a smaller pro- 
portion of their premiums into advertis- 
ing other than their consumer magazine 
advertising. 

This analysis may or may not prove 
anything with regard to other businesses. 
Insurance is probably the only nationally 
operating industry where it is possible to 
make as conclusive an analysis as this, 
based on the actual operating figures of 
so many leaders, so perhaps executives in 
other businesses should ponder on it. 


Home Selling Gains; Electronics Could 
Aid Home Furnishings Shoppers 


By E. B. Weiss 
Merchandising Consultant 

It is hugely interesting to note that, 
despite the vast increase in the number of 
shopping centers (one large variety chain 
recently reported that it hears from some 
250 new shopping centers monthly), de- 
spite an over-all increase in the total 
number of retailers in all areas, despite 
the greater ease of auto shopping, both 
house-to-house selling and certain forms 
of mail order are enjoying rapid growth. 
Department stores in particular are find- 
ing that mail response to their advertising, 
especially where these mail responses are 
invited via coupons, is showing a healthy 
increase on an expanding variety of mer- 
chandise categories. That’s why the uses 
of catalogs by these stores throughout 
the year are multiplying. And department 
stores are also finding that selling in the 
home is becoming increasingly resultful— 
when competent sales crews are employed 
and thoroughly trained. 

In this latter connection, home furnish- 
ings sold by department stores and spe- 
cialty stores are becoming an especially 
successful classification for exploitation 
through home selling. For example, J. L. 
Hudson Co., Detroit, reports that at least 
75% of Hudson’s huge volume in carpeting 
is now done by outside selling. (Inciden- 
tally, Hudson’s also reports that some 85% 
of its home calls result in sales; these calls 
follow up specific leads—no canvassing is 
done.) Hudson’s reports draperies also 
selling well via this technique. And the 
use of “mobiles” by specialty stores is in- 
creasing. 


@ Why this increase in home selling and 
mail selling—especially by department 
stores—when the shopper has so many 
stores right at her elbow? 


a ee nantes 


I’m sure more than one factor is respon- 
sible. But I am equally sure that, among 
the responsible factors, is that pet peeve 
of mine—store hours. 

Take home furnishings and, in that cate- 
gory, take woven floor coverings. Here is 
a purchase that is usually made only after 
examination by wife and husband, and 
sometimes by other members of the fami- 
ly, too. In other words, this is truly a fami- 
ly purchase. 

But the family, as a group, finds that it 
is actually discouraged from coming down- 
town by the prevailing one-evening sched- 
ule of most department stores. Clearly, if 
three evening openings, which are fairly 
typical in suburban and regional shopping 
centers, do not suffice (and suburban 
dwellers actually do more buying in the 
home than city dwellers), then one even- 
ing downtown can hardly be sufficient. 

It is a strange situation that finds down- 
town retailers so concerned about subur- 
ban and regional shopping center com- 
petition (not to mention the competition 
of so-called neighborhood centers)—and 
yet the owners of these selfsame down- 
town stores give every competitive ad- 
vantage to their more distant store units, 
including store hours that are more con- 
venient for the shopper. 

But getting back to selling in the home, 
another factor involved in addition to store 
hours is that a better job can be done of 
showing the family what the new carpet- 
ing, for example, will look like in that 
home. The family feels—and usually with 
justification— that there is less risk of 
selecting the wrong color, or pattern, or 
size, when the selection is made right in 
the home. (Of course, still another reason 
for house-to-house selling of woven floor 
covering is the fact that wall-to-wall car- 
peting has become so important, and this 


requires a home visit.) 

This suggests that more attention might 
be given by manufacturers in these mer- 
chandise lines not only to programs that 
will enable them to work more closely 
with the in-the-home salesman, but also to 
fixtures and devices that will make it eas- 
ier for the shopper in the store to relate 
the item to the decor of the home. 


= At the moment, the woven floor cover- 
ing manufacturers, for instance, have de- 
‘veloped ingenious fixtures that have 
eliminated the old laborious procedure of 
flipping over one rug after another. (I can 
remember arguing for these fixtures at a 
meeting of these manufacturers which I 
addressed some five years ago and the in- 
credulous looks that greeted my remarks 
made it evident that these executives were 
certain that it need not be done, could not 
be done, would not be done.) 

But my present thought goes beyond 
mere easement of the physical problems 
involved in examining carpeting or rugs— 
or draperies—in the store. I now wonder 
what can be done to enable the shopper, 
while in the store, more clearly to visual- 
ize that rug or drapery in her home. 

Many years ago—so many that I have 
forgotten the name—a piano house offered 
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Catalog Uses Three 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, IIl.) 

An interesting example of a catalog 
produced with the employment of three 
printing processes in order to lower costs 
and to speed up production is the new 
Massey-Harris Buyer’s Guide. 

The advertising piece runs 52 pages, in- 
cluding covers, and to the casual reader 
appears to be printed entirely in four- 
color process. However, there is one 16- 
page form printed in two colors only, 
folded as eight-page forms and cleverly 
interspersed among the forms of process 
printing so that in four different places 
throughout the catalog there appear four- 
page sections of two-color reproduction. 


® Layout-wise the two-color sections are 
tied so adroitly to the process work that 
no break in the continuity of full color 
seems noticeable. 

The two-color section was printed by 
rotogravure, whereas the four-color body 
sections were printed by heat-set rotary 
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a paper pattern of a grand piano to home- 
owners, In those days, when the big grand 
piano conferred on its owner the social 
status that now is associated with the 
mink, the Cadillac and the trip to Europe, 
the grave problem for the shopper was the 
decorative problem, rather than the musi- 
cal. In other words, the questions in the 
shopper’s mind were apt to be: Do I have 
space for a grand piano in my living room? 
Where can I put it? How will it look in 
this spot—that spot—etc? With the aid 
of the paper pattern, those questions could 
be resolved, at least in part. 


= Now it seems to me that the time is 
ripe—with the aid of modern electronic 
science—to develop projection devices that 
could make it possible to throw on a screen 
images that would, even in small measure, 
duplicate the appearance or color scheme 
of the home of the shopper. Then the rug 
or other home furnishing could be flashed 
on the same screen and displayed in a 
reasonable facsimile of the shopper’s room. 

Sounds fantastic, doesn’t it? And yet 
it’s no more fantastic than was the con- 
cept, just five short years ago, of an easel 
display showing rug samples for self- 
selection. 


Printing Processes 


letterpress. Body paper stock appears to 
be the same. 

The cover utilized a third printing proc- 
ess, four-color Deeptone offset on antique 
finish offset paper. The back cover con- 
tains a short institutional pitch, with the 
remainder of the space providing for post- 
age indicia and space for addressing and 
mailing as a self-mailer. 

The catalog was produced by R. R. Don- 
nelley & Sons Co., Chicago, which points 
out that the simultaneous use of three 
printing methods cut the delivery time in 
half. Obviously time was saved not only 
in presswork, but in the preparation of 
engravings, since three different engrav- 
ing departments could be put to work on 
the job at one time. 

This is a good example of printing en- 
gineering and shows that intelligent plan- 
ning and ingenious layout can create an 
impression of full color. For the most part, 
facing pages were laid out as spreads, 
with the second color (red) carrying 
across to link two pages in one. The dif- 
ferent papers and processes of reproduc- 
tion are entirely compatible. 


with new 3-Point Hookd P 


TWO-COLOR MEETS FOUR-COLOR—Two page spread from Massey-Harris Buyer’s Guide. 

Left half printed in two-color rotogravure; right half printed four-color letterpress. 

The larger illustration is in process colors, others in black, Rules printed in red tie 
the layout into a unified whole. 
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Looking at Radio and Television... 
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Best Commercials of Past Weeks— 
with a Look Ahead Toward Fall 


By The Eye and Ear Man 

As we get toward the end of the fis- 
cal year of 1955 television, the commer- 
cials are predominantly repeats of the 
past year. Advertisers, still uncertain of 
the life span of a commercial, are amor- 
tizing the cost of film commercials by 
continuing to run the old ones against a 
declining fair-weather audience. Cer- 
tainly this is no time to introduce expen- 
sive new commercials. 

The added ingredient in commercials in 
general is music. After an informal, but 
effective, boycott on the part of adver- 
tisers against the American Federation 
of Musicians because of some untenable 
demands, the way is now clear for or- 
iginal music to be added to any commer- 
cial on an equitable basis. And what a 
difference music makes. 

Normally in a good hard sell, music 
would be considered gilding the lily. And 
if the sell were a top one, music certainly 
isn’t necessary any more than music is 
essential to impelling drama. But, listen 
to music-less stories or commercials and 
then play them with music, and you get 
a feeling of the emotional impact and em- 
phasis that a specially written music 
background adds to the sell. 


® The fall air should be flooded with 
powerful musical fanfares, trumpets, 
jingles, and surging background themes. 
And the commercials in many cases will 
have some life breathed into the hollow 
spaces which were never adequately 
filled by a cappella singers or canned 
music. The small percentage of extra cost 
that music adds to the total commercial 
bill is more than justified by the up- 
grading of the commercial which always 
comes from good music well done. 
With this hope for things to come in 
the commercial field, it is time again to 
delve into the present and select com- 
mercials which have caused comment or 
have seemed to emerge from the hun- 
dreds of commercials that plead their 
product case everyday. 
1. Cheer—on various 


P&G = shows 


(Young & Rubicam). It is very difficult 
for a soap commercial—detergent that 
is—to emerge from the mass of suds 
that beg for consumer attention with 
every known variation on the familiar 


« tet ah a 


‘JUST LIKE A BOY’—The commercials for 

P&G’s Cheer get away from stereotyped 

sell for detergents with dramatizations of 
typical washing problems. 


CAR WASHING—Comedian Ernie Kovacs 
and his wife, Edith Adams, translate a 
car-owner’s chore into a sell for Ford. 


theme of the woman standing over the 
washing machine holding up a box of 
X soap powder and with a grisly smile 
pointing to the pile of -clean white 
clothes she has just washed. Cheer has 
come above the ordinary with the unique 
approach of dramatizing an everyday 
washing problem from the poor woman’s 
point of view with a sound over tech- 
nique of stream of consciousness style and 
a different sound effect. 

The worst that can be said about this 
commercial is that it is somewhat effete 
and low pressure. To the consumer, how- 
ever, this must come as a refreshing 
change of pace and by its very unusual 
characteristics, it must command atten- 
tion. By the sincerity of its dramatizations 
much empathy must result on the part 
of the housewife with, it is hoped, sales 
of Cheer. 

2. Ford—(Kenyon & Eckhardt). In the 
automotive business it is hard to avoid 
the old long shot of the car, sitting be- 
hind the wheel and jiggling it, panning 
over the various parts, etc. Ford has 
been able to novelize a commercial with 
the simple device of two distinct per- 
sonalities, Ernie Kovacs, a wacky come- 
dian, and Edith Adams washing the car. 
An everyday chore which everyone who 
owns a car has to face is cleverly trans- 
lated into a sell. Agency producer, Blake 
Johnson; agency film producer, Marshall 
Rothen; copywriter, Bernard Lubar. 
Filmed by Van Pragg Productions. 

3. Spots—The classified phone direc- 
tory (Batten, Barton, Durstine & Osborn). 
Selling the use of the classified phone 
directory plus advertising space in it 
is not exactly an easy job. But clever 
animation, a good musical filler and 
stylized sound-over have caused atten- 
tion to these fast-moving amusing spots. 
The movement and the noise make them 
impossible to miss. And even when you 
are forced to watch and listen to them, 
you don’t mind it because they are en- 


NOVEL TOUCH—Here’s Tennessee Ernie pouring it on in his own special style for Johnson 
& Johnson’s baby shampoo. He has sincerity of sell coupled with highly entertaining 


language, The Eye & Ear Man says. 


spots—These are examples of the ani- 

mated cartoons New York Telephone Co. 

uses to sell use of the classified phone di- 
rectory and ads in it. 


tertaining and informative. The spots 
were made by Sturm Studios, New York. 
The agency staff in charge: Rocco Dellar- 
so, producer; Ed Dillon, artist; and Marge 
Fowler, writer. 

4. Personality sell— Tennessee Ernie 
(NBC) for Johnson & Johnson baby 
shampoo commercials (Young & Rubi- 
cam). Tennessee Ernie has been sustain- 
ing for so long that even though people 
thought he would make a fine salesman, 
few had a chance to hear him sell. Now, 


Employe Communications... 


Johnson & Johnson has bought an occa- 
sional participation on this show and giv- 
en Ernie free rein. The results are novel. 
In his own highly amusing language, he 
gets the idea across that this shampoo 
can’t hurt “yore little ole eye balls.” 
Watch this fellow. He has sincerity of 
sell coupled with highly entertaining 
words and he really pours it on. Y&R 
people in charge are Pat Grew, copy- 
writer; John Swayze, director; and Har- 
old F. Davis, account executive. 


Old Timer an Influence in the Community 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

A few weeks ago, at the Chambers 
works of the Du Pont Co. at Deepwater 

Point, N. J., there was held an industrial 


alumni day. Nationally it had little recog- 
nition, but in the diaries of industrial re- 
lations it’s worth several pages. 

On that day, nearly 300 retired veter- 
ans of the factory returned to the plant, 
as company guests, for “Homecoming 
Day.” The industrial relations personnel 


CA, 


+ +c eec Re 


. wees 4 ba e. S =. + pd A WE -< a= © Sat - walls em - Se ke ee — £ fae 4 —_ - ‘ Rens , 
PES SER Bee se ag Be es 
eae Eg AP oak Xs = 20s Ant ARN SO An ARS ik Sgiatch te. be nar ans ni a i aps é rie Ske = ay z 5 ee Ae 7 er oe’ 5 a. N he x4 ? ! ~~ J ) 5 apes ye Eee oy 
Sai , iat 4 ij 5 od AS i 3 - ete 
ae - 
; tis { RF: 
Wane se t 
ee = 
si a x 
Ae hs 
ie { F- . > = 
joe k Ae. * errs. Se « Beech ® ~. teat et 
ma : : re "ny ? ee ore X28 ae eee: fe Tae r * i: _ 
: ee ox SPS eee thal  Caueigaae ~— ae - os ace es '- bn ea 
SS k mie Seen. eee te oe? ote i: oe eis Wor es ie 
an if ; b .~ Me eas al ‘ a at es Ate o ae a A 
‘2 ' Bae ee “ap ae % ia ee Pi 
ay iZ : = inthe a we oe . eS oe tl . Se cae peli 
( £ = oo el ih ules aage mt ; ‘ cee Og. 
: ‘ ‘ ae Sige : : SS a d Se FF A = a 
<a a F: ees SR en Beare ck a ae ee 
Bee ~ ; P ; Lair Bei Giga ey paca. ate ‘ > - 
4 eee 4 ; ; ’ aaa MO ae a ee ee 4 aan 
eo ”* ek Say a x i % a a 2 x Bg} fn ill . - I ae 
- “ \, bi Re ee Sa Bpcco: ae a ‘ ’ — 
gael. * ‘ f Ro Wee We ‘ ig ‘ ie” apa z 2 ? ‘i 
et a a =". ry. a a ae ’ fr ae eS ‘ oo re | 
i se ~ i wi 43% - : a3 ; ) 4 Bs 4 me 
af - snigl 4 e 4 > | + Te | = i oT a. %e 
a e ? P = oe my “ 
ts , ae %, 4 e ot! gE ra “— 
+d e. Pa ™" _ a a WO a at 7 4 * . — 
wt a ox ee r - CAMPOR gut A ™ \ 
‘ ‘i aR 4 ae Cy Oe — oo : y 
. e 4 eed - we SS eee a? a8 is 
7 ee. t 2% . is ei ; nies = e — 
a i  . ae Bei —- as oat a a — | fe 
; le ge 5 
ae 7 a 7 ee ae ae 
, x ’ Se € b. hd pnw cae ae | eer aos ee | 3 6 Ma id, ills 
a all KS z >) an . a 4 ee. ee Sa ee Paes, f bs al * pases 3 
sa 3 ‘ Law SSS SS ae ae aes >, a y | a ee Be nn ee : f Eadie. ’ : 
aes a te. se ; ee. ae ign eras rf ee ; Poa 
a be ite Cae ay ete as ae = a re oe . eh a ee ae ow” my em - 
Be Pte - ; fats ae > ; ‘ as a ‘ res i ees. r 3 ae 
: Prem a a ee ‘a ; x TE a ote anal <P tee oe ee. Jif ee bs 
q . ‘ Lk eee od 4g E + eee fea ‘ ees ee alt ei i z bed Pa Fea Sa 
a § Pe el ’ a 4 ae ee > aie L. ee ¥ 3 aa OE eae ; 
—_ Sieg | i — & | ae ale? ee. 2 
a a ex e in ’ Pine pi Be Pe) i a oe ~ or ae ee. ee 
i : at . N Pomel : pe 7 Es 3 ‘ ines Pe iis * a3 
‘ a ‘ sae P< se oe ee a Pe ok ile satiate 
Es ° r* € — a 4 Pe ‘e] * "ot bs 6 csi > 7 — 
ee ; 1 Ee ee 
= J Pe : oaths 
sd ‘ - = é \ 
‘! ~ ; : on, 9 H \% ' 
: _ _— SE , 
a " an ie ee Pet ts , ¥ 
a ae % ne : 
ny re Pr, A 4 } 
Fe. A 7 
r a a ‘J an 
en oe ‘ q eed — aa 
me % q aa ae a = 
hy uf P 3 rs el Res 2 a . 
ig ‘ ‘4 . ry ‘ 
: ” D 
2 . ‘ a aad 
ig 2 F -— : - : k 
Ee = as Be: : oes # 
om hee cents San “= 
i _ aes At — Oa age MRS Se 
4 j iz ; - - : a ; ~*~ & ee. ae Bight te ee eae Sees, Be ai: a Pe ee sets di é 
< f i 3 ry wa + Be ’ . % i 4 
| ; cre ee: : t “ av 4% 
i. { Bger - te Ga in, * : . 
a Sei Mamie . Wy , ‘ & ; 
Bs ‘ , , y 
a i os, - if eaNy : ‘ Se 
f Pa WEE a fi # » csi 2 f . . Oe 
Be eo, ftir 2 W304; 4 Hf ea rare 
F ee hg > SS | 7 an oh : més * 
i co tee ee. aan es ba ’ Se * 
4 a Pe re . 
a San clita i." <a - Ps 4 s m 
is ee Re cee i : y é 
; See | eam ae = 2 i ; ‘ a 5 
ng bee ear oes _ SD oe ‘ . ht eh Pi x — ; 
‘J spe “ane | on ae . j 7 : fe os 
ae aa Te 7 re wee te 3 ‘ +, 
Tide. = f ae et a : 
a % ‘ : ak , ee oS 7 
sg Pita ae “f ; ae cae se a 
— 
‘ Y Pe as ; 
: ae -s . Ss ” UR eee 
i hee 4 _ & eo 
mone f a ie BARE 
.” a: os % a Pe Uae 
ea , Oe. rs Ratt 4 
Siew < PAG mer 
— | At - , 
oi eS ge, ot : : 
Say en el a ‘i . F 
aM . ae Be 
4 if Fe — ap ae : 
“ es : Sa \ 5 rz 
bean Se tae POA Se Sie 
TRE ks : as 
ee 
. 
* ‘ ' 
‘. a # Nae 4 eae ae 3 . ae : 
- ee Bi a . 
~ ae eed ee oa i ges : ae eugiee. Ea 
aa ee = wal i i baie 
: 5 ee Pe Bes es 4 al 
as cn ae “Si a? i 
. 7 
cee P: a “3 
, ty ae » oS ch... ss ‘ 
Fl « e 
, Fc —  ?. db , i , oe a 
- ££ S-SeA™N 2a 
= - \ if ‘ ' Be, 
; : > s 
a ) gh: a 
y & 3 } — § 
me a : yt fe 
; a ™ é 4 eal =e 
Gacy q Rule cane ae te. ae : 
. Sa + fee ae ~ oF : 
er ashe : = sf by 
i ry — - | - 
BE a ’ “f ‘ ma 
rs _ ee 4 . Ys a 
es. Rae hie ee PO! 
; “a - 7 at * 9 iim ey j ae ra 
¥ be 4 ° “4 , : 
a icin. ji 7 6 r. ee oa 
: Ey ‘Ce : i & * s 
Sad . J § Bon. " 
Fe ; ae : E K ; in ¥ S ‘ i. 
F> ‘ “T i 4 
ee” > - oe rq: Vo "gag 
pede * at: 
; « : ce . oe 
tie Se } ~~ * . Z . roy 
i. + 7S iil ? be 
.” ee Ae a ects 
heat “= ve a = he . Ae 
* Sener a A a wee : 
a vo. Steg. St cgi ee Ae, pf 
o: oo y ‘ 
: we fee se Ay nae? > aed 
- ; =. Meee Be a ant 
‘ Fa x he % ' ie art nee % oo 
Ped ys bia se es 9 St, ey oo ’ 2 
oT a 3 eo i / “& 
: 
. ’ 4 ~ 
“« e : i t ' , ya ae aye : e oe, Pe a OT are ae Pa ae eee tery ee a Sele ee 4 ONE Sasha 
na | RENE Stee RN Ca ere ace EON Ree yt RE AI NS. Ae aR eT DR GN on phys aa DEW hy AA 2a reo omer TE, Sey Soe Net: ae 
Braye i oe 4 SNM Wikies Maury ko As 2 Lae tek has aE oie es FORT ude Re lie Oe ae - € pith eee Bit MeN eS tar ile aie oS ce an We aes Bs eee es as eee he Rae eee SRC, Oe Ty el Re ne Monte a Web TE 8 Wed hho ere eL Games. thine eee ee te 
ene eT cg in ot A ea SEE la Sc ee Teal | See hs ee oe PR 0 Sa Mey Ge a We en ait eM age A Oe sot PNR SE es LG ie MGs yO aeeb bias WER SE Cage ete ORNL T Mic fs eee 
a oN aa be rat ae 28 em ee a bie Pr aS rata ele i Nec oes - ae ay os 28, eo ak AT x fs ty oe ar. 105 Or tee ta Spall oe Th Abe i ao Mie Nagy OE 4 Niner PA par ont, oP Aes Pi a Mega, cee rs 5s $¢ ne a sie 5 Fae oes we eee 
be fae gal oak, at” ‘ Sage yp tees” 48 Chet oe es Me ae o bie Sale eae ee : “) re tas Robe Bers Ts pat ee 4 We Be eee MU ae alls ae ea 6 ERE Neg ee EF Seats Bee Sh Ten” plo Une Gi, CW ea ani ae ew Motel ens Tu eee, tae eteeN ee A eed et Tea : 
Pe in 5k a Ee eT Sea eee EL is Bo ee ei eke RR eet ede era ose Rae tN Re Ber WL EE we oe ime i gee ere el tee ae Sg hart tot ORAS Fak Sa ty eee foe Nay 4 eg ee ee ee ge a 
be Pete oe Freh or ge ag  e e See ae ee Oh ot I Cage pee NG eS? PT Bs Ate Oo Te hee Wa aE. | i MET Ee. etc oe MIS aN ens, See ie Ned ie cay Naa ey MATA Te ile Seabee | loa Tt ies ie yea eg amos ar Ts CIT “Me eS Ey Ad Beamer mor RIS ia ae 
MPA Oe as sl OR eee Or tee ey hay ge ET, Gola tS Se ON ea es OO he See eee tt oy Pere eae I PCE MO PAN: “Ae ay tele 2a Tp ae aE DN tt cg WD “SO gL ee Oe NaS ne PO gm oe cas Mat y Gas ar FEE ei pee tg 
IAA a CMe Pa 8 NEO RS Bh ale SW mt hd eae we! BEEP eu al alk Pim, «eg Cee OER ORD ce ee aT ls EN TR re es ee NT ae PEN el oct wee / rat eee TiS, PRTC owl eS ELBE SRE ee hs Cure a ON PESTS Oe Oe Beet fo al? Ae Piet, Sie Ge eas CAI. all Mae On 7 ibe ee At ies Pe ¥ 


oo es 


Sap ears 


. ee? Den ae 
‘Fee ae 


86 


set up a full program <or the retirees. 
The veterans sat in the sun and swapped 
experiences. Buses were provided so 
they could ride around the plant, They 
were given a luncheon at the local coun- 
try club. Best of all, they were allowed 
to roam at will, back to their old depart- 
ments, to visit with people with whom 
they had worked for years. Three men 
came all the way from Florida to join 
in the festivities. 


= The profit-minded skeptic might ask: 
“How much did Du Pont make out of 
the deal?” The answer obviously is: Not 
a thin dime. The company spent what- 
ever it cost—and it probably cost con- 
siderable—because gracious acts in in- 
dustry often pay off in more durable 
goods than dollars and cents. Nearly 
300 alumni of Chambers works went 
away, to resume their roles of Du Pont 
ambassadors. 

You may wish to contrast this with the 
experience last year of three retired em- 
ployes who sought to pay a visit to their 
old factory. They did not consider it 
necessary to apply for admission, to get 
reservations in advance. They just 
dropped by the gatehouse and started 
into the grounds. 


ms They were challenged by a plant guard, 
a new face the three didn’t recognize, 
who kept them cooling their heels for a 
half hour while he hunted up someone 
who could decide whether they were to be 
admitted or barred. The personnel man- 
ager was involved in a grievance meeting, 
so a subordinate came out to survey the 


Salesense in Advertising... 


situation. There didn’t seem to be any- 
thing in the book about accommodating 
former employes. After another half hour 
of blundering in search of a company pol- 
icy, the weary and bewildered veterans 
went on their way, determined never to 
go back to the plant again. They never 
did. 

The plant guard was obviously only 
doing his job. The personnel manager had 
a duty at his grievance meeting. His 
subordinate needed authority, although 
his head should have rolled for not 
knowing where to find it. Each person 
had an excuse of sorts, but the company 
attitude had no excuse. 


s There are some concerns where the 
return to the old home plate is quietly 
discouraged by the manager. The offi- 
cials remark in private that it’s a place 
of business, after all, and the shop has 
to get the work out. You can’t clutter up 
the premises with a lot of nosey old char- 
acters who just want to stand around and 
hold up production. 

What does the victim of this type of 
hospitality have to say about his former 
employer? Does he spread the news of 
its warmth of heart around the town? Or 
does he give widespread expression to the 
view that the old bastille gets colder 
every day? 

The Du Pont method seems the better 
of the two. The company recognizes that 
the old timer is an influence in the com- 
munity—or anywhere else he goes—be- 
cause when he speaks of the company, 
he bases his comments on first-hand in- 
formation. He’s been there and seen it. 


Brand Familiarity Alone a Great Sales Asset 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


More than a decade ago, James Webb 
Young made this observation in his high- 
ly readable book, “The Diary of an Ad 
Man”: 

“Nowadays we tend to discount what 
used to be almost the 
sole objective of adver- 
tising; namely, to cre- 
ate familiarity. That 
familiarity alone is a 
great sales asset, and 
that it can be secured 
most quickly through 
advertising repetition, 
was almost the earli- 
est advertising discov- 
ery. Thus all the earli- 
est salesmen of space preached such 
doctrines as ‘Keep Your Name Before 
the Public,’ ‘Repetition Makes Reputa- 
tion,’ ‘Keeping Everlastingly At It Brings 
Success.’ ” 

I sometimes wonder if this tendency 
to discount the value of advertising repe- 
tition isn’t more in evidence today than it 
was 10 or 15 years ago. 

In this atomic era, at least in some 
advertising circles, the strategy of SOCKO 
is very much in style. The nature of the 
product and the advertising objective 
seem not to be a consideration; 5¢ candy 
bars, as well $500 refrigerators, appear 
equally to be eligible for the SOCKO 
treatment with full-color bleed pages 
and multi-page units. 


James D. Woolf 


What is bought by these heroic outlays 
of money is a result usually described as 
“IMPACT.” 

The thing that gives these block-busters 
impact, as a rule, is not necessarily the 
strength of the idea, but the physical 
prowess of the space unit and the visual 


elements within it. 


I have no quarrel with this conception 
of impact—provided the media-and- 
schedule program allows for adequate fre- 
quency of impression. . 

Why? 3 

First, I believe, as Jim Young believes, 
that brand familiarity alone often tips 
the scales, at the point of purchase, in 
favor of this or that product. 


a Second, I believe that the impact of 
repetition, week in and week out, is a 
powerful force in securing familiarity 
with a given brand name and label. 

Educators know this. They know that 
the oftener a schoolchild sees a thing, or 
hears a thing, the stronger becomes the 
impression. “Each time an impression is 
repeated,” say psychologists Lucas and 
Britt, “it becomes stronger in two ways. 
First, it builds to a higher level than the 
original by combining the influence of 
the new with the residue of the old. 
Second, there is a definite tendency for 
impressions established through space 
repetitions to fade more slowly in each 
successive stage.” 

If you don’t believe it, ask any animal 
trainer, or try it on your parakeet. 

As I have said, I have no prejudices 
against massive units of space; every 
creative adman delights in their generous 
dimensions. But I also believe that brand 
familiarity alone, the result of massive 
repetition, is a great sales asset. 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


If the class will please come to atten- 
tion, we will turn our attention today to 
fashion art—or what’s called art in some 
quarters. 

At the left is art that accompanied a 
long telegram, reproduced in the ad, say- 
ing in part: “BUSTLINE DEFINITELY FOCUS 
OF NEWS: (see if you can tell why) sTop 
EFFECT FEMININE (like a hat rack) SEDUC- 
TIVE (as an auto jack) STOP BOSOMS NOT 
ABOLISHED BUT CONTROLLED AND ROUNDED 
NOT POINTED OR SEPARATED AS HERETOFORE 
(considerate of them not to abolish 
bosoms, but what’s the difference to this 
art?)” I neglected to say the parentheses 
are mine, above and below. 

There’s much more but you get from 
this, the general magnificent fusion (I 
mean confusion) of copy and art. You 
can see for yourself how the bustline 
must be the focus of the news here, and 
how seductive and feminine the figure 
is. Or can you? 

The heading at the top of the ad in 
connection with the foundation and bras- 
siere, reads, “flattering not flattening... 
Gossard’s beautiful (sic) mew way of 
fitting out forms!” 

The copy says in part: “...the loveli- 
est (sic) kind of a figure, one that is 
softer, much more relaxed, exquisitely 
feminine! (sic) for creating’ (this store 
doesn’t use caps in copy like this. the 
common people use caps.) etc. And fur- 
ther on, “for a higher, rounded, beauti- 
fully controlled bustline...” (Refer to 
the art.) 


= I wonder why the foundation garment 
people don’t use repulsive figures like 
this rickety cadaver to sell their things. 
Or is Mr. Gossard too old-fashioned to 
know that this is Art? And above com- 
mercial applications? 

Art in advertising can do two things— 
attract attention and aid perception. This 
art attracts attention all right. How much 
of it is good or favorable attention, even 


its strongest proponents cannot say. And 
I would suggest they not bet on it. This 
art certainly doesn’t aid perception. 

The art at the right is typical of that 
from another school of thought. It at- 
tracts attention and aids perception. 

Perhaps some advertisers feel that be- 
cause the “funnies” are well read, carica- 
ture or funny paper art is a good thing to 
use to show fashions. The pity is that 
people who can do this kind of art could 
no doubt learn to do art that would make 
women wish they could resemble it, if 
those artists ever became sold on the 
fact that they should help the advertising 
all they can, not just make pictures for 
it. 


® When a store pays for art, I believe 
the art should be used to advance the ad- 
vertiser’s interests. I do not subscribe to 
the left bank theory that advertising 
should be used to afford an artist op- 
portunity to advance his personal idio- 
syncracies. 

Artists are apt to go for this ghastly 
ugly kind of thing because it proves they 
“wear no man’s collar.” They are being 
creative and management is standing still 
for it. Unfortunately, so little truly re- 
liable research is done in the retail field 
that management itself often finds it 
impossible to tell whether advertising is 
simply hitching a free ride on the store’s 
coattails, or if it’s actually helping pro- 
pel the store. 


a I am not criticizing all art that is not 
realistic. Some of the exaggerations and 
mannerisms and abortives in fashion art 
are good for purposes of distinguishing a 
store’s ad style, and for attracting atten- 
tion. Some of the art aberrations of this 
store have been good, I think. But aber- 
rations should be pleasing, even if not 
beautiful, if you are a hard man with an 
advertising dollar. Pleasing even to a 
woman who has never been hypnotized 
by the cultists of modern art—pleasing 
to women who, even though they do not 
know Picasso from Pistachio, seek clothes 
to adorn and improve themselves rather 
than to become salon scarecrows. 
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In Greater Philadelphia, 


than any other newspaper 


She enjoys reading the social news of Philadelphia in the columns of 
her favorite newspaper—The Evening and Sunday Bulletin. 


In Philadelphia nearly everybody 


To augment its regular features, The Bulletin uses a large local staff to 
gather some 40,000 local news stories each year. This is one of the big re ad S Th e Bull etin 
reasons why, in Greater Philadelphia*, The Bulletin delivers more copies 

to more people every seven days than any other newspaper. 


Advertising Offices: Philadelphia, 30th and Market Streets 
The Bulletin is Philadelphia. New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 


*14-County A.B.C. City and Retail Trading Zone Atlanta * Los Angeles * San Francisco 
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Cincinnati Picked 
for Dishwasher 
Promotion Drive 


CINCINNATI, July 6—This com- 
munity has been chosen as the first 
test market in an industry-wide 
promotional campaign on behalf 
of automatic electric dishwashers. 
To run here from July 18 to Aug. 
12, the campaign will be sponsored 
by the household sink units sec- 
tion of the National Electrical 
Manufacturers Assn. 

Tying in with the promotion, a 
four-color spread plus a third b&w 
page will appear in the August 
issue of Woman’s Home Compan- 
ion, due on the newsstands during 
the first week of the campaign. 
The feature, entitled “What You 
May Expect From a Dishwasher,” 
will be prepared by -Bernice 


When you BORE 
.»- YOU IRRITATE 


WHETHER YOU USE SPOKEN WORDS, 
or printed. And you do bore with 
an anemic-looking ad. So better 

JAY P send for our free samples today. 


WALK anovernising trpocrapny 


11€. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


Strawn, home equipment editor. 
Reprints of the article will be 
available to consumers at displays 
throughout the city. 

The Companion article covers in 
detail aspects of a study conducted 
by the agricultural experiment sta- 
tion of Ohio State University. 

An extensive display will be set 
up in the main office of the Cin- 
cinnati Gas & Electric Co., and 
others will be maintained by local 
dealers and distributors. Special 
consumer contests will be coordi- 
nated by the Cincinnati Electric 
League. 


Furniture Maker Appoints 

Lewisburg Chair Co., Bridge- 
port, Conn., and Elgin, Ill., manu- 
facturer of dinette furniture, has 
appointed Ovesey, Berlow & 
Straus, New York, to handle its 
advertising. Advertising in con- 
sumer magazines and business pa- 
pers is planned. Foltz-Wessinger is 
the previous agency. 


Mutual Promotes Ruppel 

George Ruppel, controller of 
Mutual Broadcasting System, New 
York, for the last five years, has 
been named v.p. and treasurer of 
the network. 


CITY IN rH 


-ROCKFORD MORNING STAR | 


BEST Test 


* 134,488 ABC CITY ZONE *441,222 ABC RETAIL TRADING ZONE 


Rematkabsle 
ROCKFORD 


At the Top in Illinois, Rock- 
ford continues to expand and 
row. Contracts have been let 
or two multi-million dollar 
factories. Construction will 
soon begin on a new shopping 
center including a 2 million 
dollar Goldblatt Bros. Depart- 
ment Store, a new name in 
Rockford. The American Chicle 
Company and The Goss Print- 
ing Press Company have both 
chosen Rockford for new man- 
ufacturing facilities. Housin 
construction continues to brea 
records. All of this added to an 
already prosperous city means 
a remarkable market tor your 
roducts or services. The Rock- 
ord Morning Star and Rock- 
ford Register-Republic give 
superior coverage in Rockford 
and surrounding areas of 
Illinois and Wisconsin. Let us 
send you full information. 


Rockford Register-Republic - | 


operates as follows: 1. 


CREAM CITY) 


HIGH SIGN—This new Miller High Life beer spectacular in Mil- 
waukee combines scintillation with color and action on a 21’ 
x 18’6” surface. The spectacular was turned out by the Cream 
City Outdoor Advertising Co. The five-sequence flashing action 
“Miller” lamps scintillate. “High Life” 
lamps burn steadily. “Champagne of Bottle Beer” tubing and all 
border tubing burns steadily. 2. Soft cross red background tubing 
wipes on from center to ends. “High Life” lamps scintillate. 3. 
Background tubing flashes off. “High Life” lamps stop scintillating. 
4. Background tubing wipes on from ends to center. “High Life” 
lamps start scintillating. 5. Background tubing flashes off, and 
“High Life” lamps stop scintillating. 


Electronic Devices 
Mean Teamwork— 
‘Control Engineering’ 


New York, July 5—Business 
men and engineers should get to- 
gether when planning electronic 
data processing systems for office 
use, says the current issue of 
Control Engineering. 

An editorial in the McGraw-Hill 
publication notes that a manage- 
ment group recently held a con- 
ference here at which 1,300 busi- 
ness men gathered to discuss com- 
puter applications, while 1,300 en- 
gineers met in Los Angeles to talk 
about the equipment. 

“Business men tend to overesti- 
mate the capabilities of the elec- 
tronic equipment, and engineers 
tend to oversimplify the business 
problems,” comments the maga- 
zine. 

“The danger is brought home 
forcefully by case histories in 
which both business men and en- 
gineers, working independently, 
have arrived at exceedingly low 
estimates of the number of pro- 
gramming steps or the time re- 


quired for 
problems.” 

The editorial comes to the con- 
clusion that “the business man 
should not try to master the com- 
puter completely, nor should the 
engineer try to become a business 
expert. 

“But each should learn about 
the other’s problems so that he 
can cooperate effectively.” 


Franco Opens N. Y. Office 


Carlos A. Franco has resigned 
as general sales manager of Cros- 
ley Broadcasting Corp., Cincinna- 
ti, to become an advertising, mar- 
keting and research consultant. 
The new company, which will 
have Crosley as a client, has 
opened offices at 420 Madison 
Ave., New York. Mr. Franco for- 
merly was associated with Kud- 
ner Agency, Young & Rubicam, 
William H. Weintraub & Co., and 
NBC. 


processing business 


Sisk Joins Kudner Agency 
John A. Sisk Jr., formerly with 

Al Paul Lefton Co., has joined the 

time buying staff of Kudner 


Agency, New York. 


Advertising Age, July 11, 1955 


Self-Do Tablecloth 
for Christmas Keys 


Indian Head Drive 


New York, July 5—Indian Head 
Mills last week announced the 
“largest single advertising cam- 
paign the retail piece goods busi- 
ness has ever known.” 

Indian Head will feature a sew- 
it-yourself Christmas tablecloth in 
an extensive magazine and news- 
paper supplement drive to run 
during the last quarter of this 
year. 

Color pages are scheduled for 
Butterick’s Pattern Book, Better 
Homes & Gardens, Farm Journal, 
Living for Young Homemakers, 
McCall’s, McCall’s Pattern Book, 
Parade, Progressive Farmer, This 
Week, Vogue Pattern Book, Wom- 
an’s Home Companion and 10 in- 
dependent newspaper supplements. 

In addition, b&w space will be 
used in Forecast, Modern Miss and 
What’s New in Home Economics. 
Trade ads, beginning in July, are 
scheduled for Daily News Record, 
Department Store Economist, 
Merchants Trade Journal and 
Women’s Wear Daily. 

The featured item will be a 54”- 
wide cloth, available in 15 colors. 
It can be made, according to the 
ads, for $2.98 and “takes minutes.” 
Featured with the basic cloth are 
three centerpiece runners. By 
changing the runners the house- 
wife can make three different 
tablecloths. 


® Ads will offer a free booklet 
showing how the tablecloth can be 
made from Indian Head cotton. 
The sewing instructions also will 
be available at stores selling In- 
dian Head fabrics. 

Promotional tie-ins have been 
arranged with Oneida Silver Co., 
Singer Sewing Machine Co. and 
Assembled Products Inc., maker 
of Trimtex tape, which is used to 
trim the centerpieces. 

Grey Advertising Agency is 
handling for Indian Head. 


Nejelski Names Perkins V. P. 

Robert W. Perkins has been ap- 
pointed a v.p. and director of Ne- 
jelski & Co., New York manage- 
ment counsel. Since 1953, Mr. Per- 
kins has also been v.p. and direc- 
tor of the Erie Bottling Corp., 
Erie, Pa., bottler of Pepsi-Cola and 
Cott beverages. 


George Adams Named S. M. 

George L. (Roy) Adams has 
been named sales manager of 
Institutions, Chicago, a new post. 
Mr. Adams has been a member of 
the publication’s sales staff since 
11945. 
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Yes, let Clement’s mastery of color printing build 
you an outstanding magazine of your own. Slant it 
to create goodwill, introduce products or make sales 

¢ I , 


but let bright, sharp letterpress color make it more 
effective. 


Use Clement’s complete facilities to make pro- 
duction easier. Clement can print, bind and distrib- 
ute your magazine. And, if you wish, help you with 


editing and layout, art, engravings and typography. 
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Any Clement sales office can show you how 
Clement saves time and money for leading American 
business firms in the production of catalogs, mailing 
pieces, books, package inserts and magazines. 


J.W. Clement Co. 
Manufacturers of Quality Printing 


Executive Offices and Plant: 8 Lord Street, Buffalo 10, N. Y. 
Soles Offices: Graybar Building, N. Y.; Fisher Building, Detroit 
Subsidiaries: 
Pacific Press, Inc., Los Angeles. Phillips & Van Orden Co., San Francisco 
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Cincinnati Picked 
for Dishwasher 
Promotion Drive 


CINCINNATI, July 6—This com- 
munity has bees ———---*- “~* 
test market in 
promotional ca) 
of automatic eli 
To run here fro 
12, the campaigi 
by the househo 
tion of the BD 
Manufacturers . 

Tying in witt 
four-color sprea 
page will appe 
issue of Woman 
ion, due on the 
the first week 
The feature, er 
May Expect Fri 
will be  prepi 


When you 
oe YOU 


WHETHER YOU 


Strawn, home equipment euitor. : 
Reprints of the article will be 
available to consumers at displays 
throughout the city. 

The Companion article covers in 
detail aspects of a study conducted 
by the agricultural experiment sta- 
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Self-Do Tablecloth 
for Christmas Keys 


Indian Head Drive 


New York, July 5—Indian Head 
Wille lact  uraalk tha 
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‘Old Order 


Changeth’— 


Ad Business’ ‘55 Motto? 


(Continued from Page 1) 
for Lennen & Newell. 

Wine Advisory Board after re- 
taining J. Walter Thompson Co. for 
16 years, named Roy S. Durstine 
Inc. to handle its account. 

And McCann-Erickson reluctant- 
ly parted company with Portland 
Gas & Coke Co., a client for 22 
years, because of a conflict with 
Pacific Gas. 


@ These are long-termers, but a 
rash of clients found agency 
changes desirable after a dozen 
years in the same shop: 

Magnavox checked out of Maxon 
after 13 years to Foote, Cone & 
Belding. 

H. D. Lee swung away from 
Gardner Advertising, after 12. 
years, for Grey Advertising Agen- 
cy 

Batten, Barton, Durstine & Os- 
born had had Bon Ami for 11 years, | 


before it shifted to Weintraub. 
Parker Pen Co., a client of J. 
Walter Thompson Co. for 12 years, 
swung over to Tatham-Laird. 
Also, while the new business 
men ruefully contemplated the 
fragility of ties binding agencies 
and advertisers, they were im- 
pressed at the size of the accounts 
that had moved: 
Biggest, of course, was Stude- 
baker—estimated at $8,000,000. 
Ballantine beer and ale were 
estimated at $6,000,000 in billing 
when they made the shift to Esty. 
Clustered in the $4,000,000 range 
are Westinghouse, American Air- 
lines, and just below (at $3,500,000 
originally) the Florida Citrus Com- 
‘mission. Rinso Blue ran around 
$3,000,000, and so did Pepsodent. 


® Here’s a rundown on some of 
the major account shifts in the first 
‘half: 


Cordova 


Timmer 
Bowen 


Russell Wood 
Hendrickson Rangno 


PLAQUES AND TROPHIES—Here are the winners in the seventh annual 
merit awards competition of the Western Society of Business Pub- 
lications: Glover Hendrickson, editor, Western Plumbing & Heat- 
ing Journal; Bill Bowen, assistant publisher, Fashion Publications 
(California Men’s & Boys’ Stylist); Fred Russell, publisher, Tile; 
Rueben Cordova, exec. editor, International Steward; John Timmer, 
managing editor, King Publications (Western Industry, Western 


Parker 


ACCOUNT To FROM 
Maytag Leo Burnett Co. McCann-Erickson 
Magnavox Foote, Cone & Belding Maxon 


Browne Vintners 
Renfield Importers 
Congoleum-Nairn 

Int. Silver (hotel) 

H. D. Lee Company 

NY, New Haven RR 
Eastco Inc. 

Studebcker division 
Florida Citrus 

S. C. Johnson waxer etc. 
Grove Laboratories 
(Bromo-Quinine tablets) 
Norge div. Borg-Warner 
Bon Ami 

Rinso Blue 

Colgate’s Halo 
Pepsodent 

Raytheon et al. 

Stephen F. Whitman candy 
American Viscose 


group of 11 accounts 
Gorham Co. (sterling) 
Hartman Luggage 


Amana (print copy) 
Parker Pen 

Lucky Tiger Mfg. 
White Sewing Machine 
Edison Voicewriter div. 
Crosley-Bendix appliances 
Westinghouse (consumer) 
Nestle Instant 

Chanel Inc. 

Cantrell & Cochrane 
Nesco Inc. 

Glenmore’s Yellowstone 
Snow Crop 

Clorets 

Chicago Tribune 
Schenley Ancient Age, 
James E. Pepper 
Goebel Brewing 

D. L. Clark Co. 

Wine Advisory Board 
American Airlines 
Zenith radio-tv 


Doherty, Clifford 
L. H. Hartman 
Dancer-F-S 

Young & Rubicam 
Grey Adv. Agency 
Doyle-Dane-Bernbach 
Lennen & Newell 
Benton & Bowles 
Benton & Bowles 
Benton & Bowles 
Benton & Bowles 


? ? 7 
Weintraub 

J. W. Thompson 

Carl S. Brown Co. 
Foote, Cone & Belding 
Donahue & Coe 

N. W. Ayer & Son 
N. W. Ayer & Son 


G. M. Basford 
Donahue & Coe 
MacManus, John, Adams 


MacFarland, Aveyard 
Tatham-Laird 

Erwin, Wasey & Co. 
Fuller & Smith & Ross 
J. W. Thompson 
Earle Ludgin 
McCann-Erickson 
McCann-Erickson 
Weintraub 
Cunningham & Walsh 
Henri, Hurst & M 
Compton Advtg. 

Ted Bates 

Ted Bates 

Foote, Cone & Belding 
Doyle-Dane-Bernbach 


Campbell-Ewald 
Sullivan, SC&B 
Roy S. Durstine Inc. 
Lennen & Newell 
BBDO 


Kenyon & Eckhardt 
McCann-Erickson 
Cunningham & Walsh 
Gardner Advertising 
Hoag & Provandie 
Ruthrauff & Ryan 

Roche, Williams & Cleary 
J. W. Thompson 
Needham, Louis 

Gardner Advtg. 


~ Tatham-Laird 


BBDO 

Ogilvy, Benson & Mather 
Bryan Houston Inc. 
McCann-Erickson 
Cowan & Dengler 
Young & Rubicam 

J. M. Mathes Inc. 
Hirshon-Garfield 
Sterling 

Kenyon & Eckhardt 
Earle Ludgin and 
MacDonald-Cook Co. 
Ruthrauvff & Ryan 

J. W. Thompson 
Bozell & Jacobs 
BBDO 

Williams, Lewin, Saylor 
Benton & Bowles 
Fuller & Smith & Ross 
Bryan Houston Inc. 
Foote, Cone & Belding 
Ted Bates & Co. 
Western Advtg. 

Erwin, Wasey & Co. 
Maxon Inc. 
Dancer-F-S 

N. W. Ayer & Son 
Weintraub 


Brooke, Smith, F&D 
BBDO 

J. W. Thompson 
Ruthrauff & Ryan 
Young & Rubicam 


Zenith hearing aids 
Cudahy Packing (Old Dutch) 
P. Ballantine & Sons 
Pfeiffer Brewing Co. 
Webster-Chicago Corp. 
Proctor Electric 


Maxon 


Scovill Mfg. (mfg. div.) 
American Trucking Assn. 
New York Central R. R. 


Allman Co. 


MacFarland, Aveyard 
Weiss & Geller 
William Esty & Co. 


John W. Shaw Advtg. 
Weiss & Geller 


Needham, Louis & Brorby 


J. W. Thompson 


BBDO 

Young & Rubicam 

J. W. Thompson 

BBDO 

Fuller & Smith & Ross 
Arndt, Preston, Chapin, Lamb 
& Keen 

Young & Rubicam 

J. W. Thompson 

Foote, Cone & Belding 


Nielsen Signs 61 Stations 
for New Rating Service 

A. C. Nielsen Co., Chicago, r 
ports there are 61 stations sub- 
scribing to its new local radio and| 
television rating service. The list 
includes six CBS-owned stations, 
two NBC-owned stations, three 
ABC-owned stations and one Du- 
Mont-owned station. 

There are 87 agency and adver- 
tiser subscribers listed for the sta- 
tion index, many of which have or- 
dered special analyses of the ma- 
terial to be used as a guide in spot 
broadcasting buys. 


Delta Tool Promotes Cox 
Bernard D. Cox has been named 


re- advertising manager of the Delta 
Power Tool division of Rockwell 


Mfg. Co., Pittsburgh. Mr. Cox 


joined Rockwell in 1953, and was 


named assistant ad manager in 
June, 1954. 


Martin Leaves DuMont 

Gerry Martin has resigned as di- 
rector of sales for DuMont Tele- 
vision Network, New York, effec- 
tive July 17. His duties will be | 
absorbed by William Koblenzer, | 
manager of network sales. 


Construction, Western Farm Equipment), and Nat Wood, editor, 

Western Metals. Also in the group are Louis Rangno, president 

of the association, and Diane Parker, “Miss Western Business Pub- 
lications.” 


Union Seeks Nine 
Alterations in New 
TV Actors’ Contract 


HoLtywoop, July 7—Negotia- 
tions are continuing here for a 
new contract covering the employ- 
ment of performers in television 
film shows. Formal talks between 
representatives of the Screen Ac- 
tors Guild and the Alliance of Tel- 
evision Film Producers started a 
couple of weeks ago. 

No information is available as 
to what terms, if any, the groups 
have agreed upon for a new con- 
tract to replace the one which ex- 
pires July 21. However, here are 
some of the proposed changes ad- 
vocated by the Guild: 

1. A 25% increase in the mini- 
mum scale. This would mean an 
increase of from $70 to $90 in the 
daily rate and from $250 to $300 
in the weekly rate, for example. 

2. Substantial increase in re-run 
payments. The present contract 
permits one repeat without pay- 
ment to actors and a 50% pay- 
ment for the third run. The Guild 
is asking re-run payment—report- 
edly at least 50%—for the first 
repeat. 

3. Prohibition of the practice of 
buying up residual rights to a show 
at the time producers hire per- 
formers. 


# 4. Additional payment for actors 
who do stunts and stunt men who 
speak lines. 

5. Extension of the SAG contract 
to cover U.S. possessions and Guild 
members working abroad in cer- 
tain cases. 

6. Restriction of exclusivity pro- 
visions in series contracts. 

7. Payment for services in tv 
trailers on a per trailer basis. 


8. Increased minimum for theat-| 


rical showing of tv films. 

9. Tightened provisions on op- 
tions permitted for pilot films, and 
improved wardrobe, make-up and 
dressing room facilities. 


Screen Gems Boosts Cron 


John B. Cron, who has been as- 


sociated with Screen Gems, tv sub- § 


sidiary of Columbia Pictures Corp.., 
New York, since 1948, has been 
appointed European sales director 
and general manager of Screen 
Gems of Great Britain Ltd. Es- 
tablishment of a European sales 
division follows the recent opening 
‘of a Canadian division (AA, June 


|27). 


Ottaway Acquires 
Danbury Newspaper 


DANBURY, CONN., July 7—The 
Danbury News-Times, this city’s 
only newspaper, is being sold to 
James H. Ottaway, New York 
state publisher and radio station 
operator. 

Mr. Ottaway, president of Ott- 
away Newspaper-Radio, Endicott, 
N. Y., has taken options on a con- 
trolling interest in the Danbury 
News-Times Co. Transfer of con- 
trol will take place later. 

Ownership is being relinquished 
by the Lee family, connected for 
many years with the Frank H. 
Lee Co., Danbury hat manufac- 
turer. 

Mr. Ottaway, who is now presi- 
dent of the New York State Pub- 
lishers Assn., publishes four dailies: 
the Daily Bulletin, Endicott; the 
Star, Oneonta, N. Y.; the Press- 
Republican, Plattsburg, N. Y., and 
the Daily Record, Stroudsburg, Pa. 
He operates radio stations WENE, 
Endicott, WDOS, Oneonta, and 
WVOP, Stroudsburg. 


ABC Signs Four Stations 

Three more radio stations and 
one tv station have affiliated with 
American Broadcasting Co. They 
are KMBC and KMBC-TV, Kan- 
sas City; KFRM, Concordia, Kan., 
and WOSA, Wausau, Wis. The first 
three stations are owned by a sub- 
sidiary of Cook Paint & Varnish 
Co. 


Phillips Joins B&B 


John J. H. Phillips, formerly 
with Compton Advertising, has 
joined Benton & Bowles, New York, 
as an account executive. 


oe | 


CLINTON O. CLARK, formerly with 

Ewell & Thurber Associates, Tole- 

do, has joined Compton Advertis- 

ing, New York, as assistant to the 
president. 


Auto Dealers Want 


U.S. Help to Stop 
Bootlegging Cars 


WASHINGTON, July 6—Automo- 
bile dealers made a pitch today 
for legislative relief in three di- 
rections, but encountered strong 
opposition from government agen- 
cies. 

A parade of witnesses from the 
National Automobile Dealers Assn. 
took the stand before a subcom- 
mittee of the House interstate 
commerce committee to urge 
adoption of bills prohibiting boot- 
legging of new cars and “phantom 
freight,” and demanding factory 
franchises giving each dealer ex- 
clusive territorial rights. 

The anti-bootlegging bill, intro- 
duced by Rep. John Bell Williams, 
Mississippi Democrat, is identical 
with a measure passed by the 
House last year on the eve of ad- 
journment, but not acted upon by 
the Senate. 


® The Williams bill would allow 
auto factories to include in their 
selling agreements with new car 
dealers a_ provision forbidding 
dealers to sell any new car to any 
unauthorized person for resale. 

NADA exec. v.p. Frederick J. 
Bell, deploring the practice of 
used car dealers in selling new 
cars at cut prices, said it is as 
dangerous for autos to be sold 
under “false and misleading con- 
ditions” as for drugs. He stressed 
the need of proper servicing by a 
franchised dealer. 

The Justice Department, howev- 
er, filed an unfavorable report, 
saying the bill would legalize a 
scheme which the industry had 
tried to inaugurate but which the 
department had ruled illegal. If 
a special exemption from the anti- 
trust laws were granted car deal- 
ers, it was claimed, the way would 
be open for “countless appeals to 
Congress by every industry group 
with a real or fancied problem 
produced by intensified competi- 
tion.” 


® The Federal Trade Commission, 
Bureau of the Budget, and De- 
partment of Commerce all joined 
Justice in opposing the bill, thus 
indicating the possibility of a Pres- 
idential veto if the bill were 
passed. 

The “phantom freight” bill, by 
Rep. Carl Hinshaw, California Re- 
publican, would prohibit auto mak- 
ers from charging dealers more 
freight than is actually paid. 

Admiral Bell charged that the 
industry practice of charging 
freight from Detroit regardless of 
where a car is produced results in 
“an inflated and unrealistic fee.” 

Reports from Justice and FTC 
said Uncle Sam already has auth- 
ority to prevent false representa- 
tions of freight charges, and that 
the terms of the bill could easily 
be evaded by manufacturers. 


® The third bill, granting exclu- 
sive territories to dealers, would 
reinstate a practice which NADA 
said existed for more than 40 
years, until 1949. Threatened ac- 
tion by the Justice Department 
changed the industry practice at 
that time. 

This bill, by Rep. Tom Steed, 
Oklahoma Democrat, was not op- 
posed by reports from downtown 
agencies, but only because no re- 
ports have been submitted yet. A 
committee staff member made it 
clear that the reports are expected 
to be unfavorable. 

The subcommittee, headed by 
Rep. Arthur G. Klein, New York 


Democrat, plans an executive ses- 
sion next week to decide what to 
do about the three proposals. 
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PHOTO 
REVIEW 


Mulock Mcintosh Welk Gaunt Grant Shepard Lutz Bradley 


CHAMPAGNE MUSIC FOR DODGE—Executives from the Detroit, Holly- 
wood and Chicago offices of Grant Advertising get together in Holly- 
wood to launch Lawrence Welk and his orchestra on his ABC-TV 
show for Dodge. Grant men are Ernest M. Mulock, v.p., Detroit; 
Larry McIntosh, exec. v.p., Detroit; John Gaunt, v.p., Hollywood; 
Will C. Grant, president; Andy Shepard, v.p., Chicago, and Paul 
Bradley, v.p., Hollywood. Also shown is Sam Lutz, Mr. Welk’s 
manager, 
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WORKIE H. WORGAS 


WANTED—Morrie Morgan, sales rep. 
for Farmers Frozen Foods, Mod- 
esto, Cal., ran this two-color ad on 
the front cover of the May Frosted 
Food Field and sold out his 1955 
strawberry pack in advance. The 
ad was prepared by Pacific Na- 
tional Advertising Agency, San 
Francisco. 


Miller 


CAMPAIGN LAUNCHING—Electric Auto-Lite Co. recent- 
ly briefed national wholesalers in New York on its 
new advertising program, which includes use of 
major national magazines, business papers, outdoor, 
direct mail and point of sale. The company’s outdoor 
campaign calls for 4,000 twenty-four sheet posters 
and marks its first use of the medium in 15 years. 


Blank Ryan 


Keller Seem 

Shown at the meeting are Warner R. Moore, presi- 
dent, and Ralph E. Keller Jr., account executive, 
Outdoor Advertising Inc.; W. E. Blank, Auto-Lite 
battery sales manager; Gordon S. Miller, v.p., and 
F. B. Ryan Jr., board chairman, Ruthrauff & Ryan, 
and T. M. Birmingham, battery assistant sales man- 
ager, and D, B. Seem, v.p. and ad director. 


Birmingham 


SNIFF, SNIFF—S. A. Schonbrunn & Co., packer and distributor of 
Savarin coffee, has launched a new series of ads in the New York 
subways making use of the trend toward freer art in poster adver- 
tising. Believing that the European school is a bit extreme for 
American taste, the Lawrence C. Gumbinner Advertising Agency 
decided to use an easy, light style, based on original drawings by 
F. G. Cooper. The posters were designed by Stuart Campbell, an 
art director of the agency. 
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OUTDOOR COOKING—With the com- 
ing of summer and the picnic 
season, Quaker Oats Co. is of- 
fering a roll-away outdoor grill 
as an Aunt Jemima pancake mix 
premium. Capable of cooking any- 
thing from flapjacks to filet, the 
model is available to both dealers 
and consumers. 


COMING OUT PARTY—When Pacific Citrus Products Co., Fullerton, 
Cal., changed its name to Pacific Hawaiian Products Co., among 
those present were Reuben P. Hughes, president, and Barbara Wil- 
son, the “Miss Hawaiian Punch” of posters and display material. 
Atherton Advertising, Los Angeles, is the agency. 


SIMPLY WONDERFUL—This slogan is used by S&W Fine Foods for its 

new outdoor campaign on the West Coast. It could also describe the 

poster drawing by Saul Steinberg. S&W believes the drawings “carry 

out the quality theme of its coffee.” Foote, Cone & Belding, San 
Francisco, is the agency. 


Faust Ensrud Beck MacDonald Beeman Duggan McCarthy Buehling 
Sullivan McAnulty Collins Guenther Beatty 
AD POST COMMANDERS—The Chicago Post #170 of the American Legion 
(admen’s post) honored its past commanders at its final meeting 
this season. John H, Bull, v.p., Sorenson Advertising Co., Chicago, 
is the new Commander. Past Commanders shown here are Holman 
Faust, Encyclopaedia Britannica; A. G. Ensrud, J. Walter Thomp- 
son Co.; Herbert Beck, Hearst Advertising Service; Art MacDonald, 
Arthur R. MacDonald Inc.; Otis Beeman, Young & Rubicam; Tom 
Duggan, Moloney, Regan & Schmitt; John J. McCarthy, George A. 
McDevitt Co.; Norman Buehling, Fensholt Advertising Agency; 
Ted Sullivan, Haire Publishing Co.; James S. McAnulty, Allen 
Klapp Co.; Arthur Collins, Parade; Joe B. Guenther, Branham Co., 
and Vernon D. Beatty, Pacific Outdoor Advertising. 
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CONTINUING ONE OF THE GREAT SUCCESS STORIES IN PUBLISHING HISTORY... 


LOO 


Every year for 10 straight years 


LOOK has grown bigger and bigger. 
And now the first half of 1955 is the 


BIGGEST HALF YEAR 


'S HISTORY 


Advertising revenue at an 


all-time high.. 514,020,000 


Circulation at an 


all-time high... 4,07 5,000 nati ol 


LOOK’s phenomenal growth in advertising and circula- 
tion continues year after year after year. 


Why? Because LOOK—with its unique warmth, editorial 
variety and authority —attracts a vast and influential 
audience from coast to coast. 


More and more advertisers are using LOOK because it 
enables them to reach a vast market... at a lower cost 
per thousand readers than any other major magazine. 


The newest Politz study shows that an average issue of 
LOOK reaches a total audience of 19,500,000 different 
readers ... including 16,200,000 readers in car owning 
families, 9,300,000 readers in the top 40% socio-eco- 
nomic group, 5,000,000 housewives, 12,200,000 readers 
with high school or college education, and 12,000,000 
readers in home-owning families. 


It all adds up to this: LOOK is one of the most efficient 
advertising vehicles in the country. Aren’t you missing 
a big bet if you’re not in LOOK? 


more readers per ad dollar than 
any other major magazine 
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THE 


LANDING 


STRVY 


as seen by 
JOHN BURGOYNE 


It’s a cool, pleasant, sunshiny 
morning as we make our way to 
the office. We feel fine in spite of 
the memory of last night’s lousy 
poker hands; some projects that 
looked mighty doubtful have a 
14-karat sheen in the new day. 
Hoofing along the avenue, we 
peer at all the funny-looking peo- 
ple, wey us. 


A purveyor of aromatic oils for 
the further beautification of al- 
ready-gorgeous women (shad- 
dap!) had a new product ready 
for testing, was skeered because 
the only practical container made 
it look too much like another of 
his products. The precious fluid 
was very different from product 
t1; the maker feared heedless cus- 
tomers would buy one, wanting 
t’other, and get madder’n a hatter 
when they found they had sprayed 
their knob with the wrong var- 
nish. So the cosmetic artist, a 
canny man, withal, connived with 
Burgoyne for tests in Cedar 
Rapids, Indianapolis, Peoria and 
Roanoke. Some confusion devel- 
oped, was corrected by a minor 
change in label design, and the 
patient is doing very well, thank 
you. Sitting up on the counter 
with her sister and drawing cus- 
tomers for both. This busy Bur- 
goyne crew amazes re: us. 
Every now and again our 
thoughts turn back to Joe Martin, 
after all these 
months. We 
were only one 
of hundreds 
proud tosay Joe 
was a friend; 
our memories 
of him are 
shared by all 
who knew and 
loved him. Just 
today we were 
re-reading the 
very moving 
memorandum issued after Joe’s 
death by the Board of Directors 
of Henri, Hurst & McDonald, his 
old agency. They mention, in 
speaking of his many accom- 
plishments, that in thirty years no 
man had ever successfully chal- 
lenged a research conclusion made 
by Joe Martin. The Board said, “A 
man who possessed and reflected 
the qualities of Joe Martin will 
live forever.” Just in case Joe hap- 
pens to be looking over our shoul- 
der, we'd like to tell him that 
thousands of us down here go 
along, all the way, with that state- 
ment. 


x k * 

We’re both sorry and glad to 
report that Bruce Armstrong, who 
has been at the helm of our New 
York office, has moved on to an- 
other job, this one with Cunning- 
ham & Walsh, Inc., right across 
the street from his old outfit (17 
years with Young & Rubicam). 
We're sorry for ourselves, because 
Bruce was doing a bang-up job 
for us. But we’re happy for him, 
because it looks like a grand break 
—and it couldn’t happen to a nicer 
guy. 


Joseph J. Martin 


In our usual sel*-effacing way, 
we'd like to point sut that Bur- 
goyne, too, does an outstanding 
job—and will be happy to do same 
for you. 


Breakfast Club’ 
Lacked Sell, Say 
Swift and Quaker 


(Continued from Page 1) 


mental tv “Breakfast Club.” At 
that time, some Quaker officials 
affirmed that while the show was 
not right for video, it was an ideal 
sales vehicle in its own medium. 
And neither Swift nor Quaker had 
anything against the program’s 
ratings or cost-per-thousand. 

Against this there was the clear 
fact that, while the two companies’ 
reasons were poles apart, they both 
added up to one charge: Lack of 
selling punch. And, to rub it in, 
not only Quaker, but Swift also, 
seemed headed irrevocably for the 
glamor medium. 

As things stand now, “Breakfast 
Club” is reportedly left with only 
two of its quarter-hours sold for 


next season (to Beltone and Rea-| 
Lemon), and it is possible ABC| 
will begin selling the show locally | 
in August. 


® Swift announced no new plans| 
after the “Breakfast Club.” Its! 
only terse comment was that the} 
change “is necessary to support 
the company’s advertising and 
merchandising programs.” 

Less officially, however, it was 
said that the big concern was with 
the merchandising end: Swift was 
finding it “terribly difficult” to 
stimulate its salesmen on “some- 
thing that’s been on the air for 
23 years.” 

By contrast, one official pointed 
to the Swift-sponsored Horace 
Heidt show, on NBC-TV. Its rating 
is only so-so, yet, the official told 
AA, it “has done a terrific mer- 
chandising job.” 


® “Heidt has a crew of 23 mer- 
chandising men on the road,” AA 
was told. “Every market he goes 
into, he’s boosted sales tremen- 
dously. Radio just doesn’t move 


more and 


more 


Canadians 
are enjoying 
higher and 


higher 


incomes 


e Since 1940, the number of man- 
agement men has almost doubled. 


fluential men who make their com- 
panies’ buying decisions. And at 
home, they (and their families) are 
a booming market for every kind 
of consumer product. 


164,000 best-customer families 
read the same current news as in 
the U. S. edition of TIME; only the 
advertising is different. 


< o a’ 


e *. 


On their jobs, they are the in- 


In TIME’s Canadian edition, 


RANDOLPH McKELVEY has been named 

a v.p. and account supervisor at 

Young & Rubicam, New York. He 

has been with the agency for the 
past 11 years. 


merchandise as tv does.” 

As to the “Breakfast Club’s” rat- 
ings, he commented: “Their share 
of the audience has been okay, but 
the available audience has gone 
way down, as tv’s morning partici- 
pation shows have cut in.” 

Swift’s Pard dog food is already 
on NBC-TV’s “Today,” and it 
seemed likely that the company 
would be ready for more of the 
same kind of fare for its other 
products. 


® At Quaker Oats, the decision to 
leave the “Breakfast Club” hinged 
on two larger company decisions: 
(a) to aim Aunt Jemima at all the 
family, rather than just the house- 
wife who does the buying, and (b) 
to make television the prime ad- 
vertising medium, backed by print 
color ads. 

These decisions on Aunt Jemima 
were made some time ago, AA was 
told. The two of them combined 
pointed to an evening family tv 
show as the prime advertising 
vehicle. Quaker and J. Walter 
Thompson have since been simply 
hunting for the right one—which 
they believe they have found in 
“Ozzie and Harriet.” 

The new family approach result- 
ed from a motivation research 
study showing that a lot of the buy- 
ing impulse on pancakes stemmed 
from men and children, as well as 
their housewife purchasing agents, 
AA learned. (Somewhat similarly, 
Quaker’s Ken-L-Ration left “Zoo 
Parade” three months ago—AA, 
April 4—in a move away from 
another special audience. Here it 
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was decided that others than kids 
|—in this case, the housewife— 
| played a big part in dog-food buy- 
ing decisions.) 


. Quaker’s new media arrange- 
|ment on Aunt Jemima envisages tv 
as the demonstration medium, with 
magazine and newspaper color be- 
ling used as support for “appetite 
|appeal.” With Quaker as with 
Swift, there was no criticism of 
radio’s rates or, within limits, of its 
sales delivery. 

“Repeating audio messages gets 
identification,” a spokesman told 
AA, “but it doesn’t carry the ideas 
of service, modernity, innovation 
and other good things we want to 
put across. 

“Radio is simply the victim of 
too many people like us moving 
with the times and picking tv as 
the main medium,” he concluded. 


Mack Replaces 
Frieda Hennock 
as FCC Member 


WaAsHINGTON, July 7—Richard A. 
Mack, Florida Democrat, today be- 
gan a seven-year term as a mem- 
ber of the Federal Communica- 
tions Commission. He _ replaces 
Frieda B. Hennock, whose term 
expired June 30. 

While Commissioner "Mack has 
no background in radio or tele- 
vision, he is experienced in com- 
mon carrier hearings. He has been 
a member of the Florida Railroad 
and Public Utilities Commission 
since 1947. He is 45 years old, and 
is not a lawyer. 


Cottrell Co. to F&S&R 

Cottrell Co., Westerly, R. L., 
manufacturer of rotary letterpress 
and gravure presses, has appointed 
Fuller & Smith & Ross, Cleveland, 
to handle its advertising. Cottrell 
is a subsidiary of Harris-Seybold 
Co., Cleveland, producer of offset 
lithographic presses and power pa- 
per cutters, whose advertising 
F&S&R has handled since 1946. 


New ENGLAND HOME 


QUIPMENT [J EALER 


NEW ENGLAND, N. Y. & N. J. 
pagtonst Trade Paper a's 
PLUMB. HEATING—LP- & APPL. 
AIR CONDITIONING & REFRIGERATION 

Needham 92, Mass. « Est. 1947 


Ow you can get both 


LETTERPRESS-—GRAVURE 
engravings of CM&H quality 
from the same plant 


(America’s Finest) 


in one service operation. — 


COLLINS, MILLER & HUTCHINGS, INC. 


LETTERPRESS 
GRAVURE 
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U.S. Seeks to 
Standardize Beer 


Container Sizes 


New York, July 7—The battle 
over the size of beer containers 
will go into what is expected to 
be the final round next Tuesday, 
July 12. 

Hearings will be held in Wash- 
ington by Dwight E. Avis, director 
of the alcohol & tobacco tax divi- 
sion of the Treasury Department, 
on elimination of seven different 
sizes of beer containers. ATTD 
wants brewers to eliminate 6, 8, 
10, 11, 24, 25.6 and 38.4-oz. con- 
tainers and standardize on 7, 12, 
16, 32 and 64-oz. containers. 

Anheuser-Busch and Blatz 
Brewing Co. pioneered the 10-oz. 
can a little more than a year ago 
in order to put their premium- 
priced beers in competition with 
lower-priced 12-oz. cans and bot- 
tles of local and regional brewers. 
Anheuser-Busch and one or two 
other brewers also came out with 
a four-fifths of a quart (25.6 oz.). 

ATTD received complaints. A 
survey showed that many buyers 
of the 10-oz. size thought they 
were getting a 12-oz. can of pre- 
mium beer in competition with lo- 
cal brews. 

Early in June ATTD held hear-‘ 
ings to get industry comments on 
a proposed rule to standardize the 
sizes of beer containers. Distilled 
spirits and wine already are under 
similar regulations. 


= Opposition to the proposed rule 
has not been outstanding. Chief 
opponent is the U. S. Brewers 
Foundation, which represents 
about 86% of the productive ca- 
pacity of American breweries. The 
foundation is not opposed to the 
proposed rule as such, it says, but 
to the increasing encroachment of 
government regulation. 

Local brewers are not inclined 
to discuss the matter. However, a 
spokesman for a nationally adver- 
tised beer told AA it was his be- 
lief that standardization of beer 
containers probably would be a 
good thing for the industry in the 
long run. 

The general consensus is that 
the new rule will be adopted and 
that formal action on it will be 
taken in August or September. 

About two weeks ago ATTD is- 
sued a ruling which prohibits 
brewers from making claims about 
the calorie content of their brews. 
Brewers currently advertising the 
calorie content of their beers have 
been told that the practice must 
stop as soon as current media 
commitments have been fulfilled. 


= The tax division first became 
critical of brewers’ non-fattening 
ad themes early in 1953. About a 
year ago (AA, April 19, ’54) major 
brewers started making copy 
changes. And this year relatively 
few brewers have used the calorie 
theme. The emphasis now is on 
taste, dryness, lightness and re- 
freshment. 


‘Times-Picayune’ 
Wins TV License 
over Two Rivals 


WaAsHINGTON, July 7—A Fed- 
eral Communications Commission 
hearing examiner today recom- 
mended that the Times-Picayune 
Publishing Co. be granted a li- 
cense for a new tv station to op- 
erate on Channel 4 in New Or- 
leans. 

The publisher of the morning 


Times-Picayune and evening States | 


was chosen in preference to Loy- 
ola University, which operates Sta- 
tion WWL in New Orleans, and 
James A. Noe & Co., owner of radio 
outlets in New Orleans and Mon- 
roe, La., and KNOE-TV, Monroe. 


Last Minute News Flashes | 


K&E Resigns Eastman Chemical | 
New York, July 8—A spokesman for Eastman Chemica] Products| 


Corp. today verified a report that Kenyon & Eckhardt, New York, had 


1. No action will be taken toward securing a new agency until R. C. 
Tuttle, advertising director, returns from vacation in mid-July. 


]WT Gets Jewelry Division of Frawley 

Los ANGELEs, July 8—J. Walter Thompson Co. has been named to 
handle advertising for the newly formed jewelry division of Frawley 
Corp., Culver City, manufacturer of Paper-Mate pens. The new ap- 
pointment does not affect Foote, Cone & Belding, which continues as 
agency for Paper-Mate pens. 


Monsarrat Moves from L&N to Thompson 
New York, July 8—John Monsarrat, now on vacation in Sweden, has 


July 30. He will join J. Walter Thompson Co. 
Corrado Joins National Distillers 


New York, July 8—Benjamin W. Corrado, liquor market research | 
consultant and publisher of Corrado’s liquor handbook, has sold his | 
research business to an associate, Clark Gavin, former v.p. and editori- 
al director of Liquor Publications. Mr. Corrado has joined National 
Distillers Products Corp. as director of market research. He told AA 
that he is negotiating with several groups for the sale of his liquor 
handbook. 


N. Y. Stock Exchange to Expand Promotion 

New York, July 8—The New York Stock Exchange will expand its 
advertising campaign next fall. It will double the size of newspaper 
insertions, which will run in 556 papers in 327 cities. Life and The Sat- 
urday Evening Post will carry page ads. The Exchange also plans to 
list member firms under a N. Y. Stock Exchange heading in classified 
telephone directories throughout the U. S. Batten, Barton, Durstine & 
Osborn is the agency. 


Gleason Will Use Electronicam for Buick Show 


New York, July 8—Jackie Gleason has signed as the first customer 
for DuMont’s new Electronicam tv film system. He will use the fast- 
filming system, which DuMont says may be as much as 50% cheaper 
than other filming methods, to record “The Honeymooners” series to 
be sponsored by Buick over CBS-TV. 


TV Actors’ Contract Talks Break Down 


Los ANGELES, July 8—Negotiations between the Screen Actors Guild 
and the Alliance of Television Film Producers and Assn. of Motion 
Picture Producers of Television Films for a contract replacing the one 
expiring July 20 have broken down, with SAG now asking for arbitra- 
tion (See story on Page 89). The principal disagreement concerns pay- 
ment to actors for re-runs. Original pay to actors now covers the first 
two runs, with re-run payment beginning with the third and subse- 
quent runs. SAG thinks payments should begin with the second run 
and wants higher rates for all re-runs. The Alliance, which includes 
most major tv film producers, usually sets the pattern. In the present 
impasse, SAG now is inviting independents to sign first. The negotia- 
tions with AMPP do not affect theater films, for which there is a sep- 
arate contract. 


Roth Joins Durstine; Other Late News 


e John A. Roth, formerly account executive with Kenyon & Eckhardt, 
has joined Roy S. Durstine Inc., both New York, in a similar capacity. 
He is a specialist in grocery product accounts. 


e Following a Federal Trade Commission complaint, General Motors 
Corp., Detroit, has agreed not to advertise that the food freezer section 
of its Cyclamatic Frigidaire defrosts automatically. The refrigerator has 
two compartments, a frozen food storage section and a cold storage sec- 
tion. Only the latter defrosts automatically, FTC said. 


e Nash Mfg. Co., Long Branch, N. J., maker of aluminum awnings 
and jalousie windows, has appointed Halsted & Van Vechten, Red 
Bank, N. J., to handle its advertising. 


Weintraub Agency 
Is Now Norman, 
Craig & Kummel 


before the change. 

Mr. Norman, formerly v.p. and 
account supervisor, is exec. v.p. He 
handles the reins on the Revlon, 
Maidenform and Ronson accounts. 
Before joining the agency, he had 
been an account executive at Biow 
Co. 


® Walter Craig, who joined the 


resigned the company’s advertising account, effective on or about Oct. | 


resigned as senior v.p. and general manager, Lennen & Newell, effective | : 


New York, July 8—The new 
owners of William H. Weintraub 
& Co. (AA, Jan. 17) have changed 
the advertising agency’s name to 
Norman, Craig & Kummel Inc. 

Mr. Weintraub, vacationing in 
Europe, remains as chairman of the 
board. He stepped down as presi- 
dent Jan. 3. His son, William H. 
Weintraub Jr., formerly the agen- 
cy’s exec. director of radio and tv 
production, has joined Mutual 
Broadcasting System as program 
sales manager. 

Controlling interest in the agen- 
cy passed from Mr. Weintraub to 
Elkin Kaufman, Norman B. Nor- 
man, Eugene H. Kummel and B. 
‘David Kaplan Jan. 3. Mr. Wein- 
| traub formerly had 51% of the 
stock. 

Mr. Kaufman, who reportedly 
owns 25% of the agency, remains 


as president. He had been exec. v.p. 


agency Jan. 17 as v.p. in charge 
of radio and tv, had been ad direc- 
tor of Pharmaceuticals Inc. for 18 
months and before that was a 
v.p., director of radio and tv, and 
a member of the board of Benton & 
Bowles. 

Mr. Kummel, formerly a v.p., 
has been v.p. and secretary since 
January. He joined Weintraub 
seven or eight years ago. Previous- 
ly he was with Young & Rubicam 
and Shulton Inc. 

Mr. Kaplan, now v.p., treasurer 


and general manager, previously | 
/pital. Born in Fort Erie, Ont., Mr. 


had been an account executive at 
Foote, Cone & Belding a year ago, 
handling Chanel Inc. Last March 
Chanel switched to Weintraub. 
William H. Weintraub Co. was 
founded in October, 1941, by Mr. 
Weintraub after he had sold out 


Smart, since deceased. 


How today 10 million of us 
help keep dollars from getting away 
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NBC Sells 13 Buyers 

on ‘Monitor’; CBS 

Airs AM ‘Hit Parade’ 
New York, July 8—There was 

another flurry of network radio 

sales this week, with NBC’s “Moni- 


tor” picking up two more sponsors 
for a total of 13 and CBS signing 


|American Tobacco Co. for a radio 


revival cf the “Hit Parade.” 
Socony Mobil Oil Co. (Compton 
Advertising) bought 18 30-second 
announcements per week on “Mon- 
itor” for a 13-week run. Miller 


=| Brewing Co. (Mathisson & Asso- 


IN THE GRAIN—‘“It’s part of our 
American tradition to work things 
out together,” says this bew page 
in Life (July 11) for Credit Union 
National Assn. Ads in the new 
series also are running in Reader’s 
Digest. J. Walter Thompson Co., 
Chicago, is the agency. 


WILLIAM E. TERRY 

New York, July 7—William E. 
Terry, 57, advertising manager of 
Redbook, died yesterday in White 
Plains Hospital. He was appointed 
advertising manager of the maga- 
zine in 1952, after having been an 
advertising salesman for 15 years. 
Before 1937, he was a salesman 
and later advertising manager of 
the detective group of Macfadden 
Publications. Mr. Terry was grad- 
uated from Dartmouth College in 
1921, and had been active in alum- 
ni affairs. 


C. SHERWOOD BAKER 

Cuicaco, July 8—C. Sherwood 
Baker, 59, owner of Advertising 
Typographers Inc., Chicago, died in 
Evanston Hospital on June 25. 
After studying at Northwestern 
University, Mr. Baker was a stock 
broker and later an insurance 
broker until he founded Typogra- 
phers. He was past treasurer of the 
Chicago Typographers Assn. and a 
member of the Chicago Club of 
Printing House Craftsmen. He was 
born in Manistee, Mich. 


PHILIP BATTELSTEIN 

Houston, July 5—Philip Battel- 
stein, 85, the founder of Battel- 
stein’s department store, one of the 
first 10 in the U. S. in volume of 
men’s wear newspaper advertising, 
died here yesterday. 

Mr. Battelstein came to Portland, 
Me., from Lithuania in 1880, and 
moved to Houston in 1897. He 
started a tailoring business which 
he later developed into a retail ap- 
parel store. In addition to the 11- 
story downtown store, there is a 
suburban branch in River Oaks. 


GEORGE A. CLUETT 

WILLIAMSTOWN, Mass., July 8— 
George A. Cluett, 82, retired presi- 
dent of Cluett, Peabody & Co., Troy, 
N. Y., manufacturer of Arrow 
shirts and men’s furnishings, died 
here yesterday at his summer 
home. Born in Troy, he was grad- 
uated from Williams College in 
1896, served as an officer in the 
Spanish-American war, and spent 
all of his business life with the 
company, of which his father was 
a co-founder. He succeeded his 
father as president in 1919, and 
retired in 1929. 


F. MARVIN ROSE 

Cuicaco, July 5—F. Marvin Rose, 
a product sales manager for Phoe- 
nix Foods Co. and an employe of 
Kraft Foods Co. for 34 years, died 
yesterday at Wesley Memorial hos- 


Rose attended high school there 
and began working for Kraft as a 
youth. In 1936 he went to England 
as product manager of Kraft’s Lon- 


don plant. Returning to Kraft, Chi- 
cago, in 1941, he became an indus- 
his Esquire interest to David| 


trial product sales manager for 
Phoenix, a subsidiary. 


ciates) bought 12 30-second spots 


‘|each Saturday on the marathon 


broadcast. 

Other new business at NBC: My- 
tinger Casselberry, Long Beach, 
Cal., signed to sponsor a 55-min- 
ute dramatic show with top Holly- 
wood names starting Sept. 18 
through Dan B. Miner Co. The 
show will be titled “Nutralite The- 
ater” after the featured product, 
Nutralite, a food supplement. 


® Lucky Strike’s “Hit Parade,” 
which has been off radio since it 
left NBC in January, 1953, is be- 
ing aired on CBS in its old Satur- 
day 10-10:30 p.m., EDT, spot. The 
tv version of the show, which is 
carried on NBC, is off for the sum- 
mer. 

Two daytime Columbia sales in- 
volved replacement sponsors for 
Arthur Godfrey. Murine Co. 
(BBDO) bought a quarter-hour 
once a week; Dow Chemical Co. 
picked up a quarter-hour simul- 
cast once a week on the show, and 
a quarter-hour on radio only every 
fourth Friday. MacManus, John 
& Adams is the agency. 

Gulf Oil Co. (Young & Rubicam) 
signed for 42 five-minute seg- 
ments of “Wendy Warren and the 
News” on CBS. 


McGraw-Hill’s New 
‘Petroleum Week’ Has 
10,450 Paid Readers 


New York, July 7—The first 
issue of Petroleum. Week, the 28th 
and the newest of McGraw-Hill’s 
domestic publications, was mailed 
to subscribers today. It carries 57 
pages of display advertising and 
one and one-third pages of classi- 
fied. Initial distribution is 20,000 
copies, of which 10,450 are paid 
subscriptions. It is expected that 
the new weekly will be all paid by 
the end of the year or shortly af- 
terward. 

Harry Waddell, publisher, said 
the new publication has exceeded 
expectations both in advertising 
and subscriptions. Originally, he 
said, it was not expected that paid 
subscriptions would exceed 3,333. 


® An unprecedented program of 
pre-publication research preceded 
the launching of PW. It employs 
a so-called new writing technique 
for variable-speed reading. By 
means of boldface type, the reader 
is enabled to scan the editorial 
material for the main points or 
major ideas. 

Editorial highlights in the cur- 
rent issue consist of a story pre- 
dicting increased demand for do- 
mestic crude oil in the last half of 
1955, an article on voluntary oil 
import quotas and an analysis 
which forecasts that the Rocky 
Mountain region will become one 
of the major drilling and produc- 
ing areas in the next few years. 


Hilgendort Named A. M. 


Karl K. Hilgendorf has been 
named advertising manager of 


Cleaver-Brooks Co., Milwaukee 
maker of boilers, oil burners and 


distillation equipment. Mr. Hilgen- 
dorf, who will direct advertising 
for the company’s four divisions, 
formerly was with Allis-Chalmers 
Mfg. Co. and Johnson Service Co. 
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~ THE ADVERTISING MARKET PLACE | 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


POSITIONS WANTED 


REPRESENTATIVES AVAILABLE 


FLYING REPRESENTATIVE 
Can cover midwest from St. Louis in pri- 
vate plane for 8¢ a mile. Adaptable col- 
lege grad., exp. in adv., TV, pub. rel. 

Box 7660, ADVERTISING AGE 
200 E. Illinois St., Chicago 11,. Ill. 


BUSINESS OPPORTUNITIES 


Wanted to buy - a leading publication 

in its field. Please write full particulars. 

Will be held in extreme confidence. 
Box 7658, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


Salesman with some experience in selling 
consumer magazine space to represent 
leading farm magazine out of Chicago of- 
fice. Prefer man 25 to 33 years old. Pre- 
vious experience in selling farm magazine 
space helpful, but not necessary. This is 
a real opportunity to join one of the 
most successful publishing houses in the 
country. Our organization knows of 
this advertisement. Your application will 
be held in strict confidence. Write full 
details about yourself to 
Box 7652, ADVERTISING AGE 
200 E. [Illinois St., Chicago 11, Ill. 


ALL IS GRIST 
ie waa which comes to our mill. 
Lila Molene 105 W. Adams St. 
ANdover 3-4424 Chicago 3 Ill. 


ASSISTANT TO ADVERTISING MGR. 
Advertising Manager needs an able As- 
sistant with ability to schedule and co- 
ordinate the production of package labels 
and inserts, store merchandising material 
and consumer and trade premiums. Op- 
portunity to assume additional responsi- 
bilities as the man becomes qualified. We 
need a young man with a_ willingness 
to work hard plus the ability to get 
along and cooperate with people. There 
is ample opportunity for growth through 
experience and excellent potential with 
the company. 
THE QUAKER OATS CO. 

Mrs. Greene Chicago WHitehall 4-0600 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


MARKET RESEARCH 
Personable analyst to start, head research 
department ad agency specializing in- 
dustrial accounts midtown New York. 
Send complete resume. minimum starting 
salary. 

Box 7653, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 
BARNARD’S - NATIONWIDE 
OFFICE AND PROFESSIONAL 
Investigate our free-lance service. 
WA 2-2306 202 S. State St. Chicago 
ADVERTISING ASS’T TO PRESIDENT 
Well established, growing national pro- 


prietary drug firm. New York area. Ex- N.Y 


ceptional opportunity. Consumer adver- 

tising experience essential. Age up to 38. 

Write full details and salary requirements. 
Box 7643, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


ADVERTISING PLACEMENTS 
BOB LETHBRIDGE 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


Ass’t. Advertising Manager 


Man with experience as copywriter and sales 
correspondent wanted by progressive Chicago 
company selling to feed manufacturers. Agri- 
cultural experience not essential, but farm 
background very desirable. This is an excellent 
opportunity for a good writer to advance, Many 
employe benefits. Salary open. Write fully in 
confidence. 
Box 434 ADVERTISING AGE 
200 EB. Illinois St., Chicago 11, Ill. 


“Our 44th Year” 
ARTISTS $3,900-$6,500 


Formal art educ. nec. Five Midwest 
openings for creative designers, in- 
cluding comps. Finished exp. desir. 
Calendar, greeting card exp. pref. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE6-5353 Chicago 


CONTROLLER-OFFICE MANAGER 36 
Thoroughly exerienced to assume all 
duties/responsibilities of your advertis- 
ing agency. Prepare and analyze P/L, 
Balance Sheet, Client Costs, Cost Con- 
trol, Budgets, Forecasts. For accuracy 
and dependability in your accounting 
dept, write Box 7654, ADVERTISING 
AGE 480 Lexington Ave., New 17, N.Y. 


MARKET RESEARCH EXECUTIVE 
Market analysis, copy, media, motivation, 
etc. Head small dept. or assist larger. 
5 yrs. exp. Graduate degree. 

Box 7655, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


ADV. MGR.—EDITOR—PUB. REL. 
Strong on foods. Agency copy, contact, 
production, plans, publicity, media. Ad- 
vertising Assistant—Editor, national food 
retailer. Advertising, editorial posts, pub- 
lications. BBA, honors. East or South. 

Box 7656 ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


Experienced editor-newsman-publicist 
with office in Chicago wishes freelance 
assignment, Box 17657, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


POSITION WANTED AS AD MGR. 

LOS ANGELES 
Consumer, industrial or service firm: 
You are assured more sales, more profits, 
more complete exploitation and success 
of every potential profit angle of your 
business by my background and creative 
ability. As your ad mgr. I can create 
and put into action fresh, new, profit- 
full ideas. My experience assures success 
of your ad program in all broad aspects: 
Consumer, trade campaigns, copy, layout 
catalogues direct mail, sales promotion, 
merchandising, trade and public relations, 
writing publicity and business articles, 
trade shows. Salary Range $12,000 to 18,- 
000 


Do you have confidence in your firm’s 


future? Let’s combine for mutual success. |. 


Box 7659, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


VERSATILE & COMPETENT 
Describe editorial and public relations 
background of 25-year old, college-trained 
veteran. Experience: slick magazine, 
medium-sized PR firm, radio network, 
Eager to do good job on good job at 
salary requirements well within your 
budget. Please write Desk 32, P.O. Box 
226, Church St. Station, New York 8, 


MARKET RESEARCH 
for ADVERTISERS and AGENCIES 


Broad Experience 


Former President A.N.A. 
Recent Partner leading management 
consulting firm. 

Guy C. Smith 

1350 Astor Street 

Chicago DElaware 7-0527 


BAKERY AD CAMPAIGN 
Want adv. & promotion campaign, pkg. 
deal preferred, for small bakery spending 
around per mo. Send price, details. 
Apt. Bulletin, 681 Market St., San Fran- 
cisco. 


MISCELLANEOUS 
549 W. Randolph across N.W. station. 
Phone answering serv. and mail add. 


Reas. rate, exc. serv. Call Miss Giase, 
St2-8811. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 


allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


Placement 
Counselors 


Fine, Fast, Fairly Priced Photography 


pics 


photographers 


DEARBORN 2-1062 


187 N. LASALLE, CHICAGO = ILLINOIS 
PUBLICITY COMMERCIAL 
CONVENTION INDUSTRIAL 


CREATIVE ACCOUNT EXECUTIVE 
or 
ADVERTISING DIRECTOR 


12 years copy-contact on blue chi 
national consumer accounts (so. 
drinks, beer, liquor, automotive, ap- 
mm nomen in major midwest (not 

hicago) agency. Looking for spot 
where both solid account service 
background and proven creative 
ability can be used. If you want a 
man young enough (34) to build a 
future on; if you're a West Coast or 
Southwest agency or company look- 
ing for maturity, efficiency and all- 
around ability; if you can offer my 
family a community in which it can 
put down roots and really live... 
write Box 437, Advertising Age, 200 
E. Illinois St., Chicago 11, IIl. 


and financial investment. 


AN OFFER TO THE RIGHT ADVERTISING AGENCY 


I am the president of a small, successful Chicago advertising 
company ... I offer sixteen years of experience, new business 


I require a creative team to back up my efforts . . . an organi- 
zation deep in manpower and experience . . . an organization that 
wants new business and is set up to go after it... now. 

Kindly write Box 433, ADVERTISING AGE, 200 E. Illinois St., 
Chicago 11, Ill. All replies will be kept in strict confidence. 


$19,000,000 agency! 
You should... 


Copy Chief, 


WANTED: EXPERIENCED FARM MARKET COPYWRITER 


To be an integral and important member of a 20-man farm 
account group serving national agricultural clients . . . in a 


Understand farming, farmers, and farm marketing. 
Range in age from the late twenties through the mid-thirties. 
Want to be a member of a creative team. 
Have solid experience writing Radio and/or TV copy .. . 
preferably for farm accounts . . . agency background. 
If you are interested, please write full details to Dean Pennington, 


Gardner Advertising Company 
915 Olive St. 
St. Louis 1, Missouri 


ADVERTISING MANAGER 


Major grocery products firm in Chi- 
cago needs a marketing man whose 
specialty is advertising. 

Experience in marketing large budget 
branded grocery products and intro- 
ducing new products essential. 


Will have to work with senior man- 
agement, several agencies, and manage 
a large advertising department. 
Should be 30 to 40 years old, have a 
degree in business administration, and 
at least 5 years experience marketing 
grocery products with manufacturer or 
agency. 
Write, giving personal data, work his- 
tory, photo. All replies will be held 
confidential. 
Box 436 ADVERTISING AGE 
200 E. Illinois St. 
Chicago 11, Ill. 


ADVERTISING 
AGENCY 
OPPORTUNITIES 


We are under ten million volume but get- 
ting close, Volume has doubled in five years. 
Personnel added to handle further 
——- opportunities with present and new 
clients, 


Marketing-Research 
Director 


A new ee with us. Emphasis on mar- 
keting ow-how. Some travel contacting 
clients’ territorial offices, jobbers, etc. Must 
have ability to prepare marketing reports 
and recommendations. Capable of presenting 
material to clients’ top management effec- 
tively. Possessed of enough sales promotion 
and merchandising knowledge to one of 
five key people on our client plans board. 


Account Executive 


Past agency experience in this capacity 
essential. Real growth t for well rounded 
advertising man capable of handling two 
hundred to five hundred thousand dollar 


clients with minimum of ng up by 
supervisor but with strong supporting 
organization. 
Copywriter 

Should have several years’ experience pre- 
paring newspaper, magazine and trade jour- 
nal ads, plus supporting direct mail and 
merchandising material. " 


x * * 


Men we seek are probably filling good jobs 
now but feel present spot does not offer 
maximum growth potential. If you are in- 
terested and feel you qualify, write and sell 
yourself. Be sure to tell where you’ve worked, 
what kind of work you've done on what 
accounts, your age and salary requirements. 
If you appear to be “our man” we'll tell 

u about our organization and compensa- 
on policies which include year-end profit 
sharing, stock ownership, life insurance cov- 
erage, fixed retirement plan. Not New York 
but not many hours away. Good living 
country. Attractive working quarters. En- 
thusiastic and capable associates. Write 
Box 435, ADVERTISING AGE, 480 Lexing- 
ton Ave., New York 17, N. Y. 


l DOUG SMITH 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIG .4 AVENUE - CHICAGO 
FRanklin 2-3280 


PROFITABLE 
MAIL ORDER BUSINESS 
FOR SALE 


Live Easier Longer in the Deep South! 


If you’re one of the many who are fed 
up with the big city rat race, here’s an 
opportunity to enjoy an easy going life 
in the easy going Deep South. 


Profitable 4-year old mail order busi- 
ness in the easy climate of the Evange- 
line country of Louisiana (can 
moved to another location if desired) 
- « « two original and exclusive products 
among ... nationally established 
trade-marked name . . . regular user of 
national magazines . . . with sales poten- 
tial hardly scratched . . . with thousands 
of satisfied, repeat customers! 


$35,000 will buy this easy road to 
easier living . . . a business which can 
easily be developed to net $25,000 per 
year, if you know anything about mail- 
order advertising. 

Write “Smokin’ Hickory Hank,” 
Lafayette, Louisiana, for details. 


Advertising Age is Looking 
for a Production Manager 


Due to the untimely passing of 
one of our key people, we are 
looking for an experienced pro- 
duction man to handle all adver- 
tising production in our weekly, 
Advertising Age, and supervise 
production on our monthlies, 
Industrial Marketing and Ad- 
vertising Requirements. 


The position requires a solid 
background of production expe- 
rience, plus a good production 
man’s flair for keeping the ball 
rolling. 

In turn we offer not only a good 
salary in line with experience, 
profit sharing, paid life insur- 
ance, bonus, and other employee 
benefits, but an opportunity to 
grow as well. We can promise 
skilled assistants and top coop- 
eration. 


Call or C. B. Groomes 
write: Advertising Age 
200 E. Illinois St. 


Ph: DE 7-5200 Chicago 11, lil. 


B.V.D. JUBILEE—Although B.V.D. has been doing little advertising 
lately, it recently received a diamond anniversary award from. the 
Brand Names Foundation for “continuous service to the American 
people since 1876.” Henry E. Abt, president of the Brand Names 
Foundation, is presenting the award to Sol Kittay, president of 
B.V.D. With them is Harry Isaacs, advertising manager. 


B.V.D., Renovated 
by New Owners, 
Returns to Fray 


(Continued from Page 3) 


were included. These he already 
had, at his Superior Mills plant in 
Piqua, O. 

A throwback to Horatio Alger 
days, Mr. Kittay was born in 
England. He came to this country 
with his parents when he was 16, 
started out as an underwear sales- 
man for Butler Bros. and later 
bought Superior Mills with $100,- 
000 borrowed money. 

The Ohio mill, in the red prior 
to its acquisition by Mr. Kittay, 
prospered enough to finance the 
B.V.D. purchase. 

After taking over the B.V.D. 
business, Mr. Kittay radically 
overhauled production. Previously, 
B.V.D. had made more than 50 
different stocks of underwear. Mr. 
Kittay cut down the line, stream- 
lining production around the four 
fastest-moving, highest-volume 
items: T-shirts, athletic shirts, 
knitted briefs and sanforized 
shorts. 


® Cotton remains the staple fabric 
in B.V.D. underwear. However, in 
response to the new synthetics, 
Mr. Kittay introduced a “nylon’d” 
process, in which cotton is fused 
with Type 8 DuPont nylon to give 
greater strength and to make 
laundering easier. 

Following the production 
changes, Mr. Kittay revamped the 
the merchandising and sales pro- 
gram. Wherever possible, he got 
his accounts to switch to self-serv- 
ice selling. He pointed out to re- 
tailers that women—the principal 
buyers of men’s underwear—are 
used to supermarket shopping. 

Formerly, B.V.D. underwear was 
sold from open stock. Mr. Kittay 
packaged the underwear, three to 
a package. The transparent pack- 
age acted as a silent salesman and 
also helped to eliminate soilage and 
inventory losses. 

Continuing the supermarket ap- 
proach, B.V.D. produced a com- 
plete line of self-selection fixtures. 
The company now has 10 different 
self-service displays to meet the 
diverse requirements of stores. 
They range from small countertop 
displays to giant floor units hold- 
ing the complete B.V.D. line. 


® Cultivating the retailer has 
been the keystone of the B.V.D. 
selling program under Mr. Kittay. 
A strong fair trade policy has been 
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established. Retailers have been 
assured that they can always re- 
turn goods if they are overstocked. 

And B.V.D.’s 35 salesmen have 
worked closely with stores in set- 
ting up displays and planning a 
program designed to keep retail 
turnover at a miximum. 

Mr. Kittay says the program has 
worked. Stores have enthusiastic- 
ally accepted self-service selling. 
B.V.D. currently has some 8,000 
accounts, and Mr. Kittay told AA 
he ships twice as much underwear 
as the old B.V.D. company did in 
its best year. 

In developing this _ retail-ori- 
ented program, B.V.D. has es- 
chewed national advertising, save 
for an infrequent insertion in 
Life. Instead, promotion money 
has gone into point of sale materi- 
als and sales kits for dealers. These 
have been produced by B.V.D. it- 
self. 


® However, Harry Isaacs, adver- 
tising manager of B.V.D., told AA 
that the company has now com- 
pleted its rebuilding program 
and is preparing to re-enter the 
ranks of national advertisers. He 
said the company’s first campaign 
will be in the six-figure bracket. 
Fairfax Inc. is the B.V.D. agency. 

B.V.D., which dates back to 
1875, was a household word in its 
advertising heyday. The name— 
which actually stands for the 
surnames of the three original 
partners, Bradley, Vorhees and 
Day—became synonymous with 
the classic, one-piece union suit. 
(B.V.D., incidentally, still sells 
more than 1,000,000 of the one- 
piecers every year.) 


NEW LOOK—Small counter top pro- 
duced by B.V.D. shows stores new 
way to sell underwear. 


Ironically, this fame causes prob- 
lems to the current company. A 
company can lose its legal rights 
to a name if (1) the name becomes 
generic or (2) the company does 
nothing to protect the name. One 
of Mr. Isaacs’ duties is to screen 
all media for any mention of the 
name without the copyright des- 
ignation. 


@For example, if a newspaper re- 
ports, “The man appeared in court 
in his B.V.D.s,” Mr. Isaacs has to 
notify the editor that this is a 
registered name of the B.V.D. Co. 
and must be so identified. 

Once a dictionary listed B.V.D. 
as a meaning for underwear. The 
B.V.D. Co. carried on a successful 
two-year fight to get the publisher 
to remove the listing. 

B.V.D. works on a royalty basis 
with its domestic and foreign 
licensees. It owns no stock in any 
of them. Advertising and sales 
policies of the licensed manufac- 
turers must be consistent with 
those of the B.V.D. Co.—in other 
words, no bargain basement sell- 
ing. Factories of licemsees are 
checked every 60 days. 

The three domestic licensees 
are: Bardell Shirt Corp., New 
York, maker of B.V.D. men’s and 
boys’ sport shirts; His Nibs Shirt 
Corp., New York, maker of B.V.D. 
boys’ shirts, and Nitekraft Corp., 
New York, maker of B.V.D. paja- 
mas and robes. 


‘NEXT TO THEMSELVES’—B.V.D. supplies its retail accounts with large 
floor units to replace old-style open-stock counters, 


Chevvy, Ford Claim Records (production of 1,135,914 cars and 

The two largest volume automo- trucks in the January-June period 
bile producers in the world—Chev- as a new industry mark. Ford 
rolet and Ford—have announced Motor Co., at the same time, an- 
new six-month production records. | nounced its Ford division produced 
The Chevrolet Motor division of | 1,088,992 cars and trucks in the 
General Motors Corp. described its |same period. 
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“Courier-Post' Moves )since 1875, has moved to a new 
The Courier-Post, which has/| $3,000,000 plant on a 16-acre tract 
been published in Camden, N. J.,|in Delaware Township, N. J. 


in Latin 


Kwari Da Tienda 


Edited in Spanish by native Latin Amer- & one 


icans, it’s the only magazine serving 18 major 77 as 

Latin American grocery markets. Circulation of "¥ Ay! 
10,000 includes men who make 71% of all retail 
sales. Covers wholesale grocers, grocery sales agents, 
fixtures and equipment suppliers, hotel, club, and/é%7! 
large restaurant managers. Good results proved. 9/ Ms 
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Write today for complete market facts! 


THE CANTERBURY PRESS 


2001 Calumet, Chicago 16, Ill. 


maher Down Beat—Country and Western Jamboree—Record Whirl— 

@ ie / Up Beat—Beverages=Redio y Articulos Electricos—Radio y 
publ ations Articulos Etectrices Catalog File—Bebidas—Bebidas Annual Directory 
Publishing since 1934. =La Farmacia Moderna—tea Tienda—Elaboraciones y Envases 
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THIS TWIN SPENDS 


1073 


ZA 


A MINUTE 


Time’s a wastin’ in the St. Paul “half” of the 


Twin Cities market! Between right now and the time 
it takes the second hand on your watch to make one 
turn, the 436,900 people in this free-spending mar- 


will make retail cash registers ring to the merry 


tune of $1,073! 


Day after day—week after week—month after 


month—these people spend money . .. a LOT of money. 
$564 million a year to be exact! 


The 


And here’s something else to remember. 


people who spend all that money make the St. Paul 
Dispatch-Pioneer Press their buying guide. 


Want your share? Sure! Then go after it by 


advertising in these newspapers. 


But you’d better hurry. An hour from now 


ll have spent $64,380! 


Source: May 10, 1955 Sales Management 
Survey of Buying Power 


REPRESENTATIVES 
RIDDER-JOHNS, INC, 


NEW YORK - CHICAGO - DETROIT 


SAN FRANCISCO -LOS ANGELES 
ST. PAUL - MINNEAPOLIS 
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In Chicago, it takes 2 — 
to score with your blast 


No single daily newspaper reaches even half your Chicago-area 
prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 
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